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In this article, the analysis of dynamics of values in Latvia is carried out based on Sh. Schwartz
value theory using data from the European Social Survey from the years 2008 and 2018. This
period is full of events and changes: a dramatic financial and economic crisis, mass emigration
that has changed the demographic structure and behaviour of the population, reforms in the
education system, digitalization, and the rapid development of social networks. The aim of the
study is to track the dynamics of values in Latvia to identify differences in value perception
among different groups of society based on their gender, age and ethnicity, as well as to identify
factors that hinder development and to indicate ways to strengthen growth and achievement
values in the society of Latvia. In the framework of the study, the Latvian situation was compared
with the overall situation in the European Union, as well as in Estonia and Finland. The results
of the research show that changes in the value process take place gradually, maintaining a rela-
tively high level of anomie in Latvian society, especially among the youngest generation. The
value of security consistently maintains the highest priority in Latvian society, the importance
of universalism and benevolence is growing, the perception of values between the genders is
getting closer, social focus values have strengthened their positions, while personal focus values
have weakened. As a result of the deep trauma left by the crisis, values such as achievement,
power, and stimulation have decreased in importance significantly. Small differences in the
level of identification with self-protection and growth values show that none of these values
have yet strengthened their position in Latvian society. Changes in the perception of values in
Latvia have taken place to a much greater extent compared with the situation in Estonia,
Finland, and the EU average. The process of faster value transformation has affected the youngest
generation the most. Youth policy should foster values that promote personal and team success,
achievements, competitiveness in professional excellence and sports, as well as openness to
change.

Key words: European Social Survey, Sh. Schwartz value theory, generation theory, growth
values, openness to change, motivational values, value education.
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Veértibu dinamika Latvijas sabiedriba

Saja raksta vértibu dinamikas Latvija analize ir veikta balstoties uz S. Svarca vértibu teoriju,
izmantojot Eiropas Sociila pétijuma datus par 2008. un 2018. gadu. Sis laika posms ir notiku-
miem un parmainam bagats: dramatiska finan$u un ekonomikas krize, masveida iedzivotaju
emigracija, kas mainija iedzivotaju demografisku struktiru un uzvedibas modelus, iesaktas
reformas izglitibas sistéma, digitalizacijas un socialo tiklu strauja attistiba. Pétijuma mérkis ir
izsekot vértibu dinamikai Latvija, lai konstatétu vértibu atskiribas dzimuma, vecuma grupu
un etniskas piederibas skatijuma, ka ari apzinat faktorus, kas kavé attistibu un noradit veidus
ka stiprinat izaugsmes un sasniegumu vértibas. Pétijuma ietvaros Latvijas situacija tika salidzi-
nata ar Eiropas Savienibas vidéjiem raditajiem, Igauniju un Somiju. Pétijuma rezultati parada,
ka vertibu procesa maina notiek pakapeniski, saglabajoties visai augstam anomijas limenim
Latvijas sabiedriba. Drosibas vértiba konsekventi saglaba augstako prioritati, pieaug universa-
lisma un labvélibas vértibu nozime, tuvinas vértibu uztvere dzimumu starpa, nostiprinas sociali
fokusétas un vajinas uz personu fokusétas vértibas. Krizes atstatas dzilas traumas rezultata ieve-
rojami kritas tadu vértibu ka panakums, vara, stimulacija nozime sabiedriba. Mazas atskiribas
identifikacijas limeni attieciba uz vértibam, kas saistitas ar pasaizsardzibu un izaugsmi liecina,
ka neviena no $im vértibam vél nav nostiprinajusi savas pozicijas Latvijas sabiedriba. Vértibu
uztveres izmainas Latvija ir notikusas daudz lielaka méra salidzinot situaciju ar Igaunijas,
Somijas un ES vidgjo raditaju. Visvairak vértibu transformaciju process skar tiesi jauno paaudzi.
Jaunatnes politikai aktivak ir jasekmé vértibas, kas veicina personisko un komandu panakumus,
sasniegumus, konkurétspéju profesionalaja joma un sporta, ka ari atvértibu parmainam.

Atslégas vardi: Eiropas Socialais pétijums, S. Svarca vértibu teorija, paaudzu teorija,
izaugsmes vértibas, atvértiba parmainam, motivacijas vértibas, vértibu izglitiba.

JIMHaMKKa IEHHOCTEil B JIATBHIICKOM 00IeCTBe

Cratbs npeajaraeT aHaau3 IMHAMUKM LIeHHOCTel HaceneHus JlaTBuM, cieaHHbIN Ha 6aze
teopuu L. [IIBapuia ¢ ucmonb30BaHreM JaHHBIX EBpOIElickoro conmaibHOTO UCCIeIOBAHUS
3a 2008 1 2018 Toabl. DTO MEcATUIIETHE HACKIIIIEHO COOBITUSIMU U TIepeMeHaMu: TITyOOKuit hu-
HaHCOBBII 1 9KoHOMWYecKuit Kpusuc (2008—2011 roasr), MaccoBast SMUTpaIUs, 3MEHUBILIAS
nemMorpaguuecKkylo CTpyKTypy U MOJIEJIM IMOBeAeHUsI, Hadyaslo pehOopM B cucTeMe 00pa3oBaHMsl,
OypHOE pa3BUTHE AUTMTAIM3ALKUU U COLIMATbHBIX ceTeid. Lleab uccnenoBaHus — MpocaeaIuThb
NIMHAMUKY LIEHHOCTE B IATBUIICKOM OOILIECTBE, YTOObI BBISIBUTH PA3IMUMSI B LIEHHOCTSIX C TOUKU
3peHuUs T10J1a, BO3PACTHBIX TPYIII U STHUIECKOU MTPUHAIJIEXKHOCTH, a TAKXKE BBISIBUTD (DAKTOPHI,
MPETSITCTBYIONINE Pa3BUTHIO, M yKa3aTh ITyTH YKPETUIEHUsI LIEHHOCTe ! pocTa U mocTkeHust. B
paMKax uccaeqoBaHus cuTyalus B JIaTBUM cpaBHUBATACH CO CPETHUMM TTOKa3aTesssMu EBpo-
neiickoro Coto3a, DctoHuu 1 GuHIsHAUU. Pe3ybTaThl Mccie10BaHuUs TOKA3bIBAIOT, YTO MPO-
LIeCC UBMEHEHUsI ICHHOCTE ! MPOUCXOIUT MOCTENEHHO Ha (DOHE OTHOCUTETBHO BHICOKOTO YPOBHSI
aHOMMM B JIATBUIICKOM 00l1llecTBe. Be3omacHOCTb coXpaHsieT BbICIIUI MPUOPUTET B CHCTEME
LIEHHOCTe, pacTET 3HAUeHNEe IIEHHOCTE! YHUBepcaIn3Ma 1 0J1aroxKeaTeIbHOCTH,, COMVDKAeTCS
BOCTIPUSITHE TIEHHOCTEI MeXITy IMOoJIaMy, YKPETUISTIOTCS TIO3UIINY COIMAIbHO-C(hOKYCPOBaH-
HBIX U OCTA0JISIIOTCS TTO3UIINY JIMIHOCTHO-C(DOKYCUPOBAaHHBIX IIeHHOCTe. Benmencreue riry6o-
KOWi TPaBMblI, OCTaBJICHHOW KPU3UCOM, CYIIECTBEHHO YMEHbBILIAETCSI 3HAUMMOCTh TAKMX 1IEHHO-
CTeii, KaK JOCTHXEHHE, BIACTh, CTUMYJISIUS (PUCK-WUHHOBAIIMM) — OJHOBPEMEHHO C POCTOM
3HAYMMOCTH TaKOU IIGHHOCTH, KaK OTKPBITOCTb IIepeMeHaM. MaJiasi pa3HMliia B YypOBHE UJICHTH -
(ukam OTHOCUTETHLHO LIEHHOCTE, CBSI3aHHBIX C COXpPAaHEHUEM, — C OTHOU CTOPOHBI, Y POC-
TOM, OTKPBITOCTBIO TIEpEMEHAM — C IPYTOii CTOPOHBI, TOKA3bIBAET, YTO HYU OJTHA U3 3TUX LIEHHO-
cTeil emié He yKpemnuia CBOM TO3UIMU B JIATBUHCKOM o0IecTBe. MI3MeHeHUsT B BOCTIPUSITUY
LIEHHOCTEI Mpou301LUIX B JIaTBUU B ropa3ao 0oJibliieii CTeNeHU, Y4eM B DCTOHUU U B CPEAHEM T10
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EC. Iporecc ieHHOCTHO TpaHCchOPMAUM OTHOCUTCS TIPEXIe BCETO K MOJIOIOMY TTOKOJIEe-
HMI0. MOJIONEXHOM MOUTUKE CIIETYeT CONEeMCTBOBATh Pa3BUTHIO IIEHHOCTEW MHAUBUIYaTHHOTO
ycriexa v yCTelrHo paboThl B KOMaH Ie, JOCTVDKEHUI, COPEeBHOBATEILHOCTH B IIPOGECCUOHAITb-
HOM MacTepCTBE U CITOPTE U OTKPHITOCTU TIEPEMEHAaM.

Kimouessie ciioBa: EBporieiickoe cormanbHOe vccienoBanue, Teopus rienHocteit L. [lBapiia,
Teopusl TIOKOJIEHU, IIEHHOCTH POCTa, OTKPHITOCTh NIepeMeHaM, MOTHUBAIMOHHbIE 1IEHHOCTH,
LIEHHOCTHOE 00pa3oBaHMUe.

Introduction

When society is going through a radical transformation process at both the global
and country level, like it is in the case of Latvia, it is difficult to avoid a situation when
different and conflicting ideas, memories and norms exist in society and a more cautious
attitude towards life is adapted by citizens, thereby hindering the development processes
of the society towards the values that encourage self-expansiveness and openness to
change. Decade between 2008 and 2018 was rather rich on dramatic changes that
have influenced value perception. Many aspects of Latvian public policy, reforms,
and the painful process of society’s transformation were carefully analyzed by scientists,
including within the framework of state research programs (Rozenvalds, Zobena 2014;
Rajevska 2018; Rajevska F., Rajevska O. 2020).

To foster social stability and promote a country’s welfare, it is essential for the
country to develop and transform through the common values that it promotes. Values
are one of the key concepts in the social sciences and they help to analyse social and
personal organization and change (Schwartz 2012). The influence of values has been
confirmed in many studies, both in terms of everyday behaviour and important life
decisions (Schwartz 2012; Austers u.c. 2012; Bardi et al. 2009; Zobena 2018). Although,
this is just one of the functions of values. No less important is the influence of values
on an individual’s verbal activities and through them on other people’s verbal and
practical activities (Schwartz 2006).

Russian researcher A. Ryndina (A. Pernduna) (2021) examines the philosophical
origin of the value theory (E. Durkheim, T. Parson, M. Weber, J. Mill) and its gradual
shift to the empirical and instrumental approach (M. Rokich, Sh. Schwartz, R. Inglehart).
This article is based on the Sh. Schwartz value model in its classic version (Figure 1).
This theoretical framework has gained considerable support in several studies in
different cultures (Schwartz 2006), and Latvian researchers have used this model in
their studies as well (Austers u.c. 2012; Rungule, Senkane 2018; Zobena 2018;
Rajevska, Kukoja 2021).

The aim of the study is to track dynamics of values in Latvia during decade in
order to identify differences in value perception among different groups of society
based on their gender, age and ethnicity, as well as to identify factors that hinder
development and to indicate ways to strengthen growth and achievement values in
the society.
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Figure 1
The Sh. Schwartz value circle depicting the relations
between 10 values and several value groupings
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Source: Schwartz 2006.

In this article the European Social Survey (ESS) data of years 2008 and 2018 have
been used, since only data on these two rounds of Latvia were available for analysis.
The ESS is an academically driven cross-national survey that has been conducted across
Europe since 2001. It’s method for measuring values is a modification of the Portrait
Values Questionnaire that is based on Sh. Schwartz’s value theory. The ESS scale includes
brief verbal portraits of 21 different people. Each portrait points implicitly to the
importance of a single value and respondents must answer the question: “How much
like you is this person?” Since respondents differ in their use of the similarity response
scale, the authors corrected individual differences by centering each person’s responses
on his or her own mean perception of all values (ESS (European Social Survey) 2021).

To get a wider perspective, Latvian data were compared with the ESS data of
Estonia, Finland and the European Union (hereafter — the EU average). In the case of
the EU, 22 country data were available from the survey held in 2008 and 24 country
data from the survey held in 2018. Round 4 (2008) and 9 (2018) data of the ESS were
analysed using SPSS software.

In the framework of this study, the level of identification with the basic values
defined by Sh. Schwartz was analysed from the gender, age group and ethnicity per-
spective. As the ESS questionnaire does not include variables indicating respondents’
ethnicity, to identify ethnical value preferences the authors looked at the question
about the respondent’s most frequently used language in daily life.

In total, as a result of data selection, 1930 answers of Round 4 (2008) and 861
answers of Round 9 (2018) were used in this study.
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Within this article, 10 basic motivational values are analysed within two orthogonal
dimensions (openness to change vs conservation and self-transcendence vs self-enhance-
ment), social focus vs personal focus, as well as growth vs self-protection views. The
authors of the article devote special attention to the growth value trends in Latvia,
because previous research has shown that persons who identify themselves with growth
values, can promote the production of national wealth, that it is essential for the
knowledge society and stimulates motivation for entrepreneurship (Magun et al. 2017).

Sh. Schwartz value theory

In Sh. Schwartz theory, values are defined as desirable, trans-situational goals,
varying in importance, that serve as guiding principles in people’s lives. Table 1 offers
a description of Sh. Schwartz’s defined motivational values. In general, human value
priorities have been found to be relatively stable, since previously conducted research
shows little change in adulthood (Lee et al. 2021). However, over time values may
change in society and the three main systemic reasons for that are: historical events
that affect certain age groups (war, depression, crisis), physical aging (loss of strength
or memory), and life stage (parenting) (Bardi et al. 2009).

Table 1
10 basic values within Sh. Schwartz theory
and the characteristics that describe them
Value Value characteristics
Self-direction Freedom, independent, creativity, curious, choosing own goals
Stimulation ~ Daring, a varied life, an exciting life
Hedonism Pleasure, enjoying life, self-indulgent
Power Wealth, .social power, authority, preserving my public image, social
recognition

Achievement Intelligent, capable, successful, ambition, influential

Equality, protecting the environment, social justice, broadminded,
tolerance

Universalism

Benevolence  Loyal, honest, helpful, true friendship, responsible
Conformity  Self-discipline, politeness, obedient, honouring of elders
Tradition Humble, respect for tradition, devout, detachment, moderate

Security Healthy, sense of belonging, family security, social order, national security

Source: Schwartz 2006.

The source of the Sh. Schwartz defined value structure is the fact that actions in
pursuit of any value have consequences that conflict with some values and are congruent
with others. The closer any two values are around the circle, the more similar are their
underlying motivations. Two orthogonal dimensions summarize this structure. Self-
enhancement vs. self-transcendence: in this dimension, power and achievement values
oppose universalism and benevolence values. These values emphasize self-interest vs
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the welfare and interests of others. Similarly, on the openness to change vs. conservation
dimension, self-direction and stimulation values oppose security, conformity, and tradi-
tional values — independent action, thought and readiness for new experience vs self-
restriction, order and resistance to change. Hedonism shares elements of both openness
and self-enhancement (Schwartz 2006).

The second way values can be structured and analysed is by the interests that value
serves. Power, achievements, hedonism, stimulation, and self-direction regulates how
a person expresses personal interests and qualities, while benevolence, universality,
tradition, conformism, and security regulate how a person is connected socially with
others and influences their interests (Schwarz 2012).

Relations of values to anxiety is a third organizing principle. Pursuit of values of
power, security, conformity, and tradition serves to cope with anxiety due to uncer-
tainty in the social and physical world. These are self-protective values. While values
of hedonism, stimulation, self-direction, universalism, and benevolence express anxiety
free motivations — these are growth values (Figure 2). Although achievement values
do both (Schwartz 2012), authors stress the importance of these values among the
youth. Basing this on the fact that values that are considered to incompatible with
each other (achievement and benevolence) can prove to be compatible if they are
divided between different statuses in the social structure, and thus will not lead to
conflicting demands on the person (Ryndina 2021).

Figure 2
Dynamic underpinnings of the universal value structure

g Anxiety-based values Anxiety-ﬂms’
- ~ Prevention of loss goals Promotion of gain»
~@_ Self-protection against threat Self-expansion and

Personal focus

-

Regulating how one SELF-ENHANCEMENT [l OPENNESS TO CHANGE
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Social focus

Source: Schwartz 2012.
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Growth values are the values that can increase a state’s welfare, since these values
intrinsically promote creativity and cooperation. People who identify themselves more
with the growth values combine an adherence to the ideals of equality, justice, and
the welfare of others with an adherence to personal freedom and independence. This
type of person strongly adheres to a belief in caring for others but does not expect
others to give them guidance on how to live and act, or reciprocal protection and
care: they are committed to independence and are not afraid to take risks (Magun
etal. 2017).

Previous research shows, that people who identify themselves more with growth
values tend to reside in more economically advanced countries, for example in Northern
and Western European countries rather than in the Mediterranean and Post-Socialist
countries. Partly this can be explained by A. Maslow’s logic, according to which
higher-level needs and values intensify once lower-level needs have been met (Magun
etal. 2017).

Although a country’s domestic product and wealth impact the identification of
society with growth values the most, government spending on education also positively
correlates with the probability that a country’s people will associate themselves more
with growth values (Magun et al. 2017). That is why education plays a very important
role in straightening growth values in society.

Previous findings of intercultural research show that there is a surprisingly high
level of consensus on the importance of the ten values between different countries. In
the majority of the studied countries, the value hierarchy is the following: (1) benevo-
lence, (2) universalism, (3) self-direction, (4) security, (5) conformity, (6) hedonism,
(7) achievements, (8) traditions, (9) stimulation, (10) power (Schwartz 2006, 2012).

While analysing value tendencies, it is also important to look at the value consensus
level. Value consensus is at the heart of the social order: it promotes social stability,
increases cooperation and reduces the likelihood that violence will be used to resolve
conflict. Commitment to common values encourages members of society to identify
more with each other by adopting common goals and agreeing on rules that set out
how those goals are to be achieved (Sagie, Schwartz 2000). Several studies have found
that differences in values within countries tend to be significantly greater than
differences between countries (Schwartz 2014). Values themselves may play a smaller
role than the hierarchy or structure of values between members of a given society. In
recent years Sh. Schwartz has turned his research focus to value consensus and the
latest results show that the consensus of value hierarchy is the highest in Finland,
while in Latvia it is one of the lowest. He came to this conclusion by analyzing all of
the data from the ESS Rounds 1, 2, 7, 8 (Schwartz 2021).

Dynamics of values in Latvian society in the period from 2008 to 2018

The restoration of the independence of Latvia caused radical changes in values
and created a certain moral vacuum in Latvian society. Around the turn of the millen-
nium and with Latvia’s accession to the EU, the issue of moral values on the basis of
which the state should act became topical again (Gonzalez 2019).
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The data analysed in the framework of the research project “Value Orientations
and Reproduction of Society” show that in Latvia there is an anomie in the perception
of society’s values, especially among young people. Inta Mierina, a leading researcher
at the University of Latvia, points out that Latvian society is facing a certain crisis of
values, when people are not sure what they are trying to achieve in the long run, they
lack clear guidelines for life, and they feel culturally alienated from family and society
(Zobena 2018). Our analysis has shown the same tendencies.

Looking at the ESS data about Latvia, we can see that in the period from 2008 to
2018, the following values have significantly lost their importance in society: power
(-0.71, 10* place in 2018) and achievements (-0.53, 8* place in 2018). Although the
decline of these values and their low place in the value hierarchy appear in other coun-
tries as well (Estonia and the EU average in 2018: achievements — 8" place, power —
10 place; Finland in 2018: achievements — 9 place, power — 10® place), the decline
of these values has not been as sharp as in Latvia. In the EU average the values of power
and achievement were already significantly less important in 2008 and in 10 years the
differences between the EU average and Latvia in the perception of these values have
become insignificant.

In the period from 2008 to 2018 the following values have significantly increased
in importance among Latvian society: (1) universalism (+0.42), (2) benevolence (+0.29)
and traditions (+0.28). It should be mentioned that neither in the EU average nor in
Estonia was there such a sharp increase in identification with universalism. However,
in the EU already in 2008, it was significantly higher than in Latvia — by 0.46, and in
2018 the difference has decreased to 0.08.

The strong posttraumatic effect of the financial and economic crisis in 2009-
2011 and the following high outmigration has had a long-lasting impact on the value
system in Latvia. People in Latvia were weakly (or even completely) uneducated in
the issues of taking and returning loans, and the rapid growth rates of the economy
and wages created unfounded and high expectations for the future. The landing was
very rapid, dramatic and painful for many people, their families and relatives. Many
lost their jobs, property was taken by banks because people could not repay the loans.
Thousands saw a way out by migrating to EU countries and Norway in search of work.
Gradually, they were followed by other family members, including children. Their
remittances were an important support and source of livelihood for the family and
relatives who remained in Latvia in conditions of high unemployment. This is one of
the explanations for the significant growth in self-transcendence values, especially
support for close persons — family and friends, during the crisis. Local and state autho-
rities were rather open and sensitive to the needs of persons in trouble: Active Labour
Market Measures for the long-term unemployed (“100 LVL program”), temporary
state co-payment for housing benefits and GMI, a ceiling for high sickness and unem-
ployment benefits demonstrated the good will of the ruling elite in a time of crisis.

In 2008 Latvians identified themselves the most with the following values: (1) secu-
rity, (2) benevolence, (3) self-direction and (4) universalism, while in 2018 the hierarchy
of the dominant values in society changed to: (1) security, (2) benevolence, (3) univer-
salism, (4) self-direction and (5) traditions (Figure 3). Compared to other countries
and previous research results (Schwartz 2012) security values have a rather stable first
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place in the Latvian value hierarchy during the 10-year period. This may be due to
persistent uncertainties about the situation in the world economy, as well as social
insecurity and relatively high levels of inequality in Latvia. If in 2007 21.2% (Estonia —
19.4%) of the Latvian population was at a risk of poverty, then in 2018 already
23.3% (Estonia — 21.9%) were (Eurostat 2021). As we can see the percentage of
persons at risk of poverty is significantly high in Latvia and rather stable.

Figure 3
Identification level with Sh. Schwartz’s defined motivational values,
scores, Latvia, 2008 and 2018

l-l I.I 1]

oY

Sec Ben Uni Self-D Tra Hed Con Ach Stim Pow
B Average 2008 0,78 0,36 0,16 0,29 -0,05 -0,32 -0,42 -0,06 -0,54 -0,28
Average 2018 | 0,69 0,65 0,58 0,38 0,23 -0.24 -0,38 -0,59 -0.63 -0,99

B Average 2008 Average 2018

Source: calculated and elaborated by the authors based on the data of ESS 2008, 2018 using
SPSS software.

In 2018, the values of self-transcendence rather than self-enhancement and conser-
vation value rather than openness to change dominated in Latvia. Self-transcendence
values have strengthened their positions since 2008, while the identification level
with conservation values have remained almost the same (+0.37 —self-transcendence,
+0.08 — conservation). There is a far smaller difference in the identification level
regarding the values related to conservation and to openness to change, showing that
conservation values have a moderately stable position in Latvian society. In Sh. Schwartz
view, the dominance of conservation values is a feature of post-communist society, as
in the past, authoritarian political regimes reduced the manifestations of individuality,
which is promoted through an openness to change values (Rungule, Senkane 2018).
However, just like in Latvia, the EU average data shows that, the values of self-
transcendence and conservation dominate.

Rapid growth of self-transcendence values has led to the increased identification
level with social focus values. In the researched period, social focus values have become
even more important in Latvian society (+0.21), while personal focus values naturally
have become less important (-0.23), based on conflicts and congruities among the
value groups.

In the period from 2008 to 2018 there has been an increase in the identification
level with growth values in Latvia. If in 2008 Latvian society identified themselves a
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little more with self-protection values (0.007), then in 2018 growth values (0.15)
took over. However, the Latvian identification level with growth values is lower than
in Estonia and the EU average and considerably lower than in Finland, where growth
values have quite strong positions (in 2008: 0.25; in 2018: 0.39).

Growth values have not strengthened stable positions in Latvian society, mainly
due to the fact that openness to change values in still are rather uncommon (except
the self-direction value which represents freedom). Many of those who emphasized
openness to change values — those who were used to relying on themselves, have left
Latvia. In the early beginning of the XXI century, the share of such persons was
rather high in Riga and Latgale (Simane 2003).

If we take a deeper look at specific values, we can see that growth values have
become more important in Latvia at the expense of universalism and benevolence
values, especially in such positions as to care for nature and the environment, to under-
stand different people, as well as to help people and care for another’s well-being.
These are the values that have experienced the largest identification increase in Latvian
society, while values such as self-direction and hedonism have barely changed, and
the value of stimulation has even experienced a little identification level reduction.

Table 2
Identification with growth values, scores, Latvia, Estonia, Finland
and the EU average, 2008 and 2018

Identification with growth values

Territories :
2008 2018 Difference
Finland 0.25 0.39 +0.14
EU average 0.16 0.17 +0.01
Estonia 0.13 0.17 +0.04
Latvia -0.01 0.15 +0.16

Source: calculated and elaborated by the authors based on the data of ESS 2008, 2018 using
SPSS software.

If we look at tendencies in identification with specific growth value portraits
included in the ESS questionnaire, we can see that all portraits have experienced an
increase in the identification level except stimulation portraits. Both of the stimulation
portraits have a negative identification mean-level, showing that these values are rated
below average 10 value importance level. The same is correct in the case of hedonism
values.

The situation with self-direction is bilateral. While respondents in Latvia highly
identifies themselves with the importance to make their own decisions and be free,
they evaluate thinking new ideas and being creative at below an average value
importance level. Although identification with this portrait has grown a little since
2008 (+0.06), it is still negative (-0.04).



F. Rajevska, K. Kikoja. The dynamics of values in Latvian society 17

Gender perspective

Gender is a powerful predictor of human development throughout life, because
men and women differ significantly in their experiences in life and interpretations of
these experiences, as well as in terms of work and family roles, etc. (Vecchione et al.
2016). Empirical studies from many countries reveal a tendency for women to place
more importance on benevolence, universalism, and security values than men, while
men place more importance on values of power, achievement, stimulation, hedonism,
and self-direction (Schwartz, Rubel 2005). Such trends are also confirmed by Latvian
data. Values of tradition, universalism, conformity, and security positively correlate
with the female gender, while achievement, hedonism, power and stimulation with
the male gender, also self-direction, but in this case the correlation is surprisingly
weak (-0.04), due to the fact that, while in the case of women, identification with this
value has increased (+0.13), in the case of male respondents their importance level
has remained stable (+0.01).

The data shows that the gender gap between male and female respondents
regarding value perception tends to decrease, except tradition (Pearson correlation
coefficient in 2008 was 0.13, in 2018 — 0.18), and correlation coefficient between
respondents’ gender and 10 basic values are rather weak. The value hierarchy of the
most important values among male and female respondents were the same in 2018.
This trend partly reflects the growing role and status of women in our society, as well
as a greater degree of gender equality in Latvian society.

Data of ESS 2008 and 2018 show, that men and women identified themselves
more with self-transcendence and conservation values. However, women tend to identify
themselves a little more with self-transcendence and conservation values, while men
with self-enhancement and openness to change values in Latvia. It is important to
mention that identification with self-enhancement values for both genders has decreased
significantly over 10 years, but especially in the case of male respondents.

Figure 4 demonstrates that the identification level with social values has increased
for females and especially for males, however social focus values still have more stable
positions among female respondents than in the case of male respondents.

When we look at growth and the self-protection value dimension, we can see that
men in Latvian society tend to identify themselves a little more with growth values
than women do, and already in 2008, the majority of male respondents in the ESS
outlined that they associate themselves with growth values (Figure 5).
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Figure 4
Identification with social and personal focus values
among male and female respondents, scores, Latvia, 2008 and 2018

-4%4

2008 2018 2008 2018

Male Female
B Social focus 0,002 0.26 0,26 0,44
Personal focus -0,002 -0,28 -0,29 0,48

Source: calculated and elaborated by the authors based on the data of ESS 2008, 2018 using
SPSS software.

Figure 5
Identification with growth and self-protection values,
scores, Latvia, 2008 and 2018

s’

Male Female Male Female
2008 2018
B Growth 0.04 -0,04 0.16 0.14
Self protection -0.08 0.06 -0.15 -0,09

Source: calculated and elaborated by the authors based on the data of ESS 2008, 2018 using
SPSS software.
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Age group perspective

When analysing data from the age perspective, we first have to give a short look
at generation theory. A generation is a group of people who are born at a certain time
and have felt the same events, the specifics of upbringing, the influence of the world
around them and have similar values. The values of the generations develop until the
child began to critically evaluate the life around them (Shamis, Nikonov 2019).

The theory of generations was posed by K. Mannheim in 1928 and translated
into English in 1952 as “The Problem of Generations”. According to him, people are
significantly influenced by the socio-historical environment of their youth. However,
whether a generation succeeds in developing a distinctive consciousness is significantly
dependent on the pace of social change (Shamis, Nikonov 2019).

The American scientists N. Howe and W. Strauss describe a theorized recurring
generational cycle in American history and global history. According to their theory,
each generational persona unleashes a new era lasting around 20-235 years, in which
a new social, political, and economic climate exists. According to them, members of
five generations comprise the vast majority of the current USA population (with birth
dates listed): The Greatest Generation, also known as the World War II generation
(1901-1924), the Silent generation (1925-1942), the Baby Boomer generation (1943-
1960), Generation X (1961-1981), and the Millennial generation (1982-2002). The
theory has been tested in the USA, Asian countries, Europe and Latin America (Shamis,
Nikonov 2019).

In 2002, the researcher E. Shamis (E. IIlamuc) began systematic work on Russian
and the Commonwealth of Independent States’ generations. Currently, E. Shamis
and E. Nikonov (E. Huxonos) are the leaders of the RuGenerations project. They
characterized the main values of the Millennium or Generation Y as optimism,
positivism, colour, a global world, success, opportunities, challenges. This generation
is emerging and growing in a world of global challenges. They are connected with the
whole world, like to travel, can easily change their place of life, work and study,
goods and services from all over the world are easily accessible to them. E. Shamis
and E. Nikonov emphasize that life-work balance is a scenario for this generation
that wants to gain as much control over their lives as possible. The world is changing
very fast, constantly creating many new attractive development vectors, thus it is
difficult to deal with such diversity. The future is uncertain and incomprehensible to
them. Therefore, in recent years, the Millennium has been discussing the concept and
the possibility of living without goals but being happy (Shamis, Nikonov 2019). This
is the generation that in the ESS 2018 represents Latvian youth (17-34 years).

If we look at previously conducted research on identification with values from an
age perspective, studies show that age is positively correlated with the values of con-
servation and self-transcendence and negatively with the values of openness to change
and self-enhancement. Younger people tend to give more priority to the values of
hedonism, stimulation, self-direction, and possibly universalism, but less to the values
of security, tradition, and conformity (Vecchione et al. 2016; Schwartz, Rubel 20035;
Schwartz 2006).
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Table 3
Correlation between 10 basic values and a respondents’ age,
Pearson correlation coefficients, Latvia, 2008 and 2018

2008 2018
Pearson Sig. Pearson Sig.
Correlation (2-tailed) Correlation (2-tailed)
Tradition 0.46 0.000 0.35 0.000
Security 0.37 0.000 0.26 0.000
Conformity 0.34 0.000 0.20 0.000
Universalism 0.34 0.000 0.19 0.000
Benevolence 0.24 0.000 0.14 0.000
Self-direction -0.21 0.000 -0.10 0.003
Power -0.23 0.000 -0.12 0.001
Hedonism -0.44 0.000 -0.17 0.000
Achievement -0.32 0.000 -0.28 0.000
Stimulation -0.49 0.000 -0.36 0.000

Note: all correlations are significant at 0.01 level (2-tailed).

Source: calculated and elaborated by the authors based on the data of ESS 2008, 2018 using
SPSS software.

Also, the ESS data of Latvia show that value perception between age groups differs.
If respondents until the age of 24 identified themselves more with: (1) self-direction,
(2) benevolence, (3) universalism, (4) stimulation, (5) security and (6) hedonism, then
age group 65+ respondents identify themselves more with: (1) security, (2) benevolence,
(3) universalism, (4) tradition and (5) self-direction in 2018. However, the generation
gap regarding value perception has decreased within all 10 values over the last years
(Table 3). Generation gap between the youngest and oldest age group has decreased
mainly due to significant increase in identification with universalism (+0.56) and
benevolence (+0.45) values and decrease in identification with power (-1.08), hedonism
(-0.41) and achievement (-0.58) values among the youth, as well as increase in
identification with values of hedonism (+0.48) and self-direction (+0.17) within the
oldest age group.

If we look at the tendencies, by comparing ESS 2018 data with the data of 2008,
we can see that the biggest changes regarding value perception can be observed in the
age group <=24. If in 2008 the most important values in the age group <=24 were:
(1) self-direction, (2) hedonism, (3) stimulation, (4) achievement and (5) security, then
in 2018 they were: (1) self-direction, (2) benevolence, (3) universalism, (4) stimulation
and (5) security. Values of self-direction and security have stayed in the same positions,
while values of hedonism and achievement were replaced by benevolence and univer-
salism. Young people in Latvia have become significantly more tolerant, equality-
oriented and focused on the well-being of nature and other people, including people
close to them.
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Figure 6
Identification with Sh. Schwartz’s defined values
in different age groups, scores, Latvia, 2018

)

Sec Ben Uni Tra Self-D Con Hed Ach Sti Pow

W<=24 0,23 0,55 0,38 -0,20 0,55 -0,65 0,01 -0,26 0,24 -1,10
m25-44 0,52 0,50 0,43 -0,15 0,39 -0,56 -0.12 -0,15 -0.35 -0,74
45-64 0,68 0,70 0,59 0,24 045 -0,45 -0,20 -0,68 -0,63 -1,01
65+ 0,93 0,72 0,71 0,61 0,24 -0,10 -0,45 -0,87 -1.01 -1,12

Source: calculated and elaborated by the authors based on the data of ESS 2018 using SPSS
software.

Until the age of 34, the values of openness to change (both in 2008 and 2018)
have dominated over the values of conservation in Latvian society. However, it should
be noted that during these ten years, the level of identification with openness to change
has decreased, while the level of identification with conservation values has increased.

Within the second dimension, significant changes have taken place in the case of
the youngest age groups. If in 2008 the respondents under the age of 34 identified
themselves more with the values of self-enhancement, then in 2018 all the analysed
age groups set self-transcendence values as a priority. Self-enhancement values have
experienced a significant drop in the level of identification over the last 10 years, while
the values of self-transcendence have significantly increased. It has happened due to
the rapid increase in benevolence and universalism values, as mentioned before. This
situation can be explained through generation theory, since during ESS 2018, genera-
tion Y represents youth. The ideas of globalization, bringing people together to tackle
common challenges — the fight against terrorism, the fight against climate change and
for the protection of the environment were popular in the childhood of Generation Y
(Shamis, Nikonov 2019). Already in 2010, answering a question about their sense of
territorial belonging to Europe, more than one third (34.5%) of representatives of the
age group 18-24 gave a positive answer (average — 20. 6%) (ASPRI 2012). Another
research on the public opinion of Russians in Latvia done in 2020 approved a strong
pro-European orientation of the young generations (76 %) (Kugel, Lysenkov 2021).
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In 10 years, young people in Latvia have become more focused on caring for the
well-being and interests of others rather than pursuing their own interests, but at the
same time they are still more focused on independent action, thinking and readiness
for new experiences than obedience, self-restraint and resistance to change. The EU
average data also indicates openness to change and a self-transcendence value domina-
tion among young people. Young people in Latvia have become more socially oriented.
ESS 2008 data analyses show that until the age of 34, respondents associated themselves
more with personal rather than social focus values, however in 2018 all age groups
already outlined social focus values as more important.

In 2008 younger people in Latvia tended to identify themselves with growth values
while older people associated themselves more with self-protection values. However,
in 2018 all age groups already identified themselves with growth values, see Figure 7.
This has happened mainly due to the significant increase in the identification level
with self-transcendence values within all age groups, especially youth. However, only
in the youngest age group (min-24) growth values have a rather stable position in 2018.

Figure 7

Identification with growth and self-protection values
in different age groups, scores, Latvia, 2008 and 2018

[
min-24 25-44 45-64 65+ min-24 25-44 45-64 65+
2008 2018
W Growth 0,23 0,07 -0,05 -0,20 0,35 0,17 0,18 0,04
Self-protection -0,35 -0,12 0,06 0,29 -0,43 -0,23 -0,14 0,08

Source: calculated and elaborated by the authors based on the data of ESS 2018 using SPSS
software.

Comparing the changes in the value hierarchy of the youngest age groups in other
countries we conclude that the changes in these countries were smaller than in Latvia,
showing the traces of the value crisis among Latvian youth. Besides that, the hierarchy
of youth values in Latvia differs more from the overall country hierarchy than any
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other analysed group. A low level of consensus on the most important values indicates
the alienation of young people from the existing value hierarchy in the country and
the low level of consensus about the most important values among age groups —
anomie (Beilmann, Lilleoja 2015). However, we must point out that in Latvia, the
level of consensus has increased in all analysed groups, except that representing ethnicity

(Table 4).

Table 4
Consensus of value hierarchies among different groups,

Pearson correlation coefficients, Latvia, Estonia and Finland,
2008 and 2018

Correlated variables: Latvia Estonia Finland
Country value hierarchy and ... 2008 2018 2008 2018 2008 2018
value hierarchy among male respondents ~ 0.88 1.00 0.96 0.99  0.99 1.00
value hierarchy among female respondents 0.95 1.00 0.99 1.00 1.00 0.99

value hierarchy among respondents in age 004 0.65 048 075 0.60 0.93
group min-24 ’ ’ ) ) ’ ’

value hierarchy among respondents in age 081 092 095 095 095 095

group 25-44

value hierarchy among respondents in age 096 098 095 1.00 098 1.00
group 45-64

value hierarchy among respondents in age 088 098 092 095 094 0095
group 65+

value hierarchy among Latvian/ Estonian 099 098 099 099 1.00 1.00
respondents
value hierarchy among Russian speaking
respondents

099 093 093 094 096 0.96

Note: all correlations are significant at 0.01 level (2-tailed).

Source: calculated and elaborated by the authors based on the data of ESS 2018 using SPSS
software.

Such a significant value change and low level of value consensus among youth
can be connected with the fact that generation Y has an unstable sense about values.
An uncertain future and informative noise hinder the choice of the main and creates
confusion even at the age of 20 and 30. The situation is unusual all over the world.
This generation was trained through a test system. As a result, as children, they lacked
time to discuss important issues: who is a good person, who is a villain, what is love,
friendship, honesty, what it means and how to act in a given situation (Shamis, Nikonov
2019).

However, as Table 4 shows, the hierarchy of youth values in Latvia differs more
from the overall hierarchy of values, than in Estonia and Finland. This might be due
to the fact that Latvia was influenced by economic crises and outmigration, as well as
the consequences that followed, to a greater extent than Estonia and Finland. Therefore,
the impact on our Latvian generation Y, has been significantly stronger.
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Ethnicity perspective

To claim that there is a fundamental difference between the Latvian and Russian
ethnic groups concerning the value hierarchy is a common argument in Latvia. How-
ever, the data shows that value perception doesn’t differ much between the Latvian
and Russian speaking population. In 2018, the Russian speaking respondents associated
themselves a little more with security, tradition, universalism, achievement, and power
values than the Latvian speaking respondents. While Latvian speaking respondents
identified themselves more with hedonism, stimulation, and self-direction than Russian
speaking respondents.

ESS data show that the consensus on the value hierarchy between Latvian-speakers
and Russian-speakers is high but with a tendency to decrease (Table 4). However,
hierarchies have significantly larger differences between age groups than between
ethnic groups. In ten-year, period differences in value perception have increased regar-
ding following values: security, self-direction, hedonism, achievement and stimulation.

Both for Latvian and Russian speaking respondents in 2008 and in 2018 conserva-
tion values dominate over openness to change values, however the Russian speaking
population tends to associate with conservation values a little bit more (in 2018:
+0.26) than the Latvian speaking respondents do (in 2018: 0.14). In the case of both
groups, self- transcendence values dominate.

For both - respondents who most often speak Latvian at home (in 2018: +0.35),
and for those who most often speak Russian (in 2018: +0.43), the social focus values
are more important than personal focus values, and the tendency is for social values
to strengthen their position. However, speakers of Russian associate themselves a
little bit more with social values.

Latvian respondents tend to associate themselves with growth values more (Latvian
speaking respondents: 0.19 in 2018; Russian speaking respondents: 0.03 in 2018),
and already since 2008, while Russian speaking respondents in 2008 identified them-
selves a little more with the values of self- protection (0.04). However, the differences
between growth and self-protection value perception between ethnical groups are
weak.

Value education

According to E. Schumacher, the essence of education is the transmission of values
and the task of all education is to understand the present world. It was written almost
50 years ago. Since that time the world became much more complicated and difficult
to understand. Schools and teachers are not the only or main source of information in
the era of the internet. They became only one link in this chain. Their tasks became
much more challenging and difficult. They have to compete with many other sources
of information and knowledge and to explain the world to their pupils, to encourage
them (Schumacher 2010).
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Ernst Friedrich Schumacher (1911-1977) was an internationally influential
economic thinker, statistician, and economist. He brought his ideas in the publica-
tion “Small Is Beautiful: A Study of Economics as If People Mattered” (1973). In
1995, this book was ranked by The Times Literary Supplement as one of the 100
most influential books published since World War II. We would like to quote
some thoughts from his essay “The Greatest Resource — Education” (Schumacher
2010):

“The essence of education is the transmission of values, but values do not help
us to pick our way through life unless they have become our own, a part, so to say,
of our mental make-up. This means that they are more than mere formulae or
dogmatic assertions: that we think and feel with them, that they are the very
instruments through which we look at, interpret, and experience the world. When
we think, we do not just think: we think with ideas. Our mind is not a blank, a
tabula rasa. When we begin to think we can do so only because our mind is already
filled with all sorts of ideas with which to think. All through your youth and adole-
scence, before the conscious and critical mind begins to act as a sort of censor and
guardian at the threshold, ideas seep into our mind, vast hosts and multitudes of
them. When people ask for education, they normally mean something more than
mere training, something more than mere knowledge of facts, and something
more than a mere diversion. Maybe they cannot themselves formulate precisely
what they are looking for; but I think what they are really looking for is ideas that
would make the world, and their own lives, intelligible to them. When a thing is
intelligible you have a sense of participation; when a thing is unintelligible you
have a sense of estrangement. “Well, I don’t know”, you hear people say, as an
impotent protest against the unintelligibility of the world as they meet it. Our
task — and the task of all education — is to understand the present world, the
world in which we live and make our choices. Education which fails to clarify our
central convictions is mere training or indulgence”.

“Estrangement breeds loneliness and despair, the “encounter with nothing-
ness”, cynicism, empty gestures of defiance. Education is the transmission of ideas
which enable man to choose between one thing or another. ... What matters is the
tool-box of ideas with which, by which, through which, we experience and interpret
the world”.

Values need to be nurtured and promoted among people, especially youth, and
value-based education is one of the key ways to do it (Laganovskis 2019). Currently
the Latvian education system is in a transition phase to competence education within
the project “Competence Approach in Curriculum” (“School 2030”) (Skola 2030
2019). The values and virtues that students must acquire in the new curriculum are
included in practically all fields of study and are fixed in the standard of education.
However, due to various education reforms, teachers are overwhelmed with new
information, as well as with a continuous process of reform (reform of inclusive educa-
tion, work-based learning, replacement of bilingual education with education in the
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Latvian language, etc.), and rarely have the time and support to implement value
education in schools (Gonzalez 2019). As a result, the child is not always kept in the
centre — promoting the acquisition of value education.

More than a billion euros from the European Union’s structural funds and public
money have been invested in infrastructure and the provision of teaching aids to
make education system close to work environment and to provide the opportunity to
develop the skills, knowledge and competences that are necessary in the labor market.
(Golca, Rajevska 2017). However, work-based learning’s prestige among potential
students has not increased significantly.

The decrease in the value of achievement importance among the young generation
is demanding a systemic analysis and activities on different levels. The long-time of
distance learning due to COVID-19 approved a high need for direct human contact
between children and teachers and mutual children contacts. Sports activities and
their role in children’s physical and mental development, character building, enjoying
the taste of victory, team spirit building is underestimated in the Latvian education
system and youth policy in general. There is an urgent need to raise the prestige and
salary of all teachers, including sports teachers, to develop sports competitions between
classes, schools, counties and regions, paying special attention to team sports that do
not require expensive equipment but train and teach work in a team.

Based on the results of the analyses, more attention throughout the education
process should also be put on openness to change values, especially creativity and
stimulation values, to promote growth value dominance in Latvian society.

Conclusions

The value of security has remained the top priority for Latvia’s population in
2008 and 2018. The need for security is one of the basic human values. In the situation
in Latvia, the rather high level of income inequality and uncertainty about the avail-
ability of health care largely explains such a choice by the people. The value system is
quite conservative. The core values remain almost unchanged: benevolence, univer-
salism, self-direction, only slightly changing their order over a decade. However, the
global financial crisis has hit Latvian society and its economy very painfully. The
great traumatic syndrome of the crisis has long-lasting consequences for society.
Unexpectedly high migration, in which people of working age saw the solution to
their problems, left significant traces in society, changed its age structure, family life
patterns, sources of income, life, and worldview. In the period from 2008 to 2018,
the following values have significantly decreased in their importance in Latvian society:
(1) power, (2) achievements and (3) stimulation, while more Latvians have started to
identify with the values — (1) universalism, (2) benevolence and (3) traditions. In the
analysed period, value perception in Latvia has grown significantly closer to the level
of the EU average.

Our society is more socially focused rather than personally, mainly due to the
increase in self-transcendence values in the period. One of the explanations for that is
that during the crisis, in the period from 2009-2011, local and state authorities were
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rather open and sensitive to the needs of persons in trouble. However, the family and
relatives still remain the main source of support. Many of those who were used to
relying on themselves have left Latvia.

When we analyse values in the self-protection and growth dimension, we can
observe that in Latvia there is not a strong difference in these value perceptions.
Although more people identify themselves with growth values, these values have not
yet strengthened their positions in Latvian society. This is mainly due to the fact that
although self-transcendence values have very strong positions in Latvian society, open-
ness to change value perception is rather weak, especially when it comes to stimulation
and hedonism values. It can be explained as post-traumatic crisis syndrome, which
can be reduced with changes in the education system in the future.

Consensus on values in Latvia increases slightly in 2018 compared to 2008.
However, consensus on the hierarchy of core values was relatively weak among age
groups in 2018, showing that the value system is under a large transformation into
the new global world, its opportunities and challenges of uncertainty. Generation Y
has an unstable sense about values. The COVID-19 crisis is a serious challenge for
both the ruling coalition and the corporate governance system as a whole. Covid-19
tests people’s benevolence not only to those closest to them, but also to solidarity
with those further afield. Only a society whose members are united, open to dialogue
and diversity of opinion can emerge from the crisis.

Comparing the situation with Estonia and the EU average, we can conclude that
changes in value perception have taken place to a much greater extent in Latvia. This
may be explained by the fact that during the analysed decade Latvian society has
faced more severe changes and challenges, including economic crisis, migration, and
announced reform in the education system.

Based on the results of the analyses, more attention throughout the education
process should be put on self-direction (creativity) and stimulation value strengthening,
as well as maintaining stable levels of identification with self-transcendence values of
universalism and benevolence. Since these are the values that represent growth and
can promote a country’s welfare. In Latvia, there is strong need to strengthen achieve-
ment value through active youth policy that promote spirit of competition in area of
sport, professional skills and innovative approach. Value consensus is important for
stability and development of society, therefore there is an acute need for further studies
on this subject.
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CoBpeMeHHbIE JIATBUIICKME UCCIIEI0BaTeM MTPAKTUIECKU HEe 3aHMMAIOTCSl BOITPOCAMU COLIM-
ajpHOU cTpatudukanu. Ho 6e3 TIaTeIbHOTO U JOCTOBEPHOTO aHaIM3a COIMAIbHBIX KJIaCCOB
SKCIEPTHOE COOOIIECTBO HE MMEET BO3ZMOXHOCTHU TIPEIIOXKUTh BIACTSIM M OOILIECTBEHHOCTH
3¢ dEeKTUBHBIE MHCTPYMEHTHI YIIPaBJI€HUsI, KOTOPbIE COOTBETCTBOBAIM Obl peaIbHOMY COCTOSI-
HUIO JJaTBUIICKOTO 001iecTBa. Llebio TaHHOTO UCCeI0BaHNSI SIBISIETCSI U3YUYEHUE «PECYPCHBIX
roptdeieii» 1 COBOKYITHOTO KaImMTajla, a TAKXKE CTEIIEH KAl TATN3aliy PECYPCOB, UMEIOIINXCS
B pacTiopsKeHUU TTpeICTaBUTe e COIMATBHBIX KIIACCOB cOBpeMeHHOoIt JIaTBun. OOBbEM U CTPYK-
Typa «pecypCHOTO OPTQEeIsi» U COBOKYITHOTO KalTajia pa3JIMIHbIX COLIMATbHBIX KIIACCOB U3y~
4aloTCsl C MOMOIIBIO METOA0JIOIMHU, pa3padoTaHHOI MpodeccopoM coLronoruu JlayraBrnuic-
cKoro yHuBepcuteta B. MeHbIIMKOBBIM Ha OCHOBE Teopuur couuanbHbix nojeit I1. bypabe u
pecypcHoro noaxoa (WM Moaxoja «pecypc-akTUB-KanuTall») poccuiickoit yuénoit H. Tuxo-
HOBOI, ¢ HEOOJIBIINMU U3MEHEHHUSIMUA CO CTOPOHBI aBTOPOB. B cTaThe aHANIM3UPYIOTCS pe3yJib-
TaThl COLIMOJIOIMYECKOro orpoca HacejaeHus Jlatranbekoro pernona Jlarsuu (2019 ron, n =798
PECIIOHIIEHTORB), B paMKaX KOTOPOTO IMOJISIPHbIE COLIMAIbHbIE KJIACChl OMPEAEIsSIOTCS Ha OCHOBE
IIBYX OOBbEKTUBHBIX (JIOXOI M 00pa30BaHNUE) M OMHOTO CYOBEKTUBHOTO (CaMOMAECHTU(UKALIUS
pecCIOHIeHTOB) KpuTepueB. Ha mpuMepe HM3IIero pabodero Kjiacca M CpeIHero Kjacca aBTOPhI
JloKazaau cieaylouiee: 1) HU3MMi padbouuii Kiacc MMEeT CTaTUCTUYECKU 3HAYMMO MEHBIINIA
Mo 00BEMY «PeCYpPCHBII MOPTQeEb», UeM CpeAHMI Kiiacc; 2) HU3LIUI pabouuii Kjacc He Tak
yCIIellIeH, KaK CPeIHMI KJ1acc, B Ipollecce KaluTaIN3alui UMEIOIINXCS B €T0O paCIOPSLKEHUN
pecypcoB, T.e. B Ipoliecce IpeBpalieHUs UX B KarmuTajl. B coBpeMeHHOI JIaTBUM TTOJISIPHBIE CO-
LIMAJIbHBIE KJIacChl Pa3nyaroTcs MexXIy coO0li He CTOJbKO CIelU(UKOl pecypcoB, CKOJbKO
crieliMbUKON Kanurana. DTU CTaTUCTUYECKM 3HAUMMBbIE IBYXYPOBHEBbBIE Pa3INUusl HE YCTYIAIOT
OJIHO JIPYTOMY I10 CBOEH 3HAUMMOCTH. DMIIUPUICCKOE N3yUeHHNE 00BhEMA U CTPYKTYPHI «pecype-
HOTO TIOPT(esi» M COBOKYITHOTO KalMTala pa3TUIHBIX COITUATBHBIX KJIACCOB B COBPEMEHHO
JlaTBUM ¢ MCIONB30BAHUEM PECYPCHOTO MOAXOIa CIIOCOOCTBYET Pa3BUTUIO TEOPETUUECKON U
MPUKJIAJHON COLMATbHON HAayKU MOCPEACTBOM IMPaKTUYECKOM anmpodalnsi MHHOBALIMOHHOM
METOIOJIOTMH MCCIeIoBaHMs. Pe3yIbTaThl MCCIIeIOBaHUS MMEIOT TAKKE OPEACIEHHOE TIPAKTH -
YeCcKoe 3HaYeHNE U MOTYT OBITh MCITOJIb30BaHbI IS ITOBBILIEHNS 3(h(EeKTUBHOCTH COLIUATbHOMI
MOJUTUKU COBpeMeHHOI JIaTBUM MyTEM paclIMpeHUs] BO3MOXHOCTEM collMaabHO MOOUIBHO-
CTU HU3LIUX KJIACCOB.

KioueBble clioBa: COLMAIBHBIN KJIACC, PECYPC, «PeCYPCHBIN TOPTQEIb», CTEIIeHb KamnuTa-
JIM3ALIMU pecypca, HU3LINIA pabounii Kjlace, CpeIHui Kiace, JlaTBus.
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Resursu un to kapitalizacijas mérisana balstita socialo skiru izpéte Latvija

Masdienu Latvijas pétnieki praktiski nenodarbojas ar socialas stratifikacijas jautajumiem.
Tacu bezruipigas un ticamas socialo skiru analizes ekspertu kopiena nav spéjiga piedavat valdibai
un sabiedribai efektivus vadibas instrumentus, kas atbilstu Latvijas sabiedribas realajam stavoklim.
Si pétijuma meérkis ir izpétit “resursu portfelus” un kopéjo kapitalu, ka ari masdienu Latvijas
socialo skiru parstavju riciba eso$o resursu kapitalizacijas pakapi. Dazadu socialo skiru kopéja
kapitala, ka ari “resursu portfela” apjoms un struktara tiek pétita ar metodologiju, ko izstradajis
Daugavpils Universitates sociologijas profesors V. Mensikovs, izmantojot P. Burdjé socialo
lauku teoriju un Krievijas zinatnieces N. Tihonovas piedavato resursu pieeju (vai pieeju “resurss-
aktivs-kapitals”), ar nelielam izmainam no autoru puses. Raksta tiek analizéti Latgales regiona
iedzivotaju sociologiskas aptaujas rezultati Latvija (2019. gads, n = 798 respondenti), kas
[aptaujas] ietvaros polaras socialas skiras tika identificétas péc diviem objektivajiem (ienakums
un izglitiba) un viena subjektiva (respondentu pasidentificéSanas) kritérija. Balstoties uz zemakas
stradnieku skiras un vidusskiras pieméru, autori pieradija: 1) zemakajai stradnieku skirai péc
apjoma ir statistiski nozimigi mazaks “resursu portfelis” neka vidusskirai; 2) zemaka stradnieku
skira nav tik veiksmiga ka vidusskira tas riciba esoso resursu kapitalizacijas procesa, t.i., parvérsot
tos kapitala. Musdienu Latvija polaras socialas skiras diferencé ne tik daudz resursu specifika,
cik kapitala specifika. Sis statistiski nozimigas divu limenu atkiribas ir lidzvértigas péc socialas
nozimibas. Dazadu socialo skiru “resursu portfela” un kopéja kapitala apjoma un struktaras
empiriska izpéte masdienu Latvija, izmantojot resursa pieeju, veicina teorétiskas un lietiskas
socialas zinatnes attistibu, praktiski aprobgjot inovativo metodologiju. Pétijuma rezultatiem ir
ari zinama praktiska lietderiba: tos var izmantot, lai uzlabotu musdienu Latvijas socialas
politikas efektivitati, paplasinot zemako klasu socialas mobilitates iespéjas.

Atslegas vardi: sociala skira, resurss, “resursu portfelis”, resursa kapitalizacijas pakape,
zemaka stradnieku skira, vidusskira, Latvija.

Latvian social classes’ investigation based on the measurement of the resources and their
capitalization

Modern Latvian scientists almost do not deal with the issues of social stratification. At the
same time, without a thorough and reliable analysis of the social class structure, the expert
community cannot provide the authorities and civil society with effective tools that would
meet the actual needs of Latvia. The purpose of this study is investigating the “resource portfolios”
and total capital, as well as the degree of the capitalization of resources, which representatives
of Latvian social classes have at their disposal. The amount and structure of “resource portfolio”
and total capital of different social classes are studied using the methodology developed by
V. Menshikov, professor of sociology at Daugavpils University. This methodology is based on
P. Bourdieu’s theory of social fields and Russian scientist N. Tikhonova’s resource approach
(or resource-asset-capital approach), with minor modification by the authors. In the article,
the results of the sociological survey of the inhabitants of Latgale region of Latvia (2019,
n = 798 respondents) are analyzed. The polar social classes are identified based on two objective
(income and education) and one subjective (self-identification of respondents) criteria. Based
on the cases of the lower working class and the middle class, the authors proved the following:
(1) the lower working class has statistically significantly smaller “resource portfolio” than the
middle class; (2) the lower working class is not so successful as the middle class in activating
the resources at their disposal, turning them into their capital. In the modern Latvia, the polar
social classes differ among themselves not so much by resources specificity as by capital specifi-
city. These statistically significant two-level differences are not inferior to one another in terms
of their importance. An empirical study of the amount and structure of the “resource portfolio”
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and the total capital of different social classes in the modern Latvia using the “resources-
assets-capital” approach contributes to the development of theoretical and applied social science
through practical testing of innovative research methodology. The research results have also a
certain practical importance and can be used to improve the social policy of the modern Latvia.
This requires a stronger emphasis on the opportunities for social mobility of the lower classes.

Key words: social class, resource, “resource portfolio”, degree of the resource capitalization,
lower working class, middle class, Latvia.

BBenenue

Hecwmotpst Ha To, UTO MepapxuyecKas coliaibHasi CTpaTuduKalus Bcerna sipisi-
JIaCh U MPOIOJIKACT SIBJIIThCS HEOThEMJIEMbBIM aTpUOYTOM OOJIBIIIMHCTBA YeI0BeYeC-
Kux obiects (Sidanius, Pratto 1999), siBsisck cTumysioM pa3Butus odiecTa (Shmoller
1906), TOT «pecypCHBIil MOPTdEIb», KOTOPBIM 00JIaJal0T MPEACTABUTENN Pa3TNIHBIX
COLIMAIbHBIX KJIACCOB, a TAKXKE CITIOCOOBI €r0 ITPUOOPETEHMS MEHSIIOTCS B OOJIbILICH TN
MEHbIIICH CTeIIeHU B 3aBUCMMOCTH OT BpeMeHU U MecTa. Hampumep, n3y4dasi BOIIPOChHI
JINIEPCTBA ¥ COLIMAIBHON MOOMIBHOCTH B I03KHOA3MATCKOM 00I1IeCTBe 3a repuoj c 1677
o 1983 ron Ha mpuMepe MuHaxacsl (Minahasa) (oJayocTpoBa B CEBEPHOI YaCTU MH-
noHe3uiickoro octpoBa CynaBecu (Sulawesi)), mopTyrajibckas yuéHasi (ToJUIaHICKOTO
MPOUCXOXIEHHUS) B 00JIACTH collManbHOM aHTponojoruu M. CxoyreH (M. Schouten)
IMPUIILIA K BBIBOAY O TOM, YTO «OCHOBHBIMU CPEICTBAMU 00PETEHUSI CTaTyca B IOKOJIO-
HUalbHOM MuHaxace ObLJIM BOEHHbIC 3aCyTU U 6orarcTBo. HecMoTpst Ha pagukaib-
Hbl€ U3BMEHEHHUsI, KOTOPbIE IMPETEPIIe) TOT PErMOH B TEUEHUE TPEX CTOJIETUIA, — OCO-
OEHHO TOCJ/Ie YCTaHOBJIEHUS TOJUIAaHACKOTO KOJOHUaIbHOro npapieHust B XIX Beke,
CITOCOOBI JOCTHKEHHSI BBICOKOT'O OOIIECTBEHHOI'O CTaTyCa MaJIo U3MEHUIUCH, a CTPEM-
JIEHWE K BJIACTU M IIPECTUXKY IO-MPEKHEMY XapaKTepHO sl obliecTBa MuHaxachl»
(Schouten 1998: 5). B cBoto ouepenp, 3. Kisiin (E. Klein) u B. Tokman (V. Tokman),
M3y4yaBlIve COLUATbHYIO CTPAaTU(UKALIUIO B IJATHHOAMEPUKAHCKOM OOILIECTBE B STIOXY
mo0anu3auny — B TeYEHUE ABYX MOCIEIHUX AeCATUIETUIN XX BeKa — OOHapyXUJIH,
YTO «COLIMAJIbHbIE TPYIIIIBI [O-TIPEXXKHEMY CTPYKTYPUPOBAHbI 11O TPO(ECCUSIM, HO B CH-
TyallMy, KOIJa MEHSIIOTCS KYJIBTYPHbIE U SKOHOMUYECKME MEXaHU3Mbl TOCTHKEHUSI
COOTBETCTBUSI HALIMOHAJIBHBIM M MEXIYHAPOIHBIM MHTEPECaM, 1iejible CEKTOpa 3KO-
HOMMKU, KaK TPaBUJIO, TEPSIIOT CBOIO 3HAYUMOCTh U cBoii npecTuk» (Klein, Tokman
2000: 28).

Yto KacaeTcst M3y4eHHUsl COLMAIbHOMI CTpaTU(UKALUKY B BOCTOYHOEBPOIIEIICKOM
0011IeCTBe, MEePEXUBIIEM B KOHIIE XX BeKa Iepexo OT COLMaIM3Ma K KaluTaau3My,
TO, K IIPUMEDPY, PE3y/IbTaThl IPOBEAEHHOIO CPABHUTEIHLHOTO UCCIICAOBAHUSI MOICIICI
colManbHON MOOWIbHOCTY B Hauajie 1990-x u B koHiie 2000-x ronos B cTpaHax LleHT-
panbHOI 1 BocTouHoil EBpOIIBI MoKa3aiu 3HAUUTEIbHOE CHIDKEHUE «TEKYUeCTU» CO-
LIMAJIBHBIX CTPAT MEXKTY ABYMsI M3y4aeMbIMU IIEPUOIAMHK, KOTOPOE ITPOM30IILIO, BEPO-
SITHO, BCJIEACTBUE U3MEHEHUI B MHCTUTYLIMOHAIBHBIX MeXaHU3MaX, PEryJIMpPYIOLINX
nepeaavy Karmurajaa oT OIHOTo moKojieHus K apyromy (Jackson, Evans 2017). Mccie-
JoBaTe b cColManbHoi crparudukanuu B Jlarsuu I1. Jlakuc (P. Lakis) Bbinenuia Tpu,
I10 €I'0 MHEHMI0, HanboJiee BaxKHbIX U3MEPEHUSI CTpaTU(UKAIIMY B TAKOM IIEPEXOTHOM
obuiecTBe, KakuM Obuta JlaTBus B 1990-x romax: 1) maTepuanbHoe paccioeHue, iud-
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depeHImalms 10X0A0B; 2) OTHOILIEHUS C TMTOJUTUYECKOI BIACThIO; 3) MPECTUK IIPO-
deccun (Lakis 1994). B cBowo ouepenb, Apyroit JaTBUNACKUI COLIMOIOT, U3yJaBIINA
COILIMAaJIbHYIO CTpaTU(UKALIMIO JJaTBUICKOro ob1ecTBa, — B. MeHbIINKOB — YTBEpXK-
JIaeT, YTO CPEeIHUI KJIacC B HAyYyHOM MOHMMaHUM B JIaTBUM BOOOIlIE OTCYTCTBYET, U
BBOJIUT MOHSATUE «KAaHAMUIATOB B cpeaHuil knacc» (Mensikovs, Lavrinovica 2011;
Menshikov 2016).

B HayuHoI1 TuTepaType BcTpevyaeTcsi OYeHb MHOTO TTOAXOA0B K U3YYEHUIO COLIM-
aJIbHOM cTpaTU(UKALUU — KaK C TOYKHU 3peHUS IIpeaMeTa UCCaenoBaHus (CTaTuyec-
Kas collMajabHasl CTpaTUUKaIYs UM AMHAMUYeCcKas CoLMalbHas MOOUJIbHOCTD), TaK
U C TOUKU 3pEHHUs CIIOCOOOB U3MEPEHUS COLMANBHBIX CTpaT (IO OOBEKTUBHBIM WU
CyOBEKTUBHBIM KPUTEPHUSIM, IO OMHOMY MJIM HECKOJIBKUM). B pamKax naHHOTo uccJe-
JTIOBaHMSI aBTOPBI MOMBITAIOTCSI 10 BO3MOXKHOCTH OOBETMHUTH Pa3HbIC ITOAXOIbI K U3yJe-
HUIO COLIMaJIbHOM cTpaTU(UKAIIMK B COBPEMEHHOM JIATBUICKOM OOIIECTBE Ha MPU-
Mepe OIHOro peruoHa JlaTBuM, onpeae/auB CollMaTbHbIEe CTPaThl HA OCHOBAaHUU ABYX
00BEKTUBHBIX (0XOI 1 00pa30BaHME) U OJHOTO CYObEKTUBHOIO (caMOUIeHTU(DUKA-
LIMY PECIIOHIEHTOB) KPUTEPUS, a TAKXKE U3YIUB 00BEM U CTPYKTYPY «PEeCYpPCHOTO IOpP-
T(esisi» ¥ COBOKYITHOTO KaIlMTaja pa3JIdYHbIX COLIMATIBHBIX KJIACCOB C IIOMOIIBIO TaK
Ha3bIBAEMOI'0 PECYPCHOTO MOIX0a MM MOAX0Aa PeCypCOB-aKTUBOB-KamnuTaaa, pas3-
paboraHHoro poccuiickoii yuéHoit H. TuxoHoBoIi B KauecTBe HOBOI TEOPETUYECKOM
MapajaurMbl B crpaTudukanoHHbix uccienoBanusix (Tikhonova 2006). PecypcHblii
MOJXO/I OCHOBAH Ha CJIEAYIOIIe METOI0JIOIrMYECKOM MPEaOChIIKE: PECYPChI, UMEIO-
IIMeCs] B pacloOpsKEHUHU 4eloBeKa, B pe3yjabTaTe UX 3aAeiCTBOBAHUS (aKTUBALIMU)
MOTYT OBITh IIPEeBpalleHbl B €r0 aKTUBbI, KOTOPbIE, B CBOIO OYepellb, MOTYT UMETh CO-
1IMATbHO-3KOHOMMYECKYIO OTAauy, T.e. CTaTh KallMTaJIOM YeJoBeKa. ACIIEKT COLIMab-
HOI1 MOOMJIbHOCTHY B JaHHOM MCCJIEIOBAaHUM OyIeT 3aTPOHYT C ITOMOIIBIO CPaBHEHUS
pPOJIM KPUTEPHUEB COLIMAIBbHOMN CTpaTUdUKALIMKY, C TTOMOIIBIO KOTOPBIX MOXHO U3Me-
PUTh CTAaTUYECKOE TTOJOXEHME YeJIOBeKa B COLIMAIbHOI UepapXuu, ¢ pojiblo haKTo-
pPOB, MPU MOMOIIU KOTOPBIX YEJTOBEK MOXET U3MEHUTh CBOI COIIMAIbHO-3KOHOMMU-
YEeCKMI cTaTyc.

Takum oOpa3oM, 1Ie/IbI0 TaHHOTO MCCIeI0BaHUs SIBISETCS AMIUpPUYECcKas Mpo-
BepKa — Ha IIpUMepe JaHHBIX COLIMOJOIMYECKOTro OIIpoca B3pocaoro HaceaeHus Jlat-
raJibckoro peruoHa JlatBuu, rnposeag¢HHoro B 2019 romy Ha BbiOOpKe 13 798 yesnoBek
(Daugavpils University 2019) — rumote3bl 0 TOM, UTO MPeACTaBUTEIU Pa3HbIX COLIMAb-
HBIX KJIACCOB COBPEMEHHOT'0 JIATBUIMCKOTO OOIIECTBAa UMEIOT Pa3IMUHbIC «PECYPCHbBIE
noptdenn» U eug 0ojee pa3andHbIA COBOKYIHBIN KamuTal, YTO ONPEAeasieTCsT pa3-
HO1 CTeIeHbIO KalUTaIU3alu1 PeCypCOB, UMEIOIIUXCS B pACTIOPSIKEHUU MPEICTaBU -
TeJieli 3TUX COLIMaIbHbBIX KiaccoB. [Ton KanuTanu3alueil pecypcoB B paMKax JaHHOTO
HCCIIeOBaHMSI TOHUMAETCS TaKas CUTYalMsl, KOTraa TOT WJIM MHOM pecypc pecrioHAeHTa
MPUHOCUT €My NEeHEXHBIN TOXOI U/WIM MOJOXEHUE B OOIIECTBE M/WJIM MOPAIbHOE
YIOBJETBOPEHMUE, T.€. CTAHOBUTCS €TI0 KalluTaJOM.

ITockonbky B JIaTBUM HA0II0MaI0TCS CTAOMIBHBIC 1 TOCTATOYHO CUJIbHBIE COLIM-
aJIbHO-3KOHOMUYECKHME Pa3InyUsl MEXIY CTOIMYHBIM PETMOHOM U BCEi OCTaIbHOM
tepputopueii crpanbl (Boronenko 2006, 2009), To pe3yiabraThl JaHHOTO MCCIEI0BA-
HUS MOTYT XapaKTepHu30BaTh COBPEMEHHOE JJaTBUIICKOE OOIIECTBO C OMHUM OIpaHryYe-
HHEM — 3TO He CTOJIMYHOE OOIIECTBO, a 00IIECTBO MepudepuitHbIX pernoHoB JIaTBuH,
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KOTOpbIE, B CBOIO OYePE/Ib, MPAKTUIECKU HE OTJIMYAIOTCSI MEXIY COOO0M B COIIMATIBLHO-
sKoHOMMYecKoM IaHe (Boronenko 2006, 2009).

Ewi€ onHo orpannMyeHue JaHHOTO UCCIE0BAHMS CBA3aHO C METO0JIOTUEH onpe-
JIeJICHUSI CTPYKTYPBI «pECYpCHOTr0 MopTdeiss» U COBOKYITHOTO KanuTrajaa. Ta MeToHd0-
Jiorusi pa3paboTaHa JaTBUACKUM colrosioroM B. MenbiinkoBsiM (Mensikovs 2009) B
JlayraBnujacCKOM YHUBEPCUTETE HA OCHOBE TEOPUU COLIMATIBHBIX MOJIEH (aHTIL.: theory
of social fields) T1. Bypawe (P. Bourdieu) (Bourdieu 2005) u pecypcHoro nmoaxona H. Tu-
xoHoBoi (Tikhonova 2006), ¢ HEGOJIBITUMU U3MEHEHUSMU CO CTOPOHBI aBTOPOB. Co-
[JIACHO 3TOI METOMOJOIMH I'PYIIIBl PECYPCOB — SKOHOMUYECKHUX, KYJIBTYPHBIX, ITPO-
(eccruoHaIbHbBIX, COLMATBHbBIX, AIMUHUCTPATUBHBIX, MOJUTUYECKUX, CHUMBOJIUYECKUX,
uzryeckux 1 reorpadruueckux — 00pasyloT CTPYKTYPY «peCypCHOTO MmopTdensi», Xa-
paKTepHYIO IS €BPOTIEHCKOTO 00111eCcTBa, TOT/Ia KaK B IPYTUX OOIIECTBAX OHA MOXKET
ObITH MHOM. Hampumep, pe3yibTaThl HEaBHETO MCCIeOBaHUs B ABYX cTpaHax lOro-
BocrouHoii Asun — MHnoHe3un n TaunaHae — 1MoKa3bIBaloOT, UTO B 3TUX OOIIECTBaX
PEUTMO3HBIN KalUTaI UTPaeT BAXKHYIO POJIb B COLIMAIbHOM CTpaTU(UKALIUU, TOCKOJIBKY
OH MCIOJIb3YyeTCsl B KAUYeCTBE CTAPTOBOM OCHOBBI 151 JOCTYIIA K pecypcaM (Seda et al.
2020). Ho B coBpeMeHHOI1 JIaTBUM peTurno3Hasi IpuHaaIeXXHOCTh TIOJeH He Ja€T UM
HUKaKNX COIUIbHBIX peumyiects (Mensikovs, Lavrinovica 2011), T.e. He siBisieTcs
JIETEPMUHAHTOM COIIMAIbBHOTO PACCIOEHMUSI, UYTO, CKOPee BCET0, BEpHO U 7151 EBpoTibl B
11€JIOM.

B cnenytonieii yacTy cTaTby aBTOPHI 1alI0T TEOPETUUECKOE 000CHOBaHME IJIsI TOKa-
3aTeJIbCTBA TUIIOTE3bI TaHHOTO UCCIIEI0BaHUsI, a TAKXKe pa3padaTbhiBalOT METO0JIOTHIO
HCCIIeI0OBaHMsI, 3aTeM CJIeAyeT pa3ae ¢ ONKMCaHUEM Pe3yJbTaTOB UCCIeIOBaHUS U UX
00CyXIeHreM, M 3aBEpIIAIOT CTaThIO BHIBOABI U MPEITOXKEHUS TSl NaTbHEUIINX 1C-
cJemoBaHM B 001aCTH COIMATBLHOM CTpaTU(UKAIINN.

TeopeTn‘lecxoe 000CHOBaHUE 1 METO0J0J10rus UCCJIeA0BaAHUA

HecMoTpst Ha TO, YTO KOHIIENTYyaIbHOE IOHMMAaHKe COLIMAIbHBIX KJIACCOB B OO0I1Ie-
CTBE YaCTO UICOJIOIM3UPOBAHO, 3TO IIOHSTUE — COLIMAJIbHBINM KJIaCC — OCTAETCSI OHUM
U3 CaMbIX OCHOBHBIX B couunojioruu (Matulionis 2014). OCHOBOMOJOXXHUKOM CO-
BPEMEHHOI TEOpHU COLMAIbHOM CTPaTU(hUKALIMU CUUTACTCS aMEPUKAHCKUIA COLIMO-
Jior (poccuiickoro npoucxoxaeHus) I1. CopokuH, aBTop pyHIaMeHTaIbHBIX PaOdOT
«I1pobeMbl colMaabHOro paBeHCTBa» U «ColaibHasi MOOUIBHOCTb» , U3 KOTOPBIX B
KOHTEKCTE TaHHOTO MCCIeI0BaHMS HanboJiee BaXKHBIM SIBJIIETCS TO, YTO COLIMAIbHAS
crpatudrKalysg UMeeT MHOTOMEPHYIO CUCTEMY KOOPIMHAT U ACJIUTCSI Ha TPU IIOCKO-
CTU — BKOHOMMYECKYIO, TTOJUTUUECKYIO U TIpodeccroHanbHyo (Sorokin 2007), cTpyk-
TypUpYIOLIE HEPABEHCTBO MEXIY pasIMYHbIMU rpynnamu gonei (Giddens 1989).
Hewmeuxwuii sxkonomuct I. llImomnnep (G. von Schmoller) emig panbliie pa3padboTal MHO-
TOKPUTEPUAIbHYIO Teopulo KiiaccoB (Shmoller 1906).

B Hay4Hoi1 1uTEepaType CYIIECTBYET TaKKe MOAXO/ K OMPEACICHUIO U OITMCAaHUIO
KJIaCCOBOM CTPYKTYpPHI 0011IeCTBa HA OCHOBE KJlaccudukauuu npodeccuii. Tak, ocHO-
BOIOJIOXKHUK Teopun KpeatuBHoro Kiacca P. @nopuna (R. Florida) Beigensiet cienyro-
e «IpocecCroHaIbHbIe» COLIMAIbHBIC KJIACChl B aMEPUMKAHCKOM OOIIECTBE: Kpea-



B. Komaposa, /. Tymaesa, T. Kaxymus. H3yuenue coyuanvhbix kaaccos ¢ Jlameuu.. 35

TUBHBIH KJ1acc (okoJio 30% Beeit paboueit cubl CLLIA), pabounii Kitace (4eTBepTh Beei
paboueit cunbl CIIA), obcnykuBatomuii kinace (43% Bceit paboueit cuibl CIHIA)
(Florida 2002).

B coBpeMeHHO# COLMOJOIMH CYILIECTBYIOT TaKXKe MHHOBAIIMOHHBIE TTOAXOIbI K
M3YYEeHUIO colMalibHbIX K1accoB (Menshikov 2016). Hanpumep, uccienoBaHue, mpo-
Ben€HHOe B Benmnmkoopuranuu mist BBC, mpenjiaraet OIpeaeisiTh COLMaTbHBIC KITaCChI
10 TPEM KaTeTOPUSIM TTapaMeTPOB — SKOHOMUIECKUM (JIOX0H, COepeskeHMsT, COOCTBEH-
HOCTB), COLIMAIBHBIM (KOMMYHMKAIIUS 1 COLMATBHBIC CETH) Y KYJIBTYPHBIM (MHTEPECHI
u crioco6s! BpemsinpenpoBoxaeHus1) (BBC Lab UK 2013). ABTopbl OpUTaHCKOIO UC-
CJICIOBAHMS CIMTAIOT, 9TO TIpeKHEE TPATUIIMOHHOE pa3elieHIe O0IIeCTBA Ha paboImit,
CpPeIHUI U BBICLIMIA KJIACCHI YCTAPEIO U OXBAThIBAET JIUILb 39% OpUTAHLIEB, U AEJISAT
CcoBpeMeHHoe 00111ecTBO BenkooputaHuy Ha ceMb K1accoB: 1) auta — HauboJiee pu-
BWJIETUPOBaHHAs rpyrna B BeaukoOpuTaHuu, oTaMyaroliascs OT OCTaIbHbIX CBOUM
00TaTCTBOM M MMEIOIIIAsT CaMble BEICOKIE TTOKA3aTeJIM 10 BCEM TPEM KaTeTOPHSIM TIa-
paMeTpoB; 2) UCTOPUIECKH CIOXKUBIINIICS CPEIHUIM KJTacC — caMast MHOTOUHMCIICHHAS
TPYIIIA, 3aHUMAIOIIAST BTOPOE MECTO KaK I10 MaTepUaIbHOMY OOTaTCTBY, TaK 1 ITO YPOBHIO
KYJIBTYPHOT'O KarnuTaja; 3) TeXHUYeCKUil CpeHu it Kacc — HeOoJIblasi, OTHOCUTEIbHO
HOBasl TpyTIa JIIoJei C BBICOKUMU JI0XOaMU, HO C HU3KUM YPOBHEM COLIMAIBHOTO U
KyJIBTYpPHOTO KamnuTana; 4) HOBble MaTepuaJbHO OOecreyeHHble paboyre — rpyIna
MOJIOIBIX COLIMAIBHO W KYJIBTYPHO aKTUBHBIX JIIOJCH CO CPETHUM JTOCTATKOM; 5) Tpa-
IUIIMOHHBINA pabOuMii KJlacc — UMeeT HU3KUI 0ai mo BceM (hopMaM KarmuTaia, XOTs
€ro HeJb3s1 Ha3BaTh a0COJIIOTHO COLMAIbHO HE3ALIUIIEHHBIM, 6) HOBbIE PAOOTHUKU
cepnl 00CayKMBaHMSI — HOBAsI, IPEUMYIIIECTBEHHO rOPOACKas TPYIIa MOJOIBIX JIF0-
JIei, KOTOpbIe OTHOCUTEIBLHO OSHbI, HO AKTUBHBI B COLIMATIbHOM U KYJIBTYPHOM OTHO-
LIeHnu; 7) TIpeKapuaT Wi HeCTaOMIbHBIN MpoJieTapuaT — caMblil O€AHbBII U caMbIit
00€e3I0JICHHBIN KJTacC CPeay BRIIIEIIePEUNCICHHBIX, MMEIOIINIT HU3KUI YPOBEHB CO-
LIUATBHOTO W KYJBTYPHOTO KalmmuTaia (MCCIemIoBaTe/ I YTBepKAAIOT, YTO STOT KJIacc
cocrasJsieT okoJio 15% Hacenenust Benukooputanum) (BBC Lab UK 2013).

B cBoto ouepenp, pazMblluIsist 0 OyAyllleM YeJI0BEYeCKOro oOIlecTBa, U3pauib-
ckuii uctopuk 0. Xapapu (Y. Harari) yka3piBaeT Ha BC€ BO3pacTarolIy0 3HAYMMOCTh
ell€ OJHOM MIOCKOCTH COLMANIbHOM cTpaTUdUKauu — ouonaorndeckoii: «XXI Bek
MOXKET ITOPOIUTH OOIIECTBA C TAKMM HEPaBEHCTBOM, KAKOTO €II¢ He 3HaIa UCTOPMUSI.
[1obanm3aniyst 1 THTEpHET BEIPAaBHUBAIOT ITOJIOKEHHE CTPaH, HO YITyOJISIOT ITPOITIACTh
MeXIy KitaccaMu. He MCKITI0UeHO, 4TO Ha TTOPOTe TI100aJTbHON YHUMDUKALIMY CaM de-
JIOBEK KaK BUJ pa3fenuTcs Ha pa3Hble Ouojornyeckue Kactol» (Harari 2018).

HecMmoTtps Ha equHOAYIITHOE TPUHSITHE MHOTOKPUTEPUATBHOCTU KaK TAKOBOI IMPU
U3y4eHUU collMalibHOM cTpaTudukauuu B uejaoM (Wong 2011) 1 oTAeNbHBIX COLIU-
anbHBIX KiaccoB (Mensikovs et al. 2020), BC€ Xe CylecTBYIOT pa3HOTIACUST MEXTY Te-
opeTukaMu cTpykTypHoro ¢pyHkuroHanmmn3ma (Holmwood 2005; Parsons, Shils 2013) u
CTOPOHHUKaMU Teopuu colmaibHoro koHdmukra (Dahrendorf 1994; Wright 2000) o
MOBOJY TOTO, KAKMe UMEHHO O0BEKTUBHbIE KPUTEPUU HEOOXOIUMO HCII0Ib30BATh IPU
U3MEPEHUU COLIMAIbHBIX KJIACCOB.

Counonoru-GyHKIMOHAIUCTHI TIPU OIPENEIeHUM COLMATbHOM CTpaThl MoJjara-
JOTCS Ha TaKMe TTOKAa3aTe/IM COLMaTbHO-3KOHOMMYECKOTO cTaTyca, Kak 00pa3oBaHue,
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Jloxon u npodeccus (a UMEHHO — e€ npecTuxk). MHoraa i u3sMepeHust COUabHOTO
KJIacca UCIIOIb3YeTCsl I OIHA U3 9TUX TPEX TIEPEeMEHHBIX, a UHOTIIA — JIBE WJIN BCE
Tpu nepeMeHHbIe (Barkan 2021).

ITpuszHaBas 11e1eco00pa3HOCTh U3MEPEHUST COLIMAIbHO-9KOHOMUYECKOTO CcTaTyca,
COLIMOJIOTH, SIBJISIIOIIMECS] CTOPOHHUKAMU TEOPUU COLIMATbHOIO KOHMIMKTA, MPEAIo-
YUTAIOT APYTHUE — XOTS U TOXE OOBEKTUBHBIC — KPUTEPUHU U3MEPEHUS COIIMATBHBIX
KJIaCCOB, KOTOPHIC YIYUTHEIBAIOT COOCTBEHHOCTh Ha CPEICTBA IMPOU3BOACTBA U APYTHE
IMHAMHWYECKHE XapaKTepUCTUKH pabounx MecT. Harmpumep, MHOTHE MEHEIKE PBI BBIC-
1IIEro 3BeHa, paboTaollre B KOpIopalusix, He BIaJe0T CPeACTBAMU IPOM3BOACTBA,
HO BCE-TaKU YIIPaB/ISIOT TPYIOM IMTOAYMHEHHBIX UM pabouurx. TakiM 00pa3oM, UX HeNlb3s1
MPUYUCIUTD HU K KJIaCCy COOCTBEHHUKOB, HU K pabouyeMy Kjiaccy. AKLIEHTUPYSI CYLe-
CTBOBaHME TAaKOTO pojia TPOOJIeM, COIIMOIIOTH-KOHMINKTOIOTH BBIACISIOT TOT WU
WHOM COIMAIBLHBIN KJTacC, BKIIIOUasl B IIPOIIECC M3MEPEHUS TAKE KPUTEPHH, KaK BJla-
JIEHUE CPeICTBAaMU IIPOM3BOJICTBA, CTETICHh aBTOHOMMU B paboTe, a TAKKE TO, KOHTPO-
JIUPYIOT JIU PECTIOHACHTHI IPYTUX PAOOTHUKOB WJIM CAMU SIBJISIIOTCSI KOHTPOJIUPYEMbIMU
padotHukamu (Wright 2000).

Ecnu xxe uccienoBarein BHIOMPAIOT CYyObEKTUBHBIN METOI, TO CIIPAILIMBAIOT CAMMX
PEeCIOHIEHTOB, K KaKOMY KJlaccy oHHM IpuHamiexar. Hampumep, B CIILIA B paMkax
Bceobiero conmanbHoro omnpoca (anri.: General Social Survey) pecrioHIeHTaM 3a/1a-
€rcs cnemytonii Boripoc: «Ecnu 661 Bac mompocuiii MCTIoNib30BaTh OMHO U3 TISITH Ha-
3BaHuUi 115 Balliero coumnanbHOro Kjiacca, K KakoMy U3 Hux Bel Ob1 ce0s1 oTHeCIn?» u
BapuaHThl OTBETOB: HU3ILIMI KJIacc, pabouuii Kiaacc, CpeaHUI K1acC UIn BBICILIMIA KJ1acc
(NORC at the University of Chicago 2021). IIpo6yiema ¢ Takoii CyObeKTUBHOI OLIEH -
KO 3aKJTFOYAETCS B TOM, UTO HEKOTOPBIE JIIOAY TOBOPSIT, YTO OHM ITPUHAIJICKAT K TOMY
COLIMATbHOMY KJIACCY, KOTOPHII IBHO HE COOTBETCTBYET XapaKTEPU3YIOIINM UX O0BEK-
TUBHBIM KpuTepusMm. Hampumep, B MaccuBe gaHHBIX 2019 roma 13 798 B3pOCIBIX KU~
teneit Jlarranbckoro perroHa JlarBuu Ob110 182 yeioBeka ¢ BHICIIMM 00pa3oBaHUEM,
U 5 U3 HUX OTHEC/IM ce0sI K HU3IIeMY Kiaccy, 23 — K pabodyeMy Kiaaccy, 00IbLIMHCTBO —
96 yestoBeK — K CpeIHEMY KJIaccy M 5 yestoBeK — K BbiciieMy Kiaccy (Daugavpils Univer-
sity 2019). B cBoto ouepenp, 13 68 pecIoHIeHTOB, UMEIOIINX CAMbIe BRICOKHE ITO BCEii
BBIOOPKE ITOXOMBI HA OMHOTO 4jieHa ceMbH B Mecsil (300 eBpo M BEINIE), OMUH OTHEC
cebst K HU3IIEeMY Kiaccy, 6 — K pabouyeMy Kiiaccy, O0JbITMHCTBO — 37 4eJIOBEK — K Cpeji-
HeMy Kiaccy u 4 yenoBeka — K BeiciieMy Kiaccy (Daugavpils University 2019). Bo-
00111e, TT0 TaHHBIM COLIMOJIOTMYECKOI0 OIIpoca, IMPOBENEHHOTO B JIaTraIbcCKOM peruoHe
JlaTBuu, HeIb3s1 cKa3aTh, YTO CYOBEKTUBHOE BOCIIPHSITHE CBOETO MECTa B COLIMAIbHOMI
CTPYKType OOIIeCTBa CUJIBHO KOPPEIUPYET C JOXOJOM AOMOXO3SICTBA, B KOTOPOM
XKUBET PECIOHAEHT, U YPOBHEM €T0o 00pa3oBaHusl: KoapduuueHT Koppeasunn KoH-
nena (auri.: Kendall correlation coefficient) B mepBoM citydae coctaBu iniib +0.259,
BO BTOpoM — +0.245 (B 000uX cIy4yasix KOppesiLivs sIBISIETCS] CTAaTUCTUYECKU 3HAYM -
Moii 1 ¢ 99%-oii BeposiTHOCTBIO) (Daugavpils University 2019).

B uesioM, 6€30THOCUTEILHO K TOMY, KAKME UMEHHO KPUTEPUU BLIOMPAIU 1 BHIOM -
PpAaloT pa3HbIe UCCIICIOBATEH IJIT M3YUCHMS COLMATBHOM CTpaTU(UKAIIUY, OECCITOPHO
OJTHO: BBICIIINI KJIAaCC MMEET MHOTO OoraTcTBa, Biactu u BiusiHus (Kerbo 2009), a Huz-
LM KJIacC, COOTBETCTBEHHO, MPAKTUIECKHN HE UMEET BCETO BRIIIEIIEPEUNCICHHOTO.
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ITpu n3yyeHuu counanbHO cTpaTU@UKALIUU, KaK 1 JTI000T0 IPyTroro ColuanbHO-
9KOHOMUYECKOTO SIBJICHUS, UMEET MECTO OJIHA METOIOJIoTnIYecKasi OCOOEHHOCTD, a
UMEHHO: «TIepeKpelIMBaHNe» POJiell CTPYKTYPHBIX 2JIEMEHTOB, TloKa3aTeseit, KpuTe-
pueB, (aKTOPOB, XapaKTepu3yIoLIMX u3yyaeMoe siBieHue (Zeibote 2018). DTo o3Hauaer,
YTO JII000I1 KPUTEPHUIA, C TIOMOIIIBIO KOTOPOTO MOTYT OBITh M3MEPEHBI COIATbHBIE KJIACCHI,
MOXeT OBbITh OTHOBPEMEHHO U1 (haKTOPOM COLIMAIbHOU MoOUIbHOCTU. Hammpumep, mo-
XOJI WJIK 00pa30oBaHUE OYEHb YaCTO SIBJISIIOTCS KPUTEPUSIMU JIJISI OTIPENEICHUSI COLI -
aJTbHBIX KJTACCOB, HO OHM € OOBIYHO (XOTsI U HE BCETAA) SBISIIOTCS U (haKTOpaMu CO-
LIMAIBHOW MOOWJIBHOCTA — TEMU «COLMATIBHBIMU JTU(PTaMU», C TIOMOIIBIO KOTOPHIX
YeJIOBEK MOXKET IePeMECTUTCSI, K MPUMEpY, U3 pabouero kiiacca B cpeqHuii Kiacc. Poc-
cutickue ucciaenonaresu D. Xakumos, P. Banuyinun u 0. XabuOyuiuHa, usyyas me-
TOIIOJIOTMYECKUE U TEOPETUIECKUE TTPOOJIEMbI COIMAIBHON CTpaTU(UKAIINH, TTUIITYT
0 TOM, YTO BJIaCTh, COOCTBEHHOCTb, JJOXO/IbI U MPECTUXK SIBJISIIOTCSI TEMU COLIMATbHBIMU
KPUTEPUSIMU, OTHOCUTEEHO KOTOPHIX TU(hepeHIINPYIOTCS JTIOAU B IPOIECCE COLIM-
anpHOM ctpatudukanuu (Khakimov idr. 2009). Y mpu 3TOM «10X0[T, BIACTh, MPECTUXK
1 o0pa3oBaHUe OMPEESIIOT COBOKYITHbIN COLIMATIbHO-2KOHOMUYECKU I CTATyC Ye0-
Beka B obmectBe» (Khakimov i dr. 2009: 94) — To ecTh, KAK MUHUMYM TPU KaTerOpun
(Toxo[1, BMACTh ¥ TIPECTIK) B TOHUMAaHUM 3TUX UCCIIEAOBATEN e BEICTYIAIOT TO B POJIU
KPUTEPUEB COLIMAIIbHOM CTpaTU(MUKALIMU, C TOMOLIBIO KOTOPBIX MOXKXHO U3MEPUTh CTa-
TUYECKOE TIOJIOKEHNE YeJIOBEKa B COLIMAIbHOM MepapXuu, TO B posiu (haKTOPOB, TIpU
TIOMOIITY KOTOPBIX YeJIOBEK MOXKET U3MEHUTD CBOU COIMATbHO-9KOHOMMWYECKUIA CTa-
Tyc. Yl 4€TKO paznenuth 3TU posiu He MPeACTABISIETCS] BO3MOXHBIM, MOCKOJbKY OHU
MHOTO(YHKIIMOHATLHBI: HAIIPUMEpP, C OTHOW CTOPOHBI, JOXOJ CBUIETEILCTBYET 00
OTIpeNIeIEHHOM CTaTyce, C IPYToil — SIBJISIETCST CBOETO pojia «TTOM /IS Tiepee3ia Ha
JIPYTOI 3TaXK» COLIMAJIbHOM CTpaTU(PUKALINU.

B cBoto ouepenn, H. TuxoHoBa mpenaraeT BO3MOXHOCTb aHAIM3a COLIMATbHON
CTPYKTYpPHI COBPEMEHHOTO OOIIECTBA MPU TMOMOIIM PECYPCHOTO MOJX0Ja — HOBOTO
Hay4YHOT'O HampasJieHUs, COOPMUPOBABILIETOCS U aKTUBHO Pa3BUBABLIETOCS B MOCTE-
JTHUE IBA-TPU NecsATuIeTs. B kauecTBe ocHOBaHUS CTpaTU(MUKAIINY TTPEICTABUTEIN
9TOTO HATPABJICHUS BBIACISIOT 00bEM U CTPYKTYPY PECYPCOB (aKTUBOB, KAIMTAJIOR),
KOTOPBIMU PACcTIONaraioT MHAUBUIbI U KOTOPbIE HECBOJMMBI HE TOJIBKO K TPAIULIMOH-
HOMY 9KOHOMUYECKOMY KaImUTaJTy, HO M K CyMMe SKOHOMUYECKOTO, YeJIOBEUECKOTO 1
BJIACTHOTO KalMTalIOB. B paMKax pecypcHOro Mojaxoaa ocodoe 3HaueHue TPUIaETcs
HOBBIM BUJIaM PECYPCOB — OCHOBAHHBIX Ha XapaKTepe COLIMaIN3alMU, OCOOEHHOCTSIX
TOBeICHYsI, OOIIIEM YPOBHE KYJIBTYPHI U T.IT. (M PACCMATPUBABIIMXCS paHEe TOJIHKO B
KavecTBe CJIEJCTBUS TOTO UM MHOTO SKOHOMUYECKOTO cTatyca). bosbiiioe 3HaueHme
npuaaéTcs Takke (PU3NOIOTUYECKUM (310POBbE, BO3PACT, I10JT), CAMBOJIMYECKUM, JINU-
HOCTHBIM U JpyruM pecypcaM. [To muenuto H. TuxoHoBoi#1, mepexoa K KOHUEIUN
PECYPCOB KaK OCHOBAHUIO COITMAIBHOM CTpaTuUKAIINK HE TOJIBKO TTOATOTOBJIEH BCEM
MPEAIIECTBYIONIUM Pa3BUTHEM CTPATU(UKALIMOHHBIX UCCIEAOBAHUI B MUPE, HO U CY-
JIUT CYIIECTBEHHBIN METOAOJOTUIECKUI TTPOPHIB IO OTHOIIEHUIO K TEM ITPOTUBOPE-
YUSM U CJIOXKHOCTSIM, B KOTOPBIX OYKBAJIBHO «3aCTPSITN» CETOMHSITHUE UCCIIETOBAHUS
crpatudukammu (Tikhonova 2006).
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MarepuaJibl 1 METObI

B nanHoM uccienoBaHUU eXeMeCSTUYHbII T0X0/] HA OJTHOTO YJieHA CEMbU U YPOBEHb
00pa30BaHUS PECTIOHICHTA SBJISIIOTCS OOBEKTUBHBIMU KPUTEPUSAMU [IJIS1 U3MEPEHUS
COLIMAJIbHBIX KJIACCOB, a CAMOUIECHTU(UKAIIMS PECTIOHAEHTA C TEM WA UHBIM COLIU-
AJIbHBIM KJIACCOM — CYOBEKTUBHBIM KpuTepueM. [10CKOIbKY, KaK yXe OTMedaloCh
BbIIIIE, aHATIU3 UMEIOUIMXCS B PACIIOPSIKEHUM aBTOPOB JAHHBIX COLIMOJIOTMYECKOTO
onpoca xuteneit Jlatranbckoro pervioHa JIaTBuu rnokasai, 4To CyObeKTUBHOE BOCIIPU-
SITUE CBOETO MECTa B COLIMAJIbHON CTpaTU(PUKALUKU HEJOCTATOYHO KOPPETUPYET C [10-
XOJIOM TOMOXO3SIICTBA, B KOTOPOM XUBET PECIIOHIEHT, U YPOBHEM €T0 O0pa30BaHUs,
TO TSI BBIIGJIEHUSI OTHOCUTEIBHO «IUCTBIX TUTIOB», HAanOoJiee LIEHHBIX ISl JaTbHE -
1LIEr0 U3y4YeHUs, AaBTOPbI 00bEAMHWIN BCE TPU BBILLIETIEPEYNCIEHHBIX KpUTepUs. B cie-
Jylolliel TabIu1Ie MpeicTaBIeHa METOIUKA BbIICIEHUST «4UCTBhIX TUTIOB» COI[UATBHBIX
KJIACCOB B paMKax JaHHOTO UCCJIeI0BaHMUSI, TIpe/IIoaratoniasi OJHOBPEMEHHOE COOT-
BETCTBUE MPEACTaBUTENE HU3IIETO paboYero U CpeIHEro KJI1accoB BCEM TPEM KpUTeE-
pusim oTbOpa.

Ta6nuna 1
Metoauka BbIIeJEHUS «9MCThIX THIIOB» CONMAJIBHBIX KJIACCOB
B pPaMKaXx JAHHOTO MCCJIeI0BAHUS

Kpurepun BoineneHus

CIHCTBIX THIIOB Huzmmit pabounii kinacc** CpenHuit Kimacc**
ExxeMmecsiuHbIi 10X0 <=100 eBpo >=300 eBpo
Ha OIHOTO WIeHa CeMbU ™ Ha OTHOTO YJIEHa CEMbH Ha OTHOTO YJIeHa CEMbH
O6pa3zoBaHue pecrioHaeHTa  Huke cpenHero Briciiee
CamouneHTUdUKALIUS OrtHeceHue cebs K HuslemMy  OTHeceHue cesl K CpeIHeMY,
1M paboyemy Kiaccy BBICILIEMY CPETHEMY WJIK

BbICHIEMY KJ1acCy

* MIMess MHOTOJICTHUI OTBIT IIPOBEACHMSI M aHAJIM3a JaHHBIX COLIMOJOTUICCKUX UCCIIeI0OBa-
HUI, aBTOPHI YTBEPKIAIOT, UTO €KEMECSTIHBIN T0XO/ Ha OHOTO YJeHA CEMbHU PECITOHICHTA CUJTb-
Hee BIIMSIET Ha eT0 COLIMaIbHOE TTOBEICHUE, MUPOBO33pEHNE U CAMOMICHTU(DUKALIVIO, YeM JINY-
HBII JOXO/.

** Tlo pe3yabrataM COLIMOJIOTMYECKOTrO OIpoca HaceJeHUs He MPeACTaBIISIeTCs] BO3MOXKHBIM
BBIACJIUTD OTIEIbHO HU HUBIIUIA, HU BBICIIMIA KJIACC, MTOCKOJIbKY CAMOUIEHTU(DULIMPYIOT ce0si C
9TUMU KJIaCCaMMU JIMIIb €AMHUIIBI PECITOHCHTOB.

McTounuK: COCTaBJICHO aBTOpaMU MO pesyibTatam aHainu3a Daugavpils University 2019 u

ocHoBbIBasich Ha Barkan 2021.

ITon6op KpuTepreB s BHISIBICHUS «4MCThIX TUTIOB» COLIMAIbHBIX KJIACCOB B PaAM-
Kax JaHHOro uccaenoBaHus (cM. Ta6u. 1) KoHLENTyaabHO OCHOBaH HaA MHOTOMEPHOI1
crucTeMe KoopauHar, npeatoxeHHoi I1. COpoKUHBIM JIJIsT ONpeAeIeHUS COLIMAIbHbBIX
kiaccoB (Sorokin 2007). B cBoio ouepenb, HEOOXOAUMOCTb UCITOAb30BaHUS UMEHHO
TaKUX KPUTEPUEB, KaK JOXOJ, 00pa3oBaHue U caMOUACHTUMUKAIMS IJIsT Ompeaeie-
HMSI COLMAIbHBIX KJIACCOB B paMKaX JaHHOTO MCCJIEI0BaHMSI 00OCHOBBIBAETCS PE3YJlb-
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TaTaMU COBPEMEHHBIX MCCIEI0BAHUI O 11eJ1eCO00Pa3HOCTH COUETaHUS KaK CyObeKTUB-
HBIX TICUXOJIOTUYECKHUX, TAK U1 00bEKTUBHBIX COLIMAIbHO-IKOHOMUYECKUX KPUTEPUEB
B ITPOIIECCE OTIPEESICHNS COIMATTbHBIX KJIACCOB: «MaTepraIbHbIE YCIIOBUSI, B KOTOPBIX
JIIONM BBIPACTAIOT U XKUBYT, OKa3bIBaIOT JOJTOCPOYHOE BJIUSIHUE HA UX JIMYHYIO U CO-
LIMATBHYIO UJEHTUIHOCTD, U 3TO BIMSIET KaK Ha UX CIIOCO0 MBIIIJIEHUSI, TAK M Ha BOC-
MpUsTUE CBOeH counaibHOM cpenbl» (Manstead 2018). MexnyHapoaHast aHATUTUYEC-
Kas ¥ KOHCYJIbTallMOHHAasl KoMnaHusl Gallup B TedeHUe psifa JeT Impeniarajia aMmepu-
KaHIIaM — 0e3 BCIKUX MPeIBApUTETHHBIX Pa3bsICHEHUI W YKa3aHU — OTHECTH ce0sT K
OIHOMY M3 TISITU COIMAJIBHBIX KJIACCOB: BBICIIEMY, BBICIIEMY CPETHEMY, CPEIHEMY,
pabouemy u Hu31IeMy. B pesynbrate uccienoBarean KoMmnanuu Gallup NpUIILIA K BbI-
BOJIy O TOM, UTO JIOXO/I, a TAaKKe 00pa3oBaHue (B MEHBIIIEH CTETIEHU ) SIBJISTIOTCSI OCHOB-
HBIMU (DAKTOPAMU, OTIPENEISIIONIMMU COLIMATTLHBIN KJTacc, C KOTOPBIM JTFOIU Ce0sT UIeH-
tudpunupyior (Bird, Newport 2017).

Yto KacaeTcst BLIOOpA rpaHUIL €KeMECSIHOTO I0X0/1a Ha OJTHOTO WieHa CEMbH JIJIsT
HU31Iero padoyero kiacca (<= 100 eBpo Ha OTHOTO YeHa CEMbU) U VIS CPEAHETO K1acca
(>= 300 eBpo Ha OJHOTO YJIeHA CEMbH), TO BEIOOD Moka3zateneit B 100 espo u 300 eBpo
B paMKax JJaHHOTO UCCJIeOBaHMs ObLT OCHOBAH, BO-TIEPBBIX, HA Pe3yJIbTaTaX YacToT-
HOTO aHalu3a (aHI.: frequency analysis) BBIGODKH IO MMOKA3aTENIO EXEMECTIHOTO
JIOXO/a Ha OIHOTO YJieHa CEMbU: CpeJHee 3HaUeHMe cocTaBisgeT 173 eBpo, MearaHa —
150 eBpo, Moga — 200 eBpo, BEepXHUI TTOPOT T0X0a TSI HU3IIeTro KBapTuiist (25% pec-
TOHJIEHTOB C HAUMEHBIITUM €XeMECSIIYHBIM IOXOIOM Ha OJTHOTO WieHa cembu) — 100
€BpO, a HUXKHUIA TIOPOT 0X0/a JJIsI BhICIIEro KBapTuis (25% pecrioHAeHTOB C Hau-
OOJIBLINM €XXEeMECSYHBIM J0X0A0M Ha ogHOro ujieHa ceMbu) — 200 eBpo. Bo-BTOpbIX,
TPaHUIIBI €KEMECSYHOTO I0X0/Ia HAa OJTHOTO WieHa CeMbU (0COOEHHO HUXKHUI TTOPOT
JIoXofa ISl CpeIHEero Kjiacca) BBIOMpPaIMCh, YIUThIBasl CASAYIOIINEe MOMEHTHI: 1) pa3-
Mep MUHUMAJIbHOM 3apaboTHOI TaThl, coctapisiBiieit B 2019 romy 430 epo (VID.lv
2021), yTo He Ma€T BO3MOXHOCTHU ocTaBUTH 200 €BpO B KaUeCTBE HUXKHETO MTOPOTa IS
cpemHero kiacca (IMOoCKOJIbKY 3TO ObUIO Obl MEHbIIIE TTOJIOBUHBI MUHUMAJILHOM 3apa-
6otHoI riaTel). C Ipyroit CTOPOHBI, €CJIN MOBBICUTH HYDKHUH TTOPOT TOXOAA TSI CPe-
Hero KJ1acca xoTs1 061 10 400 eBpo, TO peaibHO K CpeTHEMY KJIacCy B paMKaX BHIOOPKU
MOKHO Oy/IeT OTHECTH JIMIIIb HECKOJBKO YEIOBEK; 2) HEOOXOAUMOCTh TOTO, YTOOBI «U1-
CTBI€ TUTTBI» COLIMAIBHBIX KJTACCOB MMEJTU YMCIEHHOCTh 110 KpaiiHeit Mepe 30 pecroH-
JIEHTOB, TTOCKOJIbKY B KJTACCUYECKMX HAYYHBIX UICTOYHUKAX YTBEPXKIACTCS, YTO «MUHU-
MaJIbHbII pa3Mep BbIOOPKU MIJIsI UCCIENOBAHUI B 00JIACTU COIIMATBHBIX HAyK TOJKEH
coctaBsaTh 30—200 yenosek» (Kish 1965); 3) pacnpeneneHne BeposITHOCTE 3HaUe-
HU eXXeMeCsTUHOTO J0X0/4a Ha OJTHOTO WwieHa ceMbU (cM. Puc. 1), cBugeTenbCcTByloliee
0 TOM, 4TO BepXxHUii mopor B 100 eBpo [is1 HU311IeTro paboyero Kjiacca U HUXKHUI TOpor
B 300 eBpo 1151 cpeTHero Kiacca SIBJSIoTCS HanboJjiee ONTUMAaIbHBIMU U OTIpaBIaH-
HBIMU KaK C TEOPETUIECKON, TaK ¥ C SMITUPUIECKOM TOUKY 3PEHUSI.
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Pucynox 1
Pacnpenesnienue BepoITHOCTEl 3HAYEHUI €XKeMeCSIHOTO A0X0Aa
HA O/IHOTO WJIeHA ceMbH B JlaTrajanckoMm pernone Jlarsuu, n = 798 vei., 2019 rox

Histogram
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HcTounuK:  CO31aHO aBTOPAMHU IO pe3yJibTaTaM aHanu3a faHHbIX Daugavpils University 2019
C TTOMOIIIbIO TTporpamMMbl SPSS.

JBa «9MCTHIX TUTIA» COLIMAIBHBIX KJIACCOB JIATBUIICKOTO OOIIECTBA, TIOJIyYeHHBIC B
pe3yJabTaTe MpUMeHeHUs MpeacTaBieHHoi B Tadauue 1 MEeTOAUKMU, — HU3IINI pabo-
YUIi KJ1aCC U CpeaHUI K1acc — aajiee OynyT CpaBHUBATbCS:

1) 1o OTHEeNBHBIM COLIMATbHO-2KOHOMUYECKUM MapamMeTpaM, MO3BOJISIOIIUM COCTa-

BUTD «COLIMOJIOTUICCKUIA TTOPTPET» HU3IIETO pabOYETO M CPETHETO KIIACCOB,;

2) 10 00BEMY U CTPYKTYPE «PECYPCHOIO MOPTdesi» MpeacTaBUTENE HU3IIEro pabo-

Yero U CPeaHeTo KIacCoB;

3) Mo cTemeHM KamuTaJlu3allii PecypcoB, UMEIOIIMXCS B PACIOPSIKEHUHU TpencTa-

BUTEJICI HU3IIIET0 paboyero v CpeaIHero KiIaccos;

4) 110 00BEMY U CTPYKTYpPE COBOKYITHOTO KaruTaia mpeacTaBUTes e HU31ero pado-

YEero U CpeaHero KJIaccos.

IlepedyeHb pecypcoB, COCTABISIIOIINX «PECYPCHBIN MOPTdETb» peCIIOHACHTOB 1
00BEeIUHSIEMBIX B IEBATH TPYIII (10 TPH pecypca B KaXKIOM IpyIIre), pa3padoTaH co-
uosioramMu JlayraBmujicCcKOro yHMBepCcuTeTa U MIPEACTaBICH B CAeAyIolIel Tabaulie.
CorJlacHO MEeTOJ0JI0TUH, CO3AaHHOI npodeccopoMm B. MeHBIIIMKOBBLIM U JieXallleil B
OCHOBE aHKEThI COLIMOJIOTMYECKOTO onpoca xkuTeieit Jlarraibckoro pernoHa JlarBuu
B 2019 romy, pecypchl, He TOIbKO MMEIOIINECS B PACIIOPSIKEHUN PeCTIOHACHTA, HO 1
IIPUHOCSIINE eMy TeHEXKHBIN TOXOI, TTOJIOKEHIE B OOIIECTBE MJIM MOPaIbHOE YIOB-
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JIETBOPEHUE B PE3YyJIbTaTe UX aKTUBALIUU, T.€. MCIIOJIb30BAHUSI, SIBJISIIOTCS KaITUTaJIu-
3MPOBAHHBIMU peCypcamMu, B CyMMe COCTaBJISIIOIIMMM COBOKYITHBII KaIlluTal PeCIIOH-
neHta (Mensikovs 2009).

Tabmauia 2
IITkana-onpoCHUK 151 U3MepeHus «pecypcHoro noprdesi» u ero
KanuTaJIu3anun PecroHIeHTaMHi, CO3/IaHHAsA HA OCHOBe BOoNMpocoB: Kakuvu u3
pecypcoB, mpeACTaBIeHHbIX B Ta0imie, Bol o01amaere? Uro us
nepeyrcIeHHOro NpuHocUuT Bam 00aa1anne KaxabIM KOHKPETHBIM pecypcom?

Y DT0 NPUHOCUT MHeE:
Pecypcsl pecionieHToB Menst JIEHEXKHBIN TOJI0KEHHe MOpATLHOE
3To YAOBJIETBO-
eCTh JI0X0 B oOIIecTBe pente
1 2 3 4 5
DKOHOMUYECKUE PeCypChl
HenBuxumoe iy IBUXXKUMOE UMYIIECTBO 1 1 1 1
JleHexxHble HaKOTLICHUSI 1 1 1 1
Jloxoabl: yacTHBI OM3HeC, 3apruiara,
JNIUBUIICH]IbI, JOXOJIbI C apEH/IbI, COLI - 1 1 1 1
aJIbHBIE TTOCOOMSI, TOHOPAPHI U T.1I.
KynbrypHBIE pecypchl
[upoxuii Kpyroszop 1 1 1 1
Boicokuii ypoBeHb MHTEJIIEKTA 1 1 1 1
3HaHWe MHOCTPAHHBIX SI3bIKOB 1 1 1 1
[MpodeccuonanbHbie pecypchr™
Xopolee odpazoBaHue 1 1 1 1
IMpodeccus 1 1 1 1
Bricokuit ypoBeHb npodeccroHanu3mMa 1 1 1 1
CoumanbHbIe pecypchl
BbaaronpusTHast 00CTaHOBKA B CEMbE 1 1 1 1
CBS3H C BIMATEIBHBIMU JTIIOIbMKA 1 1 1 1
MHoro apy3eit 1 1 1 1
AIMUHUCTPATUBHBIC PECYPCHI

Jlunepckue Kauecrna 1 1 1 1
OTBeTCTBEHHAs JOJKHOCTD (HarpuMmep, 1 | 1 |
Ha NMPeAnpUsITUM, B TOC. YIPEKACHUHU U T.11.)
OnbIT paboOThI B TOC. YYPEXKICHUSIX, CAMO-
YIpaBJeHUSIX TUO0 B pyKOBOACTBE YACTHBIX 1 1 1 1

OpEeANpUsITU

[Monutuueckue pecypchl
YyacTue B AesITeIbHOCTU 0011IeCTBEHHbBIX
opraHu3zailuii (Hanpumep, MoJIUTUYEKOMN 1 1 1 1
napTumn)

IIpoodoaxcenue mabauyst 2 cm. Ha caedyroueil cmpanuue
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IIpodonaxncerue mabauypt 2

1 2 3 4 5
IpaxknancrBo JlatBun 1 1 1 1
Craryc neryrara, IoJuTUKA 1 1 1 1

CHUMBOJIMYECKUE PECYPChI
Xopolas pernyTauusi o MecTy padoThbl

100 B y4eOHOM YUPEXIECHUU ! ! ! !
Crnioco6GHOCTB MpenaraTb HOBbIE UIEH U | | | |
yBJIEKaTh UMU APYTUX

TTonynsipHOoCTh B CBOEM Tropoje (Mocenke, 1 1 1 1

Kpae, ToCyapCcTBe)

Ddusnyeckue pecypcsl

Xopoliee 310pOBbe 1 1 1 1
CI1ocoOHOCTh ITPEOI0JIEBATh CTPECCHI 1 1 | 1 1
TICUXOJIOTUYECKHE TTPOOIEMBI
Kpacora, BHelLIHsIsI TpUBJIEKATEIbHOCTD 1 1 1 1

Teorpaduueckue pecypchbl
Xopollee MeCTO XXKUTETbCTBA (YXOKEHHBII
TOPOJI WJIH CEJIO ¢ XOpollieil nH(PpacTpyK-
TypOii — MarasmHbl, TPAHCIIOPT, MecTa sl
cropTa M pa3BJeYeHHUi, 1Ko U T.1.)
Xopomas gemorpacdudeckas CUTyaLust
B MECTE XUTEIbCTBA (MHOTO KEHATBIX Iap, 1 1 1 1
MHOTO JeTeil U HOBOPOXXACHHBIX U T.II.)
Iupoxuii 1oCTyI K MH(GOPMAalUU B MECTE
KuteabcTBa (MHTEpHET, ra3eThl U XXypHAaJIb, 1 1 1 1
00IIIeCTBEHHBIC MEPOIIPUSTHUS U T.1I.)

* Dra rpyria pecypcoB B OpUTHHAIBHON MeTo10I0rMK B. MeHbIIMKOBa, podeccopa CoLuo-
Jtoruu JlayraBmuicCKOro YHUBEPCUTETa, HAa3bIBAIACh «U€IOBEUECKUMU pecypcaMiu» (Mensikovs
2009; Menshikov 2011).

HNcrounuk: cocrasieHo aBTopamu o Mensikovs 2009; Daugavpils University 2019.

B pamkax 1aHHOTO UCCIIEAOBAHMS U I€HEXHbII JOXO, U ITOJI0XEHKE B OOLIECTBE,
1 MOpPaJIbHOE YIOBJIETBOPEHUE METOANYECKM PACCMATPUBAIOTCSI aBTOPAMM KaK PaBHO-
3HAYHas OTIaYa OT pecypca, HO eCJIv, K IIPUMEDY, PeCypc IIPUHOCUT PECTIOHACHTY JCHEXK -
HBbIIA JOXO/ 1 ITOJIOKEHUE B OOLIECTBE WIM BCe TpU OJ1ara cpasy, TO CTEIEeHb KalluTaIk-
3aL1u pecypca OyIeT paBHa, COOTBETCTBEHHO, 2 uin 3. O0bEM KamnuTaja, I10Jy4eHHOTO
B pe3yJibTaTe aKTUBAllMU U IMOCISIYIONIel KalluTaIu3aluy Kaxaoro u3 27 pecypcos,
paccuYMThIBaETCS 110 CIIeAYIONIei hopmyJie:

CAP,_ = RES *(RET,, +RET_ +RET, ) (1)

rae:
CAP,_ . — 00bEM KanuTasa, MojyyeHHOro OT Kax1oro pecypcea, 6auisl ot 0 10 3;
i — MOpSIIKOBBI HOMEp pecypcea, oT 1 no 27;

RES, — obnananue pecypcom, 0 mnm 1;
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RET,  —ormnaya ot pecypca B popme neHexHoro goxona, O mmm 1;

RET  ,— ornaya ot pecypca B popme mosioxxeHus B oduiectse, 0 wim 1;

RET,  ,— ormaya ot pecypca B hopMe MOPaIbHOTO yiIoBIeTBOPeHUs, 0 mim 1;

RET ,, + RET_, + RET _, — cremneHb KanuTaausaluu pecypcos, Gajibl OT
0 o 3.

HcTouHnk: co31aHO aBTOPaMM.

0061111 06bEM COBOKYITHOTO KaluTaja peCloHIeHTa— 3TO CyMMa 00BEMOB Karu-
Tajna (ot 0 1o 3), MOJYYEeHHOTO OT KaXI0ro pecypca. B cBoto ouepenb, 00bEM OTAEb-
HBIX BUJIOB Kanurtajaa (3KOHOMUYECKOTO Karuraia, KyJIsTYPHOTO KaruTaua u T.1.) —
9TO cyMMa 00bEMOB KanuTaja (o1 0 10 3), MoJlydeHHOTO OT TPEX peCypPCOB, BXOASIIIMX
B KaXIYIO U3 IEBSITU TpyIIL. Torna o0bEM OTIETbHBIX BUIOB KalMTala TEOPETUIECKU
MOXeT BapbupoBaThes oT 0 10 9, a 00bEM coBOKYINHOTO Kanutana — ot 0 go 81.

Cxema rpoliecca KanuTaau3aly pECYpPCOB U COOTBETCTBYIOIIMX U3MEPEHUH Mpei-
CTaBJIeHa Ha CJICAYIOIIeM PUCYHKE.

Pucynok 2
Cxema nporecca npeBpanieHusi «pecypcHoro noprdges»
B COBOKYIHbIN KANINTAJI

«PecypcHblii nopTdenb»,
T.e. pecypchbl, UmeloLmeca
B pacnops)xeHuu
pecnoHaeHTa:
V3MepAeTCa Hannune

AKTWUBALMA PECYpPCOB, T.e.
UX NpaKTUYecKoe
1cnonb3oBaHue:

U3MepseTcs cTeneHb
KanuTanusauum pecypcos

A 4

CoBOKynNHbIA KanuTan, T.e.
npuHocALLMe couUanbHo-
3KOHOMMYECKYIO OTAAYY

pecypcbi:
n3mepseTcs 06bEM

pecypcos KanuTana

Hcrounuk: wmomudbuimpoBaHo aBTopamMu Ha ocHOBe Boronenko, Drezgic 2014.

ITo pe3ynbraTaM CpaBHUTEIBHOIO aHaM3a 00bEMA U CTPYKTYPHI «PEeCypCHOTO
nopTdeisi» U COBOKYITHOIO KalluTala «4UCThIX TUIIOB» HU3ILEro pabo4yero U CpeIHEro
KJIaCCOB JIATBUICKOTO OOIIIeCTBA OYIET ClieIaH BEIBOM O CTATUCTUIECCKH 3HAUMMBIX pa3-
JIMYMSIX MEXIY TPYIIIaMM, Ha OCHOBAaHMM 4Yero OyIeT JoKa3aHa MM OIPOBEpPrHyTa
TUII0TEe3a TaHHOTO UCCIIEA0OBaHMsI O pa3HULIE B 00bEME U CTPYKTYPE «PECYPCHOIO ITOP-
Tess» M COBOKYITHOTO KaIlhTalla, a TakKe O pa3HUIle B CTCIICHU KalWUTaIu3alun
PECYPCOB, UMEIOIIUXCS B PACTIOPSDKEHUU TIPEICTaBUTE eI HU3IIETO pabodyero 1 cpe-
HEero KJIacCOB.

Kaxk yxe yrmoMmHamoch Bo BBemeHIM K TaHHOM cTaThe, SMITMPUICCKON OCHOBOM
MPEICTABICHHOIO UCCIICI0BAHMS SIBJISTFOTCS JAHHBIE COLIMOJIOTMYECKOI0 OIPOCa B3pOC-
Jioro HaceneHus JlaTraibckoro pervoHa JIaTBuu, mpoBeAEHHOTO TPYMITION MCcCien0Ba-
Teseit JlayraBmIcCKOro YHUBEpCUTETa (C yJacTUEM OTHOTO M3 COABTOPOB ITaHHOM
CcTaTbhbU) MOJ pyKOBOACTBOM Ipodeccopa B. MeHbInkoBa B okTs16pe 2019 roga. Pas-
Mep BBIOOPKU IIJIsI JAHHOTO COLMOJIOTMYECKOro OIpoca pacCYMTaH I10 CIEAYIOLIei

dopmyrne:
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§g = pra-p)ez® )

e2

SS — pa3mep BBIOOPKU (aHIIIL.: sample size), KOTNYECTBO PECTIOHICHTOB;

P — I0JIS1 PECTIOHAEHTOB ¢ HAIMYMEM UCCIEAYeMOTro IpU3HaKa, 1eCITUYHOE 3Ha-
YeHMHE;

Z — BenuuuHa Z (aHI1.: Z—score) (TaOIUYHOE 3HAYECHUE /151 BHIOPAHHOTO MCClie-
JoBaTeJIeM JI0OBEPUTEIBHOTO YPOBHS (aHTII.: confidence level, CL));

€ — MpeesibHas OlIMOKa BHIOOPKU, IECITUUHOE 3HAUEHUE.

Ucrounnk: Cochran 1963.

MuHUMaTbHBII pasMcEp BI)I60pKI/I JJIA JAHHOT'O COLIMOJIOTMYECKOro NCCI€A0BaHMA

cocTaBJiisieT 657 4eJI0BEK B COOTBETCTBUM CO CJICOYIOIMMHU ITapaMETpaMM:

1)
2)

3)

JI0JIsI PECIIOHICHTOB C HAJIMYMEM MCCJIEIyeMOro Mpu3HakKa 0epETcs mo ymosrda-
Huto — 0.5 (Kish 1965);

JIOBEPUTEJIbHBIN YPOBEHD IS JAHHOTO COLIMOJIOIMYECKOT0 OIIpoca cocTaBisieT 96%,
BenmuuHa Z — cootBercTBeHHO 2.05 (LTCC Online 2021);

MpejaeabHast olOKa JJ1s1 JOBEPUTEIbHOro ypoBHsI B 96% coctanisieT 0.04, yTo 03-
HauaeT: +-4% (Cochran 1963).

dakTuyeckuii pa3mMep BbIOOPKU COCTaBJIsIET 798 peclOHAEHTOB, W 3Ta BEIOOpKA

pernpe3eHTaTUBHA JJIs1 B3pOCJIOro HaceneHus Jlatrabekoro pernoHa JlarBuu. Beibopka
cTpaTuUIMPOBAHA ITO TAKUM COLMATBHO-/IeMOrpadMuecKuM MepeMeHHbIM, KaK BO3-
pacT, 1oJi, 00pazoBaHKE, ITHUYECKAs! TPUHAIEXXHOCTb U MECTO XXUTEIbCTBA (TOPOJ
WK cenio). MakcuMalbHOE OTKJIOHEHUE (WU IIpeaeibHAas OIMOKa) BEIOOPKU OT CTPYK-
TYPBI BCETO B3pOCIIOTO HaceaeHust JlaTraibekoro perrnoHa Jlateuu coctanisiet 4% (cM.
Tabu. 3).

Tabmmna 3

CTpyKTypa BHIOOPKH COIMOJIOTHYECKOr0 ONpPOCca B CPABHEHHH CO CTPYKTYPOid

B3pocJjoro Hacejgenus Jlarraasckoro peruona Jlareuu, 2019 roxg

Kpurepuu VaesbHbiii Bec (B %) Vaenbhblii Bec (B %) OTKJIOHEHHE BHIOOPKH
KOHCTPYMPOBAHHUS B BBIOODKE B CTPYKTYP€ B3pPOCJIOro OT CTPYKTYPbI
BBIOOPKH COIMOJIOTHYECKOT0  HaceJieHus JIaTrajbCKoro  B3pOCJIOro HACEIEHUs
COIMOJIOTHYECKOTO ompoca, n =798 peruona JlaTBum, peruona, %
onpoca PECIIOH/IEHTOB N =233 505 gyenoBex
1 2 3 4
Bospact
15—24 rona 11.1 11.7 -0.6
25—49 ner 38.5 36.6 +1.9
50—64 roma 29.7 27.0 +2.7
65 et 1 GosblIe 20.7 24.7 -4.0

IIpodoaxcenue mabauywbt 3 cm. Ha caedyroweii cmpanuye
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IIpodonxncerue mabauuypt 3

1 2 3 4
[Ton
MyxuuHa 43.1 45.4 -2.3
XKenHuHa 56.9 54.6 +2.3
O06pa3oBaHue

Huxe cpennero 18.0 18.1 -0.1
Cpennee (obriee wim 571 531 +4.0
creuranbHOe)

Briciiee 24.9 28.8 -3.9

DTHMYECKas] IPUHALIEKHOCTh
JlaTbim 42.1 45.7 -3.6
Pycckue 38.4 36.9 +1.5
Hpyrue 19.5 17.4 +2.1
MecTo KUTeIbCTBA

Topon 67.8 65.3 +2.5
Ceno 32.2 34.7 -2.5

Hcrounmk: cocTaBieHO aBTOpaMy Ha ocHOBe Daugavpils University 2019; Central Statistical
Bureau of Latvia 2019.

J1nst cOopa JaHHBIX B XO/I€ COLIMOJIOTMYECKOT0 OIpoca ObLI BEIOpaH METOI, OIpoca
PECITOHICHTOB 10 MECTY XKUTEJIbCTBA C MCIIOJIb30BAaHUEM paclie4yaTaHHON aHKEThI C
3aKPBITHIMU BOIIPOCAMU, KOTOPHIE PECITOHACHTBI 3aIIOJIHSIN JIMOO CAaMOCTOSITEIbHO,
JIM00 MHTEPBBIOEP 3aYUTHIBAJI UM BOIIPOCHI M BAPUAHTHI OTBETOB, a 3aTeM 3aIlMChIBaJ
HX OTBETHI.

Pe3yJ'leaTl>I N JUCKYCCHA

OCHOBBIBasICh Ha METOAMKE BBIICICHUS «IUCTHIX TUITOB» COLMAIBHBIX KJIACCOB B
paMKax JaHHOTO MCCleIoBaHus, MpeacTaBieHHo# B Tadnuie 1, aBTOpbI BBIICAWIN B
MacCcHBE JaHHBIX, COCTOSIIIEM 13 798 sxuterneii JIatraabckoro pernoHa JIaTBUM, TOJTBKO
36 4yeIoBEK, OTHOCSIINX ce0s1 TMOO0 K HU3IIEMY, JIM0O K paboueMy Kjaccy, Py 3TOM C
00pa3oBaHUEM HMXKE CPEIHETO0 U eXXeMeCSIIYHBIM JOX0I0M, He TpeBbiiatoimnm 100 eBpo
Ha OJHOTO WieHa ceMbH. B cBOIO o4uepenb, Ha BCEM MacCHUBE JAaHHBIX U3 798 yetoBeK
aBTOPbI OOHAPYKWJIU TOJILKO 35 peCOHAEHTOB, OTHOCSIINX Ce0sI K CpeIHEMY, BbICILIEMY
CpemHeMY WJIM BBICIIIEMY KJIACCY, IIPY 3TOM MMEIOIINX BEICIIIee 00pa30BaHUeE U TOXOI
Ha OHOTO YieHa CeMbH, paBHbIN MK npesbinaommit 300 eBpo B Mecsiit (Daugavpils
University 2019). B pe3ynbsrare «4ucTbie TUITBI» COIIMATBHBIX KIIACCOB COCTABMIH 9%
BCEX PECITOHICHTOB, a BCE OCTAJTbHbIE HE OTHOCSTCS K «UUCTHIM TUTIaM», TIOCKOJIbKY
HE COOTBETCTBYIOT 3TUM IOJSIPHBIM COLIMAIbHBIM KjlaccaM JIMOO 1O eXKeMeCIYHOMY
JTOXOMIY Ha OJHOTO YjieHa CEMbH, JIN0O IO YPOBHIO 00pa30BaHUsI, JIMOO IT0 CAaMOUICH-
TU(dUKAUMU, TUOO0 IO IBYM U3 TPEX KPUTEPUEB Cpasy.

ABTOpaM TIpeCTaBIISICTCS 1eJIeCO00pa3HBIM He MCCIeIOBaTh 1ajiee BeCh MacCUB
JIAHHBIX, & COCPEIOTOYMTHCS UMEHHO Ha U3YYEHUU IBYX — MYCTh MaJOUYMUCICHHBIX —
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I'PYIII PECIIOHAEHTOB, HO TaKMX, KOTOpbIe Harbosee sipKo (C TTOMOIIbBIO cpa3y TPEX
KPUTEPUEB) COOTHOCSITCS C TEMU COLIMAIbHBIMU KJlacCaMu, KOTOPble HAXOISTCS ITOUYTU
Y MOJIIOCOB COLMAILHOM CTPYKTYPbl COBPEMEHHOTIO JIATBUICKOTO O0IIECTBA: HUBLLIUIA
pabouuii Kj1acc U CpeHMI Kiacc.

Tabmuua 4

«CoumnosornyecKuii mopTpeT» NpeAcTaBUTe el HU3IIEro padovero u
cpenHero Kaaccos Jlatraabckoro pernona Jlarsum, 2019 rox

Kputepuu cpaBHeHus

Hu3mmii padounii
Kiacc*

CraTucTuyeckas

Cpeanmii Knacc* .
3HAYAMOCTH PA3JIHYMId,

«YHCTBIX THIOB» _ n =35 y4en. o
n =36 uen. p-3HAYeHHne
CpenHuit Bo3pacT, JeT 39.6 39.3 0.700
HarmwmonanbHoctsb, % Jlar. Pyc. Mp. Jdar._Pyc. Mp. 0.482
424 455 12.1 40.6 344 250
Topon Ceno Topon Ceno
M 0.493
€CTO XUTENLCTSS, % 657 343  57.6 424 ’
Tox, % Myx. KeH. Myx. KeH. 0.564
63.9 36.1 57.1 42.9
Cpennuit moxon Ha 1
YyJieHa CeMbU B MECSIII, 78.2 420.3 0.000
eBpO
Cpenunit pasmep 10mo- 3.6 2.5 0.001
XO3SMCTBA, Yel.
Cpe;EHee KOJINYECTBO 13 12 0.553
neTeid, yell.
[TonoxeHue Ha pbIHKE Tpyaa
Crynenr, % 16.7 5.7 0.147
PaboTHuK rocyupexaeHust 8.3 457 0.000
VI TOCTIPEAnpUsaThst, %
PabotHuk yacTHoro 36.1 429 0.564
npeanpuarus, %
BespabotHblii, % 19.4 0.0 0.006
Jlomoxossiika, % 11.1 2.9 0.177
Iencuonep, % 19.4 0.0 0.006
Ipeanpunumarens, % 0.0 20.0 0.005
Camosansitoe n1uuo, % 2.8 5.7 0.541

* [1o pe3ybTaTaM COLIMOJOTMYECKOT0O OMIPOca HaceIeHUsI He TTPEACTaBISICTCSI BO3MOXKHBIM BbI-
JIEJIUTh OTAEAbHO HM HU3LIMM, HU BBICIIMI KJIacc, MMOCKOJAbKY CaMOMAEHTU(UIIMPYIOT ce0sl ¢

9TUMMU KJjlaCCaMU JIMIIb €IUHUIBI PECCITOHACHTOB.

** Pazmuaust MeXIy TPyNIaMy CTATUCTHYECKY 3HAYMMBI, €CIIU p-3HaueHue (aHTIL.: p-value) <

0.05.

Hcrounuk:

COCTaBJIEHO aBTOPaMH T10 pesyJsrataM aHainu3a Daugavpils University 2019.
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AHanu3upys pe3yabTaThl CPAaBHUTEIBHOIO aHaIM3a IMpeacTaBUTeNeil HU3Iero
pabodero v CpeIHeTO KJIACCOB IO HEKOTOPHIM COIMAIBHO-AeMOTpapIECKIUM U COII -
aJTbHO-3KOHOMMWYECKUM XapaKTepUCTUKaAM, TIPEXKIe BCETO HEOOXOIUMO OTMETHUTh Te
XapaKTepUCTUKHU, KOTOPBIE HE ONPEACIISIIOT «COLUOJIOIMUECKUIA IIOPTPET» IPEACTaABM -
TeJieil HU3MIeTo paboyero U CpeHeTo KJIACCOB, T.e. pa3IMuus M0 STUM MMOKa3aTeIsIM
MEXIY ABYMSI KIacCaMM €CJIU U €CTh, TO OHU CTATUCTUICCKU HE 3HAUMMBI (p-3Hade-
Hue > 0.05). Takumu XxapakTepUCTUKaAMM SBJISIOTCS MOJ PECITOHASHTOB, UX BO3PACT,
HAIlMOHAIBHOCTD, MECTO XKHUTEJIbCTBA (TOPOI MU CEJI0), KOTUIECTBO IETEi, a TaKXKe
HaJIMYKE ¥ PECIIOHIEHTOB CTaTyca CTyIeHTa, paOOTHNKA YACTHOTO IIPEATIPUSITHUS, 10~
MOXO3IHKM WIN CaMO3aHSTOro JIMIa (CM. CTAaTUCTUYECKYIO 3HAUMMOCTD Pa3Iuyuii
MEXIY COLIMaIbHBIMU Ki1accamy B Taou. 4). B cBoro ouepens, XxapaKTepruCTUKAMU-IC-
TepMHHAHTaMHU TIPUHAICKHOCTH K HU3IIEMY padbodeMy TN CpeIHEeMY KJIAcCy STBIISI-
eTcs pa3Mep JOMOX03siicTBa (HU3IINI pabouunii Kjlacc OTiandaeTcs: 00jee MHOTOJTION-
HBIMU JOMOXO3SHCTBaMHU), CTaTyC pabOTHUKA TOCYIPEKIACHMS VTN TOCIIPEATIPUSITUS
(Takoii cTaTyc OUeHb XapaKTepeH IS MPeICTaBUTENIel CpeIHEeTOo Kilacca), cTaTyc 0e3-
pabOTHOTO U MEHCUOHEPa (HU T€, HU IPYrue NPpakTUYECKU He MOMNafaloT B CpeIHUM
KJIacc), a TakKe CTaTyc MpeAIpUHUMATENIS, KOTOPHIA B CBOIO OUepeIb, 9aCTO ACTePMU-
HUPYeT IPUHAIJICXKHOCTD YeJIOBEKa K cpeTHeMY Kitaccy. Takmm 00pa3oM, MOKHO KOH-
CTaTUPOBaTh, YTO B COBPEMEHHOM JIATBUICKOM OOIIIECTBE, BO-TIEPBHIX, T COLIUAIbHBIC
XapaKTepUCTUKU JTIOeit, KOTOphIE He SIBIISIIOTCS TOCTUTAEMBIMU B PE3YJIETaTe OTIpe/Ie-
JIEHHOTO COILIMAJILHOTO TMOBEICHUSI, — HaIlpuMep, TaKKe, Kak I10JI, BO3pacT U HallMO-
HaJIbHOCTb, — HESIBJISIOTCS AeTePMUHAHTAMU COLIMAIbHOM cTpaTuduKaluy (CM. cTa-
TUCTUIECKYIO 3HAUMMOCTD Pa3IMINil MEXXIY COLMAIbHBIMHU Kitaccamu B Taour. 4). B To
JKe BpeMs 0YeHb 3aMETHA CUJIbHAS OIIpelIeIsTioNas poJib ITpodecCOHAIBHO-TPYIO0-
BBIX XapaKTEePUCTUK — OCOOEHHO cTaTyca pabOTHUKA FOCYUPEKICHUS WJIM TOCIIPEIT-
PUSTHS, KOTOPBIN ITOKa3aJl ce0s B KAUeCTBE OHOTO M3 CAMBIX HAIEKHBIX COIIMATBHBIX
JMOTOB TSI IONATaHUS B CPEIHMI KJTacce.

[anee aBTOpPbI CPaBHUBAIOT «YMCThIE TUITbI» MPEACTABUTEIC HU3IIETO paboyero
M CPEIHETO KJIACCOB IO 00BbEMY U CTPYKTYPE MX «PECYPCHOTO TTOPThEist», HE BBIACIISIS
KaXIIBI pecypc OTAEIBHO, a 00beIUHUB UX B TPYIIIIHEI PECYPCOB.

AHau3 TaHHBIX, MTPeACTaBIeHHBIX B Tabnuliie 5, Mo3BoIsIeT YBUAETh, UTO OO
00BEM «pecypcHOro noptdensi» cpenHero kiacca craTuctudecku 3Haunumo (p = 0.000)
IIPEBBIIIACT TAKOBOI Y HM3IIETO pabovero Kilacca — B CpeIHEM Y IIpeICTaBUTEICH Cpe-
HEro KJjiacca uMeeTcs B Haimuuu 13.7 pecypcoB poTuB 6.5 y npeacTaBuTesicii HU3ILEro
pabouero kiacca. B cBoio ouepesb, CpaBHUTENIBHBIN aHAJIU3 CTPYKTYPHI «PECYPCHOTO
MOpT(eIs» TI0 TPYIIIaM PeCypCOB ITOKA3hIBACT, UYTO B pACTIOPSIKCHIH IIPEACTaBUTEICH
CpemHero Kjaacca uMeeTcsl 0oJbliiee KOJUYECTBO BCEX BUIOB PECYPCOB, KPOME COLIM-
aJIbHBIX, (U3NUECKNX U TeorpadrIecKnX (CM. CTAaTUCTHYECKYIO 3HAUMMOCTD Pa3JIv-
YU MEXY COLIMAIbHBIMU KJlaccamu B Ta0. 5).
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Ta6nuua 5
CpaBHHUTEJIbHBIN aHAIIN3 «PeCYPCHOTO MOPT(esi» MpeACcTABUTE e HH3IIEero
padouero u cpemHero KiaccoB Jlarraibckoro pernona Jlarsum,
no rpymnmam pecypcos,* 2019 rox

KpHTepiu cpaemns Hnsmn;lc;cnzgoqnn Cpeammii kracc** Crarucruyeckas
K

3HAYMMOCTH PA3JIH-
«YUCTBIX THIOB» _ n=35vye. N .
n=36yvemn. YMii, p-3HAYEHHE

6.5 13.7 0.000

001Kt 00BEM «PEeCYPCHOTO IIOP-
Thens», ot 0 mo 27 pecypcoB
KonunuectBo pecypcoB B kaxkaoii rpyrrne (ot 0 10 3 pecypcoB):

DKOHOMUYECKUE PECYPChI 0.9 1.7 0.009
KynberypHbie pecypcbl 0.8 1.8 0.001
ITpodeccuonanbHbie pecypchbl 0.5 1.6 0.000
CounanbHble pecypchbl 0.9 1.4 0.075
AIIMUHHMCTPAaTUBHBIE PECYPCHI 0.3 1.8 0.000
TMonautuueckue pecypchbl 0.5 1.1 0.000
CHMBOJIMYECKIE PECYPCHI 0.6 1.7 0.000
dusnueckre pecypehl 0.8 1.4 0.081
Teorpaduueckue pecypchbl 1.1 1.3 0.483

* Cum. Tabmury 2.

** [1o pe3yJibTaTaM COLIMOJOTMYECKOTO OMIPOCa HACEJIeHUS He TIPEICTaBISIeTCs] BO3ZMOXKHBIM
BBIIEINUTD OTAEIbHO HU HU3ILIWIA, HY BBICIIMI KJ1acc, MOCKOJbKY CAMOUAEHTU(DULUPYIOT cedsi C
STUMU KJIacCaMU JIUILb €AUHULIbI PECITIOHIEHTOB.

% Pazinuaus MKy TPYNaMy CTAaTUCTUYECKU 3HAYMMBI, €CITU p-3HaYeHUe (aHTIL.: p-value)
<0.05.

HcTounuk: coCTaBICHO aBTOPaMU MO pe3yisTaTaM aHanm3a Daugavpils University 2019.

Jlaniee aBTOPBI CPABHUBAIOT «IMCTHIEC TUTIBI» TIPEICTABUTENICN HU3IIETO pabodero
U CPEIHETO KJIACCOB 0 00BEMY U CTPYKTYpE UX KanuTaia, Tak Xe, Kak U B cydae ¢
TPYIIIaMu PECypCcoB, He BBIIESIST KaXkKIbIi KanmuTal (WA KalmuTaIu3upOBaHHBIN pe-
CypC) OTIENbHO, a O0BbEAMHUB UX B TPYIIITHI, COOTBETCTBYIOIIME PA3HBIM BUIaM KaIli-
Tana.

CpaBHUTEIBHBIN aHAJIM3 JAHHBIX 10 BUAAM KalluTaia, IPUHAJIeXAIIETro Mpei-
CTaBUTEJISIM HUBILETO pabovero U CpeHero KjiaccoB, MpelcTaBlieHHbIX B Tabmule 6,
MOKa3bIBaEeT, YTO 00bEM COBOKYITHOIO KaluTaja cpenHero kiacca (15.8) emg 6oJblie,
yeM 00BEM «pecypCHOTO MOPTdeEisi», — MPAKTUYECKN BTPOE — MPEBBILIAET 00BEM CO-
BOKYITHOTO KaIlKuTaia Hu3Iero padodero kiacca (5.6). Ho B pasnuuusix HusImero pa-
004ero ¥ CpeaHEro KJIAaCCOB MO OTAEIbHBIM BUIaM KalluTaa MosBIIeTCs HEO0IbLIOoe
OTJIMYME: 31€Ch CTATUCTUYECKN HE3HAYMMBIMU SIBJISIIOTCS TOJIBKO pa3andus no husu-
YeCKOMY U reorpauyeckomy KanuTaily, a pa3HULIA B COLIMATIbHOM KamuTaje y npe-
CTaBUTENIEe HU3IIETOo paboYero u CPeHEro KJIaCCOB CTAHOBUTCS YK€ CTAaTUCTUYECKHU
3HauYMMOM (cM. Tabi. 6).
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Tab6uuia 6
CpaBHUTEJIbHBII AHAJN3 PA3HBIX BUIOB KANMTAJIA MPEICTABUTEICH HU3MIETO
pabouero u cpeaHero Kiaaccos Jlarraabckoro peruona Jlarsuu, 2019 roa

KpHrepun cpasHenns Huzmmii pzioquﬁ Cpemmii Knacc** Craructuueckas
KJace 3HAYMMOCTH Pa3Jiu-
«YHCTBIX THIIOB» _ n=35vyem N
n =36 veun. Yyuii, p-3HaYeHue**
OO61mit 06EM COBOKYITHOTO 5.6 15.8 0.000
KaruTaja, ot 0 mo 81 Ganna
O06bEM 0TIENbHBIX BUIOB KanuTaia (ot 0 1o 9 6anios):
ODKOHOMUYECKUI KamuTaa 0.7 2.0 0.001
KynbrypHblii Kanutan 0.6 2.3 0.000
ITpodeccroHanbHbIM KanmuTan 0.5 2.1 0.000
ColMajbHBIi KarmuTal 0.8 1.4 0.036
AIMUHUCTPATUBHBIN KamuTal 0.4 2.4 0.000
[MonuTuueckuii Kanuranx 0.4 1.0 0.004
CUMBOJIMYECKUI KanuTaa 0.5 2.2 0.000
Ddusnyecknii KarmuTan 0.7 1.3 0.078
Teorpaduueckuii Karnuran 1.0 1.2 0.879

*Tlo pesyarraTaM COIMOJIOT'MYCCKOIO OImpoca HaCCJICHUA HE ITPEACTABIACTCA BOSMOXHBIM BbI-
JCJIUTHb OTACJIbHO HU HI/ISIJ.II/II71, HU BBICIIUIA KJiacC, IOCKOJIbKY CB.MOI/IHBHTI/I(I)I/IHI/IpyIOT cebs ¢
9TUMMU KJjlaCCaMU JIMIIb €IUHUIBI PECCITOHACHTOB.

** Pazmuaus MEXKIY rpyniamMu CTaTUCTUYCCKU 3HAYMMBI, €CJIM p-3HAYCHUE(AHTJL.: -value) <
b

HcToYHHMK: COCTaBJICHO aBTOPaMU 10 pe3yibrataM aHainu3a Daugavpils University 2019.

Takum obpazom, yrBepxkaeHue 0. Xapapu o BaXKHOCTH OMOJIOTMYECKOT0 u3Mepe-
HUS coliMaibHOM cTpaTudukanuu B oyayieM (Harari 2018) moka e1ié HeakTyalbHO,
ITOCKOJIBbKY SMITMPUICCKUI aHAJIN3 He MTOKA3bIBaeT CTATUCTUICCKU 3HAUMMBIX Pa3JIH-
ynii B pusmyeckux pecypcax (cm. Ta6. 5) u pusmyeckom Karmmraie (cM. Taoi. 6) Mmexmy
MPpEeaCTaBUTEISIMU HAZLIETO pabouero 1 CpeIHero KiaccoB. XOTs BEPHO U TO, YTO (pU3U-
YeCKHE pecypchl B METOMOJIOTUN JAaHHOTO MCCIIEI0BAHUS HECKOJIbKO OTINYAIOTCS OT
ouosornyeckux pecypcon B moHnmanuu KO. Xapapu.

Ha Pucynke 3 aBTOpbI MoKa3aau Te BUAbI KalmuTaaa, 00bEM KOTOPBIX CTATUCTH-
YeCKU 3HAYMMO OTIMIAeTCS Y IIPEACTaBUTEIeH HU3IIIETO pabovyero U CPeTHETo KIIacCoB.

HaunGounbiye cTaTUCTUYECKU 3HAUMMBbIE Pa3Indus MEXIy O0ObEMOM KamuTaaa y
MpecTaBUTEIe i HU3IEro paboyYero v CpeIHero KJIaccoB HAOIIOJAI0TCsI O TAKUM BU-
JIaM KamnTaja, KaKk aiMIHACTPATUBHBIN, KYJIbTYPHBII, CHMBOJIMYCCKUI U IIpodecch-
oHasbHBIA (cM. Tabur. 6 u Puc. 3). DTu BUIbI KarmuTaiga MOXXHO CYMTATh OCHOBHBIMU
JIETepMUHAHTAMU COLIUAJIbHOI CTpaTU(UKALUY B COBPEMEHHOM JIATBUICKOM 00111e-
ctBe. B cBOO OUepenb, TakMe BUABI KannTajla, KaK (OU3NIECKU 1 reorpaduaecKuii
(cM. Tabur. 6), He OTJIMYAIOTCS CTATUCTUYECKU 3HAYMMO 110 00BEMY Y TIpeACTaBUTEICH
HU3IIET0 paboyero U CpeaHero KJacCoB 1 He SBJISIOTCS JeTePMUHAHTAMU COLIMATb-
HO1 cTpaTU(GUKAIINNA B COBPEMEHHOM JIATBUIICKOM OOIIIECTBE.
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PucyHok 3
CraTHCTHYECKH 3HAYMMO PA3JINYANIMecs BUAbI KAMTAIA® y MpeACcTaABUTE e
HHU3IIEro padoyero u cpeaHero Kiaaccos Jlarrajabckoro peruona Jlarsum,
oamni ot 0 10 9, 2019 rox,

ABMUHUCTPATUBHBIA KANUTAN F 2,4
)
KyAbTypHbIiA KanuTan
CUMBOAMYECKM KanuTan F 2,2
g
o 2,1
MpodeccnoHanbHblit KanuTtan 05
g
SKOHOMMYECKWIA KanuTan 2
0,7
1

Monutnyeckuii kKanutan

CoumasnbHbIil KanuTtasn

o
o
[

1 15 2 2,5 3

 CpegHuii knace, n = 35 M Huswwit pabounit knace, n = 36

* Bunbl Kanurana PaCIIoIOXKEHDI 110 y6BIBa}OLHCfI CTaTUCTUYECKOM 3HAYMMOCTU PATUUNIA MEXTY
colMaJbHbIMU KJ1acCaMU.

Hcrounmnk: cocTaBiieHO aBTOpaMHU I10 JaHHbIM Ta6uu1bl 6.

B 3akimoueHue aBTOpHI IPUBOIAT B 0000IIEHHOM BUIE Pe3YJIbTaThl CPABHUTEIb-
HOT'0 aHaJTN3a OCHOBHBIX ITAPAMETPOB ITPOIIECCa MPEBPAIIICHUST «PECYPCHOTO TTOPTQhEIsT»
B COBOKYITHBIN KaIllMTal y IPeJACTaBUTE/IC HU3IIEro pabodyero v CpeaHero Kiaaccos.

O0001IEHHBIE JaHHBIE, TIpeAcTaBlIeHHbIe B Tabnuiie 7, MoKa3bIBalOT, YTO HUBIINIA
pabouuii Kjacc, B OTJIMYKE OT CPETHETO Kjlacca, MMEET He TOJIbKO B CPETHEM MEHBIITUI
0 00BEMY «peCypPCHBII OPTPEab», YeM CPEAHUI KIacc, HO ellé U MeHee yCIelleH B
MPOIIECCE KAMUTAINU3aIM1 CBOUX PECYPCOB. DTH CTATUCTUYECKU 3HAYMMBIE IBYXYPOB-
HEBBIC Pa3INYNsI HEOOXOAMMO YINUTHIBATH MIPU ITPOBEACHNH COLMATBHON MOJTUTHKH,
HampaBJIEHHOI Ha CHIXKEHUE Pa3IMuMii MeXKIy COLMaIbHBIMU KJIaCCaMU BHYTPU CO-
BPEMEHHOTO JIATBUICKOIO 0011IeCTBA.
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Tabnuua 7

CpaBHeHre OCHOBHBIX TAPAMETPOB NMPOLECCA MPeBPAIIEHHs] «PeCYPCHOro

nopTdeis» B COBOKYNHBIN KAIIMTAJ y NPEACTABUTEIEi HU3IIEro padoyero
U cpeanero kiaaccos Jlarraasckoro pernona Jlateum, 2019 ron

Hu3zmmii padounii CrarucTuueckas

Kpurepuu cpaBHenus Cpennuii Kmacc**

Knacc** 3HAYMMOCTH Pa3Jiu-
«YUCTBIX THIOB» _ n=354en. N "
n =36 veun. Yuii, p-3HAYEHHE
O0OBEM «pecypCHOTO TTOPTdEIIs», 6.5 137 0.000
ot 0 1o 27 pecypcoB
CpenHsisi cTerneHb KarnuTaanu3a- 0.8 12 0.001
U pecypcea, ot 0 1o 3 6aya0B
O0BEM COBOKYITHOTO KaluTaia, 56 158 0.000

ot 0 1o 81 Gauta

* T1o pe3ynbraTaM COLIMOJIOTMYECKOIro OMpoca HaceJleHUs He MPEACTaBISIETCSI BO3MOXHBIM
BBIACJIUTD OTEIbHO HU HUBIIUIA, HU BBICIIMIA KJIACC, TOCKOJIbKY CAMOUAEHTU(DULIMPYIOT ceOsl C
3TUMU KJIaCCaMMU JIMIIb €AMHMIIBI PECITOHACHTOB.

** Paznaust MEXIy TpyrnaMu CTATUCTUYECKH 3HAYMMBI, €CJTU p-3HadeHue (aHTI.: p-value) <
0.05.

McTouHMK:  COCTaBJICHO aBTOpaMU IO pesynibrataM aHanu3a Daugavpils University 2019 B
COOTBETCTBUM CO CXEMOI1, IIpeACcTaBIeHHOI Ha PucyHke 2.

BriBoapl

B pesynbrare npoBeAEHHOTO aHaIM3a JaHHBIX COLIMOJIOTUYECKOTO OIpoca B3poc-
Jioro HacesneHus Jlatranbckoro pernoHa Jlateuu, nmpoBenéHHoro B 2019 romy Ha BbI-
6opke 13 798 yeaoBeK, aBTOPHI IIPUIIIIA K BBIBOLY O TOM, YTO OYCHB HEOOJIBIIIOE KOJIH -
YEeCTBO PECIIOHIEHTOB, KOTOPBIX, ONUPasCh HA MHOTOKPUTEPUAIBHYIO TEOPUIO KJIACCOB,
MOKHO OTHECTU K OTHOCUTEIbHO «YUCTHIM TUIaM» MPeACTaBUTeIei HU3IIEro pado-
YETO U CPEAHETO KJIACCOB, CBUACTEILCTBYET O KpalfHel pa3MBbITOCTH COLIMATBHOM CTPYK-
TYpPBI COBPEMEHHOTO JIATBUIICKOTO OOIIECTBA, B KOTOPOM MOKHO BCTPETUTh OTPOMHOE
pa3Ho00Opa3ne COLMAIbHBIX TUTIOB — OT MaJI000ECIeYe HHbIX, HO IMPU 3TOM BEICOKOO00-
pa30BaHHBIX I'PYMIT 10 OTHOCUTEBHO 00ECIIeYEHHBIX, HO MaJIOIPaMOTHBIX TPYIIM, CO
BCEM BO3MOXKHBIM CIIEKTPOM CaMOUICHTU(MUKALINH, T.€. B COBPEMEHHOM JIATBUMICKOM
00IIIeCTBE MOXHO HAWUTH, K TIPUMEPY, CIYKAIIEro ¢ MUHUMAJIBHBIM YPOBHEM JOXO/a,
MPUYMCIISIONIETO ce0sl K CpeHEMY KJ1accy, U1 9KOHOMUYECKH YCIIEIITHOIO CTPOUTEIs
C HEIOJHBIM CPETHUM 00pa30BaHUEM, MIPUUMCIISIIONIETO Ce0s K BhICIIEMY CPEIHEMY
KJTaccy, a TaKoKe MHTEJUTUTEHTHOTO YIUTEIS C HECKOJIBKMMMY BBICIITMMU 00pa30BaHUSIMUA
1 HU3KUM CEMEITHBIM JOXOIOM, IIPUINCIISTIOIINM ce0sI TTOpOil K HU3IIIEMY, a TIOPOil K
CpeIHEeMY WM BbICIIEMY KJIacCy — B 3aBUCUMOCTU OT MUPOBO33PEHUS.

Takum obOpa3oM, aBTOpaM Ha MpPUMepe HU3IIEro pabovyero U CpeaHero KjiaccoB
YIAJIOCh (XOTS U C ONpeaeIEHHBIMI OTpaHMICHUSIMI) JOKa3aTh TUITOTE3Y O TOM, UTO
TPEICTaBUTENU CYIIIECTBEHHO Pa3INYalONINXCsI COIMATBbHBIX KJTACCOB COBPEMEHHOTO
JIATBUICKOTO 00I1IeCTBa UMEIOT Pa3IMYHbII [0 00bEMY COBOKYITHBI KaIUTAaJl, YTO OIpe-
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JeJIsieTcsl KaK MUHUMYM JBYMSI OCHOBHBIMU MPUYMHAMU: 1) MpeacTaBUTEIM HU3IIETO
pabouero Kiacca MMEIOT B CBOEM PACTIOPSKEHUH ropas3io (M CTaTUCTUYECKU 3HAYMMO)
MEHBIIN M0 00BEMY «PECYPCHBIN MOPTQEb», UeM MPEICTaBUTEIM CPEIHEr0 Klacca;
2) mpeacTaBUTENISIM HU3IIEro paboyero Kjacca He yIa€Tcsl Tak »Ke YCIelIHO, KakK Mmpe/-
CTaBUTEJISIM CPETHETO KJTacca, aKTUBUPOBATH MMEIOIIIUECS B MX PACTIOPSKEHUU PECYPCHI,
MpeBpalliasi ux B CBOM KanmuTal. M 3T MpUUYMHBI HE YCTYNaloT OfHA APYroii 1o CBoei
3HAYMMOCTH, UTO COTJIACYETCS C pe3yyIbTaTaM1 UCCIIeJOBAaHUSI MHOTOMEPHO OeTHOCTH
BJlarranbckom pernoHe JlarBuu, mpoBeAEHHOTO McceaoBaTe sIMy JlayraBmmIcCKOro
YHUBEPCUTETA C yIaCTUEM OJHOIO U3 aBTOPOB AaHHOU cTaThu (Mensikovs et al. 2020).

DMIIMIpPUIECKOe U3YIeHNE 00hEMa M CTPYKTYPBI «PECYPCHOTO TTOPTdEIIs» U COBO-
KYITHOTO KaIuTaja pa3InyHbIX COLIMATbHBIX KJIACCOB B COBPeMEHHOI JIaTBUM ¢ UCTIOJIb-
30BaHUEM PECYpPCHOTO TOX0/Ia CTIOCOOCTBYET PA3BUTHUIO TEOPETUUYECKOM 1 TIPUKIIAM -
HOM COLIMaNIbHOM HAayKW MOCPEACTBOM IMPaKTUYECKOI anmpodalivs MHHOBAILMOHHOM
METOJIOJIOTUH MCCiieoBaHMs. Pe3ybraTel ucciienoBaHMs UMEIOT TaKKe OTpPeNeIEHHOES
MPaKTUYECKOe 3HAaYEHUE U MOTYT OBITh UCIOJb30BaHbI 151 MOBBIIIEHUS 3D GhEKTUB-
HOCTH COLIMaJIbHOM MOJIUTHUKM COBpeMeHHOM JIaTBUM IyTEM pacIIMpeHsI BO3MOXHO-
cTelt coMaaTbHON MOOUITBHOCTY HUBIIINX KJIACCOB.

B nanpHeiieM npy U3y4eHUU COLIMATbHON CTpaTUdUKALIM COBPEMEHHOTO JIaT-
BUMIICKOTO 00IIIeCTBa aBTOPAM TIPEICTABIISIETCS 1IEIeCO00Pa3HBIM TTOTIBITATHCS IIPUME-
HUTH KJIACTEPHBIN aHAIU3 C UCITOIb30BaHUEM Pa3HbIX HAOOPOB BOZMOXKHBIX KPUTEPHEB
(BKJTIOYAst, K mpuMepy, Tl MbliuieHus (Andriushyna et al. 2020) uiu notpediaeHus
(Yao 2020)), yToOBI BBIAECIUTH U3 BEIOOPKU OMPOILIEHHBIX WX U3 IPYTUX MacCUBOB
JIAHHBIX PEaIbHO CKJIa/IbIBAIOIINECS B COBPEMEHHOM JIATBUICKOM OOILIECTBE COLM-
aJbHbIE KJIACCHI, KOTOPbIE MOTYT CUJIbHO OTJIMYATHCS OT OOIIETIPUHSITON B HAyYHOM
COOO0IIIECTBE TUITOJOTMH COLIMATIBHBIX KIIACCOB: HU3IIMI KJIacc, pabouuii Kaacc, Cpe-
HWI KJ1acc, BBICIIINI CpeTHUI KJIacc U BhICIINi Kiiacc. Kpome Toro, 17151 aBTOPOB TIpeI-
CTaBJISIET OOJIBIIONH MHTEPEC AMIMPUUECKash MPOoBepKa IMITOTe3bl MYJIbTUILIMKALIMY
pecypcoB (aHI.: resource multiplication hypothesis) (Kim et al. 2020), MeTonu4ecku
OCYIIIeCTBUMAas Ha TeX K€ JaHHBIX COIIMOJIOTHMUECKOro OIpoca HaceneHus Jlatranbe-
Koro peruoHa JIaTBuM, KOTOpbIE ObUIM SMIUPUYECKOI 0a30i1 1151 TPOBEICHUS UCCIIe-
JIOBaHUS B paMKax JaHHOI CTAaTbHU.
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Gradual shifts in consumption philosophy towards environmental sustainability, stricter
environmental regulatory measures and changes in economic relationships stimulate reconside-
ration of business approaches what requires reconsideration of marketing activities as well.
Brand is a strong tool of marketing activities. Branding strategies allow for searching consumer
interest and loyalty according to the modern trends and values. Although, at the core branding
is used for gaining higher profit, nowadays, such topical social value as environmental sustain-
ability receives higher attention from both consumers and producers, and activities towards
increase of profit more and more need to be accompanied by environmental sustainability prin-
ciples. Unfavorable climate change becomes as a core of social challenges among others what
mirrors in increasing needs of social responsibility in business activities. In such context, environ-
mentally sustainable consumption becomes as direction for branding activities. Interdependence
between brand image and consumption indicates that branding is significant for encouraging
environmentally friendly consumption behavior. There are obvious differences between promo-
tion of products and services as basis using only economic stimulus or also environmental sustain-
ability approach. These differences lie in values and accents required by the sense of nature
preservation and social responsibility in consumption and production. For better branding
practices, stakeholders need versatile knowledge about key features of traditional and green
branding. The article aims to review the reasons for expansion of accents in branding towards
environmental sustainability as social responsibility aspect and to present general characteristics
and strategies for traditional and green branding. The authors suppose that the research results
may be useful for marketing lecturers, students, business representatives and consumers.

Key words: brand, branding strategy, environmental sustainability, social responsibility,
economic sense of a brand, marketing.

Vides ilgtspéja ka zimola strategijas socialais aspekts

Pakapeniska patérina filozofijas pareja uz vides ilgtspéju, arvien stingraki vides reguléjosie
pasakumi un izmainas ekonomiskajas attiecibas rada nepiecieSsamibu parskatit ari pieejas uzne-
méjdarbibas veiksanai, kas vienlaicigi prasa ari marketinga aktivitasu parskatiSanu. Zimols ir
spécigs marketinga aktivitasu instruments. Zimola veido$anas stratégijas lauj meklét patérétaju
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interesi un lojalitati atbilstosi musdienu tendencém un vértibam. Lai gan pamata zimolvediba tiek
izmantota ar mérki gut lielaku pelnu, masdienas, lidz ar uzmanibas pieaugumu tadai socialai
vertibai ka vides ilgtspéja patérétaju un razotaju vida, aktivitates pelnas palielinasanai arvien
vairak tiek papildinatas ar vides ilgtspéju principiem. Nelabveligas klimata parmainas klast
par socialo problému kodolu, cita starpa, kas atspogulojas pieaugosajas vajadzibas péc socialas
atbildibas uznéméjdarbiba. Sada konteksta videi ilgtspéjigs patérins klast par zimola stratégiju
darbibas virzienu. Zimola téla un patérina savstarpéja sakariba parada, ka zimols ir nozimigs,
lai veicinatu videi draudzigu patérinu. Pastav acimredzamas atskiribas starp produktu un pakalpo-
jumu pardosanas veicinasanu, izmantojot tikai ekonomiskos stimulus vai ari vides ilgtspé&ju
pieeju. Sis atskiribas slépjas vértibas un akcentos, ko prasa dabas saglabaganas un socialas
atbildibas izjuta patérina un razo$ana. Uznémeéjiem un patérétajiem, kuri ir ieintereséti labakas
zimola veido$anas prakseés, ir vajadzigas daudzpusigas zinasanas par tradicionalas un zalas
zimolvedibas galvenajam iezimém. Raksta mérkis ir aplukot iemeslus, kuru dé| akcenti zimol-
vediba tiek paplasinati ar vides ilgtspéju un socialas atbildibas aspektu, ka ari paradit visparéjas
tradicionalas un zalas zimolvedibas iezimes un stratégijas. Autori pielauj, ka pétijuma rezultati
var but noderigi marketinga pasniedzgéjiem, studentiem, uznémumu parstavjiem un patérétajiem.

Atslegas vardi: zimols, zimola stratégija, vides ilgtspéja, sociala atbildiba, zimola ekono-
miska jéga, marketings.

DK0JOrnIecKasi yCTOIIUBOCTD KAK COMUAJbHBIA ACTIEKT CTPATETNH OpeHINHTa

[Mocrenennbie caBury B hriocodurt MOTpeOIeHNS B CTOPOHY 9KOJIOTUYECKON YCTONIMBO-
ctu, GoJyiee CTPOTHe MEPHI IKOJIOTUIECKOTO PETYIUPOBAHUS U U3MEHEHUST B 9KOHOMUYECKUX
OTHOIIEHUSIX CTUMYJIUPYIOT TIEPECMOTP OM3HEC-TIOMXOI0B, UYTO TPeOyeT TakKe U TepecMoTpa
MapKEeTUHTOBOM IeSITeIbHOCTH, B TOM YHMCJIE TAKOTO CMJIBHOTO €€ MHCTpyMeHTa, Kak OpeHn. Ctpa-
Ternuu OPeHINHTA MTO3BOJISIOT UIEHTUMUIINPOBATH MHTEPECH U OTIPEIEIISATh JIOSTTbHOCTD TTOTPe-
OuTesieil B COOTBETCTBUY C COBPEMEHHBIMU TEHACHIIMSIMU U LIEHHOCTSIMU. XOTSI 10 CYyTH OpeH-
JIVHT UCTIOJIb3YETCS JIJIST TTOTydeHUs 00Jiee BBICOKOU MPUOBIITN, B HACTOSITIIEE BPEMST TaKast aKTy-
aJbHAs COLMAbHAS IIEHHOCTh, KaK 9KOJIOTUYECKasl YCTOMIMBOCTD, TIPUBJIEKAET MOBBIIIEHHOE
BHMMaHME KaK CO CTOPOHBI TOTPEeOUTEIel, TaK ¥ CO CTOPOHBI TIPOU3BOIUTENEH, U IeSITETbHOCTD,
HarpaBJieHHas Ha yBeIMIeHIe TTPUOBITH, BCE OOJTBIIIE 1 OOJTbIIIE MOIKHA OCHOBBIBATHCS HA TIPUH-
LIUTIBI KOJIOTUIECKOi yeToitunBocTu. HebmaronpustHoe n3MeHeHre KJIMMaTa CTajlo OHOMU U3
OCHOBHBIX COIIMAJIBHBIX MTPOOJIEM, UYTO BBIPAXKAETCsI B PACTYIIEil TOTPEOHOCTH B COLIMATILHOM
OTBETCTBEHHOCTH MPEATTPUHUMATETHCKOU IeTeTbHOCTU. B 3TOM KOHTEKCTe 3KOIOTUUECKH YCTOM-
YUBOE TIOTPeOJIEHe CTAHOBUTCS HATIpaBJIEHNeM JUTsi OpeHIMHTOBOM AesiTeTbHOCTU. B3anmo3sa-
BUCHMOCTB MEXITy UMUIIKeM OpeHIa 1 ToTpeOIeHreM yKas3bIBaeT Ha TO, YTO OPSHIUHT UTPaeT
BaXKHYIO POJIb B CTUMYJIMPOBAHUY SKOJIOTUIECKU O€30TTacHOTO TToBeneHus moTpedureseii. Cy-
IIECTBYIOT OUYEBUIHBIC PA3TUIMS MEXIY TTPOABMXKEHNEM TOBAPOB M YCIIYT C UCIIOIH30BAHUEM
TOJIBKO 9KOHOMUYECKUX CTUMYJIOB U TIPOJIBIKEHIEM TOBAPOB 1 YCIIYT HAa OCHOBE TOAX0/1a KO-
JIOTUIECKOU YCTOMIMBOCTU. DTH pa3TNIMs 3aKITI0YAIOTCS B IEHHOCTSIX U aKIIeHTaX, He0OXOI -
MBIX JUIST COXPaHEHUSI TTPUPOJIBI Y COITUATTBHON OTBETCTBEHHOCTU B TIOTPEOJICHIY 1 TIPOM3BOJICTBE.
[MpennmpuHUMATEISIM 1 TIOTPEOUTEISIM, 3AMHTEPECOBAHHBIM B YJTyUIIIEHUH TTPAKTUKYA OPEHIMHTA,
HEOOXOIMMBI pA3HOCTOPOHHUE 3HAHUS O KITIOUEBBIX OCOOEHHOCTSIX TPAIUIIMOHHOTO 1 3eJIEHOTO
OpeHnauHra. B cTathe paccMaTpuBaloTCs MIPUIMHBL, CTUMYJIUPYIONINE PacIIipeHne aKIIeHTOB B
OpeHIMHTe B HAMPABICHUN 9KOJIOTUIECKON YCTOMYNBOCTH U COLIMATLHOM OTBETCTBEHHOCTH, a
TaKXXe TPeICTaBIeHBI 00IMe XapaKTePUCTUKY U CTPATETUN TPAIUILIMOHHOTO U 3eJIEHOTO OpeH-
NIMHTA. ABTOPHI ITOJIATAIOT, UYTO PE3YIBTAThl UCCIeIOBAHUS MOTYT OBITh ITOJIE3HBI TTpeTiofaBaTe-
JISIM U CTYIEHTaM TI0 MapKETUHTY, TIPEICTaBUTEIISIM OM3Heca U TOTPEOUTEISIM.

KimroueBble ciioBa: OpeHn, cTpaTerust OpeHIUHTa, SKOJIOrniecKasi ycTOWIMBOCTb, COIIMATbHAsT
OTBETCTBEHHOCTb, SKOHOMUUYECKWI CMBICT OpeHIa, MApKETUHT.
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Introduction

Traditionally, the main purpose of branding is to obtain maximum profit by
placing a positive brand image in the minds of consumers. Furthermore, branding has
social significance (Menshikov et al. 2017). Branding strategies, which are elaborated
to increase profitability, usually, provide also social effects. In general, it is noteworthy
to mention several possible social effects from brand development on society:

e the brands are the source of positive trends in indicators of social and economic
development of the country, region, and community. In particular, there are observed
improvements of indicators of social and economic development of the territory,
revival of economic activity, increase in budget revenues, development of priority
areas and industries, growth of the tax base, solution of social problems;

e creation of new jobs, expansion of qualification and professional opportunities,
development of personnel potential, the growth of salaries;

® assistance in receiving sponsorship, voluntary contributions, etc., which will be
sent to social and economic development of the country, region, and community;
solving social, economic and energy problems of the country;
development of territorial infrastructure;
application of a rational approach to the use of the existing potential of the country,
in particular it natural and climatic and energy resources.

The main task of branding strategy is to create the strongest possible brand by
supporting the key values of the company’s product. Many researchers in the fields of
marketing, social communications, and psychology have studied the characteristics
of modern brands, including D. Maloney (2015), D. Tombu (2009), K. Keller and
D. Aaker (1992), D. Aaker (19935). The scientists O. Todorova (2014), N. Lund,
S. Cohen and C. Scarles (2018) proposed new tools for branding to make it more
attractive for society and consumers as storytelling. Such scholars as N. Irtlach (2015),
0. Vlasenko (2007) and E. Romat (2016) studied the issue of brand strategy formatting.
Such scientists as J. van den Bergh and M. Behrer (2011), M. Igbal, A. Rasli and
I. Hassan (2012), A. Panchenko (2016) and S. Veselov (2002) discussed the perspectives
of branding in social sphere, for example for public institutions. Such scientists have
studied social influence of branding as J. Bertilsson and J. Rennstam (2018), J. Hansen
(2012), J. Hulberg (2006). The mentioned authors described sociological paradigms
of corporate branding, value of branding, social factors of branding.

The branded products must be adapted to the demand of the current age category,
as the generation of consumers is constantly evolving and transforming. J. van den
Bergh and M. Behrer note that “each generation is a product of its time and, of course,
those technologies, media, social characteristics and events that shaped them in a
unique way” (van den Bergh, Behrer 2011: 20). In parallel, the current Age is charac-
terized by necessity to introduce environmental sustainability principles in production
and consumption processes and to use it as competitive advantage (e.g., Dangelico,
Vocalelli 2017) including all age categories of consumers.

The environmental issue within branding rises in context of social aspect because,
nowadays, when the number of competing brands increases and the global consumer
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goods market accelerates, scientists indicate that: “Modern consumers expect com-
panies to be socially responsible” (Grazzini et al. 2021: 8). Nowadays, being socially
responsible means incorporation of sustainability principles in business activities,
including also marketing (e.g., Dangelico, Vocalelli 2017). Taking into account negative
effects from growing mass production and consumption on environment and climate
change (e.g., van Riel et al. 2021), environmental sustainability gains attention from
business with aim to increase its social responsibility and maintain consumers’ interest.
R. Dangelico and D. Vocalelli (2017: 1275) highlight that: “Environmental sustain-
ability is not just a passing trend but a key issue when designing, developing, and
marketing new products”. Furthermore, countries and different regulators elaborate
stricter environmental regulations what also encourages business to incorporate sustain-
ability concept in development strategies (e.g., Loucanova et al. 2021, Groening et al.
2018).

In such conditions, business considers the ways for expanding of business strategies
and branding by the environmental sustainability concept for addressing the growing
interest in social responsibility (e.g., Dangelico, Vocalelli 2017; Morea et al. 2021). It
is noteworthy that social value of sustainable business activities manifest itself at
different scales. For example, at the scale of local community initiatives (e.g., Dai,
Hwang 2021, about youth-led bamboo craft sustainable brands and solving of social
problems) and at the scale of multi-national corporations (e.g., Grazzini et al. 2021,
about Corporate Social Responsibility policies in fashion industry).

In the process of expanding business activities towards sustainability, marketing
and, particularly, branding as part of marketing activities, has fundamental economic
and, especially, social role for the environmental sustainability due to its contribution
to the concept of products and services, creation of a green market, communication
with consumers, and increase awareness of consumers about environmental sustain-
ability (Dangelico, Vocalelli 2017).

As R. Dangelico and D. Vocalelli (2017: 1264) indicate: “Further, developing
green products/services would be useless for environmental sustainability unless these
get widespread in the market”. Widespread of green products/services is of particular
importance because sustainable activities in business are associated with additional
risk (e.g., van Riel et al. 2021). For example, J. Doorn, H. Risselada and P. Verhoef
(2021) highlight that “sustainable new product introductions achieve lower sales than
their conventional counterparts” (van Doorn et al. 2021: 182), but at the same time
“overall tendency in sales of green products is increasing” (Beriain Banares et al.
2021: 2).

Widespread of every product/service mostly depends on success of branding strategy.
In turn, success of branding in terms of environmental sustainability needs clear appli-
cation of the particular knowledge concerning branding process and peculiarities of
branding with focus on environmental sustainability concern.

The article aims to review the reasons leading to expansion of accents in branding
towards environmental sustainability as social responsibility aspect and to present
general characteristics and strategies for “traditional” and “green” branding. The
article is organized according to the aim set within the research. The second paragraph
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presents a sense of branding and reasons for making accents on environmental sustain-
ability as social aspect of branding activities. The third paragraph highlights key features
of branding strategies a) traditional branding, when business aims to meet consumers’
needs and gain higher profit and in b) green branding, when besides meeting of con-
sumers’ needs and gaining higher profit business contributes to the reduction of environ-
mental impact of production and consumption processes. For the aim, the authors
apply system analysis, scientific abstraction and synthesis, system generalization.

About branding and reasons for expansion of accents towards
environmental sustainability: explanatory overview

Initially, the product was purely practical. Goods were a mechanism for solving
urgent problems and had no social, psychological, cultural or environmental conno-
tations. With the development of economics, technologies, international relations,
automation of production and digitalization a need for mass sales goods through
marketing becomes widespread.

As A. van Riel, T. Andreassen, L. Lervik-Olsen, L. Zhang, S. Mithas and K. Hei-
nonen (2021) write: “Historically, traditional marketplace roles advocated that firms
produce, and consumers consume. However, in various sectors and industries, an
unconstrained following of this narrow economic imperative has created substantial
challenges for consumers, society, and the planet alike. Fast, efficient, and unrestrained
growth in mass-production and consumption of standardized consumer goods and
services has created industries that are in a large part unsustainable” (van Riel et al.
2021: 389).

Given direct dependence between increase in demand and the brand image in the
eyes of the consumers, scientists consider marketing and, particularly, branding as
significant for changes towards environmentally sustainable consumption (e.g., Dan-
gelico, Vocalelli 2017). Scientists understand sustainable consumption not through
reduction in consumption, but through reduction of its environmental impact, thus
focusing on sustainable way of consumption (Liobikiene, Bernatoniene 2017). That
is why green marketing and green brands are necessary.

Scientists highlight evolution of definition of green marketing from focus on only
inclusion of environmental issues in marketing strategies towards structured combina-
tion of costumer needs, organizational goals and environmental issues (Dangelico,
Vocalelli 2017). Green marketing has to work towards satisfying consumer needs in
a profitable and sustainable way at the same time and, thus, green marketing is not
simply a variation of traditional marketing but a new approach to production and
consumption processes (Dangelico, Vocalelli 2017).

However, the reasons for reconsideration of approach to marketing activities lies
not only in environmental but also in economic issues (e.g., van Riel et al. 2021).
A. van Riel, T. Andreassen, L. Lervik-Olsen, L. Zhang, S. Mithas and K. Heinonen
(2021) explain that the economic reasons for shift towards so-called socially responsible
production and consumption lie in supposition that only focus on maximizing economic
profitability is not socially efficient. Sustainable oriented responsible consumers will
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become as main change agents at the markets. Brand is a tool for searching consumer
interest and loyalty according to modern trends and values.

There is a diversification of the market due to the development of science and
technologies and climate change introduces necessity in new features of goods. Modern
society adapts to the fast pace of life and changes consumption values, which ultimately
radically changes the philosophy of marketing and a key factor what is produced.
The new philosophy is to produce and consume in a sustainable way.

In its sense, brand aims to offer a set of values and beliefs, a way of self-realization.
Nowadays, brand can contribute to the society’s intention to prevent climate change.
A strong brand, traditionally the main indicator of quality, becomes an institution of
lifestyle, when, nowadays, a modern lifestyle requires reducing of environmental influ-
ence of consumption and saving the nature. A general portrait of consumers committed
to the values of sustainability demonstrates high involvement of millennials and almost
equal interest among men and women (e.g., van Riel et al. 2021).

Branding is a process that aims to create an image of a product and an endorsement.
In today’s world, branding is devoted to health, beauty, impressions, image, ideas,
and recently to the climate change. W. Landor, founder of one of the largest branding
agencies in the world said: “A brand is a promise. By identifying a product or service
and confirming its originality, the brand conveys sense of satisfaction and quality”
(Jeffkins, Yadin 2003: 9). Brand is not just a logo, slogan, lettering, etc., it is a set of
all business identifiers.

Everyday people see a huge number of brands around them, some of them are
known all over the world, others only in a certain region, but they all have a very
similar effect. Branding works indirectly by improving the perception of the company
by potential customers, which ultimately improves the overall economic performance
of the company. The strength of a brand depends largely on the loyalty of its consumers.
The right image in the eyes of consumers can increase the demand for the product and
the profitability of the brand, but an inadequately thought out marketing strategy can
negatively affect interest in the product. In the case of green brands, negative effects
may come from so-called Greenwashing activities, when firms over evaluate or incor-
rectly communicate environmental effects of their products and services (e.g., Dangelico,
Vocalelli 2017, about different meanings of Greenwashing).

Nowadays, firms aware to be in line with environmental sustainability during
gaining a profit and meeting society’s needs. Firms also contribute to involvement of
society in a sustainable way of consumption, because interest of consumers to follow
sustainability goals differs despite of overall urgency of the issue. A. van Riel, T. Andre-
assen, L. Lervik-Olsen, L. Zhang, S. Mithas and K. Heinonen (2021) conclude that
“consumers positively assess social sustainability initiatives in terms of social activities
for local communities, supporting good causes (e.g., charities, sports, culture), and
introducing new solutions to addressing social challenges, and environmental sustain-
ability initiatives, caring for the environment, and prioritizing environmentally sustain-
able behavior in general” (van Riel et al. 2021: 396). Highly motivated consumers are
able to boycott a brand or replace products they use in the case of unsustainable
behavior of a firm (e.g., van Riel et al. 2021).
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In turn, consumers with lower motivation towards environmental sustainability
concept in consumption base their choice mostly on price rather than on environmental
performance of products or services (e.g., Beriain Banares et al. 2021). In some extent,
such choice may be explained with the fact that “better product environmental perfor-
mance does not guarantee individual benefits to buyer” (Dangelico, Vocalelli 2017:
1270). Additionally, often consumers receive incomplete or even incorrect information
about sustainable characteristics of products/services what reduces consumers’ believe
and interest to the issue (e.g., Dangelico, Vocalelli 2017, about Greenwashing). Partly,
such incomplete knowledge may be improved through labelling. Product labelling
according to sustainable characteristics may be as useful tool for choosing products.
For example, scientists indicate positive effects from green products’ labelling not
only for consumers, but also for economy and even regions, countries, and industries
(e.g., Mazzocchi et al. 2021; Autzen, Hegland 2021).

Branding focuses on improving the company’s image, and corporate communi-
cations to reinforce its messages. Nowadays, when value of green product and services
increases at global market (e.g., Loucanova et al. 2021), it is necessary to produce
and promote the products in line with sustainability concept. As R. Dangelico and
D. Vocalelli (2017) highlight: “This Age is characterized ... by the recognition that
companies’ socio-environmental performance may lead to competitive advantage”
(Dangelico, Vocalelli 2017: 1266). According to E. Loucanova, M. Supin, T. Corejova,
K. Repkova-Stofkova, M. Supinova, Z. Stofkova and M. Olsiakova (2021): “The
green brand image has become a differential strategy for many trade markets” (Louca-
nova et al. 2021: 3).

Branding involves various targeted marketing activities to create a long-term product
advantage. Branding is implemented in the process of developing and implementing
marketing communications: brand marks, trademarks, packaging, advertising appeals,
other marketing activities that help to highlight the product and create a different image
of the product in the minds of consumers (brands-image). A properly built image in a
long-term project can strengthen the brand, which in turn brings a stable added value
of the product. In the case of environmental sustainability, E. Loucanova, M. Supin,
T. Corejova, K. Repkova-Stofkova, M. Supinova, Z. Stofkova and M. Olsiakova
(2021) mention: “Green brands not only communicate brand features as traditional
marketing does, but also offer a unique personal recommendation of the brand”
(Loucanova et al. 2021: 3).

Thus, the brand can be defined as a set of functional, emotional, psychological,
social and even environmental promises to the target consumer that are unique and
meaningful to the customers best meet their needs. In addition, nowadays in context
of climate change it has to correspond with the needs of the nature and society. Often
brands create a lifestyle, which is desirable for consumers. Nowadays, lifestyle has to
follow changes in climate and brands have to follow to this trend, not to create their
own differentiated lifestyle.

In today’s information society, it becomes difficult to invent new products that
are not on the market to satisfy people’s daily physical or social needs. Therefore, a
new task of marketing is to play with human emotions and manipulate abstract quality
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categories. For the green products, L. Grazzini, D. Acuti and G. Aiello (2021) demon-
strate the key role of a perceived warmth by consumers by using the example of fashion
industry (Grazzini et al. 2021).

Determining a key characteristic of a product or service is a critical component in
choosing a product positioning strategy. Brand values are a unique combination of
important values to consumers that will drive the company’s policies on products and
services, pricing, methods, and distribution channels. In case of green products, their
positioning requires to cluster customers and to focus on psychographic variables
more than on demographic variables (e.g., Dangelico, Vocalelli 2017).

A successful advertising campaign brings the brand closer to the consumer by
communicating the product or service and the interests of the target audience. D. Maloney
(2015) believes that “brand loyalty is based on the acceptance of the brand’s culture
and values, on the belief that the brand contributes to the common good” (Maloney
2015: 44). For example, in case of green products and services, scientists highlight
millennials as consumer group with strong interest in sustainable consumption, who
even boycotting and replacing of brand, which misled or ignore their values (e.g., van
Riel et al. 2021).

Consumers are faced with the task of not only choosing the company’s brand
from the many different options, but also trying it out, learning it, remembering it
and preferring it. A necessary element in developing a successful brand is brand strategy.
The brand must be closely linked to the overall business strategy and a company’s
positioning in the market place. It must be integrated with all other marketing and
communications programs. Positioning or repositioning is the basis of a successful
brand strategy. A complete brand communication strategy and program is developed
to increase awareness of the brand attributes. The company’s strategies should aim to
create a strong identity that is rooted and recognized by consumers. Consumers deter-
mine the working dynamics that companies need to understand and to manage to
ensure that people’s needs are truly met. Consumers have become the basis for decision-
making and any strategy aims to understand their needs and wants. Especially in a
case of green marketing, business has to expand customer-oriented approach (e.g.,
van Riel et al. 2021).

In conclusion, it is noteworthy to indicate, that nowadays, there are environmental,
economic and even social reasons for expanding traditional marketing activities towards
green marketing activities. This intention finds roots in necessity to balance interests
in economic profit, environment conservation and increasing value of socially respon-
sible consumption. However, different preferences of consumers remain topical and
not all consumers follow environmental features of products and services but base
their choice on other factors (i.e., price, place, promotion). Thus, both approaches to
branding still are applicable to business strategies and in the next paragraph, the
authors indicate main characteristics of both approaches to branding — traditional
and green.
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“Traditional” and “green” approaches to branding:
general characteristics and strategies

Scientific literature contains a knowledge on different branding strategies, e.g.,
corporate branding (e.g., Balmer, Podnar 2021), place branding (Sipilova, Baldi 2012),
city branding (e.g., Florek et al. 2021), branding strategy for SME (Malaska et al.
2011), international branding (e.g., Tsai 2011), and even personal branding (e.g.,
Oshiro et al. 2021) etc.

In general, concrete branding strategies may be characterized by their usage for
reaching economic benefits. Although, nowadays, branding strategy may be developed
with expanded aim and focus on environmental sustainability.

In context of the present study, the authors consider two approaches for branding
strategy development:

e “traditional” point of view, when branding strategies are elaborated and applied
for reaching only economic benefits, i.e., when business aims to meet consumers’
needs and gain higher profit;

e “green” point of view with expanded aim, when besides meeting of consumers’
needs and gaining higher profit business contributes to reduction of environmental
impact from production and consumption processes.

The authors do not aim to compare both approaches, but highlight their key
features understanding that green branding may be as a part or continuation of tradi-
tional approach in a company and that traditional approach still is topical due to
differentiated interest from consumers.

In the paragraph, the above-mentioned approaches are characterized by their
sense and strategies applied for product promotion. Given that branding strategies
are highly diversified (e.g., corporate, place, city, personal, international, green, for
SME, for TNC etc.), the authors choose concrete branding strategies for the conside-
ration. As far as environmental sustainability as social dimension in consumption is
topical to all continents, the authors focus on the example of international branding
strategies for presenting “traditional” point of view and green branding for “green”
point of view.

Usually, the decision to choose a branding strategy is made, when a company
develop or purchase a new product, service or restructure an existing portfolio of
brands. The success of branding depends on the ability to maintain a relevant and
attractive value proposition of the brand in the long time, in other words, on the ability
to maintain its relevance in a rapidly changing competitive environment.

“Traditional” approach to branding strategy. Economic sense of a brand is under-
stood as brand equity, which consists of such elements as brand value (separate asset
that can be included in the balance companies), brand strength (degree of consumer’s
commitment to the brand), brand image (set of impressions and consumer associations
that caused by the brand) (Pomaz, Shingirey 2014). Carrying about the mentioned
elements contributes to profitability of a firm.



V. Sipilova, M. Seydaliyeva, A. Simakbova. Environmental sustainability as social.. 65

Brand value ensures several economic benefits for business:

e the difference in the value of the goods of a particular brand and non-brand
goods, multiplied on sales volume;
reducing the cost of promotion (marketing tools);
opportunity to enter new markets at low cost;

e trade levers, as manifested in the fact that the distribution channels are more
positive respond to well-known branded products;

e increase the margin of goods (buyers are willing to buy branded goods for more
high prices);
sales growth;
brand distribution.

Branding strategy is necessary to find, maintain, and improve positions of certain
products/services at the market. This may be ensured through brand strength. The
strength of the brand characterizes the commitment of consumers of a brand. In the
practice of marketing, there are five characteristic features of the brand or “attributes
of the strength of the brand” (Pomaz, Shingirey 2014: 8-9):

e Dbranded goods are able to occupy a larger market share than similar goods that
are promoted under the brand without a branding strategy;

e demand for goods promoted under leading brands increases more intensively than
demand for goods promoted under the brand without a branding strategy;

e 3 brand in its segment can be positioned in a higher price range compared to
similar products promoted under the brand without a branding strategy;

e the presence of strong brands in the brand portfolio of the company simplifies
trading with independent distributors, as the brand brings high profits from one
meter of retail space;

e brands have the majority of consumers (25-50%), absolutely loyal to the brand,
so these consumers are willing to give up or postpone the purchase than to choose
another product (in conventional brands, this level is in the range of 10-15%).
Such benefits motivate firms to develop and strengthen brand at both local and

foreign markets.

The margin of an organization with a good corporate image when selling its pro-
ducts or services is higher, because, of course, will be able to set higher prices compared
to similar products. The benefits of a good image are expressed in higher profits, as
the organization can afford to realize price strategy. A good corporate image will
contribute to the fact that investors will be interested in the company by contributing
capital (Seydaliyeva 2020).

Recruiting the most qualified and capable staff is one of the advantages of a
brand with a good image in the market. Not everyone can afford to hire qualified
staff to conduct their business and management. Once a brand is formed in the minds
of consumers, it occupies a space that needs to be developed and taken care of. The
idea is to create a profile with its own identity, stable and differentiated, which creates
value for society. The factor of differentiation is necessary in the company because it
affects the image of brand that is created in the minds of society.
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Strong brands also contribute to the formation of national culture and image of
the country. Many companies use the effect of the country of origin of the brand to
promote their products on the world market and increase profits. The country’s image
and the export of brands influence each other, because if the country’s image improves,
a cyclical mechanism is launched: the country promotes brands, and brands promote
the country. The well-known scheme looks like this: “a commodity is what is produced;
a brand is what is sold” (Seydaliyeva 2020: 18).

Thus, the role of branding in the global market is extremely high, and it is an
obvious factor in the competitiveness in the global economy. The brightest example
for branding strategies relates to international branding usually applied by TNC (also
MNC).

There are several types of international branding strategies used by companies
(e.g., Antropova, Voznaya 2015): strategy of international brand, global brand, trans-
national and multinational brand. The choice of a strategy depends on the type of
product and its characteristics, as well as the choice of the target audience and not all
approaches can be applied to any product or service.

The global strategy is to expand the positioning of the international brand, which
is unified for all countries. The main reason for choosing this strategy is the versatility
of the product and the strategy aimed at maintaining the value of human communi-
cation. Companies that use a global approach use the same name, logo and slogan
around the world. Companies decide to use identical brand communication, the same
principles of strategy and positioning, given the growing role of internationalization
of lifestyles, the tendency to adhere to common standards for the certain products ad
services. The creation of a strong brand requires a synthesis of high quality product
and emotionally informative component of the brand. Today’s consumer needs an
interesting marketing solution. Quite often, a successful marketing move is to create
an association of a product with the history of its appearance, a certain way of life or
brand of the country. The global strategy is well suited for product categories in which
there is a great similarity of buyers from different countries.

An example of using a transnational strategy is to promote a brand through adver-
tising featuring national stars or celebrities, in which case the brand and market offer
are adapted to local conditions, and the concept of branding and business principles
are the same for all countries.

If it is necessary to adapt the marketing strategy to different markets, the approach
of a multinational brand is used. Multinational strategy — implementation of different
strategic approaches and brand development policies in different countries, adaptation
of the brand and marketing activities to domestic markets — nations and regions.

There are features of national markets that should be considered when choosing
a product positioning strategy only in a particular country. However, for example, IT
companies use an international brand strategy without adapting marketing strategies
to different local conditions, because brands and products are unique and do not face
serious competition in foreign markets. The following table demonstrates more detailed
example of branding strategies for entering a new market or expanding the existing
portfolio of brands by using the case of TNC.
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Table 1

Branding strategies for entering a new market or expanding the existing
portfolio of brands (the case of TNC)

Acquisition of
a brand (cross-border
mergers and
acquisitions)

Development of
own local brand

Withdrawal of
own interna-
tional brand

Subbrand

development

Obtaining the earned
share in the market
and loyal consumers;
The existing brand
corresponds with the
needs of the local
market;

Automatic reduction
of competition;
Saving time on market
research, develop-
ment brand and its
promotion.

Advantages

Ability to manage
the new brand from
the moment of crea-
tion;

Possibility to offer
to the market new
brand, which ex-
presses new associ-
ations at the market;
Absence of time re-
strictions;

Risk reduction of
cannibalization
inside brand port-
folio of TNCs.

Low costs;
Brand awareness

in the local market

and the presence
of a loyal group
of consumers;
Growth in the
value of the inter-
national brand;
Improving the
image of TNCs.

Relatively low costs;
The impact of the
existing brand image
on potential consumers;
Presence at the market
with loyalty to the main
brand of local consu-
mers;

Easy integration into
the existing brand
portfolio;

Low risk of failure due
to the use of the
existing reputation of
the main brand.

High costs;

The need to adapt the
new brand to the
existing portfolio;
Risk of cannibaliza-
tion within the brand
portfolio of TNCs;
The risk of reducing
the effectiveness of
brand portfolio mana-
gement;

The need to change
the management
system to adapt to
complicated brand
architecture (relation-
ships between them);
The risk of reducing
the profitability of
some brands.

Disadvantages

High costs;

High competition
among brands
already available
on the market;
Competition
between the com-
pany’s own brands.

The need for sig-
nificant changes
In positioning
brand for adap-
ting it to needs

of local market;
The risk of rejec-
tion of the inter-
national brand by
local consumers.

Lack of development of
new brands with unique
characteristics;

The risk of no differen-
ces between different
subbrands in the per-
ception of potential
consumers;

Risk of switching con-
sumers to subbrand
from the main brand
and zero increase in
market share;

The negative impact

of subbrand failure on
the parent brand.

Source: Seydaliyeva 2020.
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According to the research made by N. Stukalo, A. Simakhova and H. Shmarlous-
kaya (2019), the brand creates barriers in the market for competitors, facilitates the
company’s introduction to the world market of new products and allows you to
actively explore new niches in this market, helps the company to survive global financial
and economic crises with less losses, allowing to distance a product in the competitor’s
product market and supports economy socialization (Stukalo et al. 2019).

Given in the Table 1 information indicates the presence of a large number of
shortcomings or obvious benefits for different branding strategies depending on a
case of each company. That is why choosing the optimal way to enter a new market,
it is important to analyze comprehensively all available factors, to conduct an impact
assessment a specific method for a portfolio of brands based on long-term results.

A balanced approach to the choice of method of brand portfolio development
can increase the company’s profitability and ensure its growth in the future. The
above some aspects of the mechanism for promoting international brands are, but
theoretically, the promotion of international and national brands is not much different
from each other. In both cases, the main effort should be to create the strongest
possible brand by supporting the core values of the company’s product.

The authors highlight the following advantages of using the concept of branding

in the strategies of TNCs with positive economic effects:
identification of goods on the market;
creating a holistic image;
providing additional income;
ensuring good sales;
formation of consumer loyalty;
rapid recovery after the crisis;
protection of the manufacturer;
increasing the company’s market capital;
simplified process of bringing new products to market;
increasing the corporate spirit;
attracting investors;
reducing communication costs.
The mentioned benefits demonstrate economic character. Additionally, a company
may follow environmental sustainability principles in a branding strategy. For this, it
is necessary to understand principles of environmental sustainability in branding. In
case of green marketing, approaches to branding strategies are expanded with the
environmental issues, which have to be balanced with consumer needs and profitability
of business activities. In case of big corporations, scientists indicate on differentiated
experience.

Modern consumer society expects that activities of TNC (also MNC) are in line
with sustainability concept (e.g., Riikkinen et al. 2017). Such expectations are linked
with negative environmental effects from activities of big corporations in host countries
(e.g., Xia, Xiuzhi 2010). According to the practice, TNC include green marketing
activities in global strategies for overcoming criticism and expand market share (e.g.,
Xia, Xiuzhi 2010). However, scientists indicate on negative effects from Greenwashing
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realized by big corporations in host countries (Yang et al. 2020). Positive experience
indicates on growing sustainability reporting by MNC, however this activity differs
across sectors of economy (e.g., Kolk 2010). In the case of environmental sustainability,
A. Kolk (2010) indicates that MNC reports about their: “... commitment and outlined
activities undertaken to prevent environmental pollution...” (Kolk 2010: 367).
Scientists also conclude about “good level of attention” of MNCs to circular economy
principles and reporting about their commitment to, for example, eco-design, reuse,
low energy consumption, zero emissions (Morea et al. 2021: 1).

The next paragraph demonstrates main features, which usually have to be taken
into account, when a company realizes branding strategy with focus on environmental
sustainability.

“Green” approach to branding strategy. Strategic branding is gaining an important
place in the formation of competitive advantages. According to R. Dangelico and
D. Vocalelli (2017), nowadays a way towards competitive advantage is linked with
socio-environmental performance of companies as well. As A. van Riel, T. Andreassen,
L. Lervik-Olsen, L. Zhang, S. Mithas and K. Heinonen (2021) highlight, the reasons
for shifting a focus on green marketing are grounded not only in environmental, but
in economic issues as well, when only maximizing economic profitability appears as
socially inefficient (e.g., van Riel et al. 2021). Thus, economic approach to branding
strategies of a business should be expanded with environmental sustainability concept.

On the other hand, it is becoming increasingly difficult for people to identify, distin-
guish and remember products, existing services, activities or organizations. Environ-
mental sustainability concept may be as key direction in their choices across diversified
offer, given that environmental conservation become very urgent issue.

Nowadays, scientists introduce understanding that “environmental sustainability
is the third aim beyond consumers’ satisfaction and company profitability” (Dangelico,
Vocalelli 2017: 1274). For this purpose, traditional marketing is not enough and signi-
ficance of green marketing increases. The environmental sustainability within branding
activities appears in context of social aspect because, as L. Grazzini, D. Acuti and
G. Aiello (2021) indicate, modern consumers requires companies to be socially respon-
sible. The ways, in which companies may increase their social responsibility relate to
the reduction of environmental effects from mass production and consumption. In
turn, green marketing communicates these efforts with consumers and help companies
to declare their rising social responsibility and care about future generations.

Social aspects of brand development are social responsibility, social values, and
image of brand. In case of environmental sustainability, the choice of consumers relates
to only environmental features of products or services. However, not all that is good
for nature may be functionally acceptable and interesting to consumers. Additionally,
usually consumers have positive attitudes to green products and services, but do not
consume according to these emotions. For example, R. Dangelico and D. Vocalelli
(2017) devote attention to the mentioned issues in their research by indicating that in
case of green marketing it would be more preferable to focus on the purchase perception
rather than on understanding of buying behavior. On the other side, such activities as
Greenwashing rises skepticism of consumers about green brands.
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One of the most significant distinctive features between traditional and green
marketing relates to the overall behavior and image of a company. In case of green
marketing, it is not enough to improve only environmental effects from production
and consumption, a company has to become more sustainable itself. In this context,
social aspect of green brands rises due to attention from consumers not only to a pro-
duct, but also to production, promotion, marketing, and daily operations of a company
as whole. In such case, green brand become as not only a lifestyle creator to consumers,
but a company also has to follow values promoted by such brand in all daily operations.
If companies, which practice green marketing are green by themselves, this positively
affects green brand’s image, rises green brand equity and consumers’ loyalty (e.g.
Dangelico, Vocalelli 2017).

As scientific studies indicate, green brand and their developers are able to contribute
to solving of social problems at local and global levels. L. Grazzini, D. Acuti and
G. Aiello (2021) write: “... sustainability-related activities tend to direct the company’s
resources to the improvement of social welfare by addressing social or environmental
issues” (Grazzini et al. 2021: 4).

For example, Y. Dai and S.-H. Hwang (2021) demonstrate how microenterprises
contribute to the solving of social problems. In their research Y. Dai and S.-H. Hwang
(2021) present how through development of sustainable brands of bamboo based
environmentally friendly products youth community contributes to preservation of
culture, sustainable local development, environmentally friendly lifestyles, and additio-
nally to expansion of involvement of society in dialogue and activities towards solving
of social problems.

One more evidence for positive social effects from green brands lies in consumers’
ethical characteristics. As R. Dangelico and D. Vocalelli (2017) mention in their study,
consumers are able to pay more (usually products of green brands are more expensive)
in case of contribution to charity and other socially responsible activities through their
purchases. Consumers with sustainable values care about animals’ wellbeing and fair-
trade conditions, which are declared and communicated with consumers through
sustainable certification (e.g., Mazzocchi et al. 2021).

There are several tools for development and promotion of green brands and they
differ from traditional approach by their sense. The following table presents overview
for approaches for green marketing activities (Table 2).
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Table 2

Green marketing activities overview: mix, targeting and orientation

Green marketing
mix

Green marketing
targeting

Green marketing
orientation

Product — features of green pro-
ducts relate to improved environ-
mental and societal effects (e.g.,
less pollution, waste reduction,
less used energy resources, recy-
cled materials, healthy features
etc.).

Price — usually consumers are sen-
sitive to price and in case of green
products prices usually are higher.
The task of green marketing is to
balance interests of the certain
consumer groups and positive
environmental effects.

Place — use of Internet and new
technologies for selling green pro-
ducts are understood as ways
with lower environmental effects.
Promotion — the process of pro-
motion of green products differs
from promotion of standard pro-
ducts. The process has to include
environmental efficiency in each
step of operation (packaging,
transportation etc.) as well as

Tactical targeting —
advertising with green
focus.

Quasi-strategic targe-
ting — developing a
green brand in addi-
tion to existing brands.
Strategic targeting —
launching a new green
strategic business unit.
It is necessary to
expand targeting from
the focus on only green
consumers towards
consumers of standard
products as well.

Strategic green marketing
orientation — contribution to
the overall progress in envi-
ronmental sustainability

(i.e., investments and collabo-
ration choices based on envi-
ronmental issues).

Tactical green marketing
orientation — attempts to
reduce own (from business
activities) environmental
impact (i.e., use of electronic
and digital solutions, paper-
less policy, recycled or
reusable materials for daily
needs, clean production
process).

Internal green marketing
orientation — investments in
human capital (i.e., recruit-
ment of employees with eco-
friendly behavior, motivation
of employees to contribute to
environmental sustainability).

credibility of information through
using, for example, ecolabels.

Note: mentioned approaches also may be considered as branding strategies to entering the
markets of green products.

Source: compiled by the authors based on Dangelico, Vocalelli 2017; Papadas et al. 2017,
2019; Mazzocchi et al. 2021.

Image of a brand is a set of psychological and social characteristics that express
the basic values, attitudes and lifestyles of the target market. They should reflect the
most significant (strongest and most obvious) characteristics of personalization and
sociality of consumers in the target market. This provides the actualization of such
socio-psychological mechanisms in the perception of the consumer at the level of the
conative component of the brand image, such as self-presentation, self-monitoring
and self-verification. In case of green marketing, it is noteworthy that green brand
contributes to emotional fulfillment (e.g., Dangelico, Vocalelli 2017), as for example,
green brand as a feeling of well-being, green brand as a status-symbol for self-expres-
sion, usage of green brand for good feelings through the contact with nature. Although,
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focus on only emotional presenting of green brands is not enough and functionality
with positive effects on environment has to be reached, for example, through the life
cycle of product. R. Dangelico and P. Pontrandolfo (2010) highlight significance of
environmentally friendly characteristics of a product in phases of “before usage”,
“during usage”, and “after usage”.

Such complex approach to green marketing activities is highly differentiated from
traditional approach. Firstly, branding of green products requires wider investments
in support of environmental features of a product. Secondly, it requires additional
attention for communication about environmental products’ features also for less
interested consumers. Third, companies need to incorporate environmental sustain-
ability in their daily operations not only in products’ features.

Nowadays, social aspect of branding strategy selection plays a key role and has
to be devoted to social responsibility, social values and brand image in complex.

Conclusions

Nowadays, consumption and production processes are challenged by increasing
role of social responsibility. At the moment, the most urgent aspect of social respon-
sibility rises from unprecedented situation with climate change. This, promotion of
products and services need to focus not only on pure economic accents, but also on
environmental sustainability. Consumers’ interest in green products and services as
well as amount of sales are increasing. Therefore, firms need a knowledge about mar-
keting strategies suitable for expansion of traditional marketing activities and introduce
the third aim, i.e. to reduce environmental impact of consumption and production.
Scientific research results highlight that approaches to traditional and green marketing
differ by their sense. However, both approaches still are topical and demonstrate
differentiated socially responsible effects.

Branding is proved tool for promotion of products and services, at the core, for
gaining higher profit. If the goal of the brand is to be socially influential, then one must
decide where the brand has an advantageous and differentiated position. It must be
inclusive and accessible to all communities, taking in to account the different needs of
communities. For example, through building of special relationships with communities
for which the brand is particularly relevant and providing those communities with
products or services that meet their specific needs. Most people are more likely to sup-
port brands that align with their values. Brands need to convince their customers that
they have made the right choice and make it as easy as possible for them to remain
loyal to the brand, rather than considering other options.

In case of traditional branding, brand is a tool for ensuring increase of profit at
the home and foreign markets. Realization of branding strategies contributes to such
economic dimensions as ensuring growing income, increasing market share, attracting
investments, increasing sales etc. At the present, these activities meet growing attention
to environmental sustainability and necessity to realize them with care about environ-
ment.
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In case of green branding, not only an increasing interest from consumers affects
intentions to create green brands. Gradually, environmental regulatory measures become
stricter and criticism from environmentally friendly oriented communities rises. Addi-
tionally, scientists highlight also economic reasons for expanding accents in branding
towards environmental sustainability (e.g., see Riel et al. 2021). These activities stimulate
interest of firms in products and services with better environmental features for main-
taining or improving their competitive advantage. R. Dangelico and D. Vocalelli (2017)
indicate that socio-environmental performance of business may lead to competitive
advantage. As a result, activities oriented on environmental sustainability direct firms’
resources to improvements in social welfare by addressing social or environmental
issues (e.g., Grazzini et al. 2021).

Interconnection between consumption and brand image in the eyes of consumers
leads to the understanding that marketing and, particularly branding, is significant
tool for changes in consumption behavior towards environmental sustainability con-
cept. Green brands support values of environmentally friendly oriented consumers and
communicate, educate and expand this knowledge among less interested part of con-
sumer community. For business, being in line with environmental sustainability means
not only reduction of environmental effects from products and services but also
reducing own environmental impact not only in production and promotion processes
but also in all daily operations. This is the main and the most obvious difference from
traditional approach. Other differences specifically relate to the market segmentation
and communication of products features with consumers. In addition, companies
need to focus possible functional mismatches of benefits of products for environment
and consumer needs, because not all what is desirable for environment functionally is
acceptable for consumers.

In conclusion, it is noteworthy to indicate that positive social effects are possible
in case of both approaches to branding activities, i.e. “traditional” and “green”. How-
ever, exclusive focus on economic profitability, nowadays, experiences pressure from
environmentally friendly oriented consumer community, environment regulators and
even economic relationships. In context of unfavorable climate change, environmental
sustainability is at the core of positive social effects in consumption and production
processes. In case of environmental sustainability, branding activities remain the same
at their sense but they are directed towards expanded aim and apply differentiated
tools. In other words, green marketing is based on different values and use different
accents than traditional marketing and these differences appear from necessity to
combine profitability, consumer needs and nature conservation.

The article has highlighted reasons for expansion of traditional marketing activities
towards green marketing activities and presented general characteristics and strategies
for “traditional” and “green” branding. The knowledge may be useful for marketing
lecturers, students, business representatives and consumers.
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Micro and small enterprises in Latvia, like larger enterprises, constantly face various risks.
As a rule, the standard deviation of random income measured by the same scale as income
itself is taken as the risk, and its mathematical expectation, around which the random income
is scattered, is taken as the expected income. Depending on the behavior in relation to risks,
there are three types of entrepreneurs: risk-averse entrepreneurs who avoid risks; risk-taking
entrepreneurs; entrepreneurs who are indifferent (neutral) to risks. Micro and small enterprises’
leaders in Latvia tend to avoid risks. A review of publications, including SCOPUS indexed ones,
by foreign and Latvian scientists has demonstrated that the theme related to risks in entrepreneur-
ship is topical in today’s unstable conditions. Therefore, the theme of the research is topical for
Latvia. The aim of the research is to assess the risk situation at micro and small enterprises in
Latvia. The object of the research is micro and small enterprises in Latvia. The subject of the
research is the risks arising from the operation of enterprises. Research methods — the analysis
of statistical data, scenarios for the development of situations and expert survey. An integrated
holistic approach to risk is currently considered the most rational one. The management staff
of the firm is usually involved in risk identification and assessment. To identify, analyze and
rank risks and their consequences, expertsurvey has been conducted. The experts are managers
and owners of micro and small enterprises, 38 respondents in total. The following ten main
risks have been identified and analyzed: political, social, commercial, financial, production,
innovation, technical, transport, environmental and risks of changes in legislation. Based on
the results of expert assessment, a risk matrix has been built. The analysis has demonstrated
that more than half of all risks have large or very large potential damage. Of these, the greatest
threat is posed by financial risks and risks of changes in legislation. The magnitude of the
threat is much lower for the remaining risks of this group — political, commercial, industrial
and technical — than that of the first two risks. The four types of risks (innovation, transport,
social and environmental) are classified as risks with small and medium potential damage. To
reduce the potential damage from financial risks, it is necessary to improve work with customers,
to take into account all possible situations in contracts with them. Of the remaining risks,
innovation risks are the most important, but innovation increases the competitiveness of enterprises.
Here it would be useful to create innovation guarantee funds for micro and small enterprises.

Key words: Latvia, micro and small enterprises, risks, risk matrix, expert survey.

Riski Latvijas mazaja uzneméjdarbiba

Mikro un mazie uznémumi Latvija, tapat ka lielie uznémumi, pastavigi saskaras ar dazadiem
riskiem. Parasti par risku tiek uzskatita nejausa ienakuma standartnovirze ar tadu pasu skalu
ka pasam ienakumam, bet ienakuma matematiska prognoze, ap kuru tiek izkaisiti nejausie
ienakumi, tiek izmantota ka paredzamais ienakums. Atkariba no uzvedibas attieciba uz riskiem
izskir tris veidu uznémeéjus: piesardzigi uznémeji, kuri izvairas no riskiem; riskanti uznéméji;
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vienaldzigi (neitrali) pret riskiem uzpéméji. Mikro un mazo uznémumu vaditaji Latvija médz
izvairities no riskiem. Arvalstu un Latvijas zinatnieku publikaciju, tostarp SCOPUS datubazé
ieklauto, analize paradija, ka ar riskiem uznémeéjdarbiba saistitas témas ir Joti aktualas masdienu
nestabilajos apstaklos. Lidz ar to pétijuma téma ir aktuala Latvija. Pétijuma mérkis ir noveértét
riskus mazajos un mikro uzpémumos Latvija. Pétijuma objekts ir mikro un mazie uznémumi
Latvija. Pétijuma priek$mets ir no uznémumu darbibas izrietosie riski. Pétijuma metodes —
statistikas datu analize, situaciju attistibas scenariji un ekspertu aptauja. Integréta holistiska
pieeja riska izvértésanai paslaik tiek uzskatita par racionalako pieeju. Riska noteiksana un no-
vérté$ana parasti ir visa uznémuma vadibas personala atbildiba. Risku un to seku noteiksanai,
analizei un ranzésanai tika izmantota ekspertu aptauja. Eksperti bija mikro un mazo uzpémumu
vaditaji un ipasnieki, kopa 38 respondenti. Pétijuma ietvaros tika noteikti un analizéti desmit
galvenie riski: politiskie, socialie, komercialie, finansu, razo$anas, inovaciju, tehniskie, tran-
sporta, vides un likumdog$anas izmainu riski. Par pamatu nemot ekspertu novértéjumu rezultatus,
tika izveidota risku matrica. Tas analize paradija, ka vairak neka puse no visiem riskiem var
novest pie butiskiem vai oti batiskiem iespéjamiem zaudéjumiem. Vislielakos draudus rada
finan$u un likumdos$anas izmainu riski. Pargjie $is grupas riski — politiskie, komercialie, razo$anas
un tehniskie — rada daudz mazakus draudus neka pirmie divi riski. Cetri risku veidi (inovaciju,
transporta, socialie un vides riski) tiek klasificéti ka riski ar nelielu un vidéjus iespéjamos zau-
d&jumus. Lai samazinatu iespéjamos zaudéjumus no finansu riskiem, nepieciesams pilnveidot
darbu ar klientiem un ligumos ar viniem nemt véra visas iespéjamas situacijas. No paréjiem
riskiem batiska nozime ir tiem, kas ir saistiti ar inovacijam — uzpémumu konkurétspéjas sek-
métaju. S3ja joma batu lietderigi izveidot inovaciju garantiju fondus mikro un mazajiem
uzpémumiem.

Atslégas vardi: Latvija, mikro un mazie uznémumi, riski, riska matrica, ekspertu aptauja.

Pucku B Masiom npeanpunumaresibcTee Jlatsun

Mukpo u MaJible ipeanpusiTys B JIaTBuM, Kak 1 60siee KPYITHbIE TIPEATIPUSITHS, TTOCTOSTHHO
CTAJIKUBAIOTCS C Pa3TMIHBIMU pUCKaMU. B KauecTBe prcka MpUHUMAETCS, KaK MpaBUiIo, CTaH-
JapTHOE OTKJIOHEHME CITy4aifHOTO TOXO/Ia C TOM 3Ke pa3MepPHOCTBIO, YTO U CaM JIOXOJ, 8 B KA4eCTBe
OXXMIa€MOTO JI0XO/Ia MCTIONIB3YeTCsT €0 MaTeMaTUIeCcKoe OXKMIaHKe, BOKPYT KOTOPOTO PacCesTHbI
ciTyyaiiHble MOXO/bl. B 3aBUCHMOCTY OT TTOBEEHUSI IO OTHOIIEHUIO K PUCKAM BCTPEYAIOTCS TPU
THUTIA TIPeIIIPUHUMATEJIC: OCTOPOXHBIE TIPEATPUHUMATEIN, N30eTalolie PUCKOB; PUCKYIOIIINE
MpeNNpUHUMATENN; 0€3pa3TuIHO (HeUTpaIbHO) OTHOCSIIECS K PUCKAM TPeATpUHUMATEH.
PyxoBonuTenu MUKpO U MasIbIX TIPEANIPUATHNA B JIaTBUU, Kak MpaBUIo, CTapaloTcsl n30eraTh
puckoB. O630p MMyGIMKAINiA, B TOM YKCiie BKIIIOYEHHBIX B 6a3y SCOPUS, NHOCTpaHHBIX U JIaT-
BUCKUX YIEHBIX ITOKA3aJl, UYTO TeMaTHKa, CBSI3aHHAsI C PUCKaMU B MPEATPUHIMATETHCTBE, BEChbMa
aKTyaJlbHa B CETOMHSIIITHUX HECTAOWIbHBIX YCIIOBUSIX, TTOATOMY TeMa UCCIIeNOBaHUsI aKTyaTbHa
st JlarBuw. Llenbio TaHHOTO McCieOBAHMS SIBJISIETCSI OLIEHKA PUCKOB Ha MUKPO U MAJTBIX TTPET-
nipusTsix B JlarBun. OOBEKTOM MCCIIeIOBAHUS SIBIISTIOTCSI MUKPO U MaJTble TIpeanpustys JlaTBun.
[MpenmeTrom rccnenoBaHuUs SIBISIIOTCSI PUCKY, BOZHUKAIOIIWE TIPU paboTe Tpeanpusituii. Me-
TOJIBI MCCJIEMIOBAHMSI — aHAJTN3 CTATUCTUIECKUX TAHHBIX, CIIECHAPUEB PA3BUTHUS CUTYAIII 1 OTIPOC
3KCTepToB. B HacTostIee BpeMst Hanbostee pallmoHaTbHBIM CUMTAETCS] MHTETPUPOBAHHBIN EJT0C-
THBIH MTOXOJ K prcKaM. BbIsIBJIeHEM PUCKOB 1 UX OLIEHKOI OOBIYHO 3aHMMAETCsI BECh YITPaB-
JIEHYECKUIA TIepCOHAN MPEeNNPUsTUs. 7151 BBISIBICHMS, aHAIN3a U PAHXKUPOBAHUST PUCKOB U UX
TTOCJIEICTBUIA aBTOPHI UCTIOTB3YIOT OTIPOC IKCTIEPTOB. B KauecTBe 9KCIePTOB BHICTYTAIOT PYKO-
BOJIUTENIM U BIANETbIIBI MUKPO U MAJIBIX TIPEATIPUSATUI — BCeTo 38 pecTiOHIeHTOB. BhIsIBIEeHB 1
MPOAHATM3UPOBAHEI cienytonue 10 OCHOBHBIX PUCKOB: TIOUTUIECKNE, COLIMATTbHBIE, KOMMED-
yeckue, (GUHAHCOBbIC, TPOM3BOICTBEHHbIC, PUCKM MHHOBALIMI, TCXHUUYECKUE, TPAHCTIOPTHBIE,
9KOJIOTUYECKIE U PUCKHU N3MEHEHU T 3aKOHOIaTeIbeTBa. [10 pe3ybratamM 9KCTIepTHBIX OLIEHOK
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MOCTpoeHa MaTpulia puckoB. E€ aHanu3 nmokasai, 4To OOJIbIION MM OUYeHb OOJIbIION yilepo
MPEINPUSITAIO MOTYT HaHECTH O0JIee MOJIOBUHBI BCeX pUCKOB. M3 HUX HaMOOJIbIIYIO YTPO3Y IIPe/i-
CTaBJISIIOT (PMHAHCOBBIE PUCKU U PUCKM M3MEHEHMI 3aKOHOAATEIbCTBA. Y OCTaIbHBIX PUCKOB
3TOI TPYMITBI — MOJUTUYECKUX, KOMMEPUECKHUX, TTPOM3BOICTBEHHBIX M TEXHUUECKUX — BEJIU-
YUHA YyTPO3bl HAMHOTO MEHbIIIE, UeM Y TIEPBHIX IBYX PUCKOB. OCTaJIbHBIC YEThIPE BUIA PUCKOB
(pMCKY MTHHOBALIWIA, TPAHCTIOPTHEIE, COITMATbHBIC U 9KOJIOTMIECKIE ) OTHECEHBI K PUCKAM C MAJTbIM
U CPEIHUM pa3MepOM BO3MOXKHOTO yiep0Oa. 115t CHUXKEeHUsI BO3MOXHOTO yilepba oT (puHaHCO-
BBIX PMCKOB HEOOXOIMMO COBEPIICHCTBOBATL PA0OTY € 3aKa34yMKaMu, YYUTHIBATh B TOrOBOpaXx C
HUMU BCE BO3MOXHbIE CUTYallMU. Y3 OCTaJIbHBIX pPUCKOB HanboJiee BAXKHBIMU SIBJISIIOTCS PUCKU
MHHOBALMI, HEOOXOAUMBIX JIJIS1 TIOBBILIEHUST KOHKYPEHTOCIIOCOOHOCTH TPEANPUITHIA. 31eCh
OBLTIO OBI TTOJIE3HBIM CO3aHNE TapAHTUMHBIX (POHIOB MHHOBAIIWIA JUISI MUKPO M MaJIOTO TIpe/I-
MMPUHUMATETbCTBA.

Kirouessie ciioBa: JIaTBUSI, MUKPO U MaJIble TIPEANPUSITHS, PUCKU, MaTPHIIAa PUCKOB, OIIPOC
SKCIIEPTOB.

Introduction

Micro and small enterprises make up the majority (over 98 %) of all enterprises in
Latvia. Any entrepreneur is always interested in producing more quality products at
lower costs and the lowest acceptable risks, obtaining the highest possible income.
Thus, the management of the enterprise is faced with the task of optimizing decision-
making on production management for obtaining the greatest profit, and developing
an optimized way of thinking (Heyne 1987). As a rule, there cannot be immediately
an optimal solution due to many criteria, which can exist in real life circumstances.
Usually the solution is optimal according to one or two criteria. In the simplest situation,
each decision has two main characteristics: the average expected return and the average
expected risk (Vishniakov, Radaev 2008). An optimization two-criterion problem of
choosing the best solution is solved (Markowitz 1952).

The modern theory of investing in projects considers a set (portfolio) of several
possible options at once. Both profitability and risks are taken into account for indivi-
dual projects and for the portfolio as a whole. The probabilistic non-deterministic
nature of the analysed values is taken into account. It allows reducing the risk of the
portfolio in comparison with the risks of the projects included in it. The portfolio
optimization problem solved here is multi-criteria. Various portfolio models have
been developed (Markowitz 1952; Malikhin 1999). As a rule, the standard deviation
of random income (c) measured by the same scale as income itself is taken as the risk
(r), and its mathematical expectation (M), around which the random income is scat-
tered, is taken as the expected income.

Finding an optimal solution for investing in different projects can be presented
graphically on the criterion plane M, r (Figure 1).

According to the investment theory, the investor’s preferences are characterised
by indifference curves. Each curve represents a set of portfolios that are equivalent
from an investor’s point of view. Points of the indifference curve correspond to trans-
actions equally acceptable for an entrepreneur with different average income and
risks. The utility function on the indifference curve is constant. Section AB (Figure 1)
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is a set of dominant projects that are not Pareto optimal and not feasible in reality.
Section BC represents a Pareto optimal set of efficient projects. The higher the position
of the curve indifference L, the greater the value of the utility function. When moving
the curve L in the direction of the vector U, the last point of contact between L and
the section BC of the optimal Pareto set will be the point M*. It is the point of optimal
solution to the problem of choosing a project.

Figure 1
Finding the point M* of the optimal solution to the problem of
choosing the best project in a geometric way

M L C
M=

U(r)

Note: ABC - a set of effective portfolios of projects, L — the investor’s indifference curve,
U(r) — the vector of the utility function, 6 — the standard deviation of random income (equivalent
to risk r).

Source: Troianovskii 2002.

The entrepreneur’s preferences are set by the convolution of several criteria into
one criterion, which is the utility function U. This utility function is a single criterion
for comparing project portfolios. The entrepreneur is assumed to be risk averse, and
from two portfolios with the same return, the entrepreneur always chooses the portfolio
with a lower risk (Markowitz 1952). The portfolios are compared according to two
criteria: the expected return and the risk (standard deviation). According to H. Mar-
kowitz’s theory, alower threshold of the project profitability is set and the optimal
variant with the least risk is sought. Complete elimination of risk can only be achieved
if there is a risk-free project. The entrepreneur’s actions are always aimed at maximizing
the utility function (Neumann, Morgenstern 2004). Depending on the behaviour in
relation to risks, there are three types of entrepreneurs: risk-averse investors who avoid
risks; risk-taking investors who think they will succeed and investors who are indifferent
(neutral) to risks (Figure 2).

The graph of the utility function U(r) for a risk-averse investor (1) is concave
upward, since the same increase in income in case of a small amount of income will
bring the investor more satisfaction than with a large amount of income. This is due
to the fact that in case of low income the risks will also be small, and high income will
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bring about significant risks. For an investor who prefers significant income and,
accordingly, high risks (3), the graph of the utility function will be concave downward,
since the same increase in income in case of their small value brings the investor less
satisfaction. Conversely, with high income and risks, the same increase in income for
this investor will bring more satisfaction. For an investor indifferent to risks, the
graph of the utility function U(r) is a straight line (2). In this case, the same increase in
income, both for small and large amounts, will bring the investor the same satisfaction,
since the utility function is directly proportional to income.

Figure 2
Utility functions for different types of investors according to the behaviour
S[0)
3
AU3
2
AUZ $
\l/ 1
AU,
1\ r
0 AT

Note: 1 — risk-averse investors, 2 — neutral investors, 3 — risk-taking investors, r — risks.

Source: elaborated by the authors based on the Neumann-Morgenstern theorem (Neumann,
Morgenstern 2004).

Over the course of evolution, humans have acquired a multidimensional, complex
understanding of risk (Maslow 1971). They are very wary of new, unfamiliar risks.
There is a calm attitude of people towards the already known, typical risks. Entrepre-
neurs’ perception of risk is governed by processes of a psychological, anthropological
and socio-psychological nature. In general, the perception of risk depends on many
factors: uncertainty in the consequences, the ability to control events, the time factor,
the benefit factor, the factor of understanding the processes, etc. Managers of micro
and small enterprises (also in Latvia), as a rule, try to avoid risks, preferring to receive
less income, but be sure of low risks. Female executives are generally more cautious
than male executives. Wealthy people tend to preserve their wealth rather than take
risks to increase it. At the same time, managers with high self-esteem tend to downplay
the likelihood of bad consequences of risks.
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There are several types of utility functions. The most typical and widespread is
the Neumann-Morgenstern quadratic function (Figure 2, graph 1). The expected utility
criterion is based on the well-known theory of these authors that people always choose
the option with the highest expected utility, but with less risk (Neumann, Morgenstern
2004). This is the case in small and micro businesses. The managers of these enterprises
are always more prone to risk aversion, especially any new types of risk. The degree
of risk aversion is determined by the concavity of the utility function — the more
concave the function, the greater the risk aversion.

To assess the degree of risk aversion, the Arrow-Pratt coefficient A(r) is used,
which is the ratio of the 2nd and 1st derivatives of the utility function:

A(r)=-U"(r) /U (r) =2a/(b—2ar), (1)

where
a, b — coefficients (a, b > 0).

Here, the first derivative of the utility function U'(r), according to the postulates
of H. Markowitz, indicates the degree of non-saturation with wealth — the greater the
income, the greater the utility from its possession. The second derivative U" (r) deter-
mines the degree of risk aversion — the effect of saturation with income, when there is
no longer a desire to take risks in order to increase it.

The quadratic utility function is analysed only in the area of concavity (0, b/2a)
(Figure 3). The calculation shows that the quadratic function does not increase the
degree of utility in proportion to the growth of income (Table 1). It is assumed that
the income and risks accompanying it are proportional.

Table 1
Utility function and risk aversion coefficient in case of different income
No Income (r) Utilty function U(r) Coefficient A(r)
1 b/ 8a 7b? / 64a 8a/3b
b/4a 3b2/ 16a 4a /b

Note: income is proportional to risks r.

Source: elaborated by the authors based on the Neumann-Morgenstern theorem (Neumann,
Morgenstern 2004).

For example, with the value of income r, = b/8a, the existing utility function will
be U (r,) = 7b*/64a. With an increase in income by 2 times, r, = b/4a, the utility func-
tion increases not two-fold, but by ~1.7 times to U,(r,) = 3b*16a. At the same time,
the Arrow-Pratt coefficient of risk aversion increases by 1.5 times. This is fully con-
firmed by the real behaviour of the managers of micro and small enterprises in Latvia.
They are very wary of the possibilities of increasing their income in the presence of
increasing risks.
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Figure 3
Quadratic utility function

U(r)

max=b"/ 4a
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Source: elaborated by the authors based on the Neumann-Morgenstern theorem (Neumann,
Morgenstern 2004).

Managers of micro and small enterprises in Latvia are usually cautious when
doing business. They compensate for the increased risk by increasing income (1st type
of entrepreneurs). Risk-averse entrepreneurs do not take high risks, in which their
income increases slightly. According to the surveys, there are no entrepreneurs with
an indifferent attitude to risks (2nd type) in Latvia. Only entrepreneurs, who believe
that they will succeed, take actions with high risk (3rd type of entrepreneurs). However,
this behaviour is not typical in Latvia.

Large global companies (Du Pont, United Grain, Esso, etc.), as a rule, have their
own risk management system, they constantly monitor risks and develop solutions to
reduce them (Barton et al. 2002). There are no opportunities for micro and small
enterprises in Latvia to use this experience in full. Monitoring risks andpotential courses
of action for responding to risks are the prerogative of the owners and managers of
enterprises themselves.

The review of the available information demonstrates that risks in business have
always received increased attention. Since uncertainty prevails in the modern economy
and in the world in general, it is impossible to engage in entrepreneurship without
taking risks, since risk is a manifestation of uncertainty (Boulton et al. 2000). Economic
uncertainty is the price to pay for growth and development (Mandel 1996). The disco-
very of the main laws and tools for risk management took place back in the 17th century
(Vishniakov, Radaev 2008). Since then, risk theory and its applications have been
improved by many famous scientists: A. Marshall, J. Keynes, F. Knight, J. Neumann,
O. Morgenstern, H. Markowitz, and others.

There are many publications on risks in small business and in the related financial
sphere, available in the SCOPUS database. A significant proportion of these publica-
tions focus on financial and lending risks (Turvey et al. 2012; Gill et al. 2018; Bams
et al. 2021). There are many publications devoted to the role of risk management and
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risk reduction in small businesses (Mohammad 2019; Wu, Olson 2009; Kucheryavenko
etal. 2017; Syaifuddin et al. 2019; Dvorsky et al. 2020). There are also studies related
to innovation in small businesses and information security issues (Temel, Durst 2020;
Berry C., Berry R. 2018).

In Latvia, a lot of attention is also paid to the research of risks and the analysis of
their impact on the working environment of enterprises, and occupational safety of
employees (Kalka, Roja 2001; Kalkis et al. 2003; Jaunzems, Vasermanis 2001). An
important place in research is given to financial risks and their management both at
the level of banks and small enterprises (Kokins 1999; Stroganova 1999; Voronova
2000). Researchers pay attention to risks in entrepreneurship and ways to reduce them
when solving problems of increasing the competitiveness of enterprises (Pettere,
Voronova 2004; Grunsteine 2001; Sununa-Markevica 2000). The issues of making
management decisions in the presence of risks and uncertainties, as well as methods
of risk management in the non-financial sphere, are addressed in the studies by
I. Voronova (1994) as well as 1. Voronova and J. Komkova (2003). However, the
impact of various risks on the functioning of micro and small enterprises, the relation-
ship between risks and possible damage these enterprises may experience are not con-
sidered in the aforementioned publications. The present study addresses this gap to
some extent. The given review of publications confirms the topicality of the research
theme for Latvia.

The aim of the research is to assess the risk situation at small and micro enterprises
in Latvia. The object of the research is micro and small enterprises in Latvia. The
subject of the research is the risks arising from the operation of enterprises. The novelty
of the research lies in the fact that, based on the analysis of the risk matrix for micro
and small enterprises in Latvia, the risks that pose the greatest threat have been iden-
tified for the first time. The impact of other less dangerous risks has also been analysed.
Research methods — the analysis of statistical data, scenarios for the development of
situations and expert survey.

Main risks, their ranking and analysis

Small and micro enterprises in Latvia, like large enterprises, constantly face many
different risks. Until recently (the end of the 20th century), insufficient attention was
paid to the issues of a holistic, integrated approach to risk management. This often
led to the situation that enterprises suffered large losses and even had to close. At the
beginning of the 21st century, issues related to risks and their management are no
longer only the concern of enterprise financiers. Previously, it was believed that the
negative consequences of risks, any unforeseen and undesirable consequences caused
by them, were limited to a certain area, for example, financial or management. In
fact, risks affect simultaneously different areas of entrepreneurship. Therefore, a holistic
approach to risks is more appropriate and relevant, as it takes into account, if possible,
all the interrelationships and interactions of many factors (Barton et al. 2002).

At present, the most rational approach to risks is not fragmented, for example,
taking risks into account only in the financial sector, but an integrated holistic approach
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(Preston 2002). Risks simultaneously affect almost all areas of functioning of micro
and small enterprises in Latvia. In all successful global companies, top managers of
enterprises and boards of major shareholders participate in resolving situations with
regard to important risks that can lead to significant losses for enterprises (Borge
2001). Monitoring of risks and work with them are carried out continuously by top-
and middle-level managers. Both external and internal risks are analysed at enterprises.

There is no universal approach to organising risk management at enterprises of
even one industry. Much depends on the nature and behaviour of company executives,
the level of their special and general cultural preparedness, as indicated previously. In
Latvia, the majority of executives of micro and small enterprises behave quite cautiously,
often taking into account the opinions of external consultants involved in assessing
risks and their consequences. According to experts of several leading companies in
the world, a lot of information is usually available about recurring events with little
possible damage. On the other hand, much less information is present about rare
events, but with serious damage (Stewart 2000).

Since the end of the 20th century, many well-known companies have begun to
use an integrated, rather than fragmented, approach to risk management. A peculiarity
in the analysis of risks and their ranking is that in the world’s leading companies
(Microsoft Corporation, Du Pont de Nemours and Co, UGG, etc.) it becomes the
responsibility of the top-level managers — the president, vice-president, etc. (Stewart
2000). For example, in Microsoft Corporation, risk management is strictly controlled
by the top management of the company, and all top- and middle-level managers are
involved in risk monitoring. Both internal and external risks that the company may
face are under control. The approach to risk should include specific technologies to
manage uncertainties that may harm the company (De Loach 2000). In today’s rapidly
changing international environment, many risks are not always obvious. Therefore,
the identification of risks and their initial assessment should be carried out by all
management personnel of the company. Subsequent work on risk management, taking
measures to neutralize them and responsibility for possible adverse impact on the
company rest with the top management of the enterprise. To assess the risks and the
possible negative consequences for the enterprise, external consultants from other
enterprises, research institutions and educational establishments are often invited.
They provide a “fresh” unbiased perspective and analysis of the situation. The identified
risks are ranked taking into account the significance for the enterprise, the severity of
the consequences and the likelihood of their occurrence.

Risks in entrepreneurship are always closely related to the elaboration of a concept
for the development of enterprises, a policy of action in the future to achieve a certain
position both in the domestic and foreign markets. It is possible under the condition
of constant work to improve the competitiveness of enterprises and to use active
offensive strategies (using the weaknesses of competitors, penetrating unoccupied
markets, resisting strong competitors, etc.) (Fatkhutdinov 2000). The most important
condition for increasing the competitiveness of enterprises is an active innovation
activity, the introduction of novelties. Innovation is the result of intellectual, scientific
and technical or other activities in any area for the effective change (improvement) of
the object of management (enterprise) through the introduction of novelties. Innovation
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can occur in almost all areas of enterprise activity: materials used, raw materials,
production technologies, machines, equipment, methods of organising work,
management, etc. Each of these activities is associated with certain risks.

The internal market in Latvia, even for small and micro enterprises, is often insuf-
ficient. Therefore, they strive to enter the markets of the European Union and other
regions of the world with their products. The main difficulty is maintaining and expanding
one’s niche in these markets, since there is a lot of competition. Therefore, it is necessary
to constantly work to improve the competitiveness of enterprises, the main operating
factor of which is innovation. Innovation is always associated with certain risks.
Therefore, the article devotes special attention to them.

When conducting innovative events at enterprises, it is often necessary to use any
inventions or discoveries. Legal regulation of intellectual property at the international
level is carried out in accordance with the Paris Convention adopted at the end of the
19th century. The Convention protects patents, trademarks, etc. The use of inventions
is formalised by purchasing a licence for partial use or full transfer of patent rights.
Invention patents usually last for several years (up to 20 years). Licensing is the main
form of trade of know-how, the use of patents, technologies, etc. If an enterprise intro-
duces novelties containing someone’s intellectual property that is protected by the
Paris Convention, there is a risk of punishment in the absence of a licence agreement
for the use of this property. Patent and licensing work and the conclusion of an
appropriate agreement eliminate this risk.

It is practically impossible for small and micro enterprises in Latvia to independently
carry out any scientific and technical research in their field of activity due to the lack
of funding. A rare exception is companies involved as co-executors in the implemen-
tation of European research. Since the introduction of novelties often requires significant
financial costs, a positive result can be obtained from the use of the Japanese experience
of cooperation of several enterprises for the joint introduction and implementation of
new equipment and advanced technologies. Here it is necessary to take into account
the fact that such cooperation has its own risks: partners’ failure to complete their part
of the work within the required time frame, refusal to participate in the work, etc.

It should be borne in mind that in the innovation process, the introduction of new
equipment, devices and technologies will require retraining of workers, raising their
qualifications. This process should be planned and organised in advance. There may
be risks associated with the need for employees to master new, more complex equip-
ment and technologies. At the first stages of the innovation process, a qualitative study
of market demands is of great importance, since it determines the areas and plans for
subsequent innovations. The price of a wrong decision at this stage can be very high,
the risks can be great. It can be useful to study the experience of related enterprises
and to attract external consultants.

In the study, a survey of individual experts was used to identify, analyse and rank
risks and their consequences according to the probabilities of possible damage to
micro and small enterprises in Latvia. The survey was mainly carried out through
questionnaires and in some cases the interview was used, when the respondents had
questions filling out the questionnaires. The questionnaire was developed on the basis
of literature sources (Fatkhutdinov 2000; Aliev 2019; Pettere, Voronova 2004, etc.).
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The opinions of the interviewed owners and managers of enterprises were also taken
into account. Experts from different enterprises answered the questions individually
and were not influenced by any authority figures, which was undesirable.

The study is based on expert methods, which are currently widely used not only
in sociology, but also in management. The use of these methods in scientific research
makes it possible to identify the features of the studied processes at enterprises with a
fairly high degree of accuracy. This way in the Doctoral Thesis by B. Aliev (BIA),
expert methods were used to assess the areas of innovative development of enterprises
in the industry (Aliev 2019). In another Doctoral Thesis, it was proposed to use expert
methods to improve the quality of measurements of statistical data (Jesilevska 2017).
The present study uses the method of scenario analysis to examine medium and long-
term prospects for the development of situations. The survey involves 38 experts. The
experts are mainly managers and owners of micro and small enterprises, similar to
those of the world’s leading companies (Barton et al. 2002). They are most fully
informed about the state of affairs at their enterprises and about the existing risks.
The research is empirical. The aim of the article is not to cover all industries and areas
in which enterprises operate in Latvia, as there are a lot of them. The representatives
of enterprises surveyed (38 in total) are associated with the wholesale of building
materials and structures, software and international freight transport. The paper
considers the main risks encountered in almost all enterprises that can lead to significant
damage. It is also taken into account that it is impossible to foresee all dangerous
situations for enterprises and to prepare for all risksin advance (Borge 2001). The
following main risks have been identified and analysed:

1. Political risks: various economic sanctions; political upheavals; terrorist acts in
the countries where customers are located (customer companies). The magnitude
of the risks is 0.01-0.03.

2. Social risks: the possibility of worker strikes at the enterprise or in solidarity with
other organisations. The magnitude of the risks is 0.01-0.02.

3. Commercial risks: customer refusals from finished products and from payment
for all work performed. The magnitude of the risks is 0.05-0.1.

4. Financial risks: partial or complete refusal of customers to pay for the completed
stages of work on time for various reasons; currency risks due to change in exchange
rates. The magnitude of the risks is 0.5-0.6.

5. Production risks: inability to complete an order on time for various reasons (raw
materials were not received on time; lack of specialists, equipment breakdown,
low-quality raw materials, etc.). The magnitude of the risks is 0.2-0.3.

6. Innovation risks: refusal to carry out projects that have been started for various
reasons (lack of funds, subcontractors let down, defects detected in new equipment,
etc.). This group of risks takes into account that innovation is usually associated
with a certain increase in risk by 15-20%. The magnitude of the risks is 0.2-0.4.

7. Technical risks: technology violations, defects caused by employees, safety viola-
tions, technological accidents, etc. The magnitude of the risks is 0.05-0.1.

8. Transport risks: damage to raw materials during delivery or damage to finished
products during transportation to the customer, delays on the road, loss or theft
of goods, etc. The magnitude of the risks is 0.05-0.2.
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9. Environmental risks: impact of weather conditions (low air temperature, strong
wind, drought, etc.), epidemics. The magnitude of the risks is 0.01-0.02.

10. Risks of changes in legislation: changes in the taxation system can reduce the competiti-
veness of companies and lead to direct losses. The magnitude of the risks is 0.4-0.6.
The baseline information was qualitative, not quantitative. Therefore, the gradations

of risks and the amount of possible damage were assigned certain ranks according to

the type of Harrington’s verbal-numerical scale (Troianovskii 2002). The final ranks
were determined as arithmetic mean values. Based on the results of expert assessment,

a matrix of risks was built for micro and small enterprises in Latvia (Table 2). To con-

struct the matrix, a 6-point empirical scale of the probabilities of undesirable events

and the corresponding gradations of risks, as well as a 6-point scale of the size of possible
damage were used. According to the ranking results, the risk numbers from the given list
are provided in the cells of the matrix. The analysis of the risk matrix has been carried
out in accordance with the theory of risks considered in the Introduction of the article.

The ranking showed that commercial risks (3), production risks (5) and risks of
changes in legislation (10) have “very large” potential damage. From this group of risks,
commercial and production risks are classified as very small (up to 0.1) and small
risks (up to 0.3). The greatest threat is posed by the risks of changes in legislation (up
to 0. 6). Financial risks (4) with the same probability (risk up to 0. 6) have slightly less
potential damage. This is a group with “large” potential damage. It also includes poli-
tical risks (1) and technical risks (7), which are very small (up to 0.1). Thus, more than
half of all risks (six) are included in the group of large and very large potential damage.

The remaining four types of risks (2), (6), (8), (9) are attributed to the group of
low and medium level of potential damage. Risks of innovation (6) and transportation
risks (8) are classified as risks with “small” potential damage. In terms of magnitude,
these risks are, respectively, medium (up to 0.4) and small (up to 0.3). Social (2) and
environmental (9) risks are classified as “medium” risks in terms of potential damage.

However, they are very small (up to 0.1).

Table 2
Risk matrix of small enterprises in Latvia
Probability ) Extent of potential damage
. Gradation — - :
No. of undesirable . negligible small medium large very large catastrophic
of risks
outcome a b c d e f
1 0.0 -0.1 very small - - 2;9 1;7 3 -
2 >0.1-0.3  small - 8 - - N -
3 >0.3-0.4 medium - 6 - - - -
4 >0.4-0.6 large - - - 4 10 -
5 >0.6-08 mEn - - - - - -
permissible
6 >0.8-1.0  critical - - - — — _

* Hereinafter: number of the group of risks.
Source: elaborated by the authors based on the results of the expert survey.



Y. Kochetkov, E. Sventitskaya. Risks in Latvian small business 89

The diagonal of the risk matrix going from cell a6 to cell f1 is the zone of “tolerance”
to risks (McCarthy, Flynn 2004). It is generally accepted that risk appetite (tolerance)
characterises the risks that the company’s management can accept and successfully
optimise. Such risks are the most acceptable for the company. With these risks, the
management will ensure maximum profit without crossing the “forbidden” border
(zone of tolerance) for itself in terms of the magnitude of risks. If this zone, in an effort
to increase profit even more, is overcome, the risks will increase to unacceptable values.

The most dangerous risks are those that in the risk matrix are located below and
to the right of the diagonal of the zone of tolerance. Theoretically, the optimisation of
these dangerous risks should consist in shifting them to the zone of tolerance in the
direction of the second diagonal (al — f6) of the risk matrix. This corresponds to a
shift in the decision point along the curve of the Pareto optimal set in the direction of
risk reduction (Figure 1). The amount of possible income also decreases. Production
risks (5) are in the zone of tolerance, so no special activities are required to reduce them.
It is necessary just to maintain the normal course of the entire technological cycle.

Financial risks (4) are in the danger zone. To improve the situation, it is necessary
either to reduce the magnitude of risk, or to reduce the amount of potential damage
from large to medium. Since financial risks are mainly associated with customers, in
order to reduce these risks, it is necessary to improve work with customers: to select
clients more carefully, to stipulate in contracts for the performance of work all possible
nuances, force majeure situations, penalties, possible changes in exchange rates, etc.
Very large potential damage with a sufficiently high magnitude of risks (up to 0.6)
can be caused by changes in legislation (10), in particular taxes. Entrepreneurs, all the
more alone, cannot influence in some way directly legislative processes. However,
they can indirectly influence the adoption of laws in modern conditions by lobbying
the interests of associations of enterprises. The creation of associations of micro and
small enterprises, their participation in the social and political life of society can help
micro and small enterprises reduce the magnitude of risks (10) and the amount of pos-
sible damage. All the considered risks of the hazardous group (4), (5), (10) should be
constantly monitored and controlled by the managers of enterprises.

The remaining risks are located in a safer area of the risk matrix, to the left and
above the zone of tolerance (a6 — f1). The risks of innovation (6) are of particular
interest. As stated earlier, the heads of micro and small enterprises in Latvia tend to
be very cautious about risks. This fully applies to the risks of innovation associated
with the introduction of any innovation in production. On the one hand, the intro-
duction of innovations makes it possible to improve the quality and quantity of products,
and to increase the company’s profit. It should also be noted that a particular innovation
process may not be sufficiently or at all familiar to the heads, and it carries unacceptable
risks for them. Therefore, the heads of enterprises are afraid of risking the existing
state of affairs in the hope of obtaining large profit.

Innovation is very important for the development and modernization of production.
Obtaining any guarantees, for example, the availability of a special fund for innovations
when introducing innovations would allow the heads of enterprises to act more confi-
dently when implementing innovations (Kochetkov, Sventitskaya 2016). In this situa-
tion, the risks of the group under consideration must be shifted closer to the zone of
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tolerance in the direction of the second diagonal (al — f6) of the risk matrix. This
procedure corresponds to a shift in the decision point along the curve of the Pareto
optimal set in the direction of some increase in risks (Figure 1). At the same time, the
amount of the expected income increases (Malikhin 1999).

Transport risks (8) belong to the group of small risks (up to 0.3) and small amount
of potential damage. They are not particularly problematic. Usually, both the delivery
of raw materials and finished products during transportation are insured. Thanks to
transportation insurance, entrepreneurs receive compensation for damage in cases of
emergencies. Political (1), social (2) and environmental (9) risks belong to the group
of very small risks (up to 0.1). Large amount of damage can be caused by political
risks. Therefore, they need to be considered and analysed when concluding contracts
with customers of products and suppliers of raw materials. The other two risks (2)
and (9) have an average amount of potential damage. All these risks, like others, should
be in the focus of the managers of enterprises so that they can respond to them in a
timely manner when the situation worsens. It is not possible or very difficult to influence
these risks (1), (2), (9) in order to reduce them to a minimum or close to zero.

Technical risks (7) and commercial risks (3) have, respectively, “large” and “very
large” extent of potential damage. However, the probability of an undesirable result
in both cases is very small (up to 0.1). Taking into account the possible fairly large
damage, it makes little sense to shift these risks (3) and (7) to the zone of tolerance in
order to increase income because of the increased risks. It is better to keep them at the
current level. Therefore, it is necessary, as indicated earlier, to carefully work with
customers, choosing reliable and proven clients. To ensure minimum technical risks
(7), one should strictly adhere to the production technology and activate the work of
technical control at the enterprise.

The risks existing in Latvian micro and small enterprises exacerbate the problems
in the market sector of the economy (Kocetkovs, Sventicka 2020). The risks of changes
in legislation have the greatest value (the risk is large — up to 0. 6). Financial and cur-
rency risks are of the same magnitude. These financial risks negatively affect the ability
to obtain loans and settle tax payments. It is known that innovation is most often
associated with the acquisition of new equipment, new technologies. Risks here are
average, accounting for up to 0.4. Many entrepreneurs are risk-averse and reluctant
to innovate. This negatively affects the competitiveness of their enterprises. Small risks
(up to 0.3) include transport and production risks. They can also cause certain diffi-
culties in the work of enterprises. These difficulties are overcome mainly owing to the
experience, literacy of the management of enterprises (timely insurance of goods during
transportation, compliance with the technology of production processes, etc.).

The study did not address the force majeure situation with the Covid-19 pandemic.
The impact of this pandemic on the global and the Latvian economy, the national
economy and society is negative and very multifaceted (Onyshchenko, Sivitska 2020;
Nurakynova 2020). International borders are closed, export and import of raw
materials and finished products are stopped. This leads to the closure of many enterprises
and the entire sectors of the economy, an outflow of labour, unemployment, etc.
Thus, in Latvia, from 2016 to 2019 inclusive, the annual GDP growth averaged 6.27%
(Central Statistical Bureau of Latvia 2021a). In 2020, compared to 2019, the GDP
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due to Covid-19 decreased by 3.6%. In the period from 2016 to 2019, the unemploy-
ment rate in Latvia decreased from 9.6 % to 6.3 %, with an average of 1.1% per year.
In 2020, it increased by 1.8% (by 11.8 thousand people) compared to 2019, to 8.1%
(Central Statistical Bureau of Latvia 2021b). To reduce the negative impact of the
consequences of the pandemic in Latvia, it will be very important to have the correct
consistent response of the government and the Central Bank to “warm up” the economy
after the end of the crisis. It is necessary to provide support to the leading sectors of
the national economy, small and micro entrepreneurship in the resumption of normal
economic activity, rationally using the considerable funds allocated by the European
Union for economic recovery after the pandemic.

To compare the situation with risks in small businesses in Latvia with other countries,
a similar survey was conducted at several enterprises in Lithuania and Estonia (8
enterprises each). According to the survey results, it can be stated that in Estonia the
situation with risks, at least in the surveyed enterprises, is the most favourable for
doing business: the magnitude of risks is very small, it does not exceed 3-4%. In
Lithuania, the situation with risks, according to the survey, is somewhat worse than
in Estonia. In most of the surveyed enterprises (6), the situation is similar to that in
Estonia. In other enterprises, the situation, in the opinion of their management, is
similar to that in Latvia: many risks are classified into groups from small to large
risks (>10 to 60%). On the whole, it can be concluded that the situation with risks in
Lithuania is better than in Latvia.

According to the authors of the present study, the insufficiently favourable situation
with risks in micro and small enterprises in Latvia has a negative effect on the growth
of production: Latvia lags behind Lithuania and Estonia in this indicator. Industrial
output in Latvia in July 2021 increased by 8.4% compared to the same month in 2020,
in Estonia — by 9.9%, in Lithuania — by 15% (Eurostat 2021). Sufficiently large risks
in Latvia force entrepreneurs to be overly cautious, hinder the introduction of novelties,
innovations, and lead to lagging behind competitors in the modernization of production.

Conclusions

A vast majority of enterprises in Latvia are micro and small enterprises. Their
managers and owners try to run their business carefully, avoiding the existing risks.
Entrepreneurs who prefer to take risks for the sake of immediate gain are extremely
rare. As a rule, the managers and owners of enterprises themselves monitor risks, pro-
viding an integrated approach to them, and develop options for responding to risks,
thus choosing the most optimal one. Practically all managers of enterprises are involved
in these activities. There are many risks in Latvia that affect the activity of micro and
small enterprises. Risk management at enterprises is carried out in different ways,
depending on the risk appetite of the heads of enterprises. Methods of individual
examination and scenario analysis have been used to identify and rank risks. The 10
main risks for micro and small enterprises in Latvia have been identified and analysed.
Based on the results of expert assessment, a risk matrix has been built and the zone of
tolerance to risks has been determined.
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More than half of all risks are characterised by large and very large potential
damage. The greatest threat (the probability of an event is more than 0.4 to 0.6) is
represented by financial risks and risks of changes in legislation. The remaining risks
of this group (large and very large risks) — political, commercial, production and tech-
nical risks — in terms of their probability (magnitude of risks) are classified as very
small (up to 0.1) and small (more than 0.1 to 0.3). Accordingly, the magnitude of the
threat from them is much less than that of the first two risks. The other four types of
risks are classified as groups of small and medium potential damage. The group of
small amount of potential damage comprises the innovation risks (more than 0.3 to
0.4) and transport risks (more than 0.1 to 0.3). The group of medium potential damage
includes social and environmental risks, which are very small in magnitude (up to 0.1).

The most dangerous risks (financial and related to legislative changes) are located
below and to the right of the zone of tolerance in the risk matrix. To reduce the threat
from financial risks, it is necessary to improve work with customers, to take into
account all possible situations in contracts with them. This will shift these risks to the
zone of tolerance. The creation of associations of micro and small enterprises, their
participation in the social and political life of the country will create conditions for
lobbying the interests of entrepreneurs in the field of lawmaking and will help reduce
the threat from relevant risks.

Of the group of other risks that are above the zone of tolerance in the safe area,
innovation risks are the most important ones. Innovation is urgently needed to develop
production and increase the competitiveness of enterprises. With this in mind, and
sometimes overcaution among entrepreneurs when introducing innovations, it would
be useful to create innovation guarantee funds for micro and small enterprises. This
will give entrepreneurs more confidence in the successful implementation of innovations
and increasing competitiveness. Technical and commercial risks are characterised by
a very significant amount of possible damage with a very small magnitude of the risks
themselves (up to 0.1). It is desirable to keep these risks at the current level: to work
carefully with suppliers of raw materials and customers of products, to monitor strict
adherence to production technology. Social, transport and environmental risks are
classified as small (from 0.1 to 0.3) and very small (up to 0.1). But all of them should
also be under constant monitoring by the managers of enterprises.
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Raksta mérkis ir empiriski parbaudit to, cik liela méra pasaules razosanas dinamika 21. gad-
simta sakuma atbilst lénas izaugsmes rezimam (gan demografiskaja, gan ekonomiskaja tas
komponenté), ka ari novértét razosanas izaugsmes atskiribas pasaules regionos. Sada pétijuma
ideja autoriem radas péc T. Piketti apgalvojuma par to, ka ilgtermina perspektiva razosanas
izaugsme pasaulé vienmér bus relativi léna, un nakotné ta klas vél lénaka, vismaz tas demo-
grafiskaja komponenté. Si pétijuma metodologija no teorétiska aspekta balstas vienotaja izaugsmes
teorija, bet pétijuma empiriskas dalas analizé autori izmanto Pasaules nevienlidzibas datu bazes
paneldatus. Veikta pétijuma rezultati paradija, ka laika perioda no 1992. gada lidz 2019. gadam
pasaules razo$anas izaugsmé samazinajas tikai tas demografiskaja komponentg, turpreti razo-
$anas izaugsmes ekonomiskas komponentes vidéjais raditajs pasaulé (lidz ar to ari razoSanas
izaugsme kopuma) nepartraukti paatrinas, turklat tas struktira un temps dazados pasaules
regionos ir loti atskirigs. Masdienu pasauli nosaciti var sadalit “pasaulés-ekonomikas”, kuras
ir dazadas, dazkart pat diametrali pretéjas razoSanas izaugsmes trajektorijas. Pédéjo 70 gadu
laika demografiskais pieaugums notika neatkarigi no ekonomiskas izaugsmes, kaut gan atse-
viskos pasaules regionos demografiska izaugsme un ekonomiska izaugsme tomeér ir saistitas
tiesa proporcija. Vairakums musdienu pasaules regionu 21. gadsimta sakuma vél joprojam ir
talu no léna razoSanas izaugsmes rezima — ipasi tas ekonomiskaja komponenté, — un tas nevar
turpinaties ilgi bez sarazota IKP radikalas dematerializacijas. Pétijjuma novitate ir veikta pasaules
regionu razosanas izaugsmes tendencu kompleksa empiriska analize 21. gadsimta sakuma,
nemot véra gan demografisko, gan ekonomisko komponenti un balstoties uz autoru ieprieks
pielietoto F. Brodela un I. Vallerstaina paradigmu par autonomo “pasaulu-ekonomiku” eksis-
téSanu globalaja ekonomiskaja telpa. Autori ierosina pastiprinat pasaules razo$anas un telpiskas
nevienlidzibas talakas izpétes metodologiju, empiriskaja analizé ieklaujot treSo razosanas
izaugsmes komponenti — ta saukto “ekologisko pédu”.

Atslégas vardi: razoSanas izaugsme, razoSanas izaugsmes demografiska komponente,
razo$anas izaugsmes ekonomiska komponente, telpiska nevienlidziba, lénas izaugsmes rezims,
pasaules regioni.

Production growth and spatial inequality in the modern world

The aim of this article is to empirically analyze and to reveal how the dynamics of world
production in the early 21st century corresponds to slow growth regime (both in its demographic
and economic components) as well as toassess differencies in production growth between regions
of the world. The authors’ idea to make an exhaustive study of this issue was based on Th. Piketty’s
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assertion that the growth of world production has always been relatively slow in the long term,
and in the future it will slow down even more, at least in its demographic component. In its
theoretical part, the methodology of this study is based on the unified theory of growth. In its
turn, the empirical part consists of the analysis of panel data from the World Inequality Database.
Results of this study show that between 1992 and 2019 world production growth slowed down
only in its demographic component whereas the average economic component of the world
production growth (and the production growth in the whole) is constantly accelerating, while
its structure and pace are unequal in different regions of the world. The modern world can be
figuratively divided into “worlds-economies™ that have different (sometimes diametrally opposite)
production growth path. Over last 70 years, the world population grew over independently of
economic growth. Still, a direct correlation between demograpic and economic growth can be
traced in some regions of the world. In the early 21st century, most regions of the modern world
are still far from the regime of slow production growth — especially in its economic component —
which cannot last long without a radical dematerialization of the produced GDP. The novelty
of this study is a comprehensive (both economic and demographic) empirical analysis of produc-
tion growth trends in the regions of the world in the early 21st century. This analysis is based
on the previously used by the authors F. Braudel’s and 1. Wallesrtain’s paradigm of existence
of relatively autonomous “worlds-economies” in the global economic space. The authors suggest
to improve the methodology of further research on world production growth and spatial
inequality by introducing in the empirical analysis the third component of the production
growth, so called “ecological footprint”.

Key words: production growth, demographic component of production growth, economic
component of production growth, spatial inequality, slow growth regime, regions of the world.

PocT npou3BoACTBa M MPOCTPAHCTBEHHOE HEPABEHCTBO B COBPEMEHHOM MHpe

Llenbio TaHHOI CTaThU SIBSIETCS OIMIUPUUYECKasi TPOBEPKa TOro, HACKOJIbKO TMHAMUKA MUPO-
BOTO IpOU3BoJCTBa B Havyasie X XI BeKa COOTBETCTBYET PeXXUMY MEUIEHHOTO pocTa (KakK B IEMO-
rpauyeckoii, Tak 1 BOKOHOMMYECKOI €ro COCTAaBIISIIONILH ), a TAaKXKe OLIeHKA Pa3InuUil B pocTe
MPOM3BOJICTBA MEXy perMoHamMu Mupa. Mnest mpoBeaeHMsI TAKOTO MCCIeN0BaHUsI BO3HUKIIA Y
aBTOPOB Ha ocHOBe yTBepxkaeHus T. [IukeTTu o TOM, 4TO B JOJTOCPOYHOI MEPCIEKTUBE POCT
MMPOBOTO MTPOU3BOJCTBA BCETAa ObLT OTHOCUTEIbHO MEIJICHHBIM U B OyayIlIEM OH 3aMeIIUTCS
elé 0oJblile, 1o KpaiiHel Mepe — B ero gjeMorpacduueckoil coctapisiolieii. MeTomoaorus jaH-
HOTO HCCIeIOBaHMS B TEOPETUUECKOM €ro YaCTU ONMUPAETCs Ha eAMHYI0 TEOPUIO POCTa, a B OMIIH -
PUYECKOIT YaCTU MCCIEAOBAaHUS aBTOPBI MCMOJB3YIOT METOIbI aHAIM3a MAaHEJbHBIX JAHHBIX U3
BcemupHoii 6a3bl JaHHBIX O HepaBeHCTBe. Pe3ynbraTthl MpoBeAEHHOTO UCCIeI0BAaHMSI TTOKA3alIHU,
yT0 3a nepuona ¢ 1992 no 2019 ron npousonuio 3amMeyieH|ue pocTa MUPOBOTO MTPOU3BOACTBA JTUIIb
B €ro IeMorpaduyecKoii COCTaBISIIONIEN, TOrIA KaK CPeTHEMUPOBOIl pOCT 9KOHOMUYECKO CO-
CTaBJISIIONIEH pocTa MPOU3BOJCTBA (2 BMECTE C HUM — M POCT ITPOM3BOACTBA B 1LIEJIOM) — TTOCTO-
SIHHO YCKOPSIeTCS1, TIPY 3TOM €ro CTPYKTypa U TeMIT OYeHb HEOIMHAKOBBI B Pa3JIMUHbBIX PETHMOHAX
Mupa. CoBpeMEHHBII MUP MOXKHO YCJIOBHO Pa3aeJUTh HAa «<MUPbI-9KOHOMUKW» , UMEIOIIUE pa3-
HbIE — MTOPOIi IMaMeTpaIbHO IMTPOTUBOMOJOXHbIE — TPAEKTOPUU POCTA MTPOU3BOJCTBA. 3a MOCIe/I-
Hue 70 et nemMorpaduueckuii pocT B MUPE B LICJIOM ITPOUCXOANI HE3aBUCUMO OT 9KOHOMMUYEC-
KOTI'0 pOCTa, XOTS B OTAEAbHBIX perMOHaxX MUpa AeMorpaduueckuii 1 5SKOHOMUYECKUI POCT BCE
K€ B3aMMOCBSI3aHbI B PSIMOI ITPOTOPpLIMU. BOJBIIIMHCTBO perMOHOB COBPEMEHHOTO MUpPa B Hayase
XXI Beka Bcé ellg najiekKu OT pexkrMa MeIJISHHOTO pocTa ITPOU3BOICTBAa — OCOOEHHO B €70 9KOHO-
MUWYECKOM COCTaBJISIIOLLIECH, — YTO HE MOXKET IPOJ0JIKATHLCS J0JIro 0e3 paauKalbHOM JeMaTepua-
nm3auuu npousBoaumoro BBIT. HoBu3HoI 1TaHHOTO Mcclieq0BaHUs SIBISIETCSI KOMITJIEKCHBIN —
C y4ETOM KaK 9KOHOMMUECKOM, TaK U JeMorpachriuecKoii COCTABIISIONICH — SMITUPUYECKUI aHAIN3
TEHIEHIIUIA pocTa MPOM3BOACTBA B perMoHax Mupa B Hauajie XXI Beka, onupasich Ha paHee Mpu-
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MeHsIBITyIocst aBTopamu rtapagurmy @. bponens u Y. BannepcraitHa o cyiiecTBOBaHUY B TJ10-
OaJIbHOM 3KOHOMUYECKOM TPOCTPAHCTBE OTHOCUTETHHO aBTOHOMHBIX «MUPOB-3KOHOMUKY.
ABTOPBI TIPEJIATaloT YCWINTH METOOJIOTUIO MATTbHEUIITUX UCCIIEIOBAHUIA POCTa TTPOU3BOICTBA
B MUpe U TIPOCTPAHCTBEHHOTO HEPaBEHCTBA BKIIIOUEHUWEM B OMIMPUUYECKUI aHATU3 ellE 1
TPeTbell COCTABIISIONIEH POCTA TIPOM3BOACTBA — TaK HA3bIBAEMOTO «9KOJIOTMUECKOTO CIIear.

KimoueBsie clioBa: pocT MpOM3BOICTBA, TeMoTpaduieckast COCTaBIISIIONIasl pOCTa TPOU3BOI -
CTBa, 9KOHOMUYECKasl COCTABJISIIONIAsi POCTa MIPOU3BOICTBA, TPOCTPAHCTBEHHOE HEPABEHCTBO,
PeXUM MeIJICHHOTO POCTa, PETMOHBI MUpA.

Ievads

Raksta koncepcijas pamata ir francu ekonomista T. Piketti (Th. Piketty) funda-
mentals pétijums “Kapitals 21. gadsimta” (francu val.: Le Capital au XXI° siécle),
kas sakotnéji 2013. gada tika publicéts francu valoda, bet tulkojums krievu valoda
tika izdots 2015. gada (Piketti 2015). Izpétot milzigu daudzumu statistiskas infor-
macijas par razo$anas izaugsmi kop$ 1700. gada, T. Piketti argumentéti pienéma, ka
“21. gadsimta, iespéjams, notiek atgriesanas pie jau kadreiz bijusa lénas izaugsmes
rezima. Ja vél precizak, tad més redzésim, ka iznemot dazus atras izaugsmes vai apstei-
dzosas attistibas periodus, ilgtermina razo$anas izaugsme pasaulé vienmer bija relativi
léna. Visdrizak, nakotné ta klus vél lenaka, vismaz tas demografiskaja komponenté”
(Piketti 2015: 87). Sadi pienémumi var izradities visai negaiditi nepartraukto zinatnisko
debasu konteksta par ekonomisko stagnaciju Eiropa (Lukkezen, Kool 2015; Paganetto
2016) un citos pasaules regionos (Wade, Sigurgeirsdottir 2012; Blecker 2014; Steshenko
et al. 2019), ipasi Covid-19 pandémijas apstaklos (Rezk et al. 2020; Birbirenko et al.
2020). Tadéjadi pétijuma novitate ir veikta pasaules regionu razosanas izaugsmes
tendencu kompleksa empiriska analize 21. gadsimta sakuma, nemot véra gan demogra-
fisko, gan ekonomisko komponenti un balstoties uz autoru ieprieks pielietoto (Komarova
2016; Komarova et al. 2018) F. Brodela (F. Braudel) un 1. Vallerstaina (I. Wallerstein)
paradigmu par autonomo “pasaulu-ekonomiku” (anglu val.: “worlds-economies”)
eksistésanu globalaja ekonomiskaja telpa (Braudel 1967, 1996 [1949]; Wallerstein
1974, 1980, 1992, 2004).

Nemot véra to faktu, ka 21. gadsimta divas desmitgades jau ir aizritéjusas, autori
izvirzija mérki raksta ietvaros empiriski izpétit, cik liela méra pasaules razosanas dinamika
21. gadsimta sakuma atbilst Iénas izaugsmes rezimam (gan demografiskaja, gan ekono-
miskaja komponente), ka ari atklat, vai razosanas izaugsme ir atskiribas pasaules
regionu vida. Lai sasniegtu so meérki, ir jarisina $adi pétnieciskie uzdevumi: 1) lénas
izaugsmes teorétisko un metodologisko aspektu analize; 2) pasaules razosanas izaugsmes
retrospektiva empiriska analize, nemot véra gan demografisko, gan ekonomisko kompo-
nenti; 3) razoSanas izaugsmes atskiribu analize pasaules regionu vida 21. gadsimta sakuma.

Pétijuma metodologijas teorétiskas dalas pamata ir vienota izaugsmes teorija (anglu
val.: unified growth theory), kura izskaidro, kapéc razosanas izaugsme stipri veicinaja
pasaules regionu nevienlidzibu pédéjo divu gadsimtu laika un globala ekonomiska
telpa turpinaja dalities “pasaulés-ekonomikas” ar dazadam razoSanas izaugsmes trajek-
torijam. Pétijuma empiriskaja dala autori izmanto paneldatu analizes metodi (anglu
val.: panel data analysis), kas ietver tris dimensijas: raksturojumi (demografiska un
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ekonomiska komponente razoSanas izaugsmé) — objekti (pasaule un tas regioni) —
laiks (20. gadsimta pédéja desmitgade un 21. gadsimta divas aizvaditas desmitgades).

Si pétijuma empiriskas informacijas avots ir Pasaules nevienlidzibas datu baze
(anglu val.: World Inequality Database, WID), kura ietver datus par razo$anas izaugsmi
un nevienlidzibu visa pasaulé un atseviskos regionos un valstis par periodu no 1950. gada
lidz 2019. gadam (World Inequality Database 2021). T. Piketti uzskata, ka “jau sen
nevienlidzibas probléma ir jaliek ekonomisko pétijumu centra un jaatgriezas pie tiem
jautajumiem, kuri tika uzdoti jau 19. gadsimta” (Piketti 2015: 34), tapéc $aja pétijuma
nevienlidzibas téma bus centra, tacu pasu nevienlidzibu izskatis nevis ka atskiribu
starp dazadu valstu iedzivotaju ienakumu limeni, bet gan ka nevienlidzibu starp
pasaules regioniem no razosanas izaugsmes aspekta. Pasaules nevienlidzibas datu baze
ietver visu $im pétijumam nepiecieSamo informaciju vienuviet un par pietiekami ilgu
laika posmu — 70 gadiem, tacu tai ir ari izpéti ierobezojosas ipatnibas. Pieméram, dati
par Austrumeiropu, kurai kops 1991. gada tiek pievienotas bijusas PSRS Austrum-
eiropas republikas (Latvija, Lietuva u.c.). Datu masiva tas radija strauju iedzivotaju
skaita pieaugumu Austrumeiropas regiona — tas pieauga par 12 miljoniem jeb 9.9%
gada laika (World Inequality Database 2021). Tapéc datus par razoSanas izaugsmi
Austrumeiropa lietderigi analizet tikai sakot no 1992. gada, kas ari ir pietiekami ilgs
laika posms produktivas analizes veik$anai, tomér ierobezo razosanas izaugsmes salidzi-
najumu 20. gadsimta (datu analize par 20. gadsimtu ir nepieciesama, lai labak izprastu
razo$anas izaugsmes tendences 21. gadsimta sakuma).

Raksta struktara ir sadalita divos blokos — teorétiskaja un empiriskaja. Raksta
teorétiskaja dala ir veikta isa zinatniskas literatiiras analize par lénas izaugsmes koncep-
tualajiem aspektiem, kuri veido teorétiski metodologisko bazi autoru veiktajam empiris-
kajam pétijumam par razosanas izaugsmi pasaulé un tas atseviskos regionos. Raksta
empiriskaja dala sakuma tiek veikta pasaules ekonomiskas izaugsmes demografiskas
un ekonomiskas komponentes retrospektiva “fona” analize, un talak tiek analizétas
ekonomiskas izaugsmes atskiribas dazados pasaules regionos 21. gadsimta sakuma.

Razo$anas izaugsmes un telpiskas nevienlidzibas
teoretiskie un metodologiskie aspekti

Sava fundamentalaja pétijuma “Kapitals 21. gadsimta”, analizéjot razosanas
izaugsmi ilgtermina, T. Piketti izmanto ta saukto kumulativas izaugsmes likumu (angu
val.: law of cumulative growth), atbilstosi kuram vaj$ ikgadgjais pieaugums, kurs
krajas Joti ilga perioda, veido butisku izaugsmi (razo$anas apjoma, iedzivotaju skaita
utt.) (Piketti 2015).

Konkretizgjot, T. Piketti parada, ka “iedzivotaju skaits pasaulé no 1700. gada
lidz 2012. gadam pieauga vidgji tikai par 0.8 %. Tomér triju gadsimtu laika tas pieauga
vairak neka 10 reizes. Citiem vardiem sakot, ja 1700. gada uz planétas dzivoja aptuveni
600 miljoni cilvéku, tad 2012. gada pasaules iedzivotaju skaits bija jau vairak neka 7
miljardi cilvéku. Ja sads temps saglabasies tuvako tris gadsimtu laika, tad 2300. gada
pasaules iedzivotaju skaits varétu parsniegt 70 miljardus, kas pasreizéja tehnologiju
attistibas posma neizskatas ne ticams, ne vélams” (Piketti 2015: 89).
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Talak T. Piketti min mijsakaribas starp ikgadéjiem izaugsmes tempiem (ka tie
parasti ari tiek attéloti) un progresiju ilgakos laika periodos. “Pieméram, razosanas
pieaugums par 1% gada atbilst pieaugumam par 35% 30 gadu laika, 100 gadu laika
tas palielinas 3 reizes, péc 300 gadiem — 20 reizes un péc 1000 gadiem — vairak neka
20 tukstosus reizu. Skatoties uz siem skaitliem, var izdarit vienkarsu secinajumu: pie-
auguma tempi, kas parsniedz 1-1.5% gada, nevar turéties ilgu laiku, jo citadi ta
rezultata veidotos galvu reibinosa progresija” (Piketti 2015: 89).

Masdienu lénas izaugsmes (anglu val.: slow growth) (Raworth 2017; Vollrath
2020) vai pat pretizaugsmes (aHri.: degrowth) (Meadows et al. 2004; Demaria et al.
2013) koncepciju zinatnieki un pétnieki izmanto vienotas izaugsmes teorijas ietvaros,
kas ir ekonomiskas izaugsmes teorijas virziens, kuru izstradaja O. Galors (O. Galor)
un vina lidzautori, lai parvarétu endogenas izaugsmes teorijas nepilnibas, jo ta nespéja
izskaidrot daudzas ekonomiskas izaugsmes empiriskas likumsakaribas (Galor, Weil
2000; Galor, Moav 2002; Galor 2011; Ashraf, Galor 2011). Atskiriba no iepriekséjam
izaugsmes teorijam, kuras fokuséjas tikai uz musdienigajam izaugsmes tendencém,
vienota izaugsmes teorija analizé izaugsmes procesu cilvéces véstures garuma, uzsverot
kritisko lomu, ko nospéléja dazadu valstu nevienlaiciga pareja no Maltusa stagnacijas
(anglu val.: Malthus stagnation) uz noturigu ekonomisko izaugsmi, kas radija globalo
nevienlidzibu (Ashraf, Galor 2013; Shiue 2017).

Vienotas izaugsmes teorijas priek$gajéji un piekritéji uzskata, ka izglitibai iedalito
resursu apjoma palielinajums izprovocéja dzimstibas samazinasanos pasaulg, kas lauj
ekonomikam lielaku tehniska progresa labumu ipatsvaru sadalit ienakumu palieli-
nasanai uz vienu iedzivotaju, un tas nav iedzivotaju skaita pieaugums, kas rada noturigu
ekonomisko izaugsmi (Komlos, Artzrouni 1990; Galor, Moav 2002; Becker et al.
2010; Galor 2018). Savukart atskiribas biogeografiskajos raksturlielumos, ka ari kul-
taras un institucionalajos raksturlielumos radija dazadus parejas tempus no stagnacijas
uz izaugsmi dazadas valstis un, attiecigi, ari nevienlidzibu ienakumos uz vienu
iedzivotaju pédéjo divu gadsimtu laika (Ashraf, Galor 2013; Galor 2018).

Atskiribu (t.sk. ari institucionalo) iemeslu mekléjumos starp valstim O. Galors un
K. Asrafs (Q. Ashraf) nonaca lidz secinajumam, ka parak maza (vai ari otradi — parak
liela) genétiska daudzveidiba ir Melnas Afrikas valstu un Ziemelamerikas pamatiedzi-
votaju neveiksmju iemesls (Ashraf, Galor 2013). Pret to saka protestét 18 zinatnieku-
antropologu grupa G. Urtona (G. Urton) un K.Lamberga-Karlovska (C. Lamberg-
Karlovsky) vadiba, kuri uzskatija, ka “pazinojumi no tiem cilvékiem, kuri nav genétikas
eksperti un savus argumentus pamato ar vajiem datiem un metodém, var radit negativas
socialas un politiskas sekas” (d’Alpoim Guedes et al. 2013). Tomér raksta autori
uzskata, ka raksta ar nosaukumu “Nabadziba ir masu génos?” (anglu val.: Is poverty
in our genes?) publicétais protests nav pamatots, jo O. Galors un K. Asrafs rakstija
nevis par cilveku genétisko noslieci uz nabadzibu, bet gan par genétisko daudzveidibu
taja vai cita teritorija ka ekonomisko un institucionalo atskiribu determinanti dazadas
valstis (Ashraf, Galor 2013).

Tacu raksta autori uzsver, ka vél svarigaks kritiskais arguments pret vienoto izaugsmes
teoriju ir saistits ar jau visparpienemtu ideju, saskana ar kuru, ka raksta T. Piketti,
“musdienu izaugsme klust par ne ar ko nesalidzinamu personigo talantu un spéju
atklajéju. Saja apgalvojuma ir dala patiesibas, lai gan kops 19. gadsimta to izmanto
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jebkuras nevienlidzibas attaisno$anai, nenemot véra tas apjomu un iemeslus, ka ari
lai slavétu tos, kuri guva labumus no jaunas tehnologiskas kartibas. Liberalais ekono-
mists un Jalija monarhijas laiku prefekts S. Dunuajé (Ch. Dunoyer) 1845. gada gramata
“Par darba brivibu” (kura vins, protams, bija pret jebkadiem ierobezojosiem socia-
lajiem likumiem) rakstija: “Jaunas rupniecibas kartibas sekas ir viltus nevienlidzibas
novérsana”. Bet taja pasa laika vins uzsver dabisko nevienlidzibu. Ar dabisko nevien-
lidzibu S. Dunuajé saprot fizisko, garigo un tikumisko spéju atskiribas, un uzskata,
ka tas veido jaunas ekonomikas un inovaciju pamatu, kura veidojas vina acu prieksa
un kura vinu parliecina par to, ka jebkada valsts iejauksanas ir lieka, jo “parakums ir
sakums visam, kas varens un lietderigs. Sasniedzot vienlidzibu, jus visu novedisiet lidz
bezdarbibai” (Piketti 2015: 93).

Masdienu zinatniskaja literattura arvien biezak ir sastopama ideja par to, ka jauna
informacijas un radosuma ekonomika lauj vistalantigakajiem cilvékiem daudzkart
palielinat savu produktivitati un lidz ar to nodroSinat savu socialo augSupeju neatkarigi
no ta, vai vinu vecaki ir dala no elites, un vai vini ir mantojusi ipasuma vai finansu
kapitalu no saviem vecakiem (Howkins 2001; Florida 2002a, 2002b, 2006; Kerimoglu,
Karahasan 2012; INSEAD (The Business School for the World) et al. 2019). T. Piketti
uzskata, ka “Sis arguments biezi tiek lietots, lai attaisnotu galéjo nevienlidzibu un lai
pasargatu tos, kuri guva panakumus, tacu te netiek nemti véra tie, kuri ir zaudgjusi,
ka ari netiek méginats noteikt, vai $is loti értais princips tiesam izskaidro eso$as par-
mainas”(Piketti 2015: 99).

Balstoties uz musdienu zinatniskas domas atzinam par pasaules razosanas izaugsmes
analizi, §T raksta autori piepem, ka lietderiga ir tie$i 1éna razoSanas izaugsme visos
pasaules regionos neskatoties uz to, kads ir sasniegtais razosanas limenis taja vai cita
regiona. Raksta autori, sekojot D. Volrafam (D. Vollrath), pienem, ka stagnéjosa
ekonomika isteniba ir panakumu pazime (Vollrath 2020), ta ir ilgtspéjiga attistiba,
tapéc ka — saskana ar kumulativas izaugsmes likumu —ilgtermina pat ikgadgjais pieau-
gums tuvu nullei, péc T. Piketti domam, “bus pietiekams gan prieks dzilas un nepar-
trauktas sabiedribas atjaunotnes, gan ari prieks tas radikalas transformacijas loti ilga
perspektiva” (Piketii 2015: 95).

Pétijuma metodologija

Izmantojot T. Piketti metodologisko pieeju empiriskajam pétijuma par razosanas
dinamiku pasaules regionos, autori sadala razosanas izaugsmi divas dalas: iedzivotaju
skaita pieaugums un razo$anas pieaugums uz vienu iedzivotaju, jo izaugsme vienmeér
ietver gan demografisko, gan ekonomisko komponenti, un tikai otras komponentes
pieaugums uzlabo dzives apstaklus (Piketti 2015).

Pasaules nevienlidzibas datu baze ir izveidots noteikts pasaules sadalijums regionos,
uz kuru balstijas $1 pétijuma autori: Rietumeiropa, Austrumeiropa, Krievija un Ukraina,
Ziemelamerika, Centralamerika, Latinamerika, Dienvidamerika, Karibu regions, Zie-
melafrika, Rietumafrika, Centralafrika, Austrumafrika, Afrika uz dienvidiem no Saharas,
Dienvidafrika, Tuvie Austrumi, Centrala Azija, Austrumazija, Dienvidaustrumazija,
Dienvidazija, Australija un Jaunzélande, Okeanija. Sads pietickami detalizéts pasaules
sadalijums regionos lauj analizét razosanas izaugsmi un salidzinat to dazados pasaules
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regionos, nemot véra faktu, ka Eiropa, Afrika un citi lielie regioni iekséji ir stipri atskirigi.
Pieméram, runajot par Eiropu, ir janem véra, ka Rietumeiropa stipri atskiras no Aus-
trumeiropas utt. Veselu kontinentu salidzinosa analize tiek izmantota tikai, lai iezimétu
kopgjo fonu, uz kura notiek razosanas izaugsmes procesi mazaka izméra pasaules regionos.

Pirms sakt empiriski pétit razo$anas izaugsmes tendences musdienu pasaulé un
tas regionos, raksta autori sekoja T. Piketti pieejai un vérsas pie veéstures, lai noteiktu
pasaules izaugsmes posmus un mérogu, sakot ar masu éras pirmo gadu. Nakamaja
tabula redzamie dati liecina, ka, pirmkart, jau kops 18. gadsimta izaugsmes léciens ir
fenomens, kurs izpauzas nosaciti mérena ikgadéja pieauguma, un, otrkart, razosanas
izaugsmes demografiskajai un ekonomiskajai komponentei vienmer bija sameéra lidzigs
ipatsvars (Piketti 2015).

1. tabula
Razosanas izaugsme pasaule, vidéjas ikgadejas izmainas %, 1. g. — 2012. g.

. . Razosanas izaugsme ledzivotaju skaita ~ RazoSanas uz vienu
Laika periodi

pasaule pieaugums iedzivotaju pieaugums
1-1700 +0.1 +0.1 +0.0
1700-2012 +1.6 +0.8 +0.8
t.sk.:  1700-1820 +0.5 +0.4 +0.1
1820-1913 +1.5 +0.6 +0.9
1913-2012 +3.0 +1.4 +1.6

_Piezime: no 1913. gada lidz 2012. gadam IKP pieauguma tempi pasaulé vid&ji bija 3% gada.
So raditaju var sadalit uz 1.4% pasaules iedzivotaju pieaugumu un 1.6 % IKP pieaugumu uz
vienu iedzivotaju.

Avots: Piketti 2015: 88.

Izvéloties empiriskas analizes periodu, autori izmantoja T. Piketti atzinu, ka izaug-
smes procesa uztvere ir pretruniga, ja laika intervali ir dazadi (Piketti 2015). T. Piketti
parada, ka “viena gada méroga pieauguma apjoms 1% skiet loti vaj$, un no pirma acu
uzmetiena pat nepamanams: cilvéki var tam nepievérst uzmanibu un uzskatit, ka valda
pilniga stagnacija un it ka katrs gads atrazo iepriek$gjo. Pieaugums $ada gadijuma
klast par abstraktu jédzienu, tiri matematisku un statistisku veidojumu. Tac¢u vienas
paaudzes méroga, t.i., 30 gadu laika, kuru tad ari pienemsim par nozimigako laika
intervalu sabiedriba notieko$o izmainu novértéjumam, tas pats pieaugums palielinas
vairak neka tris reizes, kas jau ir loti butiskas izmainas” (Piketti 2015: 89-90).

Tadgjadi razosanas izaugsmes atruma empiriska interpretacija $i pétijuma ietvaros
bas sada: pieaugums lidz 1% gada — 1éna izaugsme, no 1% lidz 2% — mérena izaugsme,
vairak par 2% — atra izaugsme. Nemot véra Pasaules nevienlidzibas datu bazes ierobe-
Zojumus, empirisko analizi veic laika posma no 1992. gada lidz 2019. gadam, t.i., par
28 gadiem, sadalot to tris periodos: 1992. g.—1999. g.,2000. g.—2009. g. un 2010. g. —
2019. g. Tas lauj atbilstosi izvirzitajam pétijjuma mérkim noskaidrot, vai razosanas
dinamika pasaulé un tas regionos tuvojas lénas izaugsmes rezimam (gan demografiskaja,
gan ekonomiskaja komponenté). Lai veiktu razoSanas izaugsmes empirisko novértéjumu
pasaules regionu vida, autori izmanto paneldatu analizes metodi (Heckman 1981,



102 Socialo Zinatnu Vestnesis 2021 2

2001), kas ietver tris dimensijas (Ratnikova 2006): raksturojumi (demografiska un
ekonomiska razoSanas izaugsmes komponente) — objekti (pasaule un tas regioni) —
laiks (20. gadsimta pédéja desmitgade un 21. gadsimtadivas aizvaditas desmitgades).

Rezultati un diskusija

Sabiedriskajas debatés biezi aizmirst par pasaules razo$anas izaugsmes divam
komponentém — demografisko un ekonomisko, izvéloties piekrist hipotézei, ka musdienu
pasaulé iedzivotaju skaits ir nemainigs, taCu tas nebut ta nav, lai gan més léenam uz to
virzamies. Nakamaja tabula tiek apkopoti dati par demografisko pieaugumu visa pasaulé
un atseviskos kontinentos musu éras garuma.

2. tabula
Iedzivotaju skaita videjas ikgadgjas izmainas pasaule un
atseviskos kontinentos, %, 1. g. — 2050. g.

Iedzivotaju skaita videjais ikgadejais pieaugums

Laika periodi Visa pasaulé Eiropa Amerika Afrika Azija
1-1700 +0.1 +0.1 +0.0 +0.1 +0.1
1700-2012 +0.8 +0.6 +1.4 +0.9 +0.8
t.sk.:  1700-1820 +0.4 +0.5 +0.7 +0.2 +0.5
1820-1913 +0.6 +0.8 +1.9 +0.6 +0.4
1913-2012 +1.4 +0.4 +1.7 +2.2 +1.5
2012-2019 +1.2 +0.2 +0.9 +2.6 +1.0
Prognozes:
2012-2050 +0.7 -0.1 +0.6 +1.9 +0.5

Avots: autoru aprékinats un veidots péc Piketti 2015: 92 un World Inequality Database
2021.

2. tabulas dati par iedzivotaju skaita pieaugumu pasaulé kopuma un atseviskos
kontinentos parada vésturisko fonu iedzivotaju skaita pieauguma musdienu procesiem.
Dati rada, ka 21. gadsimta iedzivotaju skaita pieaugums visa pasaulé ir pozitivs, bet
Afrika tas ir atrs. Salidzinot ar vésturiskajiem datiem, ir vérojams izaugsmes demogra-
fiskas komponentes samazinajums pasaulé un kontinentos (iznemot Afriku), kas lauj
sakotngji secinat, ka faktiskie dati pierada T. Piketti pienémumu par to, ka 21. gadsimta
sakuma pasaule nonaca lidz lénajai izaugsmei, vismaz tas demografiskaja komponente.
2. tabulas dati ari parada, ka pétot pasaules razosanas izaugsmes tendences, nevar
nenemt veéra telpiskas nevienlidzibas aspektu, kas ipasi pastiprinajas pédéjas simtgades
un turpina saglabaties, pieméram, Afrika razo$anas izaugsmes demografiska kompo-
nente joprojam ir nozimiga, turpreti Eiropa ta ir tuvu nullei (skat. 2. tabulu).

Talak veikta paneldatu kompleksa empiriska analize lauj dzilak izpétit razosanas
izaugsmes demografiskas un ekonomiskas komponentes dinamiku pasaulé un tas
regionos pédéjo 28 gadu laika kopuma, ka ari tris laika posmos: 1992. g. —1999. g.,
2000. g. —2009. g. un 2010. g. — 2019. g.
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Visparigs paneldatu analizes rezultats par razoSanas izaugsmi pasaulé un tas
regionos, nemot véra demografisko un ekonomisko komponenti pédéjo 28 gadu laika,
pirmkart, ir pasaules razosanas izaugsmes dinamika, kas ietver iedzivotaju skaita un
IKP uz vienu iedzivotaju ikgadéjo pieaugumu (skat. 1. attélu).

1. attéls
Razo$anas izaugsmes dinamika pasaulg, t.sk. iedzivotaju skaita un
IKP uz vienu iedzivotaju* videjas ikgadejas izmainas %,
1992. g. - 1999. g., 2000. g. — 2009. g. un 2010. g. - 2019. g.

35

1,8 2,1

0.5

0
1992-1999 2000-2009 2010-2019
W RaZoSanas jzaugsmes demografiska komponente

RaZoSanas izangsmes ekonomiska komponente

* Pasaules nevienlidzibas datu bazes formuléjuma IKP uz vienu pieauguso (anglu val. per
adult GDP) péc pirktspéjas paritates, 2019. g. = 100% (World Inequality Database 2021).

Avots: autoru veidots péc 3. un 4. tabulas datiem.

Vidgjie iedzivotaju skaita un IKP uz vienu iedzivotdju pieauguma tempi procentos
1992. g.—1999. g., 2000. g. — 2009. g. un 2010. g. — 2019. g. layj izdarit sakotné&jo
secinajumu par to, ka 20. gadsimta pédéja desmitgadé un 21. gadsimta pirmajas divas
desmitgadés razoSanas izaugsme paléninajas tikai tas demografiskaja komponenté
(+1.5%, +1.3%, +1.2%), tacu pasaules vidéjais IKP pieaugums uz vienu iedzivotaju
visu pétamo periodu palielinas (+0.9%, +1.8 %, +2.1%) — un ar to pieaug ari razo$ana
kopuma (skat. 1. attélu).

Tadgjadi 21. gadsimta otraja dekadé razoSanas izaugsme pasaulé vidéji bija +3.3%
gada, no kuriem 1.2% attiecas uz iedzivotaju skaita pieaugumu, t.i., pieaug razosanas
izaugsmes demografiska komponente, un 2.1% ir IKP pieaugums uz vienu iedzivotaju,
t.i., razo$anas izaugsmes ekonomiska komponente (kas pilniba atbilst T. Piketti atzinai
par pasaules razoSanas vidéjas izaugsmes struktaru 2013. g. — 2014. g. — Piketti
2015: 87).

Naikamaja attéla ir redzama razosanas izaugsmes struktira tas demografiskaja
un ekonomiskaja komponenté pasaules regionos. Informacijas vizualais attélojums
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par razosanas izaugsmes komponentém pasaules regionos par trim pétamajiem laika
periodiem butu parak parblivets, tapéc autori vizualizgja tikai situaciju no 2010. gada
lidz 2019. gadam.

2. attéls
Razo$anas izaugsmes dinamika pasaulg, t.sk. iedzivotaju skaita un
IKP uz vienu iedzivotaju* videjas ikgadejas izmainas %, 2010. g. — 2019. g.

B RaZoSanas izaugsmes demografiska komponente RaZosanas izaugsmes ekonomiska komponente

Rietumeiropa I

Austrumeiropiill
Krievija un Ukraina
Ziemelamerika
Centralamerika
Latinamerika
Dienvidamerika
Karibu regions
Ziemelafrika
Rietumafrika
Centralafrika
Austrumafrika
Afrika uz dienvidiem no Saharas
Dienvidafrika
Tuvie Austrumi
Centrala Azija
Austrumazija
Dienvidaustrumazija
Dienvidazija

Australija un Jaunzglande

Okeanija

-1

<

1 2 3 4 5 6 7 8

* Pasaules nevienlidzibas datu bazes formulgjuma IKP uz vienu pieauguso (anglu val. per
adult GDP) péc pirktspéjas paritates, 2019. g.=100% (World Inequality Database 2021).

Avots: autoru veidots péc 3. un 4. tabulas datiem.

2. attéla redzamie dati parada, ka 21. gadsimta otraja desmitgadé razoSanas izaugsmes
struktara vidéji gada gan demografiskaja, gan ekonomiskaja komponenté (tapat ka
razosanas pieaugums ka tads) bija loti nevienmériga dazados pasaules regionos. Piemé-
ram, Austrumeiropa — vienigaja pasaules regiona ar negativu demografisko un nosaciti
atru ekonomisko izaugsmi — 1éni samazinas iedzivotaju skaits (-0.3% gada) un notiek
atra iedzivotaju bagatinasanas (+3.0% gada), turklat ta ir pietiekami ilgstosa noturiga
tendence (skat. 3. un 4. tabulu). Taja pasa laika Centralaja un Dienvidafrika ir diametrali
pretéja situacija — Seit negativu ekonomisko izaugsmi pavada mérena (Dienvidafrika)
un atra (Centralafrika) demografiska izaugsme (skat. 2. attélu). Tadejadi visai pasaulei
raksturiga vidéja tendence 21. gadsimta sakuma ir saistita ar razoSanas izaugsmes
palielinasanos tas demografiskaja komponenté (skat. 1. attélu), kas konkrétos pasaules
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regionos izpauzas dazados razosanas izaugsmes variantos. Tomeér vienlaikus razoSanas
izaugsme kopuma (nedalot to komponentes) visos pasaules regionos ir mérena vai atra
(vai pat loti atra), un tikai Dienvidamerika razosanas izaugsme ir léna (tomér ari tur
ta jau ir loti tuvu mérenai izaugsmei) (skat. 2. attélu). Nakamaja tabula autori méginaja
tipologizét pasaules regionus péc ta, kads ir stavoklis razo$anas izaugsmes demogra-
fiskaja un ekonomiskaja komponenteé $ajos regionos 21. gadsimta otraja desmitgade.

5. tabula
Pasaules regionu tipologizacija péc razosanas izaugsmes demografiskas un
ekonomiskas komponentes, iedzivotaju skaita un IKP uz vienu iedzivotaju*
videjas ikgadejas izmainas %, 2010. g. — 2019. g.

Iedzivotaju IKP uz vienu ledzivotaju:
skaits: Samazinas Aug léni/méreni (<2%) Aug atri (>=2%)
Samazinas - - Austrumeiropa
(0.3%; +3.0%)
Aug leni/ Dienvidafrika Rietumeiropa (+0.4%; +1.0%) Austrumazija
méreni (+1.3%; -0.1%) Australija un Jaunzélande (+0.4%; +6.3%)
(<1.5%) (+1.4%; +1.1%) Dienvidaustrumazija
Karibu regions (+0. 6%; +0.8%) (+1.2%;+3.8%)
Ziemelamerika (+0.7%; +1.3%) Dienvidazija
Centralamerika (+1.3%; +0.6%) (+1.3%;3 +3.5%)
Latinamerika (+1.0%; +0.2%) Krievija un Ukraina
Dienvidamerika (+1.0%; 0.0%) (+0.1%; +2.0%)
Aug atri Centralafrika Okeianija (+1.5%; +0. 6%) Austrumafrika
(>=1.5%) (+3.2%5 -0.3%) Ziemelafrika (+1.9%; +0.5%) (+2.8%; +2.9%)
Rietumafrika (+2.7%; +1.3%) Centrala Azija
Afrika uz dienvidiem no Saharas (+1.7%; +3.4%)

(+2.7%; +0.7%)
Tuvegjie Austrumi (+1.9%; +0.8%)

* Pasaules nevienlidzibas datu bazes formuléjuma IKP uz vienu pieauguso (anglu val. per
adult GDP) péc pirktspéjas paritates, 2019. g. = 100% (World Inequality Database 2021).

Avots: autoru veidots péc 3. un 4. tabulas datiem.

5. tabula piedavatie dati parada, ka musdienu pasauli nosaciti var sadalit “pasaulés-
ekonomikas”, kuram ir dazadas, dazreiz — pat diametrali pretéjas razosanas izaugsmes
trajektorijas un struktaras. Vismérenakas razoSanas izaugsmé ir Amerikas un Rietum-
eiropas “pasaules-ekonomikas”, kuram 21. gadsimta otraja desmitgadé ir raksturiga
léna (dazreiz mérena) demografiska izaugsme un tada pati l1éna un dazreiz mérena
ekonomiska izaugsme. Kaut gan ari te ir vérojamas iekséjas atskiribas: pieméram, ja
Ziemelamerikai raksturigs razosanas demografiskas komponentes léns pieaugums
(+0.7% gada) un razosanas ekonomiskas komponentes mérens pieaugums (+1.3%
gada), tad Centralamerika viss ir tiesi otradi — mérena demografiska izaugsme (+1.3%
gada) un léna ekonomiska izaugsme (+0. 6% gada) (skat. 5. tabulu).

Savukart razoSanas izaugsmes ekonomikas komponentes visatrakais pieaugums
vérojams Dienvidaustrumazijas “pasaulé-ekonomika”, un vienlaikus tur ir ari razo-
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Sanas demografiskas komponentes mérens pieaugums (1.2-1.3% gada) (skat. 5. ta-
bulu). Krievijas un Ukrainas “pasaule-ekonomika” atbilsto$i razosanas izaugsmes
raditajiem ir ieklauta Dienvidaustrumazijas “pasaulé-ekonomika”, lai gan butiba ir
tuvaka Austrumeiropas “pasaulei-ekonomikai”, bet atskiras no tas, jo ir vérojams
kaut minimals, tomeér pozitivs demografiskais pieaugums (skat. 5. tabulu).

Jau analizejot 2. attélu, tika minéts, ka pasaulé ir tikai divi regioni, kuros ir vérojams
razo$anas izaugsmes ekonomiskas komponentes samazinajums — tie ir Centrala un
Dienvidafrika, ka ari viens regions, kur ir vérojamas razosanas izaugsmes demogra-
fiskas komponentes samazinajums — ta ir Austrumeiropa. Interesanti, ka pasaulé nav
neviena regiona, kuram butu raksturigs razoSanas samazinajums, jo katra pasaules
regiona razoSanas izaugsme notiek, pateicoties abam komponentém, iznemot jau minétos
tris pasaules regionus, kuros razosana pieaug kadas vienas — vai nu demografiskas,
vai nu ekonomiskas — komponentes dél. Turklat neizskatas, ka demografiska izaugsme
pasaulé kopuma un ari atseviskos tas regionos kaut kada veida butu saistita ar ekono-
misko izaugsmi. So pienémumu autori méginaja parbaudit ar vizualizacijas un korela-
cijas analizes palidzibu, izmantojot demografiskas un ekonomiskas izaugsmes datus
pasaulé un divos regionos (izvéloties pa vienam regionam ar atru un lénu demografisko
izaugsmi) gandriz 70 gadu laika perioda: no 1951. gada lidz 2019. gadam.

3. attéls
Pasaules razosanas izaugsmes demografiskas un ekonomiskas komponentes

salidzinajums, iedzivotaju skaita un IKP uz vienu iedzivotaju*
vid¢jas ikgadéjas izmainas %, 1951. g. - 2019. g.

e [edzivotaju skaita izmainas IKP vz vienu iedzivotaju izmainas
10,0
8,0
6,0

4,0

20— ———— --v-———_—-.k

'_-——_—_A‘
0,0
AN I N = N - N R A B =N B A B N = e Bl = S T e BT T =N
R A A - R - NN N S W RN ) BN G- =N - = R R B = R R B R R
o= = - - N S N - = N N N N N M= N ¥ (o = = NN B= Y = N = = N S S = S R - S R R =
e B B e B B B T I B B B B R ] Al B B R St B B B B o o B o\ IR SN IR ‘o ' N I o I o Y oV I o8 |
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* Pasaules nevienlidzibas datu bazes formuléjuma IKP uz vienu pieauguso (anglu val. per
adult GDP) péc pirktspéjas paritates, 2019. g. = 100% (World Inequality Database 2021).

Avots: autoru veidots péc World Inequality Database 2021.



A. Kokarevica, V. Komarova, I. Ostrovska, M. Nette. RaZosanas izaugsme.. 111

3. attéla redzamas divas trajektorijas: pasaules iedzivotaju skaita un pasaules vidéja
IKP uz vienu iedzivotaju ikgadéjas izmainas procentos (Pasaules nevienlidzibas datu
baze: IKP ir uz vienu pieauguso, kas vél jo vairak ir derigs mijsakaribu analizei starp
IKP un iedzivotaju skaita pieaugumu, jo pieaugusie iedzivotaji ir tie, kuri lemj par
bérnu dzimsanu). Jau tikai $o divu trajektoriju attélojums lauj secinat, ka iedzivotaju
skaita pieauguma temps pédéjo 70 gadu laika léni, tacu stabili paléninas, iznemot
dazu isus paatrinajuma periodus. Vienlaicigi pasaules vidéjais IKP uz vienu iedzivotaju
pietiekami stipri svarstijas gan uz vienu, gan uz otru pusi un nav novérojams, ka tas
kaut kada veida ietekmétu iedzivotaju skaita izmainu trajektoriju.

Korelacijas analizes rezultati starp pasaules iedzivotaju skaita un vidéjas IKP uz
vienu iedzivotaju ikgadéjam izmainam procentos pédéjo 69 gadu laika parada, ka
nav statistiski nozimigas mijsakaribas starp Siem lielumiem (r = +0.187, p = 0.124).
Tomer ari Seit ir redzama nevienlidziba starp pasaules regioniem. Pieméram, Rietum-
eiropa iedzivotaju skaita un vidéja IKP uz vienu iedzivotaju izmainas pédéjo 69 gadu
laika méreni, proporcionali un statistiski nozimigi savstarpéji ir saistitas (r = +0.437,
p = 0.000) ar 99% varbatibu: jo lielaks ir IKP pieaugums uz vienu iedzivotaju, jo
lielaks ir ari iedzivotaju skaita pieaugums un otradi. Savukart Tuvéjos Austrumos
korelacijas mijsakariba starp demografisko un ekonomisko izaugsmi nav vérojama
(r=-0.010, p = 0.938). Var pienemt, ka pasaules regionos ar atru iedzivotaju skaita
pieaugumu razosanas izaugsmes demografiska un ekonomiska komponente nav sav-
starpéji saistita, un $ados regionos iedzivotaju skaita pieaugums nav atkarigs no ekono-
miskajiem apstakliem, drizak gan no kultaras konteksta. Tacu lai $o pienémumu
pieraditu, ir javeic detalizétaks empiriskais pétijums, kas jau iziet arpus $i raksta ietvara.
Tadgjadi Seit autori tikai empiriski pierada to faktu, ka pédéjo 70 gadu laika demogra-
fiska izaugsme kopuma notiek neatkarigi no ekonomiskas izaugsmes, kaut gan dazos
pasaules regionos ekonomiska un demografiska izaugsme tomér ir savstarpéji propor-
cionali saistita. Tas varétu but raksturigs tiem regioniem, kuros iedzivotaju skaita
pieaugums notiek ne tik daudz dabiska pieauguma rezultata, cik ekonomiskas imigra-
cijas dél, ka tas ir Rietumeiropas gadijuma.

Secinajumi un talako pétijumu virzieni

Veikta empiriska pétijuma rezultata autori secina, ka vairakums masdienu pasaules
regionu 21. gadsimta sakuma vél atrodas talu no razosanas izaugsmes 1éna rezima,
ipasi tas ekonomiskaja komponente, un tas nevar turpinaties ilgi bez radikalas IKP
dematerializacijas. Autori uzskata, ka saméra butisku sarazota IKP dematerializaciju
var novérot infekcijas slimibas Covid-19 pandémijas laika, kad notiek gan materialas
razo$anas samazinajums, gan ari butiska pakalpojumu jomas dematerializacija: piemé-
ram, attalinato macibu laika nav nepieciesams transports daudzu skolénu un skolotaju,
studentu un pasniedzéju nogadasanai uz izglitibas iestadém, nav jarazo tik liela apjoma
izglitibas procesam nepiecieSamas lietas (macibu piederumi, apgérbs, apavi) utt. Visdri-
zak, ka ievérojams pasaules IKP ipatsvars Covid-19 pandémijas laika dematerializésies,
un ta tas paliks ari péc pandémijas beigam — un tikai $ada situacija razoSanas atra
izaugsme var klut par ilgtspéjigu paradibu, kas nerada lielus draudus ekologiskajam
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lidzsvaram. Ja tomér IKP dematerializacija, ko stimulé ne tikai Covid-19 pandémija,
bet ari kreativas ekonomikas un tehnologiska attistiba, tomér bus nebutiska vai ari ta
nenotiks vispar, tad ilgtermina perspektiva ekonomiska izaugsme klas lénaka.

Autoru veikta pasaules regionu tipologizacija paradija, ka masdienu pasauli
nosaciti var sadalit “pasaulés-ekonomikas”, kuram ir dazadas (dazkart pat diametrali
pretéjas) razosanas izaugsmes trajektorijas un struktura. Tadejadi, sekojot F. Brodela,
L. Vallerstaina un T. Piketti atzinam, raksta autori secina — iespéjams, viens no vislie-
lakajiem masdienu ekonomisko pétijumu triakumiem ir tas, ka nepietickama uzmaniba
tiek veltita ekonomisko procesu un paradibu telpiskajam aspektam, lai gan empiriskie
dati liecina, ka, neskatoties uz ekonomikas globalizaciju, tomér dazados pasaules
regionos ir loti dazada ekonomiska tagadne un, visdrizak, tos sagaida tikpat atskiriga
nakotne. Turklat “pasaulu-ekonomiku” noteiksanai pétniekiem ir jaizmanto ne tikai
visparpienemto normativo statistisko pasaules dalijumu regionos (ko izmanto ari raksta
autori), bet ir lietderigi ari izmantot F. Brodela geovésturisko metodi, kuru vins pirmo
reizi izmantoja, lai noveértétu fiziski geografisko ietekmi uz Vidusjuras regiona veido-
$anos. Ar $o metodi vin$ pétija Vidusjuru ka funkcionali savstarpéji saistitu sociali
ekonomisku sistému, t.i., ka pietiekami autonomu “pasauli-ekonomiku”, kura ir
atskiriga no citam “pasaulém-ekonomikam”. Raksta autori doma, ka tikpat funkcio-
nali teritoriali savstarpgji saistita sociali ekonomiska sistéma ir Baltijas juras regions,
kas ietver Ziemelu, Rietumu un Austrumeiropu, vai ari Melnas vai Kaspijas juras
regioni u.c. Kaut gan, lidz ar aviotransporta un IT tehnologiju attistibu fiziski geogra-
fiskas vides nozime “pasaulu-ekonomiku” izveidé samazinas, tomér, ta vél joprojam
ir pietiekami butiska.

Savos turpmakajos razos$anas izaugsmes pétijumos autori plano ieklaut treso kom-
ponenti — ta saucamo “ekologisko peédu” (anglu val.: environmental footprint) (World
Economic Forum 2018), ko méra globalajos hektaros (gha) uz vienu iedzivotaju (anglu
val.: gha per capita), kas nozimé to ietekmi, ko katrs tas vai citas teritorijas iedzivotajs
atstaj uz apkartéjo vidi péc dabas (dabiska) kapitala izmantoSanas (Cambridge
University 2021). Sada razosanas izaugsmes telpisko aspektu un ar to saistitas nevien-
lidzibas empiriskas izpétes metodologijas stiprinasana klast lietderiga, jo nem véra
ekstensivas ekonomiskas darbibas graujoso ietekmi uz apkartéjo vidi, kuras rezultata
jau “20. gadsimta otraja pusé antropogénas iejauksanas intensitate parsniedza visas
iespéjamas daudzu ekosistému tolerances robezas (anglu val. tolerance limits)” (Melecis
etal. 2011: 90).
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MHorme ucclieIoBaTe M T0JIaraoT, YTO OMHOM U3 OCHOBHBIX IPUYMH JUCITPOIIOPILINI B 9KO-
HOMMYECKOM pa3BUTHUH CTPAaH MUpPa B HAIIIW JTHU SIBJISIETCSI HEPAaBHOMEPHOE pacIipe/ie/icHIe Ta-
JIAHTJIMBBIX JIIOICH B TeorpaduyecKoM MpocTpaHCcTBe. Llenbh JaHHOM cTaThul — 3MITMPUYECKUA
MPOBEPUTD BhIIIETIPUBEAEHHOE YTBEPXKIEHHE, HAyYHO 000CHOBAHHO OTBETUB Ha UCCJIEI0BATEb-
CKUIi BOITPOC: NIECTBUTEIBHO JIM TAJIAHT SIBJISIETCS ABUTATeIEM SKOHOMMUYECKOTO Pa3BUTHS CTpaH
coBpeMeHHoro mupa? Jljisi TeopeTuyecKoro 000CHOBaHUSI CBOETO MCCIeI0BaHUSI aBTOPhI OMK -
paroTcs Ha TeOpUIo KpeaTUBHOTO Kiiacca P. Dopusl, COTIaCHO KOTOPOi YeJIOBEYECKUIA TaJTaHT
B COBPEMEHHOM MHUpE BO BCE OOJIBIIEH CTETICHU OITPEe/IsieT SKOHOMUIECKOE pa3BUTHE TEPPUTO-
pun. B cTaThe TakKe COOTHECEHBI IIOHSITHUSI TBOPYECTBA, KYJIBTYPHOCTH, KPEaTUBHOCTY U TAJIaHTa,
1 MOKa3aHa MCTOPUYECKHU U COLIMAIbHO-OKOHOMUYECKU 00YCIOBIEHHAs pa3HULIA MKy HUMM.
Kpowme Toro, npoaHaau3upoBaHbl TaKUE MOHITHUS, KaK KYJIBTYPHBII KaluTal, KpeaTUBHbIM Ka-
MUTAJT U KalmuTaJl OT TaJlaHTa B KOHTEKCTE DBOJIIOLIMY KPEaTUBHON 9KOHOMUKHU — OT UCKYCCTBA
IO SKOHOMUKH TajaHTa. [IpuMeHUTEIbHO K 5KOHOMUYECKOMY Pa3BUTHIO CTpaH MHUPa aBTOPBI
BCE 3Ke M30paii METOAOJOTUYECKUIA ITOAXO0/, OCHOBAHHBII Ha KOHKYPEHTOCITIOCOOHOCTH, a HE
Ha KarmTajie. McToYHrKOM MH(MOPMALIMK TSI SMITUPUIECKOTO UCCIICIOBAHUS SABIISIIOTCS JaH-
Hbie OTuéTa 0 rI100aIbHOM KOHKYPEHTOCIIOCOOHOCTH, a TakKe nmokasaTeau MHaekca riodaib-
HOI1 KOHKYPEHTOCIMOCOOHOCTH IO TAJIAHTY JIJIsI CTPAH MUpa 32 HECKOJIbKO MocieaHuX jeT. B ka-
YeCTBE METOJOB SMIMMPUYECKOTO U3YYEHHUS POJIU TaJlaHTa B 5KOHOMUYECKOM Pa3BUTUM CTpaH
MMPa aBTOPBI IPUMEHWIA PETPECCUOHHBIN aHAIN3 C UCITOIb30BaHMEM TIEPEMEHHBIX, XapaKTe-
PU3YIOIIMX KOHKYPEHTOCIIOCOOHOCTD CTpaH 10 TaJlaHTY, a TAKKe MOKa3aTeieil 5KOHOMUYECKOTO
pa3BUTHS CTpaH MUpa. B KauecTBe JOMTOJIHUTEIBHOTO METOAA MCCIICIOBAHUS IPUMEHEH KOppe-
JISIUMOHHBIN aHanu3. Pe3ynbraThl MccieqoBaHMS MTOKA3alu, YTO TAJIAHT ACHCTBUTEIbHO SIBJISI-
€TCsl YCTOMYMBOM U MPaKTUUYECKU OCHOBHOI JETEPMUHAHTOM TaKOro BaKHEMIIero ajeMeHTa
9KOHOMUYECKOTO Pa3BUTHS CTPAH MUPA, KaK MX JOCTUTHYTasi 5KOHOMUYECKas eeCrIOCOOHOCTbD,
HO KOHKYPEHTOCITOCOOHOCTh CTpaH 10 TaJJaHTy HE SIBJISICTCS ABUTATEJIEM UX KPATKOCPOYHOTO
5KOHOMMYECKOTO pOCTa, ISl KOTOPOTO TOCTATOYHO MPUBJIEKATh TAJIAHTHI U3BHE. 17151 TOTO Xe,
YTOOBI 3KOHOMUYECKOE Pa3BUTHE CTPAH COBPEMEHHOTO MUPa OBLIO JOJTOCPOUYHBIM U YCTONUM-
BbIM, HEOOXOMMa TaKXke CITOCOOHOCTD B3palllMBaTh TaJaHThI M CO3AaBaTh YCJIOBUS JJIsI UX MPO-
JYKTUBHON NESATeIbHOCTU BHYTPU CTPaHbl — BCE 3TU 3J€MEHTHI BXOAAT B MHAeKC rmodanbHOMi
KOHKYPEHTOCIIOCOOHOCTH IO TajlaHTy. HOBM3HOI JTaHHOTO MCCleA0BaHUS SIBJSIETCSI OCHOBAaH-
HOE Ha BMIIMPUYCCKUX Pe3ybTaTax MpeIoKeHe aBTOPOB 3aMEHUTh B MUPOBOI MCCIIeI0Ba-
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TeabcKoi npakTuke MHaeke rnodanbHoit KoHKypeHTocnocooHoctu (MI'K) MHaekcoM rimobaib-
HOI1 KOHKYpeHTocrocooHocTu 1o TanaHTy (MI'KT), BBeas Takum 00pa3oM MOHSITHE TaJlaHTa B
KOHILIETITYaJIbHOE TTOHMMaHKe KOHKYPEHTOCTIOCOOHOCTHU CTPaH B COBPEMEHHOM MHUpE.

KiroueBbie clioBa: TBOPUYECTBO, KYJIBTYPHOCTD, KDeaTUBHOCTb, TAJIAHT, TEOPUSI KPEaTUBHOIO
KJ1acca, KOHKYPEHTOCITOCOOHOCTD TT0 TAJIAHTY, 3KOHOMUUYECKOE Pa3BUTHUE CTPaH.

Vai talants ir valstu ekonomikas attistibas dzinéjs musdienu pasaule?

Daudzi pétnieki uzskata, ka viens no galvenajiem iemesliem valstu ekonomikas attistibas
disproporcijam musdienu pasaulé ir nevienmeériga talantigu cilvéku izkliede geografiskaja telpa.
Raksta mérkis ir empiriski parbaudit $o apgalvojumu, zinatniski pamatoti atbildot uz pétniecisko
jautajumu: vai tieSam talants ir valstu ekonomikas attistibas dzinéjs musdienu pasaulé? Lai
teorétiski pamatotu savu pétijumu, autori balstas uz R. Floridas rado$as skiras teoriju, saskana
ar kuru cilvéka talants masdienu pasaulé arvien vairak nosaka teritorijas ekonomisko attistibu.
Raksta tiek salidzinati ari dailrades, kulturalitates, radoSuma un talanta jédzieni un tiek para-
ditas vésturiski un sociali ekonomiski nosacitas atskiribas starp tiem. Tapat analizéti tadi jédzieni
ka kulturalais kapitals, radosais kapitals un talanta kapitals radosas ekonomikas evolacijas —
no makslas lidz talantu ekonomikai — konteksta. Attieciba uz pasaules valstu ekonomikas attis-
tibu autori tomér izvéléjas metodologisko pieeju, kas balstita uz konkurétspéju, nevis kapitalu.
Informacijas avots empiriskai izpétei ir Globalas konkurétspéjas parskata dati, ka ari dati no
parskatiem par Globalas konkurétspéjas péc talanta indeksu attieciba uz pasaules valstim
dazu pédgjo gadu laika. Talanta nozimes valstu ekonomikas attistiba empiriskai izpétei autori
izmantoja regresijas analizes metodi, analizéjot mainigos, kas raksturo valstu konkurétspéju
péc talanta, ka ari valstu ekonomikas attistibas raditajus. Ka papildu izpétes metodi autori
pielietoja korelacijas analizi. Pétijuma rezultati liecina, ka konkurétspéja péc talanta patiesam
ir stabila un praktiski galvena determinante $adam nozimigakajam valstu ekonomikas attistibas
elementam, ka to ekonomikas sasniegta veiktspéja, bet valstu konkurétspéja péc talanta nav
vinu ekonomikas istermina izaugsmes dzingjs ($adai izaugsmei pietiek ar talantu piesaisti no
arpuses). Lai valstu ekonomikas attistiba masdienu pasaulé butu ilgtspéjiga, ir nepieciesama
spéja izaudzinat talantus un radit apstaklus vinu produktivajai darbibai valsts ieksiené — visi
Sie elementi ietilpst Globalas konkurétspéjas péc talanta indeksa. Si pétijuma novitate ir uz
empiriskiem rezultatiem balstits autoru piedavajums aizstat Globalas konkurétspéjas indeksu
(GKI) ar Globalas konkurétspéjas péc talanta indeksu (GKTI), tadéjadi ievieSot talanta jedzienu
musdienu pasaules valstu konkurétspéjas konceptualaja izpratné.

Atslegas vardi: dailrade, kulturalitate, radoSums, talants, rado$as skiras teorija, konkurét-
spéja péc talanta, valstu ekonomikas attistiba.

Is talent the engine of countries’ economic development in the modern world?

Many researchers believe that one of the main reasons for the imbalances in the economic
development of the modern world’s countries is the uneven distribution of talented people in
the geographical space. The aim of this article is to empirically test the above statement. This
will provide a scientifically argued answer to the research question: is talent really the engine
of countries’economic development in the modern world? For the theoretical justification of
their research, the authors rely on the creative class theory of R. Florida. According to this
theory, human talent in the modern world increasingly determines the economic development
of a territory. The authors also compare the concepts of oeuvre, culturality, creativity and
talent, and shows the historically and socio-economically determined difference between them.
Furthermore, concepts such as cultural capital, creative capital and talent capital are analyzed
in the context of the creative economy’s evolution — from arts to talent economy. With regard
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to the countries’ economic development, the authors nevertheless chose a methodological
approach based on competitiveness rather than capital. The source of information for empirical
research is the data of the Global Competitiveness Report, as well as the indicators of the Global
Talent Competitiveness Index for the world’s countries over the past few years. The authors
used regression analysis as the method of empirical study of the role of talent in the economic
development of countries. The regression analysis involved variables characterizing the talent
competitiveness of countries, as well as indicators of countries’economic development. Corre-
lation analysis is used as an additional research method. The results of the study showed that
talent is indeed a stable and practically the main determinant of such an important element of
the economic development of countries as their achieved state of economic performance. At the
same time, the talent competitiveness of countries is not the engine of their short-term economic
growth. For economic growth, it is enough to attract talent from outside. But for the economic
development of the modern world’scountries to be long-term and sustainable, it is necessary to
be able to grow talents and create conditions for their efficient work within the country. All of
these elements are included in the Global Talent Competitiveness Index. The novelty of this
study is the following: based on empirical results, the authors propose to replace the Global
Competitiveness Index (GCI) with the Global Talent Competitiveness Index (GTCI) in research
practice. Then the concept of talent will be included in the conceptual understanding of coun-
tries” competitiveness in the modern world.

Key words: oeuvre, culturality, creativity, talent, creative class theory, talent competiti-
veness, economic development of countries.

BBenenue

Kaxk rmokasbIBaloT pe3yIbTaThl MHOTMX MCCIIEIOBAHMI TATBUMCKUX SKOHOMUCTOB
(Lonska 2015; Selivanova-Fyodorova 2020), B KoH1ie XX BeKa B MUPOBOIf 5KOHOMUKE
copmupoBaicst OpMEeHTUPOBAHHBIN Ha YeJoBeKa (UeJIOBEKOLEHTPUCTCKUI) TTOAXO/
(mar.: uz cilveku orienteta pieeja, auri.: people-centred approach) K olieHKe 9KOHO-
MUYECKOTO pa3BUTHSI CTPaH, KOTOPbIi 0a3UPOBAJICS HA 3HAUMMOCTH JIIO/IEH KaK OCHOB-
HOM JIBUXYIIEN CUTbl 9KOHOMUYECKOTO Pa3BUTHS CTpaHbl. MHOTHE Mccaen0BaTeNn
CUMTAIOT, YTO OJHOM U3 IJIABHBIX MPUYUH TUCIIPONOPIUI B SKOHOMUIECKOM Pa3BH-
TUW CTPaH MUpa B HAcToOsIIIee BpeMs SIBJISIETCSl HepaBHOE pacripesesicHue Joneit (B
TepMUHAX TEOPUU KPEaTUBHOTO Kiacca (JIaT.: radosas Skiras teorija, aHriL.: creative
class theory) — tanantoB (Florida 2002a, 2002b, 2003, 2005, 2006)) B reorpaduyeckoM
npoctpaHcTBe (Gibbons et al. 2010; Gibbons, Vignoles 2011; Kline, Moretti 2014).

B JlatBum nipu paspadotke mokymenta «JlarBus 2030. CtpaTerust yCTOMYMBOTO
pasButusi» (1ar.. Latvijas ilgtspejigas attistibas strategija “Latvija 2030”) nomguép-
KUBAJIOCh: «ITOHSITUE KAITUTalIa UCTIOIb3YeTCsI 31eCh B IMMPOKOM CMBICIIE M BKJTIOYAeT
3JIEMEHTBI, KOTOPbIe TPYIHO BBIPA3UTh HEMOCPEICTBEHHO B JIeHbrax. Harr riaBHbIi
KaIuTalI — 3TO JIIIIU, UX CIOCOOHOCTH, 3HaHus U TaaHT» (Latvijas Republikas Vides
aizsardzibas un regionalas attistibas ministrija 2021). B cBoto o4epeib, B TaTBUHCKOM
«OTué€Te 0 yenoBeueckoM pazsutuu 2006/2007. YenoBeyecKuil KamuTajl: Hallle 30J10-
TO — Halll Hapon?» (nat.: Parskats par tautas attistibu 2006/2007: Cilvekkapitals: mans
zelts ir mana tauta?) OTMEYAJIOCh, YTO B MHAYCTPUAIBHBIX OOIECTBAX KOHKYPEHTO-
CITOCOOHOCTD U MPOIIBETAHUE OTPEICISTIOTCS CPEICTBAMU ITPOU3BOICTBA U IPYTUMU
MaTepuaJbHbIMU 1IEHHOCTSIMU, TOT/Ia KaK B OOILECTBE 3HAHUI OCHOBHBIM UCTOUYHU-
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KOM 0JIarOCOCTOSIHUS U Pa3BUTHS SABJISIETCS HA0OP YET0BEYECKUX CIIOCOOHOCTE! 1 Ha-
BBIKOB (Zobena 2007).

Llenb naHHO CTaThbU — SMIIMPUYECKU ITPOBEPUTH BhILLIEIIPUBEAEHHBIC YTBEPXKIEe-
HUSI, 9TOOBI TOKA3aTh POJIb TaJaHTa B SKOHOMIUYECKOM Pa3BUTHUH CTPAH COBPEMEHHOTO
MUpa, T.6. HAy4HO 0OOCHOBAHHO OTBETUTh HAa MOCTABJICHHBIN B 3ar0JIOBKE CTaThU UC-
cJIeoBaTeIbCKUIT BOIIPOC: SIBJISICTCS JIM TaJaHT ABUTraTesIeM S KOHOMUYECKOIO pa3BU-
THSI CTPaH COBpeMeHHOTO Mupa? JIJIst TeOpeTMIeCKOro 000CHOBAHUS TTPEATIONOKECHUS
0 TOM, YTO TaJIaHT AETEPMUHUPYET SKOHOMUUECKOE Pa3BUTHE CTPaH B COBPEMEHHOM MUDE,
aBTOPBI OTIMPAIOTCS Ha Teoputo KpeaTuBHorO Ki1acca P. ®nopunst (R. Florida) (Florida
2002a, 2002b, 2003), cormacHO KOTOPOIi YeTOBEYECKUIA TaJJaHT B COBPEMEHHOM MUpPE
BCE B OOJIBIIICH CTETICHU OIIPEIeIsieT 9SKOHOMUIECKOE pa3BUTHE TEPPUTOPUH, U €TO POJTh
IMPEeBOCXOINUT 3HAYMMOCTD IIPUPOIHBIX PECYPCOB M (PU3MUIECKOro KamuTaja. B cBoio
ouepesb, ICTOUHUKOM SMITUPUIECKOM MHGMOPMaIIMU 7151 TOMCKa OTBETa Ha MOCTaB-
JIEHHBI# BBIILIE MCCJIEI0BATEIbCKUI BOMPOC SIBJSIOTCS daHHbIe 3a 2016—2018 roabt
Otuéra 0 robanbHOI KOHKypeHTocrmocobHocTH (aHrn.: Global Competitiveness
Report) Bcemuproro skonomudeckoro dopyma (World Economic Forum 2016, 2017,
2018, 2019), a Takske naHHble 3a 2016—2019 roasl oTyéTa 06 MHAeKce r1odaaibHOi KOH-
kypeHrocrocooHoctu o Tananty, UT'KT (aurn.: Global Talent Competitiveness Index,
GTCI) (INSEAD et al. 2017, 2018, 2019, 2020).

ABTOPBI UCTTOJIB3YIOT MHIEKC r1odaibHOI KOHKYPEHTOCIIOCOOHOCTH T10 TaJaHTy
KaK MHCTPYMEHT [UISI SMITUPUICCKOTO M3MEPEHUSI KOHKYPEHTOCITOCOOHOCTH TOM MIT
MHOI CTpaHbI C TOUKU 3PEHMSI €€ CITOCOOHOCTU MPUBJIEKATh, B3palllMBaTh U YAEPXKU-
BaTh HA CBOCH TEPPUTOPHUH TAJAHTIMBBIX JIIOJCH. B cBOIO ouepens, It SMIMPUUIECKO-
IO U3MEPEHUSI SKOHOMUUYECKOTO Pa3BUTHS CTPAH COBPEMEHHOTO MUPa aBTOPHI MCITOJb-
3YIOT OAWH cTaTu4yeckuii mokasateab — BBIT Ha nmynny HaceneHus 3a aHaIUM3UpyeMblii
roj1 (roKa3arejib 9KOHOMUYECKOM IeeCIIOCOOHOCTH, JIAT.: eRonomiska veiktspéja, aHTL.:
economic performance, BClieq 3a MHOTUMU IPyTMMHU HcclienoBateasiMu — Porter 2003;
Stankevics 2014; Stankevics et al. 2014; NZIER 2014; Boronenko et al. 2014; Kondratiuk-
Nierodzinska 2016), a Tak:ke IMHAMWYECKU ITOKa3aTeb — CPEIHMUIA €3KEeTOAHBIN IPH-
poct BBII 3a npeapiayiue 10 et (okaszatesib 9KOHOMUYECKOTO POCTa, JIaT.: ekono-
miskad izaugsme, aHTIL.. economic growth). B kauecTBe OCHOBHOTO METOJIA SMITUPU -
YECKOT0 M3YYEHMUSI CTEIICHHU BIMSHUSI KOHKYPEHTOCIIOCOOHOCTH 10 TaJIaHTY CTPaH CO-
BPEMEHHOTO MIpa Ha MX S5KOHOMMYECKOE Pa3BUTHE aBTOPHI MCIIOIb30BaIN TUHEITHBIN
pPerpecCMOHHBIN aHaau3, a B Ka4eCTBE BCIIOMOIaTeJIbHOTO METOJa — KOPPEISLIMOH-
HBI aHaAIN3.

AHaIM3 OCHOBHBIX MOHATHII 1 N3Y4E€HHOCTH TE€MbI

B Hay4HOI1 ITepaType JOCTATOYHO MHOTO paboT, MOCBALIEHHBIX TaK Ha3bIBAEMOM
«reorpabuu TanaHrtar (1at.: talanta geografija, anri.: geography of talent) (Andersson
1985; Florida 2002b; Kerimoglu, Karahasan 2012; Burzynski et al. 2018), onpenensie-
MOTO B KAUeCTBE MECTHOT'O OOIIIECTBEHHOTO OJ1ara (JIaT.: vietéjais sabiedriskais labums,
aHri.: local public good) (Rauch 1993). JIxx. Payx (J. Rauch) nonarai, 4to, y4uThiBast
BHelIHEe 3G dEKTH KOHKYPEHTOCIIOCOOHOCTH CTPaH I10 TAJAHTY, PAOOTHUKN, UMEIO-
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IIKe PaBHYIO IPON3BOAUTEILHOCTD TpyAa, OyAyT 3apadaThIBaTh OOJIBIIE B TEX CTPaHAX
1 PETHOHAX, TJI¢ OOJIbIIIEC TAJJTAHTOB, IO CPABHECHMIO CO CTpaHAMU M peTMOHAMU C HU3-
KM ypoBHeM TajaHToB (Rauch 1993).

TanaHtnuBble JIOAU, CKOHILIEHTPUPOBAHHBIE B OMpeAeIEHHOI reorpa¢puuecKoin
00J1aCTH, CO3aI0T OCHOBY JUIs 00pa30BaHMS TAK Ha3bIBAEMbIX KPEaTUBHBIX MHIYCTPUIA!
(nmar.: radosas industrijas, auri.: creative industries) (Khakimova 2011; NK Konsultaciju
birojs 2012; Solov’iov 2017; Steinbergs 2017) niiu KpeaTUBHBIX KJIACTEPOB (J1AT.: rad0so
industriju klasteri, anri.: creative clusters) (Khakimova 2011; Jirgens 2014), posb Ko-
TOPBIX [UISI TOPOJCKOTO U PeTMOHAIbHOIO Pa3BUTHUS aHATIU3UPOBaTaCh MHOTUMMU yU&-
HBIMM B paMKax M3y4eHUs rOpoaoB U pernoHoB (Hampumep, Comunian et al. 2011;
Henry, De Bruin 2011; Lazzeretti 2013; De Beukelaer 2014; Correa-Quezada et al. 2018).

TepMUH «KpeaTUBHbIE MHIYCTPUW» BIIEPBbIE ObLI YIIOMSIHYT B McciienoBaHnu « Kap-
torpadupoBaHUe KPeaTUBHBIX UHAYCTpuil» (aHri.: Creative Industries Mapping
Document) (DCMS/CITF 1998), nposenénHnom 6putanckum KomurteTom mo kpea-
TUBHBIM UHAYCTpUSAM (aHIIL.: Creative Industries Task Force, CITF) no 3akazy Munu-
CTepCTBA KyJIBTYpPhI, Menua U criopta (aHri.: Department for Culture, Media and Sport,
DCMS) Benukobputanuu. B BeIIIEYyOMSIHYTOM MCCIeIOBAaHUU KPEeaTUBHBIE UHIY-
CTPUH OIIPEAEIISTIOTCS KaK «OCHOBaHHBIC Ha MHANBHUIYATbHOM KpeaTUBHOCTH, CIIOCO0-
HOCTSIX ¥ TaJJAaHTE» U UMEIOIINE «ITOTCHIINA UTS TTOBHITIICHNUS 0JIaTOCOCTOSTHUS U CO-
3MaHMsT pabOYMX MECT Ha OCHOBE MHTEJIEKTyalibHO coocTBeHHOCTH» (DCMS/CITF
1998, 2001: 8). IlepBoHayaqbHO B CIIMCOK KpPeaTUBHBIX MHAYCTpUit MUHUCTEpCTBA
KyJIBTYpBI, Meaua 1 criopta Beankooputanuu BXoauau 13 BUIOB 9KOHOMUYECKOI e~
sarenbHocT (DCMS/CITF 1998):
pekiIama;

ApXUTEKTYpa;

HMCKYCCTBO U pecTaBpalIns;

pPEeMeCIIeHHUYECTBO;

NIU3aliH;

MOJETUPOBAHUE OJIEKIIbI;

KuHemarorpadus;

MHTEPaKTUBHBIC pa3BiIeKaTeIbHbIC IIPOTPAMMBI, B TOM YHCJIC BUACOUTPHI;
MY3BIKa;

HCITOJTHUTEJbCKOE UCKYCCTBO;

npecca;

nporpaMMHoe obecrieueHre 1 MHGOPMALIMOHHBIE CUCTEMBI;

TeJIeBUICHUE U Paauo.

DTOT CIMCOK KPeaTUBHBIX WHAYCTPHUIT OXBAaTBIBAJI OOJBIIYIO M pa3HOOOPa3HYIO
cdepy 2KOHOMUYECKOM IeITeIbHOCTH, HO HE YIUTHIBAJ, K IIPUMEDY, IeSITeIbHOCTD,
CBSI3aHHYIO C COXpaHEeHKMEM KYJIBTypHoro Hacsieaust. B mepuoa ¢ 1998 mo 2006 rox Ko-
MMTET M0 KpeaTUBHBIM MHAYCTPUSIM U MUHMCTEPCTBO KYJIBTYPbI, Mea U criopTa Besu-

! B HEKOTOPBIX MICTOYHHMKAX MX HA3bIBAIOT 00JIee MO-PyCCKM — TBOpYeCKUMU oTpacisimu (Popova
idr. 2015), a Takske KOMOMHUPOBAHHO — KpeaTUBHBIE (TBopUecKue) nHaycTpuu (Solov’iov 2017)
uu TBopueckue (KpeatuBHbie) nHaycTpuu (TASS 2021).
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KOOPHUTAHWUY U3YIWIIN ITMPOKUI CIIEKTP KPpeaTUBHBIX MHIYCTPUI U N3MEHWIH UX TTep-
BOHAYAJIBHBII CITUCOK, COKPATUB U TIEPETPYITIINPOBAB €T0.

TepMuUH «KpeaTuBHasi 9KOHOMUKa» BriepBble ObLT ymoMsHYT B 2001 rony meaua-
KoHcyabTaHTOM [I3k. XoykuHcoM (J. Howkins) B ero kuure «KpeaTuBHasi 5)KOHOMMKA:
KaK JIFOIM 3apabaThIBAIOT AEHbIM Ha Uaestx» (aHIL.: The Creative Economy: HowPeople
Make Money from Ideas), B KOTOPOIi OH OIpeeTUT KPEATUBHYIO SKOHOMUKY CJIey-
FOIIMM 00pa3oM: «... OHa OCHOBaHa Ha Ipe00pa30BaHUM Pe3YJIETATOB TBOPUECTBA B KO-
HOMUWYECKH LIeHHbIe ToBapbl 1 ycayrn» (Howkins 2001: 36). [Ixx. XOyKMHC TIPEAIOKUIT
Moapa3aesiTh KpeaTUBHbIE MHAYCTPUM Ha YEThIPE TPYIIIbI B 3aBUCMMOCTU OT O0BEKTa
MHTEJUIEKTYyaJIbHOU COOCTBEHHOCTH: ITATEHT, TOBAPHBIM 3HAK, POMBIIILIEHHbII 00pa-
3e1l 1 KonupaiT. Takoit moaxo/ B 11eJI0M He TPOTUBOPEUUT OIPENETIEHUIO, TIpe/iarae-
MoMmy KoMuTeTOM 1Mo KpeaTMBHBIM MHIYCTPUSIM 1 MUHHUCTEPCTBOM KYJIBTYPHI, MeIa
u ciopta BenukoOputaHuu, HO cYUTAETCs 00JIe€ OTKPBITHIM, MOCKOIBKY [I3K. XOyKUHC
He Ha3bIBA€T KPEATUBHbIE UHAYCTPUU d Priori.

Monenb KpeaTUBHOI 9KOHOMUKY JI2K. XOyKMHCca cIOCOOCTBOBAJIa MEPEOPUEeHTA-
LIUU «KYJBTYPHOI» CTATUCTUKU U e€ Tokazartesei. B 2002 rony Ha MexayHapoaHOM
CUMITIO3UYME TI0 CTATUCTUKE KYJABTYPHI (aHIIL.: International Symposium on Culture
Statistics), cocTosiBiiemMcst B MoHpeaJie, ObUTO TTPeyIOXKeHO HaYaTh NCITOIb30BaTh KOH-
LIETILINIO KPeaTUBHOM S5KOHOMUKM (KOTOpasl paHee He MCI0JIb30Bajlach B HAYYHOM JIH-
Teparype) WIK, IO KpaiiHell Mepe, HOAIepXKaTh UAEI0 CYLIECTBOBAHUS KPEAaTUBHBIX
naayctpuii (UNESCO Institute for Statistics 2002).

CoBceM HelaBHO B Meaua-IpOCTpaHCTBe (pexe — B Hay4YHOI TuTepaType) NosiBU-
JIOCh TakKKe TOHSITHE «9KOHOMMKA TajaHTa» (aHMI.: talent economy) (Martin 2014;
Fulton 2019). C 1960 roga skonomuka CIIIA niepenuia oT ¢puHaHCUPOBaHUS pa3pa-
OOTKM ITPUPOTHBIX PECYPCOB K MAKCMMAaJIbBHOMY MCTIOJIB30BAaHUIO TAJIAaHTOB. B pe3yib-
TaTe pe3Ko Bo3pociia 3apaboTHas Tuiata pykoBoauTeseit u ¢uHancuctos (Martin 2014).

OO0111as1 BOTIOLIMS TOHMMAaHMSI KpeaTUBHOM 9KOHOMMKY OoTpaxkeHa Ha PucyHke 1.

PucyHox 1
Cxema 3BOTIOLNH MOHUMAHHUSA KPEeaTHBHOW SKOHOMUKH

IKOHOMMKA
TanaHTa
KpeatnsHana
SKOHOMMNKA (nar.: talantu
KpeaTtuBHble (nar.: radosa ekonomika,
KyibTypHble WHAYCTPMM ekor;.omika awHrn.: talent
(nar.: radosas . economy)
WHaVCTOUA VHAOycTpUn industriias aHr.: creative
Ayerp (nat.: kultiaras yas, i economy)
" KyAbTYpbI {(NaT.: industrijas, aHrn.: creative
CKYCCTBO kultaras ’ industries)
(nar.: ) N aHrn.: cultural
- industrija, i .
kultaras industries)
sksh aura.: cultural
maxsia, industry)
aHra.: arts)

HNcrounnk: cKOMOMHMpPOBaHO aBTOpamu Ha ocHoBe Policy Research Group 2013; Martin 2014.
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B npuBen&HHOM Bblllie HEOOJIBIIIOM UCTOPUUECKOM 0030pe TIPUCYTCTBYIOT Cpasy
HECKOJIbKO IMOHSTUIA, SIBJISIOIIMXCST KJIIOYEBbIMU I TAHHOTO UCCICI0BAaHMS, U, 110
MHEHUIO aBTOPOB, IETEPMUHUPYIOIINX IBOJIOIUIO TOHUMAHUST KPEaTUBHON 3KOHO-
MUKHM (cM. Puc. 1): TBOpueCTBO, KyJIbTYpPHOCTb, KPEAaTUBHOCTD U TajaHT. [Ipexae, uem
MPOJI0JIKATh BBICTPAaMBaTh TEOPETUUECKOE U METOIOJIOIMYECKOe 000CHOBaHUE JIJIsT 3a-
SIBJICHHOT'O B HA3BaHMUU CTaThU U3YyYCHUsI POJIM TaJlaHTa B 9KOHOMMYECKOM Pa3BUTUU
CTpaH COBPEMEHHOI'O MUPa, aBTOPaM IPEICTABISIETCS HEOOXOIUMbIM KaK MOKHO 60-
Jiee YETKO OMPEICIUTh TEPMUHBI «TBOPYECTBO» (JIaT.: dailrade, aHr.: oeuvre), «Kyib-
TYpHOCTb» (N1aT.: kulturalitate, aurn.: culturality), «<KpeaTUBHOCTb» (JaT.: radosums,
aHIJL: creativity) U «taaHT» (JIaT.: talants, aHri1.: talent) — npexne Bcero, B MPUIIOXKe-
HUU K 9KOHOMMKE TEPPUTOPHUU.

AHAJIM3 OCHOBHBIX ITOHSTUI TaHHOTO UCCIeI0BAaHMUS aBTOPhl HAUMHAIOT C COOT-
HECEHMUSI IBYX BaxKHEMIIMX JUIs JTaHHOM TeMbl KaTerOpuii — TBOPYECTBO M KPEeaTHB-
HOCTb, — JIeXKaIlMX B OCHOBE SMIIMPUYECKOI MHTEPIIPETALIMM TaJIaHTa [IPUMEHUTEIBHO
K TEPPUTOPUHU. METOI0I0rMYeCKY aBTOPbI COTIACHBI C IMTO3UIIMEH COBPEMEHHBIX YUE-
HbIX, BBICTYHAIOIIUX IIPOTUB CMEIICHUsI IMTOHITUI «KPEaTMBHOCTb» U «TBOPYECTBOY,
«KpeaTUBHas JIMYHOCTb» U «TBOpYECKAsl JUYHOCTh», «<KPEaTUBHBIE CIIOCOOHOCTU» U
«TBOpYeckue crnocooHocTr» (Shishkina 2015; Nelson 2017). TepMUH «KpeaTUBHOCTb»
3aMMCTBOBAH U3 aHIJIMICKOIO sI3bIKa, B KOTOPOM OH CTaJl aKTUBHO MCIIOJIb30BaThCs B
70-x romax XX Beka Omarogapsi padbotam amepukKaHcKoro ncuxosnora Jx. Tungopaa
(J. Guilford). [lanHOe UM oIlpeaeeHue KPeaTUBHOCTH SIBJISIETCS aKTyaJIbHBIM U B Ha-
CTOSIIIIEE BPeMsI: KpeaTMBHOCTb — CIIOCOOHOCTb OTKA3bIBAThCsI OT CTEPEOTUITHBIX CIIO-
Cc000B MbllLIeHUS. B OCHOBE KpeaTUBHOCTH JIEXKUT AMBEPIrEeHTHOE MBIIILIEHKE (OT aH-
[IMIACKOTO divergent — pacXOIAIIMIACS B pa3HbIe CTOPOHBI, OTKJIOHsTIomMiicst) (Guilford
1950). A. Macnoy (4. Maslow) nonarai, 4To KpeaTUBHOCTb — 9TO TBOPYECKasl HaIpaB-
JIEHHOCTb, BPOXIEHHO CBOMCTBEHHAS BCEM JIIO/ISIM, HO yTpauyrBaeMasi 00JIbIIMHCTBOM
13 HUX 10/ BO3ICHCTBUEM CIIOXKUBIICICSI CUCTEMbl BOCIIUTAHMS U COXpaHsIeMasl JIUILb
130paHHON TPyMIIoi HocUuTenel Bhiciux noctuxkeHuii (Maslou 2011).

B naHHOIi TpaKTOBKE «KPeaTUBHOCTb», 110 CYTU, CTAHOBUTCSI CHHOHMMOM CJIOBa
«TBOPYECTBO», 3aMEHMB TPAIULIMOHHOE U IPUBBIYHOE MTOHsATHE. HekoTophie uccie-
JIOBATEJIM CBSA3BIBAIOT 3TO ¢ BOCTPEOOBAHHOCTBIO B IIOCTCOBETCKOM PYCCKOS3BIYHOM
MPOCTPAHCTBE 3aI1a{HOT0 00pa3a XXU3HU U, KaK CJICACTBUE, C pACIIPOCTPAHEHUEM MHO-
SI3BIYHOM JIEKCUKH, KaK 3TO OBbLI0, K TIpPUMEpY, B 3ITOXY MeTpoBCcKUX peopm. [To mHe-
Hu0 poccuiickoit yuéHoii JI. IIInmknHoit, Takoe Cy>KaeHEe MPeaCTaBIsIeTCs Ype3MEPHO
VIIPOILLIEHHBIM U ogHOCTOpoHHUM (Shishkina 2015). TepMuHOJIOTMYECKYIO MTyTaHUILY
JI. IlInmkrHa OOBSICHSIET U TEM, UTO MOHSITHE «KPEaTUBHOCTb» HOBO M HEMPUBBLIYHO
JUISI PYCCKOTO CO3HAHMS (HeCIy4aiiHo B MajioM akaJieMUYECKOM CJIOBape PYCCKOTO SI3bIKa
9TOro TepMuHa HeT — levgen’ieva 1984), u TeM, UTO MOHATUE «TBOPYECTBO» CTAJIO 00-
LM MECTOM, €TI0 UICTMHHOE COJIepXKaHK1e B HACTOsIIIIee BpeMs pa3MbITO. «B pesysibraTe
CO3IaHHBIX BOKPYT HETO MHOTOYMCIIEHHBIX MU(OB CJIOBO «TBOPUECTBO» YTPATUIIO IIEPBO-
HayvaJbHBII CMBICJI, CTAJIO OLIYIIATHCS TOJBKO MPECTUXKEM U MTOXBAJIOM, I COBPEMEH-
Hasl 3I10Xa, CTPEeMSIIIASICS K METOI0JIOrMYECKOM ONPeaeIEHHOCTH, ITOMbITaJIach HAUTH
Oosiee TouHbIl TepMuH» (Shishkina 2015: 177). «OnHako HeJlb3s UTHOPUPOBATH TOT
(haxTt, 4TO MPOTUB CMEILIEHUS ITIOHATUI KpeaTUBHOCTH M TBOPYECTBA BBICTYIIAIOT OTEYE-
CTBEHHbIC U 3apy0exkHbie yueHble. CopepkaHue 3TUX IIOHITUI Pa3In4HO, U 3TO UHTY-
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WUTWBHO OIIYIIIAETCS JaXKe Ha ypoBHE ObITOBOTO co3HaHMsl. [IpencraBisiercs, 4To KOpHU
pa3uuus CBSI3aHbI C TITYOMHHBIMU 3aKOHOMEPHOCTSIMU IBVDKEHUST KYJIBTYPhI M OCO-
OEHHOCTSIMU COBPEMEHHOI COLIMOKYILTYpHOI cutyaruu» (Shishkina 2015: 177).

ABTOpHI coryiacHbl ¢ MHeHUeM JI. IIIMKnHo#i 0 ToM, YTO B UICTOPUKO-KYJIBTYPHOM
KOHTEKCTE pa3HULIa B coiepkaHUU (DeHOMEHOB TBOPYECTBA U KPEATUBHOCTU KOPEHUTCST
B OTITIO3UIINY «KYyJIBTypa-IUBWIN3AIST» , (HOPMYTUPYEMOI KaK B TpyHdaX PYCCKUX MbIC-
mmreneil pyoexa XIX—XX BekoB — H. Jlanmieckoro, B. ComoBréBa, H. bepasiena,
W. MnbuHa, Tak ¥ B UCCIeN0BaHUIX 3anagHoeBporieiickux ¢punocodoB — M. Xaiiner-
repa, M. Xeitsuuru, O. Ilnenrnepa u apyrux (Shishkina 2015). Kyasrype, Kak siBjie-
HMUIO J1yXa, TPOTUBOIOCTABIISIIACh IMBUIN3ALINS, KAK «BHEIIIHEE BbIPAXEHUE MAaTEPU-
aJTbHO-TEXHUUYECKOTO Mporpecca, Koraa 31oxa reHepaly Uneli CMeHsIeTCsI TOPKECTBOM
TEXHOJIOTHUIT; TIPOUCXOIUT TMOAMEHA IIeJIel XKU3HU CPENICTBAMU U OPYAUSIMU XKU3HU;
TBOPYECTBO U Pa3BUTHE, XapaKTEPUIYIOIINE KYJIBTYPY, CMEHSIOTCS TTEPEOLIEHKOMN KYyJTb-
TYPHBIX IIEHHOCTE M, TOPOKIAIOIINX SKJIEKTU3M B UCKYCCTBE U PEISITUBU3M B (pMII0CO-
¢um» (Shishkina 2015: 177). «KpeaTMBHOCTb B COBPEMEHHOM MCKYCCTBE CBSI3bIBACTCH,
Kak IMpaBuUIo, CO CTIOCOOHOCThIO MHUCATEIsl HAXOAUTb OPUTMHAIbHBIEC CIOXKEThI, TPUIY-
MbIBaTh KOMITO3UIIMOHHBIE XO/bI, YBJIEKAIOIIIME YUTATEISI, CTPEMICHUEM pa3BeKaTh,
OTBJIEKATh, HE 3arpyXasi YuTaTessl HampsKEHHOW TyXOBHOI pabOTOil, — T.€. BBITION-
HATh QYHKIIMIO MAacCOBOU KYJIBTYpPbI, KOT/Ia UCKYCCTBO TEPSIET CBOIO TPAHCIIEHACHT-
HYIO POJTb ¥ CTAHOBUTCS IIPEIMETOM MTOTPEOICHUST MACCOBUIHOTO YesioBeka» (Shishkina
2015: 179).

JI1060i1 yenoBeK OpAMHAPHBIX CIIOCOOHOCTEH, JUILEHHBIN B HACTOSILEE BPEeMs
COMHEHMI B COOCTBEHHOI 3HAYMMOCTU Y KOMIIETEHTHOCTH, TIPETEHAYIOIINI Ha pOJib
TBOpIIa, 00OHAPYKMBAET TOTOBHOCTb B JII000I1 MOMEHT HAPYIIUTh OOIICTIPUHSITHIC TTpa-
BWJIA PaJIX TOTO, YTOOKI TOKA3aTh COOCTBEHHYIO COCTOSITETbHOCTD YePe3 arpecCUBHbBIN
CTWJIb ITOBE/ICHUS, OT1aTax, yTBepXKaeHre cBoOo bl camoriposiBieHus (Shishkina 2015).
ITo muenuto JI. IIMIIKMHOI, 3TO CTAHOBUTCSI XapaKTEPHOI TeHAEHIMe COBPEMEH -
HOI1 KyJIbTYypPbl, OCHOBOITIOJIAratoIIM IPUHIIMIIOM KOTOPOM SIBJISIIOTCS «CaMOBBIpazke-
HUe U TpaHchopMauus codocTBeHHOro A ¢ uenbio camopeanusauuu» (Florida 2002a).
Ve KIaCCUKOM CTan «per-Meiibl» (aHr. ready made) dbpaHIly3cKOro U amepu-
KaHckoro xynoxxHuka M. lromana (M. Duchamp) Tuna ero 3HameHuToro «@oHTaHa»
(anrn.: Fountain) (1917), KOTOpPBI SBISIETCS OOBIKHOBEHHBIM IMTUCCYapOM C MOAIUCHIO
«R. Mutt» (P. Aypax). M. Jlio1iaH yTBepKaa, 4To IIPeaMET, MepeCcTaBIINii BHIITOJHSITh
CBOM YTUJIMTApHbIe (DYHKILIMU U BKIIOYEHHBIN B KOHTEKCT IMPOCTPAHCTBA UCKYCCTBA,
TO €CTh CTaBIIMI OOBbEKTOM HEYTUJIMTAPHOTO CO3eplaHusl, HAYMHAET BBISIBJIAThH Ka-
K1Ee-TO HOBBIE CMBICITBI U ACCOIIMATUBHBIE XO/Ibl, HEU3BECTHBIE HU TPATUIIMOHHOMY
MCKYCCTBY, HM 00MXOMHO-yTIIMTapHOii cdepe Obitust (Entsiklopediia kul’turologii
2021). Wnu He meHee 3HameHuTbie «banku ¢ cynom Komn6emwn» (aHrn.: Campbell’s
Soup Cans) (1962) rypy nor-apra, aMepuKaHCKOTo XynoxxHuKa 3. Yopxosna (E. Worhol),
i 3adopMaTMHEHHas B akBapuyme akyiia (aHriL.: The Physical Impossibility of Death
in the Mind of Someone Living) (1991), 3asiBiieHHast aHIJTMACKUM XyT0KHUKOM [1. Xep-
ctoM (D. Hirst) B kauecTBe 00pasiia KOHIIeNTyalu3Ma U npoaaHHast My3ero CoBpeMeH-
HOTO UcKyccTBa (aHrL.: Metropolitan Museum of Art) B Hrto-HMopxke 3a 12 Mummm-
onoB gostapoB (Constellations 2021).
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«KpeaTuBHbl 1 Bce 3TU co3nanusa? besycnosHo, na. Hecyt 11 oHu B cebe TBOp-
yeckoe Hayano? bosbioit Bonmpoc. 160 TBopuecTBO Beeraa npeamnoiaracT HOBBI 1ar
B MO3HAHUM MUpa U YeJIoBeKa, HECET B cebe 3apsil UX MpeoOpakeHUsT B pe3yJibTaTe
paboThl ALK TBOPLIA, TPeOYIOLIel CTOIb XKe HAMPSKEHHOM JyXOBHOM pabOThI YUTAa-
Tesst u 3putelis. [IpMBBIYHO AyMaTh, YTO TBOPEIL «CEET pa3yMHOE, 100poe, BEYHOE».
KpeaTuBHbIe e co3AaHMS €CTh IO PallMOHAJbHOTO YMa UX aBTOPOB, TOUHO pacCuu-
TaHHBIE, B IIEPBYIO OYepellb, Ha dIIaTaX, CaMOIIPE3eHTALIMIO, Ha CIIPOC U MaTepraib-
Hblit yeriex» (Shishkina 2015: 179—180). ITpu sTom, Kak ckazana JI. Yepa (L. Cera),
aBTop u Benyias nepenauu «Mcropusti B uere» Jlatsuiickoro Paguo 4 (Latvijas
Radio 4) ot 21 cents0ps 2021 rozga, «e1é HU OIHO re HUaabHOE JINTEPATYPHOE POM3-
BeleHMe He ObLJI0 HaOpaHO Ha KOMITbIOTEPE».

«TBopuecTBO — Bcera MpUHAAJIEKHOCTh KYJIBTYPbI € €€ 00s13aTeIbHOM SJIMTapHO-
CThIO (M3HAYAJIbHO OPMEHTHMPOBAHO Ha YHUKAIbHOCTb BOCHPUSITUS WHAUBUIYaATb-
HOCTM) U LIEHHOCTHOM NepapXUUHOCTbHIO (TBOPUYECTBO TPEOYET STUUECKOI ONpeaesIEH-
Hoctu)» (Shishkina 2015: 179). B cBoto ouepeb, «<KpeaTUBHOCTb HE SIBJISIETCS LIETUKOM
MPUHAUIEXKHOCThIO HECKOJIBKUX U30paHHBIX T€HUEB, HaleIEHHBIX CBEpXUeI0BeYeC-
KMMU TalaHTaMU, KOTOPBIM X 00pb0a ¢ 1madiaoHoM cxoauT ¢ pyk» (Florida 2002a: 84).
KpeatuBHOCTb B pa3IMUHO CTENIEHU CBOMCTBEHHA MpakTuiyecku BceM Jtoasm (Florida
2002a; Maslou 2011), u o151 He€é UMEIOT 3HAUEHUE OpAMHAPHbIC YEJTOBEYECKUE CIIO-
cooHoctu (Cherniak 2010). Takum 06pa3oM, «KpeaTUBHOCTh — XapaKTepHOE MOPOK-
JIeHUe LMBUIN3ALMM 3TIOXU IeMOKpaTh3Ma U TopxkecTBa Macc» (Shishkina 2015: 179),
TOI/a KaK «TBOPYECTBO BCEraa ObLIO COIMPSDKEHO ¢ MHAMBUAYAIbHBIM, JUYHOCTHBIM
HayajsoM. OHO npeanoJaraeT CHoCOOHOCTh UeJIoBeKa Co3aaBaTh TO, YTO HE UMEET aHa-
JIOTOB B MaTepraJbHOM MUPE, CYIIIECTBYET B IIPOCTPAHCTBE U BPEMEHU, ONIPeaeIsis Iy-
XOBHOE pa3BUTHUE HALIMU U CTAHOBJIEHUE OTAeIbHOI TnuHocTU» (Shishkina 2015: 178).

B pycckosi3bIuHOM Meara-TIpoCcTpaHCTBE MpeacTaBleHa TakKe uaes hakTuiecKo-
'O MPOTUBOIOCTABICHUS KPeaTUBHOCTH MHTEJUICKTY (aHIL.: creativity vs. intelligence):
«bnarogaps ucciie10BaHUSM ObUIO BBISIBJICHO, YTO YCIIEX B )KU3HU, PELIEHUE CJIOXKHbBIX
3a/1a4, HaXOXJIEHUE HOBBIX UAeH c1abo CBSI3aHbI C BHICOKUM MHTEUIEKTOM, TO €CTh
BBICOKUI1 /Q He TapaHTUPYeT ycrexa. Takske U MoJydasoch B XKU3HU: TIOAU, Y KOTOPBIX
OB BICOKMI YPOBEHb UHTEIJIEKTA, HE BCETAa TOOMBAINCH ycrexa, OMHAKO JIIOAU C
0oJiee HU3KKMM YPOBHEM MHTEJIIEKTa TOCTUTaIM Topa3io 0oJIbllero ycrnexa. Bot roraa-
TO MCCJEA0OBATEIM U CO3aJIM TaKoe MOHATHUE, KaK KpeaTuBHOCTh» (Karzhin 2021).
M. KapXuH NMpUBOAUT TaKkKe 3KBMBAJCHT MOHITUIO KPEAaTUBHOCTU B PYCCKOM
sa3biKe — cMekaska (Karzhin 2021). B cBoto ouepenb, B MajioM akageMUueCKOM CJIoBape
IAETCS CIeayIoLIee ONpeaesIEHUE CIOBAM «CMEKAJIKA» U «CMEKAIUCTOCTh»: «CITI0CO0-
HOCTb OBICTPO MOHSTh, COOOPA3UTh UTO-IMU00; COOOPA3UTENbHOCTD, JOTAAJIUBOCTbD,
cMeTmBocTh» (levgen’ieva 1984). M xoTst B JaHHOM oMpeieIeHUU KITI0YEBOI SIBISIETCS
CKOPOCTb, a He HOBU3HA UJIeH, KaK B cIyyae KpeaTUBHOCTH, BIIOJIHE BO3MOXHO, UTO B
PYCCKOM sI3bIKE Yy KOHIIEINTa «KPEaTUBHOCTb» €CTh CBOM OCOOBII CMBIC], OYEHb SIPKO
0TOOpaXXEHHBIN B pyCCKMX HapOIHBIX cKa3kax. Hampumep, B ckaszke «Bepllku 1 Ko-
PELIKU», Tlie KPECThsIHUH IBaKIbI IIOJIyYaeT JY4IIYIO T0JII0 ypoxKasl 6iarofgapsi CBoei
«KpeaTMBHOCTU» IIPU paszelie ypoxasi ¢ MeIBeaeM, WU B cKazKe «JIucuuka-cecTpuika
U CEPBIil BOJIK», TJIE JIMCA TAKXKE ABAXK/Ibl OKA3bIBA€TCS B BBIMTPHILLIE TOJBKO OJ1aronapsi
CBOEI «KpeaTUBHOCTH». B 000uX ciiydasix 3Ta KpeaTMBHOCTD 00JIbIIIE MTOX0XKA HA «yM-
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HbIi1» 0OMaH U XUTPOCTh, HO PACIIPOCTPAaHEHHOCTD B PYCCKMUX HAPOIHBIX CKa3KaX CIO-
JKeTa 0 TOM, YTO UIMEHHO TaKue repou T0OMBAIOTCS SKOHOMUYECKOIO yCIiexa, HeCOM-
HEHHO, HABOIUT Ha pa3MBbIIIICHUS O KAKOI-TO CIIen(pUIECKOM, KYJIBTyPHO-UCTOPUYE-
CKU O0YCIOBIEHHOM «KpeaTUBHOCTU MO-PyCCKU». ITHTEpeCHO, YTO B aHIVIOSI3bIYHBIX
IyOIMKAIMIX MHTEJJIEKT OObIMHO HE ITPOTUBOIIOCTABIISICTCS KPEaTUBHOCTH, a P -
CTaBJIsSIETCSI HEOOXOAMMOI (XOTSI U HEAOCTATOYHOM ) 02301 U151 KpEaTUBHOT'O MBIIILIE-
Hus (Jauk et al. 2013; Christensen 2013).

Poccuiickas ucciaenosarenpbHuiia H. 3amMsTHA cuMTaeT, YTO COBpEMEHHasI Ioxa
CBsI3aHa He CTOJIBKO C YBEJIMYEHUEM KPeaTUBHOCTH KaK TAKOBOI, CKOJIBKO C yBEJIUYe-
HHEM CIIpoca Ha He€ CO CTOPOHBI O0LIECTBA B LIEJIOM U 0OCOOEHHO 3KOHOMMKU (4TO,
COOTBETCTBEHHO, JIOJDKHO ITOBJIEYb 3a COO0I U POCT MPEIIOXKEHUSI KPeaTUBHOCTH, HO
5TO BPSILJIU TaK XK€ BEPHO [UIs IIpeUIoKeHUsI TBopuecTBa). CrieinrKa COBPeMEHHbIX
KPeaTHBHBIX 9KOHOMMK COCTOUT B «CTEIICHU BJIUSIHUS, KOTOPOE KpeaTUBHbIE HOPMbI U
LICHHOCTH OKa3bIBalOT Ha OOIIECTBO, CTPYKTYPUPYSI COLIMYM B 1LIEJIOM IO CBOUM CIIe-
nuduuecknum MatpuaM» (Zamiatina 2013:138). [l1aBHOI cocTaBstolieil KpeaTUBHOTO
npoiiecca sBisgeTcs nparmatudeckuii aaemeHT (Nelson 2017), T.e. M3HaYaabHOE IO~
HUMaHKE TOT0, 3a4eM, 1JIs KOrO M KaK HY>KHO CO3/1aBaTh — BOIIPOCHI, KOTOPBIMU TBOP-
yeckast JTMYHOCTb He 3agaércs (Shishkina 2015: 180).

Takum o6paszom, Besen 3a JI. [ MIKHOI, ONITO3ULIMIO 3HAYEHU I TEPMUHOB «TBOP-
YECTBO» U «KPEaTUBHOCTb» MOXKHO MPEACTaBUTD ciieayionmM oopazoM (Shishkina 2015):
®  TBOPYECTBO — 3TO IIPOLIECC YEJTOBEUECKOI AeSITEIbHOCTH, CO3IAIOIIMI KAYeCTBEHHO

HOBBbIE MaTepUalbHbIe U TYXOBHbIE LIECHHOCTH (KJIIOUEBOE CJIOBO 3[eCh — HOBBIE

LIECHHOCTH). TBOpUECTBO MOApa3yMeBaeT BHYTPEHHIOW NESATEIbHOCTD TYLIN U CO-

3HAHMS, PE3YJIbTaTOM KOTOPOM CTAHOBUTCS CO3JaHUEe TOT0, YTO CIIOCOOHO CTaTh

3HAYMMBIM SIBJICHUEM B HayKe U KYJIBType OOIIeCTBa Ha BCEX MOC/IEAYIOIINX Ta-

Iax ero pa3BUTHSI;
®  KpeaTMBHOCTb — 3TO CBOMCTBA MHIMBM/IA, €TI0 CIIOCOOHOCTH K IPOAYIIMPOBAHUIO

MPUHLMITMAIBHO HOBBIX Ui (KJIF0YeBOE CJI0BO 3[eCh — HOBBIE uaeun). Kpeatus-

HOCTb HalpaBpJieHa Ha JeMOHCTPALIMIO YeJIOBEKOM CBOMX HAMEPEHUI, Ha HE00X0-

JUMOCTb MHULIUMPOBATh U pa3BUBaTh UIEHU.

TBopuecTBO He eCTh KPeaTUBHOCTh, OHO NMEPBUYHO U (pyHIameHTabHO. Ho B ycio-
BUSIX UH(OPMALIMOHHOH 3110X1 OHU B3auMocBsi3aHbl (Shishkina 2015). MoxHo coria-
cuthes ¢ BeiBogoM P. Henbcona (R. Nelson) o ToM, UTO «KpeaTUBHOCTb — 3TO TOJIbKO
TEXHOJIOTHUSI OpraHu3alluy TBOPYECKOTO Mpoliecca, KoTopast 6ecryiogHa cama 1o cede,
Kakue Obl 3a1aUM Tiepe] Hell He CTaBUJIUCh. B yclioBusIX MHGOpMaLIMOHHOTO 001IIeCTBa
cTajl BO3MOXHBIM CUHTE3 TBOpUYeCTBa 1 KpeaTuBHOCTU» (Nelson 2017) — Tak Ha3bIBa-
eMoe «paloHajbHoe TBopuecTBO» (Goldovskii, Vainerman 1990), neskaiiiee B OCHOBe
5BOJIIOLMY KPEAaTUBHOI 9KOHOMMKH: OT MCKYCCTBA 1 KYJIBTYPhI — K KPEaTUBHOCTH (CM.
Puc. 1). B ¢Bs131 ¢ 3TUM 11e71€CO00pa3HO TaKXKe OCTAHOBUTLCS U HA TIOHSATUU «KYJIb-
TYPHOCTb», IPEBpaIlEHHOM B OHATHE KyJIbTypHOro Kanutana I1. Bypawe (P. Bourdieu)
B paMKaX CBOEI T€OpUHU KaIlMTaja: KyJbTYPHbIA KalluTal — 3T0 Habop CUMBOJIMYEC-
KUX 2JIEMEHTOB, TaKMX KaK HaBbIKM, BKYChI, 11032, OJEXK/Ia, MaHEepbl, MaTepUaIbHbIC
LIEHHOCTH, JIMYHbIE JaHHbIE U T.1., KOTOPbIE YeJI0BEK MPUOOpeTaeT, Oyayuu 4acTbio
onpeneléHHOro couuraabHoro kiacca (Bourdieu 2005). ABTOpbI IMOJIAraoT, YTO KYJIb-
TYPHOCTb JIIO/Iei B UCTOPUYECKOM CMBICIIC 3aHMMAET CBOETO POJia IIPOMEKYTOUHYIO
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MO3UILIMIO MEXK1Y TBOPUYECTBOM 1 KPEaTHUBHOCTbIO, KOI/IA COLIMAIbHbIEC KJIACChI C BHICO-
KUM YPOBHEM KYJIBTYPHOI'O KaIllMTajla CTaJli OCHOBHBIMM ITOTPEOUTEISIMU ITPOAYKTOB
KYJBTYPBI U IBUTATEISIMU PA3BUTUST KYJIBTYPHBIX MHAYCTPUIA, PEBPATUBILIMXCS 3aTEM
B KpeaTuBHbIe MHAycTpuu (cMm. Puc. 1).

Yro ke Toraa ecTb TalaHT (Hauboyiee COBpeMEeHHOE MOHSTHE, BOLIEAIIee B TEP-
MMH «39KOHOMUKA TajlaHTa» — cM. Puc. 1) B KOHTeKCTe 3KOHOMUYECKOTO pa3BUTHSI CTpaH
coBpeMmeHHOro Mupa? TeopeTuku «reorpaduu TajgaHTa» 0ObIMHO KpaliHe HEeaKKypaTHO
00XO0IATCS C TEPMUHOJIOIME M YacTO BOOOILIE TPUPABHUBAIOT TAJIAHT K YEJIOBEUECKOMY
kanurany (Florida 2002a; Burzynski et al. 2018) wiu gaxke mpocTo K padOTHUKaAM ¢
BoIciMM oopazoBaHueM (Castello-Climent, Mukhopadhyay 2013; Burzynski et al. 2018).
B cBo10 ouepeib, aBTOPHI I10JIATalOT, YTO TAJAHT B YCJIOBUSIX MH(MOPMAIIMOHHOIO 00-
1IIECTBa CKOpee BCEro €CTh CUHTE3 TBOPUECTBA, KYJIBTYPHOCTU U KPEaTUBHOCTH, ITPU-
obpeTarolnit HanOoJIbIIYIO LIeHHOCTh B 9KkoHOMUKe (Florida 2002a) u cmoco6cTBy10-
LM Ga3KpYIOLIECsl Ha TATAaHTe KOHKYPEHTOCIIOCOOHOCTH (aHTJL.: talent competitiveness)
(INSEAD et al. 2017) To#1 iy MHOI cTpaHbl cCOBpeMeHHOTo Mupa. KoHKypeHTOoCTO-
COOHOI1 110 TaJIJaHTYy CTpaHa CTAHOBUTCS IPU OIPeaeIEHHBIX Ka4eCTBEHHBIX CUCTEM-
HBIX CIBUTIaX, KOTJa CUHTE3 TBOPUECTBA, KYJBTYPHOCTU U KPEaTUBHOCTH JOCTUTACT
onpenenéHHOI KpuTuueckoi Macchl. Poccuiickast nccnenoBatenbHuiia H. 3amsatruna
YTBEPXKIAET, YTO «TOJILKO TaM, TIe CUMBOJIMYECKAsl BIACTh B OOIIECTBE MPUHAIJICKUT
KpeaTMBHOMY KJjiaccy, HaOmogaercs: a(p@eKkT KpeaTuBHON 3KOHOMUKMW» (Zamiatina
2013: 130). U peub 3mech MOXET UATH JIUIIb O IparMaTU4eCcKoOM, MacCOBOM acCIeKTe
IMOHMMAaHMS TaJIaHTa B IPUWIOKEHUM K 9KOHOMMUYECKOMY Pa3BUTHIO CTPaH COBPEMEH-
HOTO MUpa (C LIeJIbIO BBIXOAa Ha SMIIMPUYECKUE JTaHHbIE), HO HE O TOM TaJlaHTe, OIlpe-
JieJIeHUEe KOTOpOoMY 1aéT MaJiblii akaaeMUIeCKUI CII0Baph PYCCKOTO SI3bIKA: «TaJJaHT —
9TO BbIAAIOLIMECS IPUPOIHBIE CIIOCOOHOCTU, BHICOKASI CTENIEHb OMapEHHOCTHU; YeJI0-
BEK C BBIJAIOLIMMUCS CIIOCOOHOCTAMM, napoBaHuem» (levgen’ieva 1984). TanaHT B
YCJIOBUSIX 9KOHOMMKM TaJlaHTa MPEACTABISICTCS B BUIE TaK Ha3bIBAEMOI «MaCcCOBOM
yHukaabHocTH» (BCG?2019), mpuBOAsIIEii K MOBBILIEHUIO PHIHOYHOM LIEHHOCTH CO-
TBOpYECTBa (aHIJ.: co-creation) U co-AeWcTBUS® (aHI.: facilitation) (Luksha 2018;
Knizkov, Arlinghaus 2019). B To ke Bpems uccienosareiab P. Maptun (R. Martin) nu-
LIET ¥ O MpobyieMaxX 9KOHOMMKU TaJlaHTa: «3a MOCJIeIHIE IBa JASCATUIETHS CTaIO0 BCE
0oJiee OUEBUIHBIM, YTO OOJIbIIASI YACTh TaJlaHTa — 3TO TOPTOBJISI CTOMMOCTbIO, a He eé
cosgaHue: camas ObicTpopacTylas rpyima B criucke Forbes 400 — 510 MeHEIXKEPHI
xeK-poHaos» (Martin 2014).

Ecnu BepHYThCS K cCTeMe KOOPAMHAT HEBEPOSITHO MOIYJISIPHOM B HAyYHOI Cpejie
U OYEHb MPOAYKTUBHON IS IOHMMAaHUS MPOUCXOISIINX B COBPEMEHHOM OOIIIECTBE
npoueccoB Teopuu kanutana [1. bBypaee, To B HacTosiliee Bpemsi, TOMUMO 3MITUPU-
YECKOTO 10Ka3aTeIbCTBA IETEPMUHUPYIOLIEH POJIU KYJIBTYPHOTO KaruTajia B UHAUBU-
JlyaJlbHOl KOHKYpeHTOocnocoOHoCcTH paboTtHuka (Mensikovs 2009; Menshikov 2011),
AKTUBHO IIPOJIOJIKAETCS ITOMCK HOBBIX (hOPM KaIlMTajla, COINIACYIOIIMXCS C XOIOM

2 BCG — MexayHapoaHasi KOMIaHusl, ClelUalu3upyromiascst B yIpaBIeHYeCKOM KOHCa-
TUHTE, BeAYIIUI KOHCYJIBTAHT ITO BOIIPOCAM CTpaTernu Ou3Heca.

3 B cOBpeMEHHOI SI3bIKOBOIA TIPAKTUKE OM3HEca YacTO UCIOb3yeTCs MpsiMasi KaJibka ¢ aHT-
niickoro s3eika — acwmmranus (Luksha 2018).
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SBOJIIOLIUM KpeaTuBHOM aKoHOMUKH (cM. Puc. 1). HanmpuMep, B HacTos1iee BpeMs ak-
TUBHO MCIOJIb3YETCsI U PACCUUTHIBAETCS] KPEATUBHBIN KauTas (aHIL.: creative capital)
tepputopuii (Batabyal, Nijkamp 2018; Rastvortseva, Korbankova 2021; PwC 2021) u
Jake KarmuTall [0 TaJaHTy (aHIJL.: talent capital) (WM KaapoBbIil KarmuTai), KOTOPBIA
(hopMupyeTcs npu Nepexojie TajJaHTa U3 CBOEi eCTECTBEHHOM (hOpPMbI B COLIMATIBHYIO,
UTPAaIoIIYyI0 BAXHYI0 poJib B TpousBonactse (Tao et al. 2017).

[MonuTryeckuit U HayYHBI MHTEPEC K TAJTAHTY U €T0 BIUSHUIO HA 9KOHOMUKY 1
pa3BUTHE TEPPUTOPUIA Pe3KO Bo3poc rnocse myonaukaruu B 2002 roxy kauru P. @iopus
«KpeatuBHbIe KJ1acc: JIIOIU, KOTOPbIe MEHSTIOT Oyayiiee» (aHL.: The Rise of the Crea-
tive Class, and How It’s Transforming Work, Leisure, Community and Everyday
Life) (Florida 2002a). Teopust KpeaTuBHOTo Kiiacca P. @opuibl BO3ZHUKIIA B 9KOHO-
MUYECKOI HayKe B paMKaX 4eJIOBeKOIIEHTPUCTCKOTO Ttoaxoaa. CorinacHo 3Tol Teopun,
TBOPYECTBO M KPEATUBHOCTD JTIO/IEH BMECTE C TEXHOJIOTUSIMU U TOJIEPAHTHOM KyJIbTYp-
HOI cpenoit coctaistior 3T: TaJlaHT, TEXHOJIOTUU, TOJIEPAHTHOCTh, KOTOPHIE B COBpE-
MEHHOM MUpE BCE OOJIbIlIE OMPENESIOT 9KOHOMUYECKOE Pa3BUTUE TEPPUTOPUIA
(Florida, Gates 2001; Florida 2002a, 2002b, 2003, 2005, 2006).

Ecnu Ha TO# WAy MHOM TEPPUTOPUN HATMYECTBYIOT Bee 3TU 3T, TO oHa cCMOXKET
TIPUBJIEYH TATTAHTJIMBYIO PAOOUYIO CUITY, CIIOCOOHYIO BHEIPSITH HOBIIECTBA M CTUMYJIM -
poBaTh 3KOHOMUYECKOE Pa3BUTHE COOTBETCTBYIOIIEH TEPPUTOPUU. 3a TATAHTIMBON
paboueit CUIoii cieyeT KaruTal U CO31al0TCsl MTHHOBAIIMOHHbBIE KOMIaHUU. B cBotO
ouepenb, sl MPUBJICUEHUS TATAHTJIUBOM paboueil Cuibl HEOOXOIUMO TOJIEPAHTHOE
00IIECTBO, IMPOKUI CIIEKTP BO3MOXHOCTEM JJI 3aHSITUN CIIOPTOM U KYJBTYPHOTO
JIocyra, IIKOJIbI BHICOKOTO YPOBHS 1 BBICIIIME YUeOHbIe 3aBeeHUs, a Takxke aPdek-
THUBHAs CUCTEMA YIIpaBJIeHNsI, KOTOPasi 00eCTIeunBaET U MIOIEPXKUBAET HEOOXOIUMYIO
JUTST TAJTAHTIUBBIX Jitoneit nHdpacTpykTypy. CorjiacHo Teopun KpeaTHBHOTO Kjacca
P. ®nopusbl, B cOBpeMeHHON 9KOHOMUKE 3TOT KJIaCC OU€Hb BaXKEH JIJISI 9KOHOMUYIEC-
Koro pasButusi Tepputopun. B Hauame XXI Beka TajmaHT cTajl OMHUM U3 OCHOBHBIX
(hakTOpOB MPOM3BOICTBA, U CTPaHbI, CTIOCOOHbIE B3PALIUBATh, TIPUBJIEKATh U YIEPXKU-
BaTh Ha CBOE TEPPUTOPUU KaK MOXKHO OO0JIbIIIE TAIAHTOB, UMEIOT KOHKYPEHTHOE Tpe-
KMMYILIECTBO B COBPEMEHHOM MUpe ¢ KpeaTuBHOM aKoHoMuKoM (Florida 2002a, 2003).

MexyHapojHasi opraHu3saiust pyaa (auri.: International Labour Organization)
00BsIBUIIA, YTO CUHEPTUSI TEXHOJIOTMYECKMX MHHOBAIMIA, aBTOMATU3aIINU U KPeaTuB-
HBIX UHIYCTPUI BEAET K IKCITOHEHIIUAIbHBIM U3MEHEHUSIM, TJIABHBIM 00Pa3oM CBsI-
3aHHBIM C TAKTUKOI TaK Ha3bIBAEMOI «3KOHOMUU TPYIa» JIs MOBBIIICHUS TTPOU3BO-
IHUTEBHOCTH M KOHKypeHTocrocooHocTu (ILO (International Labour Office) 2016). B
«0030pe kpeatuBHOM aKOHOMUKM» (aHT1. Creative Economy Outlook) OOH oTme-
YaeTcs, YTO IUTUTANIbHAS TpaHchopMaIlvs MPOJOKAT CTUMYIMPOBATh U3MEHEHME
YCJIOBU Tpy/a B OJIVDKAMIIIME TObI, HO 3TOT MpOoIiecc OyaeT MPOCTPAaHCTBEHHO Mud-
depenuuposanubiM (United Nations 2018). B cBoo o4yepenn, B oTuéTe «IJ100aIbHbBIIA
tanaHT 2021: Kak HoBas reorpacdus TajaHTa TpaHC(OPMUPYET CTpaTEeruu yIipaBie-
HUST yesoBedecKumu pecypcamu» (aHrL.: Global Talent 2021: How the New Geography
of Talent Will Transform Human Resource Strategies) TOBOPUTCSI, UTO «B Pa3BUBAIO-
IIUXCSI CTPaHaX TAJIAHTHI PEUMYIIIECTBEHHO SIBJISTIOTCST JOMOPOIIIEHHBIMU, U B CJIEY-
IOIIIEM JIECSTUIIETUU 3[eCh OyIeT HAOM0aThCsl N30BITOK TaJTAHTOB (UETO MBI COBCEM
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He OXMJaeM OT 3TUX CTpaH). B mpyrux ke crpaHax, kak, Harpumep, B CILIA u 6071b-
IIITHCTBE €BPOIIEHCKUX CTPaH, OyIeT IIPOBOANTLCS MacCOBasl TICPEITOATOTOBKA pabo-
Yeil CUJIBI ISl YIOBAETBOPEHMS CIIpOCa Ha HABBIKM 00Jie€ BHICOKOI'O YPOBHS BO BCE
0oJiee IUrUTAIM3UpYoLIeMcs U rodanusupyoiiemcs Mupe» (Oxford Economics 2021).

DKoHoMMYecKas nuddepeHInanus CTpaH COBpEMEHHOTO MUpa AeTePMUHUPYETCS
HE TOJIBKO pa3IMIUSIMUA MEKITY TEPPUTOPUSIMU, HO M PA3TMINSIMUA MEXKAY JTIOAbMU, TIPO-
KWBAIOIIMMM Ha 3TUX TEPPUTOPUSIX, TIOCKOIBKY TP depeHInalns cTpaH Ha caMoOM
JIeJie SIBIISICTCSI pe3YJIBTaTOM pacIipeie/IeHIS YeJI0BEYeCKOTO TaJlaHTa 10 TEPPUTOPHUSIM
(Gibbonset al. 2010). B npocTpaHCTBEeHHOI S5KOHOMUYECKOI AuddepeHInaluu Mpu-
CYTCTBYIOT JIBa OCHOBHBIX KOMIIOHEHTA: BIMUsIHUE 3 deKTa armoMepauu Ha 3¢ dek-
TUBHOCTb KOMITAHUIA 1 TAK Ha3bIBACMBIii «4eJTOBeueCKUii 3 deKT (aHIL.: human effect),
TO €CTh BIUSHHE OTACIbHBIX JINI] HA SKOHOMIUYECKOE Pa3BUTHE TEPPUTOPUH. MHOTHE
HCCIIeIOBAaHMSI IOKA3aJId, 9TO «UeJIoBeUeCKUii 3hdeKT» 3mech mpeobdmamaet (Gibbons
et al. 2010; Gibbons,Vignoles 2011; Kline,Moretti 2014; Cagica Carvalho et al. 2018).
Camas Oosblas mpo0dJjiemMa, ¢ KOTOPOi CTaTKMBAIOTCSI 9KOHOMMYECKM OTCTaIOIINE
peruoHbl EBporbl, — 3TO HeTOCTaTOK KBATU(PUIIMPOBAHHON U KOMIIETEHTHOM pabo-
Yyeii CUJIbl, HEOOXOAUMOI IJIs1 TPUBJICYEHUS MTHBECTULII U CO3MaHsI 01aronpusiTHON
Cpembl IUIS pa3BUTHSI OM3HEeca B 3TUX pernoHax. [1o 3Toii mpruamHe moJIMTHKA IT0 TIPeo-
JTIOJICHUIO TEPPUTOPHUATBLHOTO HepaBeHcTBa B XX BeKe HOJIKHA OBITh OpHEHTHPOBaHA
MpekIe BCETo Ha JIIoNel, a He Ha TeppuTopuu Kak TakoBble (European Trade Union
Institute 2011). Takum 00pa3oM, aBTOPbI CYMTAIOT, YTO YEJTOBEKOLEHTPUCTCKUIA MO/~
XO[I B 9KOHOMUKeE pa3BuTus (aHIL.: Development Economics), a Takxe TeOpHsl Kpea-
THUBHOTO Ki1acca P. @jopuabl IpeiaraloT TeOpeTUYeCKyI0 OCHOBY JIJIs JOKA3aTeIbCTBA
pOJIH TaJlaHTa B 9KOHOMHWYECKOM Pa3BUTUM CTPaH COBPEMEHHOTO MUpA.

MeTopmoJiorust HCCaeTI0BAHUS

B MupoBoii uccien0BaTeIbCKOM MPAKTUKE TPUMEHUTEIHHO K TEPPUTOPUM TaJIaHT
U3MEPSIETCS JIM0O ¢ MO3ULIMU KOHKYPEHTOCIIOCOOHOCTH TOM MM MHOM TEPPUTOPUU
10 OTHOILEHUIO K TaJaHTY, MO0 C MO3ULIMKU KPEaTUBHBIX MHIYCTPUIl SKOHOMUKU. B
YaCTHOCTH, UCIIOJIb3YyeTcst IHIeKC r100aibHbIi KOHKYPEHTOCIIOCOOHOCTH 110 TaJIaHTYy,
WUTKT (aurn.: Global Talent Competitiveness Index, GTCI), KOHLIeNITYaIbHasI CyIII-
HOCTb KOTOPOTO 3aKJII04YaeTCsI B TOM, YTO CTPaHbl KOHKYPHUPYIOT IPYT C IPYTOM B IJI0-
0aJIbHOM IIPOCTPAHCTBE B 00J1aCTH PUCIIOCOOIEHMS K TaJlaHTaM, B3pallliBaHUsI, TIPK-
BJICUCHMSI U YACPKMBAHUSI TAJIAHTOB, CIIOCOOCTBYIOIIMX SKOHOMUYECKOMY Pa3BUTHIO-
Toii i uHoi ctpanbsl (INSEAD et al. 2018).

B OtuéTe 0 rnodanbHON KOHKYPEHTOCITOCOOHOCTH BCceMUPHOTro 5KOHOMUUYECKOTO
dopyma (World Economic Forum 2017, 2018) Takzke eCTb ITOKa3aTeNN, U3MEPSIOLITE
KOHKYPEHTOCIIOCOOHOCTD CTPaH I10 TAJIAHTY C IIOMOIIBIO ABYX OTACIbHBIX KOMITOHEH-
TOB, BKJIIOUEHHBIX B UHIEKC r1o0aibHOM KOHKYPEHTOCITIOCOOHOCTH
®  CMOCOOHOCTb CTPaHbI MPUBJEKATh TANAHTHI (AHIJL.: country capacity to attract

talent);
®  CMOCOOHOCTb CTPaHbl YAEPXKUBATb TalaHThl (AHTJ.: country capacity to retain

talent).
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Tabnuua 1
Crpykrypa UHaekca r100ajbH0il KOHKypeHTocnocoonocT no tajanry, UI'KT

Wnpaekc mio6aabHoil KOHKypeHTocnocooHocTu no Tajanty, UTKT

Ha Bxone (aHnn.: input) Ha Bbixone (anrn.: output)
IMpucnoco6- Ilpusieue- Bapaiu- Ynepxupa- [Ipodeccuo- InobdanbHbIC
JIeHUe K HUE BaHUe HUe HaJIbHbIE U 3HAHUS U
TaJlaHTaM TaJIaHTOB TaJIaHTOB TaJIaHTOB TEXHUYECKHE  HaBbIKU
(aHrn.: enable) (aHrn.: attract) (aHri.: grow) (aHIJL.: refain) HaBBIKU (aHruI.:
(anr.: VT skills) GK skills)
3akoHoma- Buewnss ®opmanbHoe [lonro- Hasbiku cpen- Habbiku
TeJbHas 0a3a  OTKPBITOCTh  00pa3oBaHWE CPOYHOCTH HEeTO YPOBHS BBICIIIETO
YPOBHS
CtpykTypa Buyrpennsis ~ OGyueHue O6pa3 Cnocobnocts  TamaHTIM-
pBIHKA OTKPBITOCTH B T€UEHMUE KU3HU paboratb BOCTH
KU3HU
busnec-cpena — JlocTyrnHoCcTh — — —
U PBIHOK TpyZa BO3MOXHOC-
Teii pocTa

Mpumeuanue: GK skills — global knowledge skills; VT skills — vocational and technical skills.
Ucrounuk: INSEAD etal. 2018.

B cBoto ouepenr, OOH B «O030pe KpeaTuBHOM 3KOHOMUKU» U3MepPsIET 00bEM
SKCIIOPTa IMPOM3BEAEHHBIX B CTpaHe KPeaTUBHBIX TOBAPOB U YCIIYT B MUJUIMOHAX JT0JI-
napoB CIIA (United Nations 2018):
®  KpeaTUBHbIC TOBaphl —U3/C/IHS XYI0XKECTBEHHBIX IIPOMbBICJIOB, ayIMOBU3YyaIbHbIC

MPOIYKTHI, AU3aiiH, IU(GPOBbIE MIPOAYKTHI, HOBbIC MeIKA, IIPOU3BEACHUS UCIION-

HUTEJIbCKOTO UCKYCCTBA, U3IATEIbCKOTO Jiejia, M300pa3uTeIbHOIO UCKYCCTBA;
® KpeaTUBHbIE YCIIYTU — peKjiaMa, MApKETUHTOBbIE MCCIICA0BAHNSI U OIIPOCHI 00I1Ie-

CTBEHHOTO MHEHMUSI, apXUTEKTYPHBIC Y MHXKEHEPHBIC YCJIYTH, YCIYTH 10 UCCIeI0-

BaHUSIM U Pa3BUTHUIO, MHAMBUIYAJIbHbIC U KYJIBTYPHO-pa3BeKaTeIbHbIC YCIYIH,

ayIMOBM3yajIbHbIC U CBSI3aHHbIC C HUMU YCIIyTH.

Kpeatupnsiii kinace P. @nopuabl, KpeaTBHast 5KoHoMMKa JIkK. XOyKMHCa 1 Kpea-
TUBHbIC MHIYCTPUU MpaBUTEIbCTBA Benukobpuranuu 1998 rona BO3HUKIU B Pe3yJib-
TaTe aKTyaIu3alluu psiia IMCKYPCOB, 3HAYMMBbIX [UIsI COBPEMEHHOM 9KOHOMUKU. B KoHIIe
XX Beka ued 3KOHOMUKY 3HAHUIA BBIIIUIM Ha MEePBbIi TU1aH, noatoMmy P. @nopuna u
JIx. XOyKMHC MPEIIOXKWIA BMECTO BBIICJICHUSI KPEaTUBHBIX OTpaciieil 00beIMHUTh
BCEX KpeaTUBHBIX pAOOTHUKOB B TaK Ha3bIBaeMblii «KPEaTUBHBII KJ1acC» KaK IBUTa-
Telb KpeaTuBHO 3KoHoMuKa (Florida 2002a), HarmoJHUB MparMaTUYeCKUM ColepxKa-
HUEM KOHILIENIThI TaJlaHTa, TBopuecTBa U nHHOoBauui (Oakley 2009).

EBpocrat (anru.: Eurostar) Takxke OTMEUAET, YTO B MOCAEIHUE FOJbl TEPMUH «Kpe-
aTUBHAsl 9KOHOMMKa» BCE yallle aCCOLUMPYETCSI CO BCEMU BUIAMU SKOHOMUYECKOM
JIESITEIBHOCTH, B KOTOPBIX MCITOJIb3YETCS Y€JI0BEYESCKIUIA TAJIAHT, — HE3aBUCUMO OT TOTO,
B KaKOM CEKTOPE SKOHOMUKH 3Ta JIesITeIbHOCTh Be€TCs. B 3TOM cilydae KpeaTuBHasI
5KOHOMMKA BO3ZHUKAET TaM, IJIe YeJI0BEUECKOE TBOPUECTBO M KPEaTUBHOE MBIIIUICHUE,
T.€. TAJIAHT B IParMaTU4eCKOM CMBICJIC, SIBJISTIOTCSI OCHOBHBIM (PAaKTOPOM MPOM3BOI-
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cTBa U noaydyeHus npudbin (Eurostat 2018a). ABTOpbI CUUTAIOT 3TOT MTOAXOA HAU0O0-
Jiee MPUEMJIEMBIM JIJISI SMIIMPUYECKOTO U3MEPEHMSI KOHKYPEHTOCIIOCOOHOCTH CTpaH
o TasaHTy. JlarBuiickuii skoHomuct B. Hemnop (V. Nespors) Takke CUUTAET, 4TO «B
J11000i#i TTpodheccrur MOXKHO paboTaTh TBOPUYECKM WIIM KpeaTUBHO. Tak ke, KaK U B JII0-
0ol1 U3 TaK Ha3bIBAEMbIX TBOPUECKMX MPOGhecCcuil 10CTaTOYHO BEJMK YIEIbHbIN BecC
PaGOTHMKOB C COBEPIICHHO HETBOPYECKMM ITOAXOJAOM K CBOEi MpodheCcCHOHaIbHOM
JesATeIbHOCTH. TO XK€ OTHOCUTCSI K OTpacIsiM U NMpeAnpusaTusM. [IprHaIIexXHOCTb K
KpeaTUBHOM OTpAC/Iu eIl¢ He O3HAYaeT IMIPUHAICKHOCTh K KPeaTUBHOM 9KOHOMMKE»
(Nespors 2010: 90). ABTOpCKHUi1 KOHLIENTYaIbHbII MOAXOA K MOHUMaHMIO KpeaTUBHOM
SKOHOMUKHU, OCHOBAHHBII Ha aHaAJIM3€ HAyYHOI JUTepaTypbl U UCCICI0BATEIbCKUX
OTYETOB, MOKa3aH Ha PucyHke 2.

PucyHoxk 2
CooTHeceHHe KpeaTHBHOIO KJiacca, KPeaTHBHBIX HHIYCTPUI U
KpPeaTUBHON 3KOHOMMKH

KpeaTuBHasa aKoHOMMKA

KpeaTuBHble He-kpeaTuBHble
MHAYCTPUM UHAYCTPUU

KpeaTuBHbIW Knacc

[MpumMeuanue: Ha pUCYHKe HecTydaiiHO OOJbINas TOJIsi KPeaTUBHOTO Kiiacca TIPUHAIJIEXKUT
KpeaTUBHBIM UHIYCTPUSIM — 3[I6Ch aBTOPBI COTJIACHBI C SMITUPUUYECKOI MHTepIIpeTaleil kpea-
TUBHOTO KJiacca, ipenctaBieHHoi P. @nopunoii (Florida 2002a: 87):

«OTnuunTenbHast 0COOEHHOCTh KPEaTUBHOTO KJTacca 3aKJTI0YaeTCs B TOM, UTO €T0 MPeICTaBy-
TEJIM 3aHSIThI pabOTOi, IIaBHasE (GYHKIIMSI KOTOPOil — «CO3[AaHKe 3HAYUMBIX HOBBIX (hopM». B
MOEM TIpeICTaBIIeHNN KpeaTUBHBIN KJIACC pacIiafgaeTcsl Ha aBe cocTasistiomue. CynepKpeaTrB-
HOE SIIPO HOBOTO KJIacca BKITIOYAET YUEHBIX U MHXKEHEPOB, YHUBEPCUTETCKUX MPOQECCOPOB,
TTO3TOB M TICaTeNel, XyIOXKHUKOB ¥ aKTEPOB, MTU3aITHEPOB U apXUTEKTOPOB, PABHO KaK MHTEJI-
JIEKTYaJTbHYIO 9JIUTY COBPEMEHHOTO O0IIECTBA: TTYOJIUIIUCTOB, PEIAKTOPOB, KPYITHBIX JIesTeneit
KYJIBTYPBI, SKCTIEPTOB aHATUTUYECKUX LIEHTPOB, 0003peBaTeNieil U IPyTruX JTIOAel, YbU B3TTISIIBI
bopmupytoT 0b1IecTBeHHOE MHEHYE. [ToMIMO 3TO# IIeHTpaTbHOM TPYTITIBI K KpeaTUBHOMY KJlac-
CY OTHOCSITCSI «KpEaTMBHBIE CIELUATNUCThI», pA0OTAIONIME B 1IEJIOM psiie OTpacyieil, OCHOBaH-
HBIX Ha 3HAHWUM, TAKUX, KaK CEKTOP BBICOKMX TEXHOJOTUH, (DUHAHCHI, TIPAaBO U 3MPaBOOXpaHe-
HMe, a TAKKe YIpaBIeHnue OU3HECOM».

Ucrounnk: paspadortaHo aBTopamu Ha ocHoBe DCMS/CITF 1998; Eurostat 2018a; Howkins
2001; Florida 2002a, 2005, 2006; Policy Research Group 2013; INSEAD et al. 2018.

B cBoto ouepenn, meromosorust EBpocraTa Ijisi CTaTUCTUYECKOIO aHaIM3a Kpea-
TUBHOI 9KOHOMUKHM (110 TepMUHOI0oTUM EBpocTaTa — KyJIbTypHOI 9KOHOMUKM (aHTJL.:
cultural economy)) OXBaThIBAET IECSITh CEKTOPOB 9KOHOMUKH: My3€HU, ADXUBBI, OUOI1-
OTEKU, U3IaTeJIbCTBA U IPECCY, M300pa3sUTeIbHOE UCKYCCTBO, TEATPhl, ayAu0- U BUICO-
MyJIBTUME/I1a, apXUTEKTYPy, pekiamy, pemécia. [Ipex e Bcero aHaIM3MpyIOTCsI TAKUe
IOKa3aTe/Iv, KakK KOJIMYECTBO SKOHOMUYECKU aKTUBHBIX IPEAIPUATHUIA, pa3Mep MpPe-
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MPUSATUI, 00bEM ITPOJAK, 3aHITOCTh B KPEaTUBHBIX (KYJIBTYPHBIX) MHIYCTPUSIX U TOJIS
otux otpacieii B BBIT (Eurostat 2018a).

Tabmuia 2
3angarocTs B KpeaTuBHbIX HHAycTpusx,* UT'KT,
MOKa3aTe/M 3KoHOMHYecKoro pa3sutusa crpad EC, n = 28 ctpan, 2017 roxa

3aHATOCTH B Vposens 3kcnopra BBII na Cpensmii  MITKT,

KPeaTHBHBIX B KPeaTHBHbIX AVIY o eromHbIi  OTHOCH-
Crpansl HHAYCTPIAX MAyCTpuAX HACeIe-  yowpocr  TebHOE
% 0T  THICAY MWLIMO- [OJIAPOB MU,
EC . BBIIB  3HauenHue
obuieii 4enoBek HOB CIIIAHa  ThHICSY
2007—-2017 or1 10
3aHs- JOJLIAPOB  OJHOTO  JI0JLIAPOB % 100
TOCTH CIIIA s3amstoro CIIIA  'OM@% 7
ABcTpust 4.2 180 534.7 2971 47.3 +0.9 68.63
Benbrust 4.3 205 7952.2 38791 43.6 +0.9 69.56
Bonrapus 2.7 84 448.4 5338 8.1 +1.9 45.72
BenukoOpuranus 4.5 1471 24187.3 16443 39.7 +1.1 73.11
Benrpus 3.4 150 1380.9 9206 15.5 +1.0 44.25
Tepmanus 4.0 1661 29158.2 17555 445 +1.2 67.77
Ipeuns 3.3 125 808.7 6470 18.6 -2.9 48.21
HManust 4.2 119 3712.7 31199 56.4 +0.6 73.79
Wpnanaus 3.4 77 1329.7 17269 70.6 +4.1 71.38
Wcnanus 3.5 678 6505.2 9595 28.4 +0.3 54.91
Wranus 3.6 831 30512.1 36717 32.0 -0.6 50.55
Kurnp 3.5 14 39.1 2793 25.0 +0.2 50.29
JlatBust 3.5 32 407.7 12741 15.5 +0.1 52.27
JIutBa 4.0 56 1329.1 23734 16.7 +1.3 53.31
JlrokcemOypr 5.3 15 174.3 11620 105.8 +2.0 71.64
Maubra 5.2 12 185.4 15450 27.3 +4.2 58.77
Hunepnanabt 4.6 408 10055.4 24646 48.3 +0.9 72.56
[Momnbia 3.6 586 6477.4 11054 13.8 +3.3 50.06
[Mopryranus 3.2 158 1673.5 10592 21.2 -0.1 55.75
PyMbIHYS 1.6 141 1367.4 9698 10.8 +2,4 41.13
CrnoBakust 2.8 72 1728.4 24006 17.7 +2.4 50.02
CrnoBeHust 4.7 47 772.3 16432 23.7 +0.6 55.77
DuHATHAUS 4.9 126 747.1 5929 46.0 0.0 73.95
Dpanums 3.6 966 21439.3 22194 39.9 +0.7 62.61
XopBaTusi 3.3 54 284.4 5267 13.1 -0.2 45.42
Yexust 3.7 198 6647.9 33575 20.2 +1.5 60.02
LIsenus 4.6 235 3508.5 14930 53.2 +1.6 74.32
DCcTOHMS 5.6 37 528.7 14289 19.8 +0.5 61.93

* [1o TepmuHONOTMK EBpOCTaTa — KyJIETypHast 3aHSITOCTb (aHIIL: cultural employment) (Eurostat
2018b).

McToYHMK:  COCTAaBJICHO U paccuMTaHo aBTopamu Ha ocHoBe Eurostat 2018b; United Nations
2018; INSEAD et al. 2018; World Economic Forum 2018.
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ABTOpBI CUMTAIOT, YTO MPH aHAIM3E KOHKYPEHTOCIIOCOOHOCTH TEPPUTOPHUH I10 Ta-
JIAHTY TIOAXOJ, OPMEHTUPOBAHHbBII Ha KPEaTUBHBIX JII0[ei, 0ojiee apDeKTUBEH, YeM
IIO/IXOM, OPUEHTUPOBAHHBII Ha KpeaTUBHbBIE MHIYCTPUU, — Jaxe IIPU TOM, YTO Iep-
BbIIi M3 HUX HE SIBJISIETCSI CTPOTO0 9KOHOMMYECKUM. APryMeHTallMsI TAKOM ITO3UIIUU aB-
TOpaM, BCJIe] 3a JJaTBUIACKUM 3KoHoMUCTOM B. Helrmopom, KaxkeTcst 10CTaTOYHO PO~
CTOI1, IIOCKOJIbKY B KpEaTUBHBIX MHIYCTPUSIX JaJIEKO HE BCE COTPYIHUKY 3aHUMAIOTCS
KpeaTUBHOM aesTebHOCThI0. Hanmpumep, B My3esix, apxuBax, 0MOIMoTeKax U TeaTpax
HEKOTOphIe paOOTHUKM (OyXTranTephbl, KACCUPHI, YOOPILIMKH, OXPAHHUKU U T.1.) 3aHU-
MalOTCs «<HEKPEaTUBHOM» NeSITeIbHOCThIO. BeposSITHO TOTOMY, 4TO B HEKOTOPBIX CTpaHaX
EC oTHOCUTEIHLHO BBICOKA JI0JISI HEKPEATUBHBIX pAOOTHUKOB B KPEaTMBHBIX MHIYCT-
pUsIX, 9TU CTPAaHbl UMEIOT CPABHUTEILHO HU3KMI1 YPOBEHb 9KCIIOPTa Ha OHOTO paboT-
HHUKa B KpeaTUBHBIX UHAYCTpUsX (cM. Tadn. 2). C apyroii CTOpoHBI, TaKUe OTpacu,
KakK Hayka, 00pa3oBaHue, MEIUIIMHA, OOIIECTBEHHOE ITMTaHUE, HE BXOIAT B CITMCOK
KpeaTHBHBIX MHAYCTPUIA, XOTsI B HUX paOOTaeT MHOXECTBO TaJJaHTJIMBBIX YYEHBIX, YIM -
TeJeid, Bpadeil, KyJIMHApOB M KOHIUTEPOB, KOTOPHIE IMTOBBIIIAIOT HE TOJIbKO KOHKYPEHTO-
CIIOCOOHOCTh CBOMX OTpaciieii, HO TaKXKe U KOHKYPEHTOCIIOCOOHOCTh TEPPUTOPHIA, Ha
KOTOPBIX OHU ITPOKUBAIOT. ABTOPBI YTBEPXKAAIOT, YTO TAJIAHTIIMBBIE IO HEOOXOAMMbI
U MOTYT OBITh TPYIOYCTPOCHBI B TIOOOM CEKTOPE 9KOHOMUKM, a HE TOJbKO B OTPaHU-
YEHHOM CITMCKe KpeaTUBHBIX MHAYCTpUIi. B 3Tolt ¢Bs3M MoKa3aTenbHO, YTO OCHOBHOI
TeMoii oTuéra « MHIeKc rmobaabHO KOHKYpeHTocrocooHocTy o tajnanTy 2019: Ipex-
MPUHUMATEJILCKUI TAJIAHT M IJI00aIbHas KOHKYPEHTOCIIOCOOHOCTh» (aHIIL.: The Global
Talent Competitiveness Index 2019: Entrepreneurial Talent and Global Competiti-
veness) CTaJl UMEHHO TOT TaJJaHT — IIPEANPUHUMATEIbCKMIL, — KOTOPbIIA IIPUBOAUT K
ycrexy B 1t00oM cektope akoHomuku (INSEAD et al. 2019).

C 1IeJ1bI0 AMIIMPUYECKOr0 J0KA3aTeIbCTBA CBOCH MO3UILIUK O TOM, YTO TOT ITOAXO]
K M3YYEHHIO KOHKYPEHTOCIIOCOOHOCTH TEPPUTOPUH I10 TAJAHTY, KOTOPbIi OPUEHTH -
pOBaH Ha TajaHT Jilo[eii, bosee a(pPeKTUBEH, YeM MOIXO, OPMEHTUPOBAHHBIN Ha Kpe-
ATUBHbBIC MHIYCTPUU, aBTOPBI IIPOBE/IN KOPPEISILIMOHHBIN aHAIU3 TIoKa3aTesieil Kpea-
TUBHOCTH,/TaJlaHTa U MTOKa3aTesieil SKOHOMUYECKOTo pa3BUTHUs Ha BIOopKe cTpaH EC.

PesynbraThl KOppeasiLiIMOHHOTO aHar3a Ha Beioopke ctpaH EC, mpeacraBieHHbIE
B Tabnune 3, moxkasbiBaioT, 4To B 2017 rony MI'KT ObL1 cpaBHUTEILHO CUIbHEE, UEM 3a-
HSITOCTh B Kp€aTUBHBIX MHIYCTPUSIX, B3aUMOCBsI3aH ¢ 00béMoM BBIT Ha ayiry HaceneHust
Y TEMIIOM 5KOHOMUYECKOTO POCTa, a TAKXKE C yPOBHEM 9KCIIOPTa B KPEATUBHBIX MHLY-
CTPMSIX Ha OTHOTO 3aHSATOTO. [10 OTHOIIIEHUIO KO BCEM TPEM ITOKAa3aTe/IsSIM SKOHOMUYE -
CKOTI'O pa3BUTHSI CTPaH, BBIOPAHHBIM /ISl KOPPEJISILIMOHHOTO aHa/IM3a, KO3GhOUIIMEHT
koppensiuyu [Mupcona st UTKT — 3HauMTeIbHO BhILLIE, UeM IS 3aHITOCTU B KPeaTHB-
HbIX MHAYCTpUAX (cM. Tab. 3). CrneayeT moguepKHYTh, UYTO BTU «ITOKA3aTeIU-KOHKY-
PEHTBI» — 3aHATOCTD B KpeaTUBHBIX UHAYCTpUSIX 1 UT'KT— yMepeHHO U CTaTUCTUYECKU
3HAYMMO TMPONOPLUHNOHAIBLHO KOPPEIUPYIOT MexX 1y coboii (cM. Tads. 3). Takum obpa-
30M, OCHOBBIBAsICh Ha pe3yJIbTaTax KOPPEISILIMOHHOIO aHAIM3a U CJISIYs] IOTUKE ITPE/IbI-
JIYIIET0 aHaIM3a HallpaBJeHUs B3aMMOCBSI3U IT0Ka3aTelieli KpeaTUBHOCTH U TIoKa3aTe-
JIel 5KOHOMMYECKOTO pa3BUTHSI (OT IIEPBBIX — KO BTOPBIM) CTPAH COBPEMEHHOI'0 MUpa,
JIJISI JaJTbHEHILIero SMITMPUUYECKOTO U3ydeHUs1 aBTOphI OyayT ucrnoiab3oBath MT'KT kak
(hakTop, KOTOPBIII CUIIbHEE, YeM 3aHITOCTb B KPEaTUBHBIX MHIYCTPUSIX, CBSI3aH C KO-
HOMMYECKUM Pa3BUTUEM CTPaH COBPEMEHHOTO MUpa. J10IOJIHUTEIbHBIM apIyMEHTOM
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B I10JIb3Y TOI'0 BbIOOPA SIBJISIETCS TOT (haKT, YTO YPOBEHb IKCIIOPTA B KPEATHBHBIX MHITY-
CTPHSIX Ha OTHOTO 3aHSTOT0, HarpuMmep, B beabruu B 7.4 pasa Bbllle, YyeM B XOpBaTUU
(cMm. Tabm. 2). DTo 03HAUYAET, YTO 3aHATOCTh B KpeaTUBHBIX MHAYCTPUSIX cama I1o cede (0e3
y4€Ta BBILIEYTIOMSIHYTOI'O YPOBHSI 9KCIIOPTa B KPEaTUBHBIX MHIYCTPUSIX HA OTHOT'O 3aHSI -
TOI0) e1lIE He 03HAYaeT, YTO KPeaTHUBHbIC MHIYCTPUM B TOM WM MHOM CTpaHe ITPOMYKTHBHBI.

Tabnuia 3
B3aumocBs3b MeXKIy 3aHATOCTHIO B KPEATUBHBIX MHIYCTPUSIX,
NI'KT n HeKOTOpBIMH NOKA3aTEIIMH SKOHOMIUYECKOro pa3sutus ctpad EC,
ko3t umment koppensuun [Tupcona, n = 28 crpan, 2017 rox

3ansarocTs B Kpeatusubix unay- WI'KT, otHocuteabHoe

Koppeimpyemble nepeMeHHbIE .
PpeHpy! P cTpusx, % ot oomeii 3ansToctTd  3HaYenue ot 1 10 100

BBII Ha nymy HaceneHus, 0.510 0.795
TeicsTd mostmapoB CLIIA p=0.003 p=0.001
CpeaHuii eXerogHbIi TPUPOCT 0.026 0.137
BBII B 2007—2017 ronax, % p=0.011 p=20.010
YpoBeHb 3KCIOpTa B Kpﬁél]’_l‘{[lzﬂblx 0.141 0.290
ha omoro sarToro. p = 0.006 p= 0.000
B3aumocBsi3b MeX1y 3aHSTOCTHIO 0.684

B KpeaTuBHbIX UHAYyCTpUsiXx u UTKT p=0.014

HcTouHnK: paccuuTaHO aBTOpaMU 1O JaHHBIM TaOauiibl 2.

Yro KacaeTcss U3MEPEHUSI SKOHOMUYECKOIO pa3BUTHUs CTpaH, TO, KaK yxke ObLIO
yKa3zaHo BO BBeneHuU K JaHHOI CTaThe, aBTOPhI MCITOAb3YIOT ISl 3TOM 1IEJIU CTaTHu-
yeckuii mokasarenb — BBIT Ha my1ry HaceneHus 3a aHaIUM3UpyeMbiii ToJ, (TToKa3aTesb
9KOHOMUYECKOI1 1eeCIIOCOOHOCTH, JIaT.: ekonomiska veiktspeja, aHri.: economic perfor-
mance), a Takxke IMHAMUYECKUH MoKa3aTelb — CpeIHUI exxeronHblii mpupoct BBIT 3a
npeapbiayime 10 1et (mokasaresib 9GKOHOMUUECKOTO POCTa, JIaT.: eRonomiskad izaugsme,
aHr.: economic growth) (World Economic Forum 2017, 2018, 2019).

711 SMOUpPHUYECKOro U3y4yeHus poJiv TajJJaHTa B 9KOHOMUYECKOM Pa3BUTUU CTPaH
COBPEMEHHOTr0 MMpa aBTOPBI MCIOJIb30BAIM METO TMHEWHOTO PErpeCCMOHHOTO aHa-
JIi3a ¢ TIOIIAroBbIM (aHTJI. steprwise) BKITIOUeHUEM (haKTOPHBIX epeMeHHbIX. Perpec-
CHOHHBIN aHaIN3 MPOBEAEH Ha TPEX BbIOOpKax cTpaH mupa — 3a 2016 rox (INSEAD
et al. 2016; World Economic Forum 2016, 2017), 3a 2017 ron (INSEAD et al. 2017;
World Economic Forum 2017,2018) n3a 2018 rox (INSEAD et al. 2018; World Econo-
mic Forum 2018, 2019) otaenbHo wis nokasatess « BBIT Ha nyiry HaceneHus (1o mapu-
TeTy MOKYIIaTeJIbHOM CITOCOOHOCTH) 3a aHAJIM3UPYEMBbI TO/l» U MOKa3aTesI «CPEeAHUIN
exxeronHblii mpupoct BBIT 3a mpenpiayiue 10 neT». B kauecTBe (paKTOPHBIX IEpEMeH-
HbIX, MoMuMo nokasateneit Tananta (MI'KT u aByx nmokazateneit u3 Muaexkca rnodaib-
HOM KOHKYPEHTOCIIOCOOHOCTH), aBTOPLI BKIIIOYMJIM B aHAIN3 TaKXKe 12 «(POHOBBIX»

4 DX ABYX MoKasatesieil HeT ToNbKo B MHIeKce I100aabHON KOHKYPEHTOCITOCOOHOCTH 3a
2018 rox (World Economic Forum 2019).
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(aKTOpHBIX IEPEMEHHBIX, cocTaBsgomux MHaekc rmodaibHOM KOHKYPEHTOCIIOCO0-
Hoctu (UT'K) ctpan Mupa, KOTOpbIe OLIEHMBAIOTCS 110 1IKaje oT 1 (MuHUMYyM) 10 7
(MakcumyM) (World Economic Forum 2016, 2017, 2018). Dtu komronentsr UT'K 1ipe-
TEPTIeI HEKOTOPbIe U3MEHEHUSI B TeUEHNE TPEX N3ydaeMbIX JieT (cM. Tao. 4).

Ta6nuna 4
N3meHenus B KoMnoHeHTax Vinaekca rio0aabHOil KOHKYPEHTOCIIOCOOHOCTH,
2016—2018 roapl

IHopsinkoBbiii Kommnonentsl Mnaekca rio6aibHoii KoHKypeHTocnocoonoctu, UT'K
HOMEP B pamiax 2016 rox 2017 ron 2018 rox
UTK

1 Wnctutynmu (aHr.: institutions)

2 Wubpacrpykrypa (aHri.: infrastructure)

3 MakposkoHoMUYecKasl cpeaa Ipumenenue UKT
(aHr.: macroeconomic environment) (aurn.: ICT adoption)
310pOBbe U HayaJbHOE 00pa3oBaHUE MakposkoHoMUYecKasi CTaOUJIb-

4 (aurn.: bealth and primary education) ~ HOCTb (aHIJL.: macroeconomic

stability)

Briciiee o6pa3zoBaHue U podeccro- 310poBBE

5 HaybHOE o0OydeHue (aHT.: higher (anrn.: bealth)
education and training)

6 ITpoayKTUBHOCTb TOBAPHOTO Hagbiku

PBIHKA (aHIIL.: goods market efficiency) (aHri.: skills)

[MponyKTUBHOCTD PBIHKA TPYIA

ToBapHBI pEIHOK

7 (aur.: labour market efficiency) (aurn.: product market)
3 PaszBurocth (piHAHCOBOIO pbIHKA PoiHoK Tpyna

(aur.: financial market development) — (aurn.: labour market)
9 TexHoMOrn4eCcKast pa3BUTOCTb duHaHCcoBas cucteMa

(aHru.: financial system)

10 OO6BEM phIHKa (aHTIL: market size)

PazBuTocth OM3Heca JnHamu3M OusHeca

(aHr1.: business sophistication) (aur.: business dynamism)
MuHoBauuu MHHOBaLMOHHBIN MOTEHLIAAT
(aHrI.: innovation) (aHru.: innovation capability)

(auru.: technological readiness)

11

12

Ucrounnk: cocraBneHo aBTopaMu 1o gaHHbM World Economic Forum 2016, 2017, 2018.

B nomosiHeHME K MOTy4YeHHBIM B TeUeHUE TPEX JIET Pe3yJIbTaTaM aBTOPBI POaHaI-
3UPOBaIM UMEIIMecs JaHHbIe Takke U 3a 2019 rom, HO U3 BceX JaHHBIX, JOCTYITHBIX
qutst iepuona 2016—2018 rogos, B 2019 romy GbUIM OITyGIMKOBAaHBI JUIIb JaHHbIE T10
BBII Ha aymy HaceneHus (1o mapurteTty nokynatesabHoi criocooHoctr) u UTKT pis
132 crpan mupa (INSEAD et al. 2020).
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Pe3yJIBTaTbl IMIIMPUIECKOro UCCJIECI0BAHUA U TUCKYCCUA

B pesynbraTe npoBei€HHOTO SMITMPUYECKOTO aHalr3a ObUIM MOJYYEeHBI CIeIYIO-
1ye ypaBHeHUs perpeccuu s nepruoaa 2016—2018 rogos:

y =-46.763 + 3.976x,, + 1.208x,, )

re:
y — BBII Ha ny1iry HacesneHus (110 apuTeTy MOKyNaTeJIbHOM CTOCOOHOCTH), THICSY
nomtapos CIIA, 2016 rox;
X,, — CIMOCOOHOCTB CTPAHBI IPUBJIEKATD TAIAHTbI, OTHOCUTENILHOE 3HAYEHKE OT 1 10
7,2016 rox;
x,,— UI'KT, otHocutenbHoe 3Hayenue ot 1 mo 100, 2016 rox.

Hckitou€HHbIe TepeMeHHbIE:
X, — UHCTUTYIIMU, OTHOCUTEIbHOE 3HAYEHUE OT 1 07,2016 rox;
X,— MH(PaCTPyKTypa, OTHOCUTEIbHOE 3HaYeHue ot 1 10 7, 2016 rox;
X, — MaKpOSKOHOMMYECKas Cpella, OTHOCUTEIbHOE 3HaueHue oT 1 10 7, 2016 rox;
X, — 3I0pPOBbE ¥ HayaJlbHOE 00Pa30BaHME, OTHOCUTENLHOE 3HaYeHMe OT 1 10 7,
2016 rox;
X, — BbICILIEE OOpasoBaHKe U MPpo(oOyIeHHE, OTHOCUTENbHOE 3HaUeHUE OT 1 10 7,
2016 rox;
X, — IPOAYKTUBHOCTb TOBAPHOTO PhIHKA, OTHOCUTENIbHOE 3HaueHue oT 1 107, 2016
rof;
X,— NPOAYKTUBHOCTb PIHKA TPY/la, OTHOCUTENIbHOE 3HaueHue ot 1 10 7, 2016 rox;
X, — Pa3BUTOCTb (PUHAHCOBOIO PbIHKA, OTHOCUTEIbHOE 3HaYeHue oT 1 10 7,
2016 rom;
X, — TEXHOJIOTMYECKast Pa3BUTOCTh, OTHOCUTEIbHOE 3HAaYeHHUe OT 1 10 7, 2016 rox;
X,, — OOBEM PBIHKA, OTHOCUTENIbHOE 3HauYeHue oT 1 1o 7, 2016 rox;
X,, — Pa3BUTOCTh OM3HECA, OTHOCUTENbHOE 3HaYeHue oT 1 10 7, 2016 rox;
X,,— MIHHOBALWHU, OTHOCUTEILHOE 3HaueHue oT 1 10 7, 2016 ro;
X,5— CIIOCOOHOCTB CTPAHBI YIEPXKMBATh TAJTAHThI, OTHOCUTEILHOE 3HAY€HKE OT 1 10

7, 2016 rox.

HcToynuk: paccyMTaHO aBTOPAMM C MCIIOJb30BaHUEM IIporpaMMbl SPSS 1o maHHBIM
INSEAD et al. 2017; World Economic Forum 2016, 2017.
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PucyHok 3
Pouib TananTa B 9KOHOMUYECKOIi 1eeCIOCOOHOCTH CTPAH MHPA,
CTATUCTHYECKH 3HAYNMbBIE (haKTOPHBIE MepeMeHHbIe 1 COOTBETCTBYIOIINE
M B-koauimentsl, n = 114 crpan, 2016 rox

BBI Ha aywy
HaceneHus

+3.976 +1.208

CnocobHOCTL cTpaHbl WUTKT

NPUBNEKATb Ta/IaHTbl

HcTounuk: co31aHO aBTOpaMu MO JaHHBIM PErpecCUMOHHOIO YpaBHEHUS 1.

IMockonbky B OTu€Tax o rj00aJbHOI KOHKYPEHTOCIIOCOOHOCTHU, COAepKaIINX
sMmrpuyeckue gaHHble 3a 2016 rox (World Economic Forum 2016, 2017), Her naH-
HBIX IT0 9KOHOMUYECKOMY POCTY CTpaH B TeyeHue nociaenHux 10 jet, To 3a 2016 rox
ObL1a BO3MOXHOCTb OLIEHUTD BJIMSIHUE TaJlaHTa JIUIIIb HA CTATUYECKUIA 3JIEMEHT 9KOHO-
MMUYECKOTO Pa3BUTUSI CTPaH COBPEMEHHOIO MUpa — MX 9KOHOMUYECKYIO J1eeCIoc0o0-
HOCTb, U3MepeHHYI0 ¢ momolibio BBIT Ha ny1iry HaceneHus (cM. YpaBH. 1). CtaTuctu-
YeCKU 3HAYMMBIX (DAKTOPOB, CTUMYJIMPYIOIIMX SKOHOMMYECKYIO Ie€CIIOCOOHOCTh CTpaH
MUpa, 0Ka3ajloch 2 U3 15 MOTeHIIMaIbHO BO3MOXHBIX: CIIOCOOHOCTh CTPaHbI IMPUBJIE-
katb TajgaHThl U UT'KT (cM. Puc. 3). Takum o6pa3om, pu HATUYKUU B HAOOpe MOTEHIIM -
aJIbHBIX (haKTOPOB 9KOHOMUYECKOM JIe€CIIOCOOHOCTH CTpaH MUpPa IT0Ka3aTeliei, CBsI3aH-
HBIX C TaJJAaHTAMMU, BCe OCTaIbHbIE (PaKTOPHI He MMesu B 2016 romy cTaTUCTUYECKH 3Ha-
yumoro BausiHus Ha BBIT Ha nyiry HaceneHus.

y=-13.779 — 6.969x, + 5.910x,, — 4.704x, + 1.289x,, )

rae:
y — BBII Ha ny1iry HaceneHud (IT0 MapUTETy MOKYIATEIbHOM CITOCOOHOCTH ), ThICSIY
nosmnapos CIIA, 2017 ron;
X, — BbICIIIee 00pa3oBaHue U NPodoOyIeHIE, OTHOCUTEIbHOE 3HaYEHKE OT 1 110 7,
2017 ronm;
X,, — WHHOBAIIUU, OTHOCUTENIbHOE 3Ha4YeHKe ot 1 1o 7, 2017 rox;
X, — TIPOIYKTUBHOCTD PbIHKA TPY/Ia, OTHOCUTENIbHOE 3HadeHue ot 1 10 7, 2017 rox;
X,,— MI'KT, otHocurensHoe 3HaueHue ot 1 go 100, 2017 rox.

Hckitou€HHbIE TepeMeHHbIE:
X, — MHCTUTYLIMU, OTHOCUTENIbHOE 3Ha4YeHue ot 1 o 7, 2017 rox;
X, — MH(MPACTPyKTypa, OTHOCUTEIbHOE 3HaueHue ot 1 1o 7, 2017 rox;
X, — MAaKPOOKOHOMMYECKAsI CPe/ia, OTHOCUTENIbHOE 3Ha4YeHue oT 1 1o 7, 2017 rox;
X, — 3II0POBbE U HayaJbHOE 0Opa3oBaHKE, OTHOCUTEIbHOE 3HaYeHue oT 1 10 7,
2017 ron;
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X, — TIPOIYKTUBHOCTb TOBAPHOTO PbIHKA, OTHOCUTEIbHOE 3HaYeHue ot 1 110 7,
2017 rom;

X, — Pa3BUTOCTb (PUHAHCOBOIO PbIHKA, OTHOCUTEIbHOE 3HaYeHue oT 1 10 7,
2017 rom;

X, — TEXHOJIOTMYECKAs Pa3BUTOCTh, OTHOCUTEIbHOE 3HaueHue ot 1 10 7, 2017 rox;
X,, — OOBEM pBbIHKA, OTHOCHUTENIbHOE 3Ha4YeHue oT 1 o 7, 2017 rox;

X,, — Pa3BUTOCTb OM3HECA, OTHOCHUTENIbHOE 3HaUYeHMe OT 1 0 7, 2017 rox;

X,, — CHIOCOOHOCTb CTPaHbI IPUBJIEKATH TAIAHTBI, OTHOCUTENILHOE 3HAYEHHE OT 1 10
7,2017 ron;

X,s— CIIOCOOHOCTD CTPaHbl AEPKUBATh TAJIAHTHI, OTHOCUTE/ILHOE 3HAYEHME OT 1 10
7,2017 ron.

HMcerounnk: paccyMTaHO aBTOpPaMU C MCHOJb30BaHMEM MporpaMMbl SPSS 1Mo gaHHbIM
INSEAD et al. 2018; World Economic Forum 2017, 2018.

Pucynok 4
Poab TananTa B 95KOHOMHYECKO#i 1€€CTIOCOOHOCTH CTPAH MHPA,
CTATHCTHYECKH 3HAYMMbIE (DAKTOPHBIE IePEMEHHbIE M COOTBETCTBYIONIHE
M B-koaddunuentoi, n = 117 crpan, 2017 ron

Bbicliee o6pasosaHre 1 MpoAyKTUBHOCTL
npodobyueHne pblHKa TpyAa
-6.969 -4.704
BB Ha gywy

HaceneHua

+1.289
kT

WUcTounnk: co3naHo aBTOpPaMU I10 JaHHBIM PETrPECCUOHHOIO YPABHCHMUA 2.

Pe3ynbraThl perpecCMOHHOTO aHAJIM3a BIIMSTHUS TAJIaHTa Ha 9KOHOMUYECKYIO Jiee-
CMOCOOHOCTh CTpaH MUpa B cienytomeM — 2017 — roay, moka3ajiu, 4YTO CYLIECTBYIOT
HECKOJIbKO (DaKTOPOB, KOTOPBIE CTATUCTUYECKU 3HAUYMMO BJIUSIOT HA 9KOHOMUYECKYIO
JeecnocoOHOCTh cTpaH Mupa. Hanpumep, Takue dakropsl, Kak uHHOBauu u UT'KT,
TTOBBIIIAIOT SKOHOMUYECKYIO IEECTTIOCOOHOCT CTPaH MUPA, a Takne (haKTOPhI, KaK BbIC-
1ree o0pa3oBaHUe U MPodeccuoHaTbHOE O0YyYEHUE, a TAKXKE MPOAYKTUBHOCTD PIHKA
Tpy/a, Naxe CHIKAIOT 9 KOHOMUYECKYIO JIeeCIIOCOOHOCTh CTpaH (cM. YpaBH. 2 u Puc. 4).
Cpenu 15 dakTopoB, 12 13 KOTOPBIX SIBJSTIOTCS KOMIIOHeHTaMy MIHeKca ri00aibHO
KOHKYPEHTOCTIOCOOHOCTH, TOJBKO ABa (haKTopa CTATUCTUYECKU 3HAYUMO MTOBBIIIAIOT
5KOHOMUYECKYIO IEECITOCOOHOCTD CTpaH MUpa — 310 MHHOBaluu 1 cHoBa MT'KT (koTto-
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pble B HEKOTOPOM CMBICJIE MOTYT CYUTAThCs cCMHOHMMaMM). MHTepecHo, 4To (hakTop
BBICIIIETO 00pa30BaHUS ¥ IMTPO(PeCCHOHATLHOIO 00YUYEeHMS He CIIOCOOCTBYET MOBBIIIIC-
HHUIO0 SKOHOMHUYECKO IeeCIIOCOOHOCTH CTpaH MUpa, a Jaxke HA00OPOT — CHITKAET e€.
ITpumepHO K TaKOMY K€ BBIBOAY MPUILLIN U JaTBUiicKue ucciaegonareau A. CTaHKe-
Bu4, C. UrHatbeBa 1 B. MeHBIINKOB, TOKa3aB B CBOEM MCCIICAOBAHNM, YTO BEICOKHME
ITOKa3aTe M CTpaH MHPa I10 BEICIIIEMY 00pa30BaHUIO U IMTpOodecCHOHATBPHOMY O0YICHUIO
cnocoocTByI0T moBbiieHUI0 BBIT Ha ny1y HacesleHUsI TOJIBKO MPY YCJIOBUU BBICOKOI
Pa3BUTOCTH 3THX CTPAaH B TEXHOJOTMYECKOM IUIaHE — B IIPOTUBHOM ciiydae (haKTop
BBICIIIETO 00pa30BaHMSI U ITPO(EeCCHOHAIBHOTO 00yUeHUsI padoTaeT He Ha SKOHOMM-
YEeCKYI0 IeeCITOCOOHOCTh CTpaHbl, a CKOpee MPOTUB He€ (Harmpumep, B BUIE TaK Ha3bl-
BaeMOM «yTedKHr MO3roB») (Stankevics et al. 2014).

y = 0.983 + 1.508x,, + 0.683x,— 0.144x ., ©)

rue:
y — cpenHuii exeronHbiit mpupoct BBII 3a mepuon 2007—2017 ronos, %;
X,,— CIIOCOOHOCTH CTPAaHbI IPUBJIEKATD TAIAHTBI, OTHOCUTEJIbHOE 3HAYEHKE OT 1 J10
7,2017 ron;
X, — MAKpPOSKOHOMUYECKast Cpe/ia, OTHOCUTETbHOE 3HAYEHUE OT 11007,2017 rox;
X,,— MI'KT, otHocurensHoe 3HaueHue ot 1 go 100, 2017 rox.

Hckitou€HHbIe TepeMeHHbIE:
X, — MHCTUTYIIMU, OTHOCUTEIbHOE 3HaYeHue oT 1 10 7, 2017 rox;
X, — MH(MPACTPyKTypa, OTHOCUTEIbHOE 3HaueHue ot 1 1o 7, 2017 rox;
X, — 3II0POBbE U HaYyaJbHOE 0Opa3oBaHKE, OTHOCUTEIbHOE 3HaYeHue oT 1 10 7,
2017 ronm;
X, — BBICIIIce 00pasoBaHue, OTHOCUTEIbHOE 3HaYeHue ot 1 10 7, 2017 rox;
X, — MPOJYKTMBHOCTH TOBAPHOIO PbIHKA, OTHOCUTEIbHOE 3HaYeHUe OT 1 10 7,
2017 ron;
X, — TIPOIYKTUBHOCTD PbIHKA TPY/a, OTHOCUTENIbHOE 3HaYeHue ot 1 10 7, 2017 rox;
X, — Pa3BUTOCTb (DUHAHCOBOIO PHIHKA, OTHOCUTEJIbHOE 3HayeHue oT 1 1o 7,
2017 ron;
X, — TEXHOJIOTMYECKasl PA3BUTOCTh, OTHOCUTENIbHOE 3HaUYeHue oT 1 10 7, 2017 ro;
X,, — OOBEM pBbIHKA, OTHOCUTEIbHOE 3HaYeHue oT 1 10 7, 2017 rox;
X,, — Pa3BUTOCTh OM3HECA, OTHOCHUTEIbHOE 3HaYeHKe oT 1 o 7, 2017 rox;
X,,— MHHOBALIMK, OTHOCUTEIbHOE 3HaueHue ot 1 10 7, 2017 rox;
X,5 — CIIOCOOHOCTD CTPaHbI yIEPXKUBATH TAJTAHTHI, OTHOCUTEIbHOE 3HaYeHKE OT 1 10
7, 2017 ron.

HMcTouyHnk: paccyMTaHO aBTOpaAMU C UCIOJb30BaHMEM mporpaMMbl SPSS 1o gaHHBIM
INSEAD et al. 2018; World Economic Forum 2017, 2018.
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Pucynok 5
Poab TananTa B 9KOHOMHYECKOM POCTE CTPAH MUPA, CTATUCTUYECKH 3HAYMMbIE
(hakTOpHBIE MepeMeHHbIE M COOTBETCTBYIONIME M [3-K03¢UIHEeHTbI,
n = 117 crpawn, 2017 ron

UTKT

-0.144

A 4

CpeaHuii exxerogHbliii NpMpocT
BBI 3a nepnog 2007-2017 ropos

AN

+1.508 +0.683
Cnoco6HOCTb CTpaHbl MaKpoakoHoMM-
NpWBAEKaTb TaNaHTbl yeckas cpega

WcToynuk: co3aaHO aBTOpaMu IO JaHHBIM PErpecCUMOHHOTIO YpaBHEHUs 3.

B cBoto ouepenb, Ha SKOHOMUYECKU I pocT cTpaH Mupa B 2017 romy HauboJiblliee
CTUMYJIMPYIOIIee BIMSHUE OKa3bIBAIOT 2 U3 15 (hakTOpoB: MAKPOIKOHOMUYECKAS CPe-
Jla ¥ CITOCOOHOCTh CTPaHbI MPUBIEKATh TalaHTHI (CM. YpaBH. 3 u Puc. 5). UHTepecHo,
YTO CITOCOOHOCTD TOW UM UHOU CTpaHbl IPUBJIEKATh TalaHThl, B oTinuue oT MT'KT B
1esioM, > SIBJIsieTCsT HanboJiee CUJIbHBIM M3 UCTTOJIb3YeMbIX B PETPECCUOHHOM aHan3e
15 hakTOpPOB M CTAHOBUTCS MPAKTUYECKU OCHOBHBIM CTUMYJIOM 17151 9KOHOMUYECKOTO
pocTa cTpaH coBpeMeHHOTo Mupa. OmHaKO CTaOWIbHAS U YCTOMUMBast SKOHOMUYECKasT
JIeeCIOCOOHOCTh CTPaH B COBPEMEHHOM MUpE TpeOyeT OoJiee MOTHON NX KOHKYpPEH-
TOCIIOCOOHOCTH 10 TaJIaHTY, BKJIIOUAOIIEi B ce0sl CTOCOOHOCTD CTpaH MpUCIiocadIn-
BaThCs K TaJIAaHTaM, TIPUBJIEKATh WX, a TAKXKE B3palllUBaTh U yACPKUBATh TAJIAHTHI Ha
cBoeil Tepputopui (T.e. UT'’KT). MuTepecHo, uto UTKT B 2017 romy oTpuniaTeIbHO
BJIMSIET HA 9KOHOMUYECKU I POCT CTPaH MUPA — CKOPEE BCETO OTOMY, UTO peanu3aliusi
Bcex BbllIenepeyucaeHHbIX KOMIOHeHTOB MT'KT TpeOyeT 60abIIMX UHBECTULIUN U
JIEACTBUTETLHO TOPMO3UT KPATKOCPOUHBIIT 9KOHOMUUYECKUIA POCT.

5 CriocoGHOCTh CTPaHbI TPUBJICKATh TAJJAHTHI PACCMATPUBAETCSI KaK OTAEIbHBII MOKa3aTelb B
OrtuéTtax o 17106aIbHOI KOHKYPEHTOCIIOCOOHOCTH BeeMupHoro skoHomuueckoro hopyma (World
Economic Forum 2017, 2018), Ho 3TOT moKa3aTeJIb SIBJIsIETCS TaKKe ¥ cocTaBHO# yacThio UT'KT
(INSEAD et al. 2017, 2018, 2019, 2020).
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y = 8.740 + 1.548x ,— 0.677x,, — 0.578x, + 0.464x,, (4)

rie:
y — BBIT Ha ay1y HaceneHus1 (1o mapuTeTy MOKYyNaTeIbHOM CITOCOOHOCTH ), ThICAY
noanapos CIIA, 2018 rox;
x,;— UI'’KT, otHocuTenbHoe 3HaueHue ot 1 1o 100, 2018 rox;
X,, — IMHaMU3M OM3Heca, OTHOCUTEIbHOE 3HaueHue ot 1 1o 100, 2018 rox;
X, — HaBBIK1, OTHOCHUTENIbHOE 3HaYeHue oT 1 10 100, 2018 rox;
X, — ipumeHenue MKT, orHocuTenbHoe 3HayeHue ot 1 1o 100, 2018 rox.

Hckitou€HHbIE TepeMeHHbIE:
X, — UHCTUTYIIMM, OTHOCUTEJbHOE 3HAYCHUE OT 1 o 100, 2018 rox;
X, — MH(PACcTPYKTypa, OTHOCUTENbHOE 3HadyeHue oT 1 1o 100, 2018 rox;
X, — MAKPOIKOHOMHYECKA CTAOUILHOCTD, OTHOCUTEIbHOE 3HaUYeHMe OT 1 10 100,
2018 rox;
X, — 3JI0POBbe, OTHOCUTEIbHOE 3HaYeHue oT 1 1o 100, 2018 rox;
X, — TOBAPHBII PHIHOK, OTHOCHUTEIbHOE 3HaYeHue oT 1 1o 100, 2018 rox;
X, — PBIHOK TPY/a, OTHOCHUTEIbHOE 3HaYeHue oT 1 o 100, 2018 rox;
X, — bMHAHCOBAs CUCTEMa, OTHOCHUTEIbHOE 3HaYeHue oT 1 1o 100, 2018 rog;
X,, — O0BEM pBIHKa, OTHOCHUTEIbHOE 3HaYeHue oT 1 o 100, 2018 rox;
X,,— UHHOBAIIMOHHBI! MOTEHIINAT, OTHOCUTEIbHOE 3HAYEHUE OT 1 10 100, 2018 rox.

HMcrouynnk: paccyMTaHO aBTOpPaAMU C UCIIOJb30BaHMEM mporpaMMbl SPSS 1o gaHHBIM
INSEAD et al. 2019; World Economic Forum 2018, 2019.

Pucynok 6
Poab TananTa B 3KOHOMUYECKO# 1eeCIOCOOHOCTH CTPaH MHpa,
CTATUCTHYECKH 3HAUNMbBIE (haKTOPHBIE MepeMeHHbIe 1 COOTBETCTBYIOIINE
M [B-Ko3¢dummentsl, n = 122 crpansi, 2018 rox

Anramusm Hagbiku
6usHeca
-0.677 -0.578

BBIM Ha gywy

HaceneHuna

+1.548 +0.464

/

UTKT Makpo3sKkoHOMMYeCKasn
cTabnnbHOCTDL

Hcrounmuk: co3maHo aBTOpaMU I10 JaHHBLIM PEIrp€CCUOHHOIO YPpaBHCHUA 4.
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Kaxk moka3bIBaloT pe3yJbTaThl perpecCUOHHOr0 aHaau3a, B 2018 rogy Ha 95KOHOMU-
YeCKYI0 Ie€CITOCOOHOCTh CTPAaH MUPA MOJOXUTETbHO U CTATUCTUYECKU 3HAUMMO BJIH-
sttoT Takue pakTopbl, Kak MTKT (uto cornacyercst ¢ pesynsratamu 3a 2016 1 2017 rompr)
Y MaKpOKOHOMMYECKast CTAOMIBHOCTH (M. YpaBH. 4 u Puc. 6). B cBoto ouepenb, Ta-
Kue (hakTophl, KaK TMHAMU3M OM3Heca U HaBBIKU® SIBIISTIOTCST (pakTOpaMu, CTaTUCTH-
YeCKM 3HAYMMO CHMXAIOIIMMU 3KOHOMUYECKYIO 1€eClOcOOHOCTh cTpaH mupa. [lo
1oBojy (hakTopa HaBBIKOB 3TOT PE3YJIbTaT MTPAKTUUECKU MTONTBEPKIAET Pe3yIbTaT, Io-
nydeHHbli B 2017 romy. Uto xe KacaeTcst iuHamu3ma 6usHeca (B 2016 u 2017 romy 3TOT
(axTOp Ha3bIBAJICI Pa3BUTOCTHIO OM3HEca 1 BKIIOYAJ B ce0sl OoJbllle CyObeKTUBHBIX
OLIEHOYHBIX [T0KA3aTellel), TO aBTOPBI 3aTPYIHAIOTCA O0bACHUTH OTPULIATELHOE BO3-
JieficTBHE 3TOTO (paKTOpa Ha 9KOHOMUYECKYIO IeeCTIOCOOHOCTh CTPaH MUpPa — TeM 0O-
Jiee, 4To 2TO Habonaercs Toabko B 2018 rogy (BO3MOXHO — 3TO Ha4aJlo KaKOW-TO
HOBOI TEHIEHILIMY WU 3aKOHOMEPHOCTH, TpeOyIollelt JaJbHENIIero u3yuyeHust).

y=3.413 —0.097x, + 0.095x,, (%)

re:
y — cpenHuii exxerogHblii mpupoct BBIT 3a nepuon 2008—2018 ronos, %:;
X, — HaBBIKH, OTHOCUTEIbHOE 3HaueHue oT 1 1o 100, 2018 rox;
X, — PBIHOK TpyJia, OTHOCUTENbHOE 3HavYeHue oT 1 1o 100, 2018 rox.

Hckitou€HHbIE TepeMeHHbIE:
X, — MHCTHUTYLIMU, OTHOCHUTEIbHOE 3HaYeHue ot 1 o 100, 2018 rox;
X, — MH(MPACTPYKTypa, OTHOCUTEIbHOE 3HaYeHue oT 1 10 100, 2018 ro;
X, — npumeHenne MKT, orHocurenbHoe 3Hayenue ot 1 no 100, 2018 rox;
X, — MaKpOIKOHOMMYECKAst CTAOMIIBHOCTD, OTHOCUTEIbHOE 3HaUYeHMe oT 1 10 100,
2018 ron;
X;— 3I0POBbE, OTHOCUTENIbHOE 3HaYeHue OT 1 10 100, 2018 rox;
X,— TOBapHbIN PBIHOK, OTHOCUTE/IbHOE 3HaueHue ot 1 1o 100, 2018 rox;
X, — (pMHAHCOBas CKCTeMa, OTHOCUTENbHOE 3HaYeHue OT 1 1o 100, 2018 rog;
X,, — O0BEM PBIHKA, OTHOCHUTEIbHOE 3HaYeHue oT 1 1o 100, 2018 rox;
X,, — AMHAMM3M OM3Heca, OTHOCUTEIbHOE 3HaueHue ot 1 1o 100, 2018 rox;
X,, — MHHOBAlLIMOHHBII OTEHIIMAJ, OTHOCUTEAbHOE 3HayeHue ot 1 1o 100, 2018 rox;

12
X,;— UTKT, otHocurenbHOe 3HaveHue ot 1 1o 100, 2018 rox.

HcerouHnk: paccyMTaHO aBTOpPaMM C MCMOJb30BaHMEM MporpaMMbl SPSS 1Mo gaHHbIM
INSEAD et al. 2019; World Economic Forum 2018, 2019.

¢ TToka3zatenb «HaBbiku» (World Economic Forum 2018, 2019) 3amMeHWI ipeabIayILMii TTOKa-
3aTeJb «BbICIIICE 00pa3oBaHue U npodeccruoHanbHoe ooyueHne» (World Economic Forum 2017),
10 CONEP>KaHUIO YBEIUMYUB aKIIEHT Ha NMPOodeCcCOHabHBIX HAaBbIKax paboveil cuiibl (Harpu-
Mep, KpUTUYECKOEe MBIIIUIEHUE U IUTUTAIbHBIE HABBIKM) B3aMeH aKIIeHTa Ha cCUcTeMe 00pa3o-
BaHUs (Hampumep, %-blil OXBAT HACEJICHUsI CPEIHKUM U BBICILIMM 00pa30BaHUEM, TOCTYITHOCTb
WHTEpHETAa B IIKOJIAX U T.I.).
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Pucynoxk 7
Poab TananTa B 9KOHOMMYECKOM POCTE CTPAH MUPA, CTATUCTHYECKHU 3HAYNMBbIE
(hakTopHBIE MIEpeMEHHbIE M COOTBETCTBYIONIHE MM [3-K03(h(DUIMEHTBI,
n = 122 crpanni, 2018 rox

Hasblkun

—-0.097

v

CpegHuii exkerogHoli NpUpocT
BBIN 3a nepunog 2008-2018 ronos
A

+0.095

PbiHOK Tpyaa

HUcrounuk: co3naHo aBTOpaMU I10 JaHHBIM PEIrp€CCUOHHOIO YpaBHCHUA 5.

PesynbraThl perpecCMOHHOTO aHanu3a s 9KoOHoMUuYeckoro poctra B 2018 rogy
MoKa3aju, 4YTo (pakTop HABBIKOB paboyeil CUJTbI CTAT OTPULIATENBHO BIUSITh HE TOJIBKO
Ha CTaTMYECKUI IToKa3aTe b 9KOHOMUYECKOM 1eeCITOCOOHOCTH cTpaH Mupa (cM. Puc. 6),
HO U Ha JUHAMUYECKUI MTOKa3aTeslb UX 3KOHOMUYECKOro pocta (cM. Puc. 7). B cBoto
ouepenb, (haKTOPOM, CTATUCTUUYECKU 3HAUMMO YCKOPSIIOIIMM SKOHOMUUYECKMI POCT
cTpaH mupa, B 2018 roay siBjisieTcsl TOABKO PhIHOK Tpyaa (rpu aToMm ¢ 2018 roga yxke He
U3MEPSTIOTCS OTIEJIBHO TaKMe ToKa3aTesd, KaK CIIOCOOHOCTh CTPaHbI MPUBJIEKATh 1
yIePXKUBATh TaJlaHTHI).

B cnenyromieit Tabnuue 11t 601ee HarISIMHOTO BOCIIPUSITUSI PE3YJIBTATOB perpec-
CHOHHOTO aHaJIM3a aBTOPbI 0000IIMIIM CTATUCTUYECKYU 3HAYNMBbIe (haKTOPBI — KaK CTH-
MyJIMpYIOLIYE, TaK U TOPMO3SIIIINE SKOHOMUYECKYIO 1€eCIIOCOOHOCTh U 9KOHOMUYEC-
KU POCT CTPaH COBPEMEHHOTO MUpA.
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Tabnuua 5
Csoanas Ta06amna GpakTopoB, CTATHCTHYECKH 3HAYMMO TOPMO3SAIIMX H
CTUMY/IMPYIOIIMX 3KOHOMHYECKOE PA3BUTHE CTPAH COBPEMEHHOIO MHPA,
2016—2018 roamr

2016 roxa 2017 rox, 2018 rox
KomnoneHTbl
n = 114 crpan n = 117 cTpan n = 122 cTpaHbl
3KOHOMHYECKOTO
Topmo-  Crumynn- Topmo- Crumynu- Topmo-  Crumyan-
pasBUTHSA Y Y Y
3smIme pyromue 3smme pyroiue 3smIme pyioiiue
CcTpaH
tdbaktopsl  dakTope  akTOpsI tdbakropet  dakTopel  akTOps
DkoHomuueckasgs Hert Crnioco0-  Briciee WuHOBa- HaBeiku, WI'KT,
JIEeCIIOCOOHOCTh TaKUX HOCTh obpa3oBa-  1INWH, TUHAMUA3M MaKpO3KO-
(aKTOpOB CTpaHbI Hue u npop- UI'KT Ou3Heca  HOMMYEC-
npuBjie-  oOydeHue, Kasl cTa-
KaTb MPOAYKTUB- OUJIBLHOCTh
TaJlaHThI, HOCTh
HUTI'KT pbIHKaA Tpyaa
ODKOHOMUYECKNIT DKOHOMUUYECKUI UTKT Cnoco6- Haspiku  PoiHOK
pocT POCT He U3MepsLICS HOCTb Tpyaa
CTpaHbl
MpUBJIEKATh
TaJIaHTHI,
MaKpO3KO-
HoMUYecKast
cpena

HcToynuk: cOCTaBlIeHO aBTOPAMU 1O TAHHBIM PETPECCUOHHBIX ypaBHEHM 1—5.

O06061IEHHbBIE JaHHBIE PErPECCUOHHOr0 aHajiau3a 3a nepuon 2016—2018 roxos,
npuBeAEHHbIE B Tabuuie 5, MO3BOJISIOT aBTOPAM B LIEJIOM YTBEPAUTEIBHO OTBETUTh HA
[JIaBHBII BOMPOC JAHHOTO UCCTIEIOBAHUS, BHIHECEHHBIN B 3arJIaBU€ CTATbU: SIBJISIETCS
JIU TAJIAHT IBUTATeJIEM 9KOHOMUYECKOTO Pa3BUTHS CTPaH coBpeMeHHoro mupa? He-
00X0IMMO caenaTh JUIb OTOBOPKY O TOM, YTO TaJaHT, U3BMEPEHHbIN 11 CTpaH MUPaA
NHaekcoM m1obanbHOM KOHKYPEHTOCIIOCOOHOCTHU MO TAJIAHTY, B OCHOBHOM CTUMYJIH -
PYET CTATUYECKU I 2JIEMEHT 9KOHOMUYECKOTO PA3BUTHUS CTPAH — UX TOCTUTHYTYIO 9KO-
HOMUYECKYIO AEEeCIIOCOOHOCTD, HO HE TMHAMUYECKUI SKOHOMUYECKUH pocT. Ho uMeHHO
JIOCTUTHYTAasi 9KOHOMUYECKAs 1€€CIOCOOHOCTD, IO MHEHUIO ABTOPOB, SIBJISIETCS KITIO-
YEBbIM KOMITOHEHTOM (heHOMEHA SKOHOMUYECKOTO Pa3BUTUS TEPPUTOPUU.

HecMmortps Ha To, uTo B 2020 romy BceMupHbIii 5KoHOMUYeCKUI (hOpyM HE pac-
cunthiBall MHAEKC T100anbHON KOHKYPEHTOCITIOCOOHOCTHU (CO BCEMU €T0 KOMITOHEH-
TamMu — (HaKTOpaMHU ISl PETPECCUOHHOTO aHAIM3a B paMKax JAaHHOTO UCCIIETOBAHUS )
3a 2019 rox (World Economic Forum 2020), aBTopbl 00paTiiIuCh K 0T4éTY 00 MHmekce
r1obabHON KOHKYpeHTocrocooHocTu 1o tananty, UT'KT (INSEAD et al. 2020),
YTOOBI — JUTS TPOBEPKU YCTOMUYMUBOCTHU PE3YJIBTATOB, MOJYYEHHBIX 3a MpeabIayue 3
rojia, — U3MEPUTb POJIb TAJIAHTA XOTS ObI TOJBKO TSI 5)KOHOMUYECKOM 1eecIoCOOHOC-
THU CTPAH COBPEMEHHOI0 MUPa (JaHHBIX [0 SKOHOMUYECKOMY POCTY 3a MPEbIIyIIne
10 net BcemupHbiil sKoHOMUYeckuit popyM B 2020 romy TakKe He IPEIOCTaBIISII).
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y=-30.692 + 1.244x , 6)

rae:
y — BBII Ha ny1iry HaceneHus (110 MapUTeTy MOKYIATEIbHOM CITOCOOHOCTH ), ThICSIY
nmosutapoB CIIIA, 2019 rom;
x,— UI'KT, otHocuTensHoe 3HaueHue ot 1 1o 100, 2019 rox.

McrouyHnk: paccyMTaHO aBTOpaMU C UCIOJb30BaHMEM mporpaMMbl SPSS 1o gaHHBIM
INSEAD et al. 2020.

JlaHHBIe perpeccMOHHOTO0 ypaBHeHUs 6 115t 2019 rojia MoaTBepsKIaloT pe3yIbTaThl
aBTOPCKUX PacY€TOB, CACJaHHBIX 110 JaHHbBIM 3a 2016—2018 rojbl, 1 CBUIETEIbCTBYIOT
O TOM, YTO TaJaHT CTATUCTUYECKU 3HAYUMO CTUMYJIUPYET 9KOHOMUUYECKYIO JIeecTo-
COOHOCTBH CTpaH COBPEMEHHOTO MUPA.

Ha ocHOBaHUM yCTOWYMBBIX AMITUPUUECKUX PE3YIBTATOB, MOJYYEHHBIX MYTEM
perpecCuoOHHOro aHajau3a JaHHbIX A1 6osee 100 cTpaH Mupa 3a YeThipe roja, aBTOPbI
nosaraioT, uTo MHaekc rimodanbHOi KOHKypeHTocnocooHocTH 1o TanaHty (MI'KT) B
HacTosIIee BpeMs TpaKTUIeCKU MOT Obl 3aMeHUTH 00010 MHAeKe rmodaabHO KOH-
kypenrocniocooHoctr (UT'K). C 11e11610 TONKperieHUsT CBOETO MPEATIOTOKESHUST SMITH -
PUYECKUMU JAaHHBIMU aBTOPbI PACCUUTANIN KOPPEISILIMOHHYIO B3aUMOCBSI3b MEXILY
UTI'KT n UTK 3a nepuox 2016—2018 romos.

TaGnuia 6
B3aumocsa3b Mexay ViHaekcoM 1100aIbHO0ii KOHKYPEHTOCIIOCOOHOCTH
no tajanty (MT'KT) u Mnnekcom rodanbHoii KoHKypeHTocnocodHoctu (UT'K),
k03¢ unuent koppensuun Inpcona, 2016—2018 roapr

I 2016 rox, 2017 ron, 2018 rox,
4pamMeTphI KOppe.isiun n = 114 crpan n = 117 crpan n = 122 cTpanst

Kosdduruert 0.903 0.945 0.939

koppensauun [Mupcona

Cratuctuuccias 0.000 0.000 0.000

3HAYUMOCTD

BeposarHocTh 99% 99% 99%

MCTOYHHK:  COCTABIEHO U PACCYMTAHO aBTOPAMHU C UCIIOIL30BAHKUEM MTPOrpaMMbl SPSS 1o
nmanaeiM INSEAD et al. 2017, 2018, 2019; World Economic Forum 2017, 2018,
2019.

Hanublie TaGauiisl 6 SMITUPUIECKU MTOAKPEILISIOT MPEUIOXKEHNE aBTOPOB O 1ieje-
cooOpa3HocTH 3aMeHbl MHaekca rtodanbHoi KoHKypeHTocriocooHocTr (MT'K) MHnek-
COM IJTI00aNIbHOI KOHKYpeHTocrocoOHocTH o TajnaHTy (MUT'KT), yecnenHo BHeApEHHBIM
B MUPOBYIO UCCJIEIOBATENBCKYIO MPAKTUKY U PACCUUTHIBAEMbBIM YX€ Ha MPOTSIKEHUN
o kpaiineii mepe 4 et (INSEAD et al. 2017, 2018, 2019, 2020), mockojbKy 006a 3TuX
WHJIEKCa CTaOUITbHO MTOKAa3bIBAIOT OUE€Hb TECHYIO KOPPEJISIIIMOHHYIO B3aUMOCBSI3b (CM.
Tab11. 6).
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BriBoapl

[ToHsTHE TaTaHTa CTAI0 YACTO MPUMEHSITHCS B HAYYHOM 9KOHOMUYECKOM TUTepa-
TYpe U IJ100aTbHBIX SKOHOMUYECKUX UCCIIET0BAHUSIX B KAUeCTBE OCHOBHOM ABMXKYILEN
CUJIbl 9KOHOMUKM TaJlaHTa, HO MPU 3TOM TEOPETUKU «Teorpaduu TajaHTa» OObIYHO
KpaifHe HeaKKypaTHO OOXOMSITCSl ¢ TEPMUHOJIOTUEN 1 YacTO BOOOIE MPUPAaBHUBAIOT
TaJaHT K YeJIOBEYECKOMY KaIlUTaIy WIM Jaxe MPOCTO K pabOTHMKAM C BBICIITUM 00pa3o-
BaHMeM. AHAIU3 BaXKHENUIIIMX JJIs JAHHOM TeMbI ITOHSITUI — TBOPYECTBO, KYJIBTYPHOCTD,
KPEaTUBHOCTb U TAJIAHT — MO3BOJIMJI ABTOPAM ITOHSTh KAK CUCTEMHYIO PA3HUILY MEXTY
9TUMM MOHITUSIMU, TAK U SMITMPUUYECKYIO CYLIIIHOCTb KOHILIETITA «TaJIaHT» B KOHTEKCTE
9KOHOMUYECKOTO Pa3BUTHSI CTPAH COBpEMEHHOTro Mupa. B 11eJ10M, Mo MHEHHIO aBTOPOB,
HWCTOPUYECKHU U COLIMAIbHO-2KOHOMMYECKH O0YCIOBIEHHBIN MepeXo/1 OT OAHOI0 KOH-
LIETTa K APYTOMY AETEPMUHUPOBA IBOTIOLUIO KPEATUBHOM 9KOHOMUKU — OT UCKYCCTBA
10 9KOHOMMKM TajlaHTa, KOTOpas JIBUXETC, CKOPEE BCErO, B CTOPOHY KYJIBTYPHOIO
perpecca, COnpoBOXKIAEMOT0 5KOHOMUYECKUM ITPOTrPECCOM.

Kpome Toro, aBTophI poaHaaIu3upoBaiu TAKMe MOHITHS, KaK KYJBTYPHBIH Kamny-
TaJl, KpeaTUBHBIM KanuTaa v KanuTaji oT TajdaHTa (Mv KaapoBblid KanuTan). [Tpume-
HUTEJbHO K S KOHOMMYECKOMY Pa3BUTUIO CTpaH MUpPa aBTOPbI BCE Xe U30paiu MeTo-
JIOJIOTMYECKU I TTOJIXO/1, OCHOBAHHbI HA KOHKYPEHTOCIIOCOOHOCTH, @ HE HA KalluTaJe.
IMonxom, ocHOBaHHBII HA KOHKYPEHTOCIIOCOOHOCTH,, TOCTATOYHO YCIIEIITHO MTPUMEHSI-
eTcs B I100aJIbHOM MCClIe0BaTeIbCKOM MPAKTUKE MTPU U3YYEHUU U CPAaBHEHUU CTPaH
MUpa — HalpuMep, B paMKax €XerofHo BbIIyckaeMoro otyéra 06 MHaekce riodaib-
HOI KOHKypeHTocrocooHocTu 1o Tasanty (INSEAD et al. 2017, 2018, 2019, 2020).

ABTODBI 10JIaTaloT, YTO TAJAHT B YCJIOBUSIX MH(OPMALIMOHHOTO O01IIeCTBa CKOpee
BCEro eCTh CUHTE3 TBOPYECTBA, KYJIBTYPHOCTU U KPEaTUBHOCTH, IIPUOOPETAIOIIIIA OCO-
Oy10 LIECHHOCTh B 9KOHOMUKE TaJaHTa U CIIOCOOCTBYIOLINI KOHKYPEHTOCIIOCOOHOCTU
TOI nau uHO ctpaHbl. KOHKYpeHTOCITOCOOHOM 1Mo TaJaHTy CTpaHa CTAaHOBUTCS MPU
onpeaeSEHHbIX KaYeCTBEHHbBIX CUCTEMHBIX CIBUTAX, KOTa CUHTE3 TBOPUYECTBA U Kpea-
TUBHOCTU JOCTUTAET OIpeaeJEHHON KpuTuueckoi Macchl. M peub 31ech MOXET UATU
JIVIIIIb O TIParMaTU4eCcKOM, MaCCOBOM aCIEKTE MOHMMAHUS TaJaHTa B MPUJIOXKEHUN K
5KOHOMUYECKOMY Pa3BUTUIO CTPAH COBPEMEHHOIO MUPA — C LIEJIBIO BBIXOJA HA MM -
pUYECKUE JAHHBIE, T.€. TAKXKE UMEHHO C IParMaTuyeCcKou Leblo.

PesysbsraThl aBTOPCKOro SMIIUPUYECKOTO UCCIEI0BAHMS ITOKA3a/I1, YTO KOHKYPEH-
TOCIIOCOOHOCTD IO TaJTAHTY AEHCTBUTEJILHO SIBJISIETCS YCTOMUMBOI U MTPaKTUYECKU OC-
HOBHOW JE€TEPMUHAHTOU TAaKOTO BAXKHEUIIIETO 3JIEMEHTa 9KOHOMUYECKOTO PAa3BUTHUS
CTpaH COBPEMEHHOIr0 MUpa, KaK UX JOCTUTHYTash 9KOHOMHUYECKas 1eeCnOoCOOHOCTb,
HO KOHKYPEHTOCIOCOOHOCTb CTPaH 10 TaJaHTY HE SIBJISIETCS JIBUTATEIEM UX KPATKO-
CPOYHOTO 3KOHOMMYECKOIO POCTA, JAJIsI KOTOPOTO JOCTATOYHO MPUBJIEKATh TAIAHTHI
u3BHe. B cBoro ouepennb, AJisl TOTO, YTOOBI IKOHOMMUECKOE Pa3BUTHE CTPaH COBPEMEH-
HOT0 MMpa ObLIO T0JATOCPOYHBIM U YCTOMUYMBBIM, HEOOXOIMMa TAKKe CITOCOOHOCTD B3pa-
IIMBATh TAJTAHTBI U CO3[aBaTh YCJIOBUS TSI UX TTPOJYKTUBHOW NEATEIbHOCTU BHYTPU
CTpaHbl — BCE 3TU 2JIeMEHTbI BXOAAT B UHAEKC I7100abHOM KOHKYPEHTOCIOCOOHOCTHU
1o TtajgaHTy. Ha ocHOBaHMU MOJYYEHHBIX SMIMPUUYECKUX PE3YIbTaTOB aBTOPHI MPe/I-
JlaraloT B MMPOBOI MCCJIeA0BaTEIbCKOM MpakTUKe 3aMeHUTh MHAEKC IiodaibHOM
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koHKypeHTocniocobHocTu (MUI'K) MHnekcoM rmodaibHON KOHKYPEHTOCITOCOOHOCTH
no Tananty (MI'KT), BBenst TakuM 00pa3oM MOHSTHE TaJlaHTa B KOHLIETITYaIbHOE T10-
HUMaHKME KOHKYPEHTOCITOCOOHOCTHU CTPaH B COBPEMEHHOM MUDE.
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The problem of corruption in public procurement is a significant and urgent problem all
over the world. To look for possible ways to solve this problem, first of all, it is necessary to
measure the level of corruption is in a particular area. Since corruption is a latent phenomenon,
it is not advisable to rely solely on official statistics. On the contrary, surveys of public procure-
ment participants (suppliers) provide interesting and useful data. For the first time in 2012, the
author tested a methodology developed specifically for this purpose, when responses from 100
respondents, who have participated in public procurement in Latvia, were received. In August
2021, based on the same methodology, the author conducted a topical study. The data obtained
(responses from 102 respondents) allow not only to assess in more detail the current level of
corruption in the public procurement, but also to trace its dynamics. The aim of the article is
a comparative dynamic analysis of the assessments of corruption in public procurement by
entrepreneurs participated in this process. In August 2021, the respondents’ sample was formed
by using the free access information at the home page of the Procurement Monitoring Bureau
and home pages of the commissioning parties. One of the latest technologies for conducting
the research — the on-line survey (on-line mode) was applied in order to find out the opinions
of the entrepreneurs. During ten years (2012-2021) there have been practically no changes in
the number of those respondents who believe corruption level in Latvian public procurement
is medium: if in 2012 such responses were provided by 33% of respondents, then in 2021 — by
30.4%. At the same time, it should be admitted that there is a rather rapid increase (from 43 %
to 57.8%) in the number of those respondents who believe that corruption in Latvian public
procurement is high or very high. In 2021, the obtained data show that 93.1% of the interviewed
entrepreneurs had an impression that the commissioning party has been influenced by another
applicant (81% in 2012). There remain less and less such respondents, who believe that no
political influence is exerted upon public procurement in Latvia. For ten years this indicator
decreased from 4% to 2%. It is a positive fact to note that during ten years we see a considerable
increase (from 45% to 64.7%) in the numbers of such respondents who not ready to offer any
illegal benefits to the commissioning party, if such an action would allow becoming the winner
of the public procurement.

Key words: corruption, public procurement, bribe, political influence, Latvia.
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Korupcijas limena izmainas publiskajos iepirkumos Latvija

Korupcijas probléma publiskajos iepirkumos ir nozimiga un aktuala probléma visa pasaulé.
Lai meklétu problémas iespéjamos risinajumus, pirmkart, ir jasaprot, cik augsts ir korupcijas
limenis konkrétaja sféra. Nemot véra to, ka korupcija ir latenta paradiba, nebutu lietderigi
palauties vienigi uz oficialo statistiku. Turpreti, publiska iepirkuma dalibnieku (piegadataju)
aptaujas sniedz interesantus un noderigus datus. Pirmo reizi 2012. gada autors aprobgja speciali
§im nolukam izstradatu metodiku, kad tika sanemtas 100 respondentu, kuri ir piedalijusies
publiskajos iepirkumos Latvija, atbildes. 2021. gada augusta, pamatojoties uz to pasu metodiku,
autors veica aktualu pétijumu. Iegutie dati (102 respondentu atbildes) lauj ne tikai detalizétak
aplést pasreizéjo korupcijas limeni publisko iepirkumu sféra, bet ari novérot minéta limena
dinamiku. Raksta mérkis ir uznémeéju, kuri piedalas publiskajos iepirkumos Latvija, sniegto
viedoklu par korupcijas limeni $aja sféra, salidzino$a dinamiska analize. 2021. gada augusta
respondentu izlase tika izveidota, izmantojot bezmaksas piekluves informaciju Iepirkumu uzrau-
dzibas biroja majas lapa un pasutitaju majas lapas. Lai uzzinatu uznéméju viedokli, tika izman-
tota viena no jaunakajam pétijuma veiksanas tehnologijam — tieSsaistes aptauja. Desmit gadu
laika (no 2012. gada lidz 2021. gadam) praktiski nav notikusas izmainas to respondentu skaita,
kuri uzskata, ka korupcijas limenis Latvijas publiskajos iepirkumos ir vidéjs — ja 2012. gada
$adu atbildi sniedza 33 % respondentu, tad 2021. gada — 30.4% respondentu. Vienlaikus jaatzist,
ka diezgan strauji (no 43% 2012. gada lidz 57.8% 2021. gada) pieauga to respondentu skaits,
kuri uzskata, ka korupcija Latvijas publiskajos iepirkumos ir augsta vai |oti augsta. 2021. gada
iegutie dati liecina, ka 93.1% aptaujato uznémeéju radas iespaids, ka pasutitaju ietekméjis cits
pretendents (2012. gada sads iespaids bija 81% respondentu). Aizvien mazak paliek tadu res-
pondentu, kuri uzskata, ka Latvija publiskie iepirkumi netiek politiski ietekméti — desmit gadu
laika $is raditajs ir samazinajies no 4% lidz 2%. Pozitivs fakts, ka desmit gadu laika més redzam
ievérojamu pieaugumu (no 45% lidz 64.7%) to respondentu skaita, kuri nav gatavi piedavat
pasutitajam kadus nelikumigus labumus, ja $ada riciba pat lautu uzvarét publiskaja iepirkuma.

Atslegas vardi: korupcija, publiskais iepirkums, kukulis, politiska ietekme, Latvija.

H3mMeHeHust ypoBHS KOPPYIIMH B MyOIMYHBIX 3aKyNKax B JlarBumn

[TpoGyiiemMa Koppynuuu B MyOJIMYHBIX 3aKyMKaX — CEPbE3HAS U aKTyallbHasl mpodiiemMa BO
BcEM Mupe. 1715t Toro, YTOOBI NCKATh BO3MOKHBIE ITyTH PEIIeHSI 3TOU TPOOJIEMBI, TIPEXIe BCETO
HEO0OXOIMMO ITOHUMATh, HACKOJIBKO BBICOK YPOBEHB KOPPYITIIMY B KOHKPETHOM, OTIETHHO B3SI-
Toii cchepe. [10CKONIBKY KOPPYIIIIUS SBIISIETCS TATEHTHBIM SIBJIEHUEM, OTTMPATHCST UCKITIOUUTETTHHO
Ha IaHHbIe OUITUATTBHON CTATUCTUKY He TIPEICTaBIISIETCS 1IeJIeCO00Pa3HBIM, a BOT OMTPOCHI CAMIX
YYaCTHUKOB ITyOIMIHBIX 3aKYTTOK (TIOCTABIIMKOB) TAIOT BO3MOXKHOCTb ITOJTyIUTh MHTePECHBIE 1
rosie3Hble TaHHbIe. Briepsoie B 2012 romy aBTop anmpoOupoBaT METOIUKY, pa3pabOTaHHYIO CIIeIIN-
aJTBHO JIJIST 3TOU 11eJ, Koraa ObLIU ToJTydeHbl oTBeThl 100 pecrioHIeHTOB, y4aCTBOBABIINX B
myOIMYHBIX 3aKyrkax B JlarBuu. B aBrycte 2021 roma Ha 0CHOBe TOI K€ METOIUKU aBTOP TIPO-
BEJ MMoBTOpHOE MccienoBanue. [lomyueHHble qanHbie (0TBeTH 102 pecroHAEHTOB) MO3BOJISIOT
He TOJIbKO OoJiee NeTaIbHO OIIEHUTh HBIHEIITHUI YPOBEHb KOPPYIIINUU B c(pepe MyOTMIHbBIX 3aKy-
TIOK, HO ¥ TIPOCTIETUTD €T0 IMHAMUKY. LlesThio JaHHOI CTaThU SIBIISIETCS CPABHUTETHHBIN TUHAMU -
YeCKMi1 aHAJIN3 OLIEHOK KOPPYITIIMY B TTYOJUIHBIX 3aKyTKaX B JIATBUM CO CTOPOHBI TIPEATIPUHI-
MarteJielt, yaacTByloux B Hux. B aBrycte 2021 rona Beibopka orpanimBaeMbIx 0b1a chopmMupo-
BaHa Ha OCHOBe MHGOPMAIINY, HAXOISIIEHCs B CBOOOTHOM TOCTYTIe Ha JOMAITHEW CTpaHUIle
Bropo o Hag30py 3a 3aKyMKaMu 1 Ha IOMaITHUX CTPAaHUIIAX 3aKa34YUKOB. [1J1sT BEISICHEHMSI MHE-
HWS TIPENTTPUHUMATEIEN TIPUMEHSUTACh OTHA U3 HOBEUIIIUX TEXHOJIOTUIA TIPOBEIEHUSI UCCIIe0-
BaHUS — OHJIAaliH-o1Ipoc. 3a necsTh yieT (2012—2021 romsl) MpakTUIeCKy He M3MEHUIIOCH KOJIU-
YECTBO PECIIOHACHTOB, CYMTAIONINX, YTO YPOBEHb KOPPYTIIINY B ITyOJMIHBIX 3aKyTKax B JlaTBun
JaTBUIiCKUX — cpennuii (ecm B 2012 romy Takoii orBeT maiu 33% pecrionneHToB, To B 2021 roqy —
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30.4%). B TO e BpeMsi clieiyeT MpU3HaTh, 4TO HaboaaeTcst 3aMeTHbI# poct (¢ 43% B 2012 romy
110 57.8% B 2021 romy) 101 TeX PeCIIOHAEHTOB, KOTOPbIE CUUTAIOT, YTO YPOBEHb KOPPYITLIUU B
IMyOIMYHBIX 3aKyTKaX B JIaTBUM BBICOK WM OYeHb BBICOK. [ToydeHHbIe TaHHbIE TTOKA3bIBAIOT,
yt0 B 2021 Tony y 93.1% ompoiieHHBIX TIpeaITpUHUMATeNel CIIOXUIOCH BIIeYaTJIeHue, 4To 3a-
Ka3YMK HaXOIWJICS TIOJ] BIUSTHUEM Ipyroro mpereHaeHTa (B 2012 romy 3TOT mokazaTeb ObLT
paBeH 81%). Bc€ MeHbIIe 0cTaéTcsT TAKMX PECITOHIEHTOB, KOTOPhIE CIYUTAIOT, UYTO TTYyOJINIHBIS
3aKymnKky B JIaTBUM HE HAXOSITCS TION MOJIMTUIECKUM BIUSTHUEM. 3a ECSTh JIET ITOT TToKa3a-
Tesib cHu3uics ¢ 4% no 2%. CrenyetT OTMETHUTD, YTO Yepe3 IECSITh JIET TTOCIIe TEPBOTrO UCCIIeI0-
BaHUs HAOJTI0aeTCs 3HAYMTENIBbHBIA POCT (¢ 45% 10 64.7%) 1011 TeX PeCIOHIEHTOB, KOTOPhIE
He TOTOBBI MPEIJIOKUTH 3aKa3UNKy KaKue-JI100 He3aKOHHBIE BBITOJBI, Iaxke ecli OBl 3TO TO-
3BOJIWJIO CTaTh MOOEANTEIeM TTyOJTUIHOM 3aKYTTKH.

KiroueBsie ciioBa: KOppymiys, MyOJIMIHbIE 3aKyMKH, B3STKA, TMTOJIUTUYECKOE BIMSHUE,
JlatBus.

Introduction

The problem of corruption as such has always been on the list of international,
global problems (e.g. World Bank 2021). It should be noted that the corruption threat
affect all the world continents, and the problem of minimizing this threat is urgent in
many countries and the world’s regions: USA (Al-Hadi et al. 2021; Choudhury 2021),
European Union (Vilks 2017; Bauhr, Charron 2020; Angelis et al. 2020; Feruni et al.
2020; Jaggi et al. 2021, Australia (Bleakley 2021), Brazil (Britto, Fiorin 2020; Saad-
Filho, Boffo 2021), India (Chowdhury 2019; Mohammad, Husted 2021), Canada
(Devlin, Frame 2019), Russia (Kazachkova, Kozlova 2020; Pavlova 2020), China
(Kong et al. 2021; Ren et al. 2021) and others.

The problem of corruption has not lost its topicality also today. Several useful
scientific articles regarding these problems have been published in 2021, such as:
“Measuring corruption: a critical analysis of the existing datasets and their suitability
for diachronic transnational research” (Bello, Villarino 2021), “Is a corruption crack-
down really good for the economy? Firm-level evidence from China” (Chen et al. 2021),
“Political corruption cycles in democracies and autocracies: evidence from micro-
data on extortion in West Africa” (Cooper 2021), “Campaign contributions, indepen-
dent expenditures, and the appearance of corruption: public opinion vs. the supreme
court’s assumptions” (Debell, Iyengar 2021), “The impact of corruption and rent-
seeking behavior upon economic wealth in the european union from a public choice
approach” (Dinca et al. 2021), “Illegal drugs and public corruption: crack based
evidence from California” (Flamini et al. 2021), “Corruption and cheating: evidence
from rural Thailand” (Hubler et al. 2021), “Combatting corruption and collusion in
UK public procurement: proposals for post-brexit reform” (Jones 2021), “Corruption
and support for decentralization” (Kuhn, Pardos-Prado 2021), “Public corruption
and pension underfunding in the American states” (Liu et al. 2021), “Criminal sanc-
tions for the abuse of authority in corruption cases based on the values of justice and
dignity: a comparative study of the fight against corruption in Indonesia and Japan”
(Mandasari 2021), “Corruption consolidation in local governments: a grounded
analytical framework” (Meza, Perez-Chiques 2021), “Public sector reforms and their
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impact on the level of corruption: a systematic review” (Mugellini et al. 2021), “Experts
and questions: exploring perceptions of corruption” (Pinkova, Jusko 2021), “Coercive
pressures and anti-corruption reporting: the case of ASEAN countries” (Sari et al.
2021), “Corruption and whistleblowing: Beccaria and Montesquieu on secret crimes
and secret accusations” (Sparling 2021).

In addition to this we must acknowledge that one of the most significant fields
where the problem of corruption is particularly topical is the field of public procure-
ment, for example opportunities for prevention of corruption in public procurement
in electricity distribution companies (Anguelov 2019); combating corruption in the
procurement by the press (Arifin et al. 2018); anti-corruption in aid-funded procure-
ment (David-Barrett, Fazekas 2020); an analysis of favoritism in public procurement
(David-Barrett, Fazekas 2020); to bribe or not in a procurement auction (Fan et al.
2021); a dynamic performance management approach to frame corruption in public
procurement (Gnoffo 2021); competition in public procurement in the fight against
corruption (Psota et al. 2020); data analysis for corruption indications on procurement
of goods and services (Purwanto, Emanuel 2020); mapping corruption risks in public
procurement (Sharma et al. 2019); quality manipulation and limit corruption in compe-
titive procurement (Wang 2020); prototyping a smart contract based public procure-
ment to fight corruption (Weingartner et al. 2021).

Research is also published that partly deals with corruption in Latvia. For instance,
Corruption Perceptions Index by Transparency International (Transparency Interna-
tional 2020), research on corruption prevention at sector level in Eastern Europe and
Central Asia (ACN (Anti-Corruption Network for Eastern Europe and Central Asia)
2017). However, none of these studies is devoted specifically to corruption in public
procurement in Latvia. For example, in the presentation about large-scale study “Attitude
towards corruption in Latvia” (Latv.: Astieksme pret korupciju Latvija) (February
2021), out of 81 slides, only 9 slides can be attributed to the topic of corruption in
public procurement (Korupcijas noversanas un apkarosanas birojs 2021). Furthermore,
according to the survey, only 38% of the interviewed entrepreneurs participated in
public procurement over the past 2 years (Korupcijas noversanas un apkarosanas
birojs 2021). In turn, the research presented in this article is entirely devoted to a
separate, special topic — corruption in public procurement in Latvia.

The aim of this study is a comparative dynamic (diachronous) analysis of the
assessments of corruption in public procurement in Latvia by entrepreneurs involved
in this process. The study reveals whether the perception of the level of corruption in
public procurement has changed — how much the opinion of entrepreneurs today
differs from what was measured 10 years ago. Based on the data obtained, it is possible
to judge whether the situation in public procurement in Latvia has improved or
worsened in the area of combating corruption.

In this article, the author presents the obtained factual material, which allows not
only to assess in more detail the current level of corruption in the public procurement,
but also to trace its dynamics. The main goal is to identify the level of the problem
and provide up-to-date statistical material that can be used by both other researchers
and representatives of the public sector — for example, parliamentarians and employees
of the Corruption Prevention and Combating Bureau.
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The novelty of the research mainly lies in three aspects. Firstly, for the research
the author has chosen a specific topic of national importance, to which insufficient
attention is paid — in Latvia there are no studies of this kind. Secondly, for the study,
only those entrepreneurs were selected who relatively recently actually participated
in public procurement in Latvia. Thirdly, the novelty of the study consists in comparing
the results in the context of a ten-year period from 2012 to 2021. It should be noted
that the main idea of the article is only a generalization and the most neutral presen-
tation of the results obtained. In turn, carrying out a detailed analysis of the data
obtained is not included in the scope of this article, because the work was carried out
not on the basis of a hypothesis, but on the basis of research questions. Research
methods are described in the next section of the article.

Methodology and data

In modern science the question on how to lower the level of corruption has been
solved to large extent, yet determining the corruption level still remains a considerable
challenge when regarded from the methodological point of view.

It is known that it is very difficult to empirically measure the level of corruption
in public procurement, let alone the change in the level of corruption in public procure-
ment over time. Interesting conclusions in this aspect are presented in the report
“Identifying and Reducing Corruption in Public Procurement in the EU. Development
of a methodology to estimate the direct costs of corruption and other elements for an
EU - evaluation mechanism in the area of anti-corruption” (2013) conducted by
PwC and Ecorys for the European Commission. The European Union, while acknow-
ledging the significance of the situation, states the necessity of finding adequate
solutions, yet it does not propose clear directions of activity. Public procurement is
mentioned as a priority and a critical domain in which corruption should be defined
and measured — a methodology should be developed in order to measure the costs of
corruption or provide close estimates of this cost in public procurement in certain
sectors of the economy which are in the scope of EU Cohesion Policy (PwC, Ecorys
2013).

The development of methodology for determining the corruption level is consi-
derably hindered by the lack of the generally adopted definition of corruption (e.g.,
Feldman 2018; Maguchu 2018; Rose 2018; Sparling 2018) and latency of corruption
itself (Bachurin 2017; Reznik et al. 2017). In these conditions the statement that the
public procurement sector by itself contains significant risks (threats) of corruption
has become an axiom. Scientific papers and studies are mostly focused on issues of
corruption prevention and fighting it: they analyse the legal regulation of conducting
public procurements within the context of anti-corruption; they study what schemes
are used by dishonest participants of public procurements, attention is paid to the
possibilities of improving mechanisms of control and punishment, etc.

At the same time the fundamentally significant issue regarding the methodology
of determining the corruption level remains without sufficient attention and the very
topicality of the problem is usually justified by references to individual precedents of
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corruption, or by general assumptions that the element of corruption in public procure-
ment is already established historically across the whole world and, despite the
counteraction, the level of corruption in public procurement remains rather high.

By postulating that the corruption level in public procurement is high, scientists
usually use international indices, legal statistics, number of taken criminal proceedings,
discourse in the press, as well as sociological polls in the corresponding groups (the
ones involved in the process of public procurement) of respondents in rare cases.

Unfortunately, renowned international sources — Global Corruption Barometer,
Bribe Payers Index, Global Corruption Report, National Integrity System assessments,
Ease of Doing Business Index, Global Integrity Report, Global Competitiveness Report,
International Country Risk Guide, Worldwide Governance Indicators: Control of
Corruption un Worldwide Corruption Index by Gallup, Press Freedom Index; Economic
Freedom Index; Open Budget Index; Failed States Index; Worldwide Governance
Indicators: Voice and Accountability; Foreign Direct Investment, Net Inflows (as %
of GDP); Legatum Prosperity Index (Economic Competitiveness, Corruption Percep-
tions Index by Transparency International, do not aim to establish how high the
corruption level is in the field of public procurement in particular, not even speaking
about such data across countries.

For instance, as it is indicated in the study “Identifying and Reducing Corruption
in Public Procurement in the EU”, when compared to common convictions about
corruption in the different Member States and with perception indices like the Cor-
ruption Perception Index of Transparency International, the top three Member States —
especially Bulgaria and Romania — might appear remarkable (PwC, Ecorys 2013).
However, also here it is difficult to tell based on the empirical evidence how true these
convictions are when it comes to public procurement in these countries (the compre-
hensive methodology presented in chapters 7 to 10 only does not allow yet for such
conclusions), and even when corruption levels in public procurement in these countries
are high: it is not known whether these practices are introduced because (or despite)
of these apparent or alleged high levels of corruption, or whether a proper implemen-
tation or functioning of the positive policies and practices is lacking (or a combination
of both).

Also the official statistics regarding the number of the taken criminal proceedings
cannot be valued unequivocally. When analysing this indicator, every researcher will
have to face a dilemma — whether the great number of the taken criminal proceedings
regarding corruptive offences presents the distribution of corruption in the country or
it shows that the public authorities work efficiently.

Sociological surveys covering usual inhabitants are able to help in determining
the corruption level in areas where these inhabitants may act as bribers — for instance,
in medicine, traffic police, and education system, but they are completely powerless
in the segment of public procurement. In turn, a sociological survey for identifying
corruption in the field of public procurement must be conducted among such subjects
who may develop corruptive experience, i.e. among procurement organizers (officials)
or among participants of public procurement (suppliers). The author rather critically
views the usefulness of officials’ polls as, even when experiencing sufficient level of
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anonymity, only few officials would want to provide answers that could corrupt the
overall image of the officialdom.

On the contrary, polls of participants of public procurement (suppliers) provide
interesting and useful data. For the first time in 2012 the author has approbated
methodology developed particularly for this goal, and its results were demonstrated
when presenting his Doctoral Thesis (Krivins 2014) and and previously in international
scientific journals (e.g. Krivinsh 2013). In 2021, the research sample was made by
102 entrepreneurs, who have participated in public procurement in Latvia. Both in
2012 and in 2021, research questions were raised, which allow to unobtrusively and
comprehensively estimate the level of corruption in the sensitive sector — public procu-
rement, namely:

1. In your opinion, what is the level of corruption in public procurement in Latvia?

2. If the commissioning parties always apply the principle of equal treatment in
regard to all applicants?

3. When participating in public procurement, did you have an impression that the
customer was probably influenced by another applicant?

4. Has the customer’s action during a public procurement ever made you think that
the customer’s representatives tried to extort bribes?

5. Are you ready to offer any illegal benefits to the commissioning party, if such an
action would allow becoming the winner of the public procurement?

6. Invyour opinion, if someone offered illegal benefits to the customer’s representatives,
would such benefits be accepted?

7. How much (in percents) public procurement in Latvia in your opinion has been
performed in bad faith?

8. Do you think that public procurement in Latvia are politically influenced?

EU Member States do not collect statistics concerning instances of corruption
and corruption levels in a unified way. Both the EU documentation and several scientific
studies contain repeated indications of the necessity to study the corruption trend: It
is however to be recommended to improve and periodically repeat the benchmark of
the EU Member States: when more empirical data becomes available on corruption
levels and how these evolve over time. It should be admitted that only regular (perio-
dical) measures of corruption level can ensure systemic control of corruption level,
allows to observe the trends of process dynamics, accumulate information regarding
particular periods of time that improves evaluation accuracy in individual parameters.

When determining the study periodicity, it should be taken into account that too
frequent studies in the segment of corruption are not suitable. If in marketing, for
instance, studies can be conducted every month, but data definitely need to be renewed
after a year, then changes in the entrepreneurs’ perception regarding the level of cor-
ruption in public procurements require certain time.

If the country does not experience fast and crucial changes (e.g. there is no financial
or demographical crisis, the state has not changed its geopolitical orientation or legal
regulation, etc.), also changes in the perception of corruption will not be rapid. In
other words, the greater is the measurement range, the greater fluctuation relief will
be seen in the aspects under study.
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Research results and discussion

In 2021, considering the aforementioned assumptions, the author has conducted
the second poll of entrepreneurs with identical questions. Table 1 presents the data
acquired in 2021 if compared to the data from 2012.

The 2021 survey sample was made by entrepreneurs (n = 102), who have participated
in public procurement in Latvia. The sample was formed by using the free access infor-
mation at the home page of the Procurement Monitoring Bureau and home pages of
the commissioning parties. One of the latest technologies for conducting the research —
the on-line survey (on-line mode) was applied in order to find out the opinions of the
entrepreneurs.

Table 1
The main parameters of the survey samples,
%, Latvia, 2012 and 2021
Parameters 2012, n =100 2021, n =102 Changes, +/-
1 2 3 4

How often does your company participate in public procurement?
— almost every month 80.0 82.4 +2.4
—several times a year 17.0 15.7 -1.3
— not more than once in a year 3.0 1.9 -1.1
When participating in public procurement, your company mainly offers to customers:
— services to commissioning parties 41.0 29.4 -11.6
- goods 34.0 32.4 -1.6
— construction work 25.0 38.2 +13.2
Division of respondents according to their legal status:
- Ltd (limited liability company) 87.0 79.4 -7.6
—JSC (joint stock company) 10.0 10.8 +0.8
— other 3.0 9.8 +6.8
Where is your enterprise registered?
- Riga 59.0 58.8 -0.2
— Vidzeme 13.0 13.7 +0.7
— Kurzeme 9.0 9.8 +0.8
— Zemgale 14.0 10.8 -3.2
— Latgale 5.0 6.9 +1.9
The number of employees in the companies of the interviewed entrepreneurs:
-1 1.0 3.9 +2.9
-2-5 8.0 6.9 -1.1
-6-15 26.0 36.3 +10.3
-16-50 32.0 28.4 -3.6
-51-100 9.0 9.8 +0.8
— more than 100 employees 23.0 14.7 -8.3

Sequel to Table 1 see on the next page
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Sequel to Table 1

1 2 3 4
How many years does your company operate on the market?
— more than 10 years 65.0 80.4 +15.4
—4-10 years 28.0 9.8 -18.2
— 2-3 years 5.0 7.8 +2.8
— less than a year 2.0 2.0 0.0

Source: elaborated by the author based on the own research data.

Table 2
The main survey results, %, Latvia, 2012 and 2021
Respondents’ answers 2012, n =100 2021, n =102 Changes, +/-
1 2 3 4
The level of corruption in the public procurement of the Republic of Latvia is:
— very high 14.0 9.8 -4.2
— high 29.0 48.0 +19.0%
— medium 33.0 30.4 -2.6
- low 16.0 6.9 9.1
— corruption in this sector does not exist 8.0 4.9 -3.1

If the commissioning parties always apply the principle of equal treatment in regard to all
applicants?

— always apply 5.0 3.8 -1.2
— usually apply 27.0 27.5 +0.5
— apply in approximately a half of procure- 34.0 31.4 26
ment

— usually do not apply 27.0 25.5 -1.5
— never apply 7.0 11.8 +4.8

When participating in public procurement, did you have an impression that the customer
was probably influenced by another applicant?

— never 9.0 6.9 2.1
— very seldom 11.0 4.9 -6.1
— sometimes 39.0 51.0 +12.0%
— often 27.0 33.3 +6.3
— almost always 14.0 3.9 -10.1%

Has the customer’s action during a public procurement ever made you think that the
customer’s representatives tried to extort bribes?

— never 44.0 41.1 -2.9
— very seldom 29.0 32.4 +3.4
— sometimes 19.0 25.5 +6.5
- often 7.0 1.0 -6.0
— almost always 1.0 0.0 -1.0

Sequel to Table 2 see on the next page
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Sequel to Table 2
1 2 3 4

Are you ready to offer any benefits to the commissioning party, if such an action would
allow becoming the winner of the public procurement?

- yes 4.0 4.9 +0.9
— more ‘yes’ than ‘no’ 5.0 2.0 -3.0
— more ‘no’ than ‘yes’ 9.0 5.9 -3.1

- readiness to offer some benefit depends of

. 14.0 9.8 -4.2
the significance of the procurement
- no 45.0 64.7 +19.7%
— it depends from the situation or other 3.0 127 10.3*

circumstances
In your opinion, if someone offered illegal benefits to the customer’s representatives, would
such benefits be accepted?

— never 12.0 7.8 -4.2
— very seldom 7.0 15.7 +8.7
— sometimes 23.0 33.3 +10.3*
- often 18.0 25.5 +7.5
— almost always 8.0 4.9 -3.1
—such benefits would be accepted depen- 32.0 128 192%

ding on situation or other circumstances
In your opinion, how much public procurement in Latvia has been performed in bad
faith?

— unit weight of all procurements, % 41.0 43.0 +2.0
Do you think that public procurement in Latvia are politically influenced?

- yes 21.0 15.7 -5.3
— more ‘yes’ than ‘no’ 30.0 16.7 -13.3*
— more ‘no’ than ‘yes’ 12.0 7.8 -4.2
;;Eeiigg?ds of the significance of the pro- 33.0 573 124.8%
- no 4.0 2.0 -2.0

* Differences are statistically significant at 0.01 level (2-tailed).
Source: elaborated by the author based on the own research data.

According to the results of this research, in 2021, 57.8% of the entrepreneurs
who participated in the survey indicated, that the level of corruption in the public
procurements in Latvia is high or very high (correspondingly 48 % and 9.8%), 30.4%
of the respondents reported that the level of corruption is medium, 6.9% of the respon-
dents said that the level of corruption in the field of public procurement is low, 4.9%
of the interviewed entrepreneurs expressed the belief that corruption in this sector
does not exist.

In response to the question, if the commissioning parties always apply the principle
of equal treatment in regard to all applicants, the interviewed entrepreneurs gave the
following answers: always apply — 3.8 %, usually apply — 27.5%, apply in approxi-
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mately a half of procurements — 31.4%, usually do not apply — 25.5%, never apply
11.8%.

Only 6.9% of those respondents who reported that while participating in public
procurement they have never felt that the commissioning party has been influenced
by another applicant. Very seldom such an impression had 4.9% of the respondents,
sometimes — 51%, often — 33.3%, almost always — 3.9% of respondents.

Although 41.1% of respondents indicated that action of commissioning party
while performing public procurement never suggested that representatives of the commis-
sioning party tried to force the applicant to give a bribe to the commissioning party,
still 58.9% of respondents had such an impression (including 32.4% - very seldom;
sometimes — 25.5%, often — 1%).

Only 64.7% of entrepreneurs are not ready to offer any benefits to the commissioning
party, if such an action would allow becoming the winner of the public procurement.
Unequivocally positive response was given by 4.9% of the respondents, 2% gave answer
“more ‘yes’ than ‘no’”, 5.9% of the respondents answered “more ‘no’ than ‘yes’”,
9.8% of the respondents replied that their readiness to offer some benefit depends of
the significance of the procurement, 12.7% of the interviewed entrepreneurs indicated
that it depends from the situation or other circumstances.

When evaluating readiness of commissioning party’s representatives to receive
special benefits, 12.8% of respondents hold a view that such benefits would be accepted
depending on situation or other circumstances, 33.3% of respondents assume that
benefits would be accepted sometimes, 25.5% of the respondents consider that benefits
would be accepted often, 7.8% of respondents indicated that representatives of the
commissioning party would never accept the benefits, 4.9% of the respondents assume
that representatives of the commissioning party would accept the benefits almost
always, 15.7% of respondents hold a view that representatives of the commissioning
party would accept the benefits very seldom.

Important results have been acquired by summarizing the replies of respondents
to the question “In your opinion, how much public procurement in Latvia has been
performed in bad faith?” The weighted average evaluation shows that 43 % of public
procurement has been performed in bad faith.

98% of the respondents indicated that the sphere of public procurement in Latvia
is politically influenced. Answering the question “Do you think that public procure-
ment in Latvia are politically influenced?” 15.7% of respondents replied in the affir-
mative way; the answer “More ‘yes’ than ‘no’” was chosen by 16.7% of respondents;
the answer “It depends on the significance of the procurement” — by 57.8% of respon-
dents; the answer “More ‘no’ than ‘yes’” — by 7.8% of respondents; only 2% of
respondents expressed the belief that no political influence is exerted upon public
procurement in Latvia.

During the period under study (2012-2021) there have been practically no changes
in the number of those respondents who believe that corruption level in Latvian public
procurement is medium. If in 2012 such responses were provided by 33% of respon-
dents, then in 2021 — by 30,4%. At the same time, it should be admitted that there
is a rather rapid increase (from 43% to 57.8%) in the number of those respondents
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who believe that corruption in Latvian public procurement is high or very high.
From the data obtained in 2021 it can be seen that the said increase was due to the
respondents who in 2012 believed that the corruption in this sector was low or even
non-existent.

A very significant aspect is the fact that in 2021 none of respondents believed that
the customer’s representatives tried to extort bribes “almost always”. Obviously, in
2021 these respondents prefer the statement “never” (41.1%), or other response
variants: very seldom (32.4%), sometimes (25.5%) or often (1%). In 2021, the obtained
data shows that 93.1% of the interviewed entrepreneurs had an impression that the
commissioning party has been influenced by another applicant (81% in 2012).

A small decrease (from 44% in 2012 to 41.1% in 2021) is noted in the number of
such respondents who believe that action of commissioning party while performing
public procurement never suggested that representatives of the commissioning party
tried to force the applicant to give a bribe to the commissioning party. There remain
less and less such respondents, who believe that no political influence is exerted upon
public procurement in Latvia. During ten years this indicator has decreased from 4%
to 2%.

It is a positive fact to note that during ten years we see a considerable increase
(from 45% to 64.7%) in the numbers of such respondents who not ready to offer any
illegal benefits to the commissioning party, if such an action would allow becoming
the winner of the public procurement.

Conclusions

This study analyzed a significant problem — the corruption level and its changes
in the field of public procurement in Latvia. To solve the problem, the author has used
his own methodology, which allows to comprehensively assess the changes of the
corruption level in the sensitive sector — public procurement.

The main findings of the study are as follows: over the last ten years, the commit-
ment of entrepreneurs not to engage in corrupt transactions has increased, as well as
the distrust of entrepreneurs that other market participants will act in good faith. The
data concerning positive improvements are undoubtedly related to the changes and
innovations that took place in Latvia during this period.

Positive trends can be explained by the increase in public awareness (generational
change, social advertising, awareness of one’s rights) — these factors affect various
areas of corruption risk. It might seem that it depends on the general perception of
society: the Corruption Perceptions Index (CPI), which ranks countries by their per-
ceived levels of public sector corruption, shows that the situation in Latvia as a whole
has improved — from 49 points in 2012 to 57 points in 2020.

However, it should be noted that the author’s study did not survey the general
public, but a special group of respondents-entrepreneurs who participate in public
procurement. Accordingly, the causes of the perception of corruption here could be
deeper and more specific. In the period from 2012 to 2021, large-scale digitalization
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and centralization of the public procurement process has taken place in Latvia. The
Electronic Procurement System (EPS) currently provides four subsystems (e-orders, e-
auctions, e-tenders, e-certificates), which significantly increase transparency in public
procurement and effectively resolved old problems previously associated with the
maintenance and circulation of paper documents. It is absolutely logical that digitali-
zation also physically separates entrepreneurs and officials, which significantly reduces
the risk of bribes extort. This conclusion is confirmed by the data obtained and this
trend was expected.

Latvia demonstrates its willingness and ability to fight corruption in public procu-
rement. Regulatory improvements have been made, such as Whistleblowing Law,
which aims to promote whistleblowing on violations in public interests and ensure
the establishment and operation of whistleblowing mechanisms, and also due protection
of whistleblowers. It is also possible to name a legally binding document as the Cabinet’s
of Ministers Regulations No. 630 “Regulations Regarding the Basic Requirements
for an Internal Control System for the Prevention of Corruption and Conflict of Interest
in an Institution of a Public Person”, adopted on October 17, 2017. The recently
established Prosecution Office for Investigation of Criminal Offences Committed in
State Authority Service is already operational.

At the same time, the author’s research shows that in Latvia there is no direct
correlation between the perception of corruption in the whole society and the perception
of corruption among entrepreneurs in a separate specific public procurement sector.
The data obtained in 2021 show that 93.1% of the interviewed entrepreneurs have
the impression that the customer has been influenced by another applicant. In drawing
conclusions from these data, it should be borne in mind that this is not about specific
facts, but about a certain impression, a suspicion. Therefore, the results of innovations
created in Latvia cannot be overestimated. It must be acknowledged that the solutions
implemented in the period from 2012 to 2021 are not the most powerful.

Unfortunately, legislative initiatives have not resulted in a significant increase in
trust among entrepreneurs. According to the author, this phenomenon is mainly related
to the unbelief of entrepreneurs that the solutions offered by the state are really aimed
at improving the situation, and not only at creating such an impression. The author
of the study concludes that the most significant problem is that in 2021, only 2% of
entrepreneurs believe that public procurement in Latvia is not politically influenced.
It is in this segment that Latvia should look for solutions to improve the situation —
the close link between the political and private sectors must be broken.

Latvia is looking for and finding new solutions, such as structured publication
of data describing the performance of procurement contracts; digital tool for procu-
rement risk assessment; public procurement monitoring by means of the Integrity
Pact. However, we will only be able to assess the impact of these solutions in the
future.
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AUTORU IEVERIBAI

Zurnila “Socialo Zinatpu Véstnesis” tiek publicéti originali zinatniskie raksti socilajas
zinatnés (sociologija, politikas zinatné, ekonomika, socialaja psihologija, tiesibu zinatne), ka
ari zinatnisko pétijumu recenzijas, konferencu apskati, informacija par zinatnisko dzivi.
Redakcija rakstus pienem anglu, latviesu un krievu valoda. Rakstu problematika nav ierobezota.

Redakcija iesniegtie raksti tiek recenzéti. Atsauksmi par katru rakstu sniedz divi recenzenti,
ka ari zurnala redaktors. Redakcija ievéro autoru un recenzentu savstarpéjo anonimitati. Rakstu
autoriem ir tiesibas iepazities ar recenzijam un kritiskam piezimém un, nepiecieSamibas gadijuma,
korigét savus pétijumus, veikt tajos labojumus un grozijumus, par terminu vienojoties ar
redaktoru. Redakcijai ir tiesibas veikt nepieciesamos stilistiskos labojumus, ka ari precizét
raksta zinatniska aparata noforméumu. Redakcijas izdaritie labojumi tiek saskanoti ar autoru.

Raksti tiek vértéti saskana ar pienemtajiem zinatniskuma kritérijiem: pétijuma atbilstiba
muasdienu teorétiskajam limenim izvélétas problémas izpéte; pietickama empiriska baze,
empiriska materiala originalitate; hipotézu, atzinu un rekomendaciju originalitate un novitate;
pétamas témas aktualitate. Tiek vértéta ari izklasta logika un saprotamiba. Atlasot rakstus
publicésanai, prieksroka tiek dota fundamentalas ievirzes pétijumiem.

Raksta noformésana

Raksti, kuru noformésana neatbilst prasibam, netiks pienemti publicésanai.

Raksta apjoms: 30000-60000 zimju, atstarpes ieskaitot.

Raksta manuskripts iesniedzams pa elektronisko pastu. Teksts jasaliek, izmantojot Times
New Roman sriftu MS Word faila .doc vai .docx; burtu lielums — 12 punkti, intervals starp
rindam — 1. Teksta attalums no kreisas malas — 3,5 cm, no labas malas — 2,5 cm, no apaksas
un no augsas — 2,5 cm. Ja tiek izmantotas specialas datorprogrammas, tad tas iesniedzamas
kopa ar rakstu.

Raksta kopsavilkums: 2000-2500 zimju. Rakstiem latvieSu valoda kopsavilkums jasa-
gatavo anglu un krievu valoda; rakstiem anglu valoda japievieno kopsavilkums latviesu un
krievu valoda; rakstiem krievu valoda japievieno kopsavilkums latviesu un anglu valoda.

Raksta valoda: zinatniska, terminologiski preciza. Ja autors gatavo rakstu svesvaloda,
tad vinam paSam jaruipéjas par raksta teksta valodniecisko redigésanu, konsultéjoties ar
attiecigas socialo zinatnu nozares specialistu — valodas neséju. Raksti, kuru valoda neatbilst
pareizrakstibas likumiem, netiks izskatiti un recenzéti.

Raksta zinatniskais aparats. Atsauces ievietojamas teksta péc sada parauga: (Turner 1990);
(Mills, Bela 1997). Piezimes un skaidrojumi ievietojami raksta beigas. Tabulas, grafiki, shémas
un diagrammas noforméjami, noradot materiala avotu, nepiecieSamibas gadijuma ari atziméjot
tabulu, grafiku, shému izveides (aprékinasanas, datu summeésanas utt.) metodiku. Visiem tada
veida materialiem janorada kartas numurs un virsraksts.

References javeido un janoformé $adi:

Monografijas (gramatas un brosuras):
Mills Ch. (1998) Sotsiologicheskoe voobrazhenie. Moskva: Strategiia. (In Russian)
Turner J. (1974) The Structure of Sociological Theory. Homewood (Illinois): The Dorsey
Press.
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Raksti krajumos:
Turner R. (1990) A Comparative Content Analysis of Biographies. Oyen E. (Ed.) Comparative
Methodology: Theory and Practice in International Social Research. London, etc.: Sage
Publications, pp. 134-150. DOI: XXX or Available: XXX (accessed on 18.04.2020). (In
Latvian)

Raksti zurnalos:
Bela B. (1997) Identitates daudzbalsiba Zviedrijas latviesu dzivesstastos. Latvijas Zinatnu
Akademijas Vestis, A, 51, Nr. 5/6,112.-129. Ipp. DOI: XXX or Available: XXX (accessed on
18.04.2020). (In Latvian)
Shmitt K. (1992) Poniatie politicheskogo. Voprosy sotsiologii, Ne 1, str. 37-67. DOI: XXX or
Available: XXX (accessed on 18.04.2020). (In Russian)

Raksti laikrakstos:
Strazdins 1. (1999) Matematiki pasaule un Latvija. Zinatnes Vestnesis, 8. marts. (In Latvian)

Materiali no Interneta:
Soms H. Vestures informatika: Saturs, struktura un datu baze Latgales dati. Available: http://
www.dpu.lv/LD/LDpublik.html (accessed on 20.10.2002). (In Latvian)

References sakartojamas autoru uzvardu vai nosaukumu (ja autors ir institicija) latinu
alfabéta seciba.
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NOTES FOR AUTHORS

“Social Sciences Bulletin” publishes original research papers on the problems of social
sciences (sociology, political sciences, economics, social psychology, law), as well as review
articles, information on conferences and scientific life. The Editorial Board accepts articles in
English, Latvian, and Russian. The scope of problems of articles is not limited.

The articles submitted to the Editorial Board are reviewed by two reviewers and the editor.
The Editorial Board observes mutual anonymity of the authors and the reviewers. The authors
have a right to get acquainted with the reviews and the critical remarks (comments) and, if it
is necessary, they may make some changes, coming to an agreement about the terms with the
editor. The Editorial Board has a right to make necessary stylistic corrections, change the
layout of the scientific paper to come to the uniformity of the layout. The corrections made by
the Editorial Board will be agreed with the author.

The articles are evaluated according to the adopted scientific criteria: correspondence of
the research to the present-day theoretical level in the domain of the chosen problem; sufficient
empirical basis; originality of empirical material; originality of hypotheses, conclusions, and
recommendations; topicality of the subject investigated. The logics and clearness of the
exposition is evaluated as well. Preference is given to fundamental studies.

Layout of manuscripts

Articles, which do not have an appropriate layout, will not be accepted.

Volume of article: 30000-60000 characters with spaces.

Manuscript should be submitted by e-mail. Text should be composed using Times New
Roman font Word format .doc or .docx; font size — 12, line spacing — 1. Text should be
aligned 3.5 cm — from the left side, 2.5 — from the right side, 2.5 cm — from the top and the
bottom. If special computer programmes are used, then they should be submitted together
with the article.

Summary: 2000-2500 characters. Articles in Latvian should contain a summary in English
and Russian; articles in English should be provided with a summary in Latvian and Russian;
articles in Russian should contain a summary in Latvian and English.

Language of article: scientific, terminologically precise. If author prepares an article in a
foreign language, then he/she should take trouble about the linguistic correction of the written
text consulting a specialist of the corresponding branch of social sciences — native speaker.
Articles, which have a wrong spelling, will not be accepted and reviewed.

Layout of article. References should be placed in a text according to the example: (Turner
1990); (Mills, Bela 1997). Explanations and comments should be given in the endnotes. Tables,
charts, schemes, diagrams, etc. should have indication of the source of the material and, if
necessary, then the method of making the table, the chart, the scheme (calculations, data
gathering, etc.) should be marked. These materials should have ordinal numbers and titles.

References should be compiled according to the given samples:

Monographs (books, brochures):
Mills Ch. (1998) Sotsiologicheskoe voobrazhenie. Moskva: Strategiia. (In Russian)
Turner J. (1974) The Structure of Sociological Theory. Homewood (Illinois): The Dorsey
Press.
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Articles in collections:
Turner R. (1990) A Comparative Content Analysis of Biographies. Oyen E. (Ed.) Comparative
Methodology: Theory and Practice in International Social Research. London, etc.: Sage
Publications, pp. 134-150. DOI: XXX or Available: XXX (accessed on 18.04.2020). (In
Latvian)

Articles in journals:
Bela B. (1997) Identitates daudzbalsiba Zviedrijas latviesu dzivesstastos. Latvijas Zinatnu
Akademijas Vestis, A, 51, Nr. 5/6,112.-129. Ipp. DOI: XXX or Available: XXX (accessed on
18.04.2020). (In Latvian)
Shmitt K. (1992) Poniatie politicheskogo. Voprosy sotsiologii, Ne 1, str. 37-67. DOI: XXX or
Available: XXX (accessed on 18.04.2020). (In Russian)

Articles in newspapers:
Strazdins 1. (1999) Matematiki pasaule un Latvija. Zinatnes Vestnesis, 8. marts. (In Latvian)

Materials from the Internet:
Soms H. Vestures informatika: Saturs, struktura un datu baze Latgales dati. Available: http://
www.dpu.lv/LD/LDpublik.html (accessed on 20.10.2002). (In Latvian)

References should be compiled in the Roman alphabet’s order according to the authors’
names or titles (if the institution is the author).
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BHUMAHMNIO ABTOPOB

B xypHaine «BecTHUK collMasibHBIX HayK» MyOJIMKYIOTCSI OpUTMHAIbHbIE HAyYHbIE CTaThU
0 MpobJieMaM COLIMATbHBIX HAayK (COLIMOJIOTMU, MOJUTUYECKUX HayK, 9KOHOMUKU, COLIMAIIb-
HOIi TICUXOJIOTHM, IOPUCTIPYAEHIIMHI), a TAKXKE PELIEH3UM Ha HayyHbIe MCCIeI0BaHUs, 0030pbI
KOH(pepeHLUi, nHhopMalrs 0 HaydHOI XXKu3HU. Penakuusi mpuHUMaeT cTaTbu Ha aHTJIUIC-
KOM, JIATBIIIICKOM 1 PYcCKOM si3biKe. [IpoGiieMaTrka cTareii He orpaHUYMBaeTCS.

CTtatbH, NpencTaBAeHHbIC B peAaKIIMIO XXypHasa, peleH3upytoTcs. OT3bIB 0 KaXI0ii cTaTbe
JaloT JBa PELEH3EHTa, a TakKXKe peJakTop XXypHaia. Pepakiius cobnronaet NpuHUIKUI aHOHUM-
HOCTH aBTOPOB M PELIEH3EHTOB. ABTOPHI CTaTeil UMEIOT MPAaBO O3HAKOMUTHCS C PELIEH3USIMU U
KPUTUYECKMMM 3aMEUaHUSIMU U, B CJIydae HEOOXOAMMOCTU, BHECTU UCTIPABACHUS U UBMEHEHUST
B CBOM MCCJIEIOBAHMS, MPUUEM CPOK BHECEHMSI KOPPEKTUPOBOK JOKEH COIIaCOBBIBATHCSI C pe-
JaKTOpoM. Penakiiusi coxpaHsieT 3a co00ii MpaBo BHECTH B CTaThblO HEOOXOAMMbIE CTUIMCTUYECKUE
HUCTpaBIeHUs, a TAKXe U3MEHEHUs B o(hOpMIIEHUE HayYHOTO aIlnapara ¢ 1eJiblo TOCTUXKEHUS
ero ennHooOpasus. UcripaBieHus, Mpou3BeJIeHHbIEC PeIaKIieii, COTIacyloTCs C aBTOPOM.

CTaTbu OLIEHUBAIOTCS B COOTBETCTBUU C KPUTEPUSIMU HAYYHOCTU: COOTBETCTBUE COBPEMEH-
HOMY TE€OPETUYECKOMY YPOBHIO B M3YyY€HUHU BHIOPAHHOI MPOOAEMbI; TOCTaTOYHASI IMITUPUYEC-
Kas 6a3a; OpUrMHATbHOCTh OMIIMPUYECKOrOo MaTepuaia; HOBU3HA U OPUTMHAIBHOCTD TUIIOTES,
MOJIOXXKEHUI, PEKOMEHAAINIA; aKTyalbHOCTh TeMbl HccaenoBaHus. OlLieHUBaeTCs Takke cama
JIOTMKA U SICHOCTb U3noxeHus. [Ipu oTbope craTeit mist myoauKaiuy MperuMyIlecTBO 1aeTcs
HcclefoBaHUSIM (yHIaMEHTaIbHOTO XapakTepa.

Odopmiienue cTaTbu

CraTtbu, ohopMJIeHHE KOTOPBIX He OYy/IeT COOTBETCTBOBATD JAHHBIM TPeOOBAHUSIM, K ITy0-
JIMKAIMK He TPUMHUMAIOTCS.

0O6bem cratbi: 30000—60000 3HaKOB, BKJIHOUas POGEJIbI.

Pyxonuchk craThut moJKHA OBITH MPEICTaBIeHA IO AJIEKTPOHHOM TTouTe. TekcT HabupaeTcs
mpudtom Times New Roman MS Word daitn .doc wu .docx; pazmep OYKB — 12, MeKCTPOUHBII
untepBas — 1. [Tons cneBa — 3,5 cm, cripaBa — 2,5 cM, cBepxy u cHu3y — 2,5 cm. Ecyiu B Habope
CTaThU UCTIOIb30BAIUCH CTICIIMATBHBIE KOMITBIOTEPHBIE IIPOTPAMMBI, TO OHU JIOJIKHBI OBITH TTPE/I-
CTaBJIEHBI B PEIAKIINIO.

Pestome: 2000—2500 3HakoB. CTaTby Ha JATBIIICKOM SI3bIKE COMPOBOXIAIOTCSI pe3loMe Ha
AHIJIMIICKOM U PYCCKOM SI3bIKE; CTaThbU Ha aHIJIMICKOM SI3bIKE — Pe3loMe Ha JIaTBIIICKOM U pyC-
CKOM SI3BbIKE; CTaThM Ha PYCCKOM sI3bIKE — Pe3I0Me Ha JIATBIIICKOM U aHTJIMIACKOM SI3BIKE.

SI3BIK CTATBY: HAYYHBIN, TEPMUHOJIOTUIECKY TOUHBIH. ECJT aBTOp TOTOBUT CTAaThIO HA MHO-
CTpaHHOM (HEpOIHOM) SI3BIKE, TO OH JOJDKEH caM M03a00TUTHCS O TMHTBUCTUUECKOM PEIaKTU-
pOBaHUU CTaThU; XKeJaTeJIbHA KOHCYJbTALlUSI HOCUTEIS SI3bIKa, SIBJISTIONIETOCS CIIEeINaTuCTOM
COOTBETCTBYIOIIIE OTPACTU COLIMATTLHBIX HayK. Cmambii, s13blK KOMOPbIX He COOMEemcmeayem npa-
8UNAM NPABONUCAHUSL, He OYOYm paccmMampugamscsi U peyeH3upogamncsl.

Hayunwrnii anmapar cratei. CChLIKM Ja0TCSI B TEKCTE IO ceaytolemy oopasiry: (Turner 1990);
(Mills, Bela 1997). I1pumeyaHust 1 MOSICHEHUsI pacroJiararoTcsl Mocjae OCHOBHOIO TeKcTa. B
oopMaeHuu TabuiL, rpauKoB, CXeM, IMarpaMM J0JKHbI YKa3blBaThCsI CChLIKM HA MICTOUHUK
MaTepuaia, Ipyu HeoOXOIMMOCTH TaKKe JTOJKHA YKa3bIBaThCsl METOAMKA pa3paboTKu (pacyera
NIAaHHBIX, BbIBEICHUsI CBOAHBIX MoKa3aTesel U T.A0.) Tabaul, rpadukos, cxeM. Bce momoOHbIe
MaTepuajibl 10JKHBI UMETh 3ar0JIOBKU U ITOPSIIKOBbIE HOMepa.
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